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“jstyled Oldsmobile Highlights Economy for 1960— 
feoturing a new grille and side trim and a restyled rear end, the 1960 Oldsmobile gges on display in dealer showrooms Thurs- 
1y (Oct. 1). This Series 98 two-door hardtop is one of 17 models available. Newcomers to the lineup are a pair of nine- 
a, station wagons. Series 88 models have a redesigned engine that uses regblar gasoline. (Story on Page 18.) 
= . = fainat + oa 
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eel Strike May Help Cleanup .. . 
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; By John E. Walsh 

j Staff Writer 

' CARRYOVER of ’59s into the 
*new-model season could be a 
ng this year rather than a 
most dealers indicated last 
in a survey by AUTOMOTIVE 


MEP FO AERA OMT 


Ss. 
re was little complaining, 
by dealers who are entering 
-cleanup’s final days with an 
tory they admitted could be a 
jor headache in other years. 
| With the prolonged steel strike 
i ng to halt or severely 
rb production of ’60 models, 
feel that the dealer who still 
59s to offer will be able at 
to meet some of his over- 
during a period when new 
may be unavailable or in 
supply. 
e dealer, who said he still had 
it 65 DeSotos and Plymouths 
dispose of, admitted “we'd rather 
have that many at this time, 
in view of this steel shortage 
not worrying about being 
to sell them.” > 
er retailer, who reported an 
tory of about 40 Oldsmobiles, 
that “under these circum- 
es, we’re kind of happy to be 
this condition.” 

ae *” a 
CHEVROLET dealer who re- 
ported he expects to carry over 
it 90 cars termed them “a big 
with things shaping up as 
are.” 7 
"Any cars that we have to carry 
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Top Cars 













| New-car registrations for seven 
honths, plus 11 states for August: 
, 1958 
Make Pos. 
i— 901,508 Chev. 7182,420— 1 
2— 876,300 Ford 591,423— 2 
S— 238,981 Pontiac 141,077— 6 
4 234,632 Plym, 239,741— 3 
6— 228,224 Olds, 194,399— 4 
S6— 214,898 Rambler 97,433— 7 
- 156,154 Buick 160,423— 5 
®— 91,082 Mercury 84,278— 8 
. 87,927 Cadillac 178,832—10 
87,261 Dodge 80,843— 9 
H— 81,410 Stude. 24,571—14 
2— 38,206 Chrysler 37,996—11 
1B— 27,904 Edsel 24,888—13 
27,592 DeSoto 30,551—12 
17,065 Lincoln 17,342—15 
10,509 Imperial 9,637—16 
351,206 Misc. 199,022 
Total All Makes 
3,670,859 2,794,876 





4) Further details are on Page 51. 
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| into the new-model season could be 
| just like gold,” said a Dodge-Plym- 
outh dealer. 

Some dealers reported they had 
ordered more cars than usual/at 
this time because of the sfeel 
strike. 

“The factory told us it woyld be 
a long one and we wanted td have 
something to sell,” a Southwest 
dealer said. “That is one redson we 
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By Maynard M. Gordon 
News Editor 


IAMI BEACH, Fla.—The Val- 

iant will come to market in 
another month with the full benefit 
of a Chrysler Corp. merchandising 
first—fewer dealers than its Big 
Three competitors. 

Company offitials, concluding 
their press preview here, made it 
clear that this is a prime objective 
of the Valiant-Dodge Dart dealer 
realignment program. 

As details of Chrysler’s forward 
thinking were unfolded to Auto- 
motive News, the Valiant and 
Dodge Dart emerged as concrete 
pillars in a plan to restore dealer 
volume and profits. 


With Valiant, which will be han- 
dled by between 3,000 and 4,000 
dealers, the company expects to 
outrank Corvair and Falcon in 
Sales per dealer next year and 
possibly overtake Rambler in the 
Same department if the new com- 
pacts whittle the American Motors 
make’s showing. 

oo *” * 

HE Dart is viewed as much 

more than a lure for Dodge 
dealers to give up the Plymouth 
franchise. Dodge plans to promote 
the Dart hard against all comers, 
including Plymouth, and thereby to 
restore its dealers’ profit potential 
to a higher level. 

Chrysler Corp, President L. L. 
Colbert said the 300,000 annual unit 
capacity projected for the Valiant 
next year in reality represented a 
sales goal. This capacity could be 
stepped up if the market warrants, 
he added. 

If all potential 4,000 Plymouth 
dealers are offered a crack at 





(Continued on Page 62, Col. 1) 
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59 Car Sales Brisk as|’60s Arrive | 


have an inventory that i larger 


than usual.” 
Another retailer in 
tion said, “we hav 












e same sec- 
n promised 
October, but we 
we have something 
ember. You can’t pay 
ith an empty house.” 

* * x 


to sell in 
overhea 


ST of the dealers contacted, 

however, expressed satisfaction 
generally with the progress of 
cleanup sales. 

Some reported that profit per car 
has been better than usual for the 
cleanup, and others said it could be 
better. One Pontiac dealer said the 
gross per car was as good now as 
it Was last spring. 

Dealers who reported some dif- 
ficulty in moving cars were un- 
happy over General Motors’ an- 
nouncement that it is holding the 
line on prices of its ’60 lines. 

“Our sales slowed down almost 
immediately,” said a Rambler deal- 
er who reported a 3%-week supply. 
Since then business has been only 
fair, he added. 

But like others in the same boat, 
he said he is counting on a short- 
age of cars next month to bale him 
out. 

oe ~ a 
CHEVROLET dealer with less 
than 60 cars on hand said “we 

didn’t sell a car the day GM made 
its announcement.” 

“We don’t expect to get rid of 
these cars before the new-model 

(Continued on Page 4, Col. 3) 





By Martin L. Whitmyer 
Staff Writer 


UPPLIER shortages of steel are 

threatening auto output, but 
reports of an imminent shutdown 
of all General Motors assembly 
lines were denied last week. 

John F. Gordon, GM president, 
said late last week that “supplies 
of steel on hand will permit con- 

tinued production of cars 





eel shortages are expected to 
ose big-car lines at Chevrolet first 
—by Oct. 20. Corvairs are expected 
to roll until Nov. 1, Ford expects to 
continue assemblies until Nov, 15. 

“Layoffs in some of our plants 
producing automotive components, 
parts and accessories already have 
begun,” Gordon said. “These plants 
normally produce material from 
four to six weeks ahead of final 
assembly.” 


* oe aa 

M ASSEMBLY lines showed lit- 

tle affect from the steel short- 
age last week as all five of its car- 
producing divisions—Buick, Cadil- 
lac, Chevrolet, Oldsmobile and Pon- 
tiac—showed sizable increases over 
the previous week’s assemblies, 

On an industrywide basis, car 
output totalled an estimated 89,- 
487 units last week—a 42.7 per- 
cent increase over the previous 
week’s 62,716 cars, and more than 
double the 42,599 cars turned out 
during the week ended Sept. 27 
a year ago. 

On a corporate basis, GM was up 
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from 33,785 to an estimated 47,742 
units; Ford Motor climbed from 
12,985 to 22,635 units; Chrysler 
Corp. was up from 9,108 to 10,510 
units; American Motors jumped 
from 4,668 to 5,500 assemblies, and 
Studebaker-Packard increased from 
2,170 to 3,100 units. 
Last week also marked the entry 
of the V; eae, 
e. Although the 10 units pro- : 
duced marked only a token offer- 
ing, it marked the first time that 
(Continued on Page 63, Col, 1) 


N.Y. Parley Sets 
Record; Maker 
Parts Trend Hit 


IAMESHA LAKE, N. Y. — The 

New York State Automobile 
Dealers Assn. wound up its 36th an- 
nual meeting here with general 
agreement that the outlook is ex- 
ceptionally optimistic and with the 
prediction of its outgoing president, 
John G. Dorschel (Buick-Stude- 
baker), of Rochester, that by year’s 
end “dealers will at long last have 
reached a better position of pres- 
tige and uniform profit levels than 
ever before.” 

The convention drew a record 
922 persons, This was 10 percent 
more than any previous conven- 
tion and was seen as an indica- 
tion of more encouraging condi- 
tions in the industry. 

The trend toward distribution of 
parts through other than fran- 
chised dealers provoked intense dis- 
cussion by directors and at meet- 
ings held in separate locations for 
dealers of each make. This resulted 
in a resolution calling on NADA to 
seek to reverse the trend. 

* a * 


ALTER E. HEINGARTNER 

(Chevrolet), Brooklyn, was 
elected president to succeed Dor- 
schel. 

Other new officers are: first vice- 
president, James J. Clarkeson (Lin- 
coln-Mercury-Edsel), Schenectady; 
second vice-president, Wesley Van 
Benschoten (Dodge-Ply mouth), 
Poughkeepsie; third vice-president, 

(Continued on Page 4, Col. 1) 











Pontiac Offers New Grille and Rear-End Treatment— 





The Bonneville convertible and the new Ventura hardtop accent Pontiac's styling changes for 1960, The grille consists of seven 
chromed bars, while du@i tail lights replace last year's-V-shaped fins. The Ventura series also includes a four-door hardtop 


and gives Pontiac 16 models. Dealers will put the cars on display Thursday (Oct. 1). (Story and other pictures are on Page 27.) 
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Speculation in Industry .. . 





Will Steel Boost Auto Prices? 


By John K. Teahen Jr. 
Staff Writer 
As THE biggest company in the 
industry, General Motors has 
been saddled with much of the 
blame for the hefty increases in 
new-car prices in recent years. 

The consensus has been, “Auto 
pricing is a game of follow the 
leader, And GM is the leader.” 

If that holds true in 1960, GM 
will deserve praise instead of oen- 
sure, since the company’s five 
makes are holding the line on their 
new-car prices. 

* 
a drops the issue squarely in 
the laps of Ford Motor Co. and 





Chrysler Corp. They must con- 
sider public opinion as well as the 
dollars-and-cents angle this year. 

Of course, Ford and Chrysler 
have made major changes for 1960, 
while this is a facelift year for GM 
except for the new Corvair. 

Most observers are betting, 
though, that Ford and Chrysler 
will fall in line. They argue that 
whether a company has a new car 
or a facelift, it can’t afford to de- 
viate from thé price pattern estab- 
lished by GM. 

* * 
M’S early announcement (two 
weeks before the first of its ’60 
models go on display) brings up 





Tagged for S-P Showrooms— 


Three thousand 1960 Larks, valued at 
biggest driveaways in Studebaker-Packard Corp.'s history. 
caravan of cars would stretch in a solid line more than 8.5 miles. Total weight exceeds 


7,800,000 pounds. 





From all parts of the country, 2,600 dealers converged on South 
Bend, Ind., to drive these demonstrators to their showrooms for public showing Oct. 15. 


$6,400,000, are lined up for one of the 
Bumper to bumper, this 





Wilkie Views. . 





Porsche’s Revolution 


Eprror’s Note: David J. Wilkie, retired auto editor of the Associated 
Press, is one of the most perceptive observers ever to cover the auto- 
motive beat. We are happy to announce that “Wilkie Views” will be 
a regular feature of Automotive News. 


By David 


WOLFSBURG, Germany.— The 
name Ferdinand Porsche probably 
suggests nothing to most Ameri- 
cans, but Porsche started some- 
thing that has had a far-reaching 
impact on motoring throughout the 
world. 

It was Porsche who created the 
Volkswagen. It was the Volkswagen 
that revived de- 
mand for smaller, 
low-priced cars a 
few years ago. 

And it was the 
swelling market 
for the small, im- 
ported cars that 
forced American 
automakers back 
into that market. 
They did this first 
with their own 
D. J. Wilkie imported models. 
Then, as quickly as they could, 
they swung into production of 
smaller, lower-priced cars in their 
U.S. factories. 

Previously U. S. makers had 
scoffed at the import-car market. 
They said it would reach its peak 








One-Cent Gas Tax Hike 


Signed by Eisenhower 

WASHINGTON, — President 
Eisenhower has signed into law 
@ one-cent increase in the Fed- 
eral motor fuel tax. The increase 
was billed as a temporary meas- 
ure for 21 months to insure con- 
tinued construction of the inter- 
state highway system. 

Eisenhower had sought a 1%- 
cent increase to keep the high- 
way program on a pay-as-you-go 
basis but settled for the one-cent 
boost “te avoid a serious disrup- 
tion” in the road program. 











J. Wilkie 


at half a million units a year. But 
import car sales continued to 
mount, while conventional size cars 
built in the United States ran. into 
increasing buyer resistance, 

* oe + 

THAT WAS in 1958. Domestic 
sales of U. S.-made cars that year 
dropped to 4,285,000 units from 
5,787,000 the preceding year. Deliv- 
eries of imported cars, meanwhile, 
surged to 365,000 compared with 
195,000 in 1957. 

Sales of imported cars this year 
are certain to top half a million 
units. They should go even higher 
in 1960, despite the introduction of 
new, smaller U. S.-built models. 

Dictator Adolf Hitler, World 
War I corporal who became 
chancellor of the Third German 
Reich in 1933, provided the name 
Volkswagen. But Porsche, inde- 
pendent European automotive en- 
gineer and car designer, had 
dreamed of it years earlier, 

Porsche found only ridicule from 
other automakers in Europe when 
he proposed to build a small, eco- 
nomical car. ‘Even when Hitler 
seized upon the “Peoples Car” pro- 
ject as an ideal political propa- 
ganda medium, established German 
auto manufacturers secretly hoped 
the undertaking would fail. 

They felt sure it would fail when 
Hitler called upon Porsche to build 
a car that could be sold for the 
equivalent of $250, But they gave 
lip service to Hitler in his efforts 
to win the German people with 
promises of an inexpensive car for 
everybody, Workers were to get the 
cars by making advance payments 
through installments withheld from 
their wages. 

+. *- 

THE BIG FACTORY at Wolfs- 

burg was constructed under Hitler’s 


the question of what will happen 
if the steel settlement brings about 
an increase in the price of that 
commodity. 

A sizable boost could bring an 
adjustment, of course, but in the 
past GM divisions have been ex- 
tremely reluctant to tamper with 
their intrdduction-day figures, 

If steel goes up slightly, GM 
might well decide to absorb the 
hike. And if an adjustment is call- 
ed for, the GM makes will be able 
to remind the public: “We tried to 
hold the line, but steel forced us 
to raise our prices.” 

In San Francisco, Chevrolet Gen- 
eral Manager E. N. Cole spoke of 
GM’s “economic statesmanship” in 
holding the price line without re- 
gard to steel costs. 

A steel settlement would solve 
many problems for the price ex- 
perts at Ford and Chrysler, but 
they can’t wait much longer. The 
new-model introduction season has 
arrived. 

Imperial, which goes on display 
Friday (Oct. 2), will be the first of 
the Ford-Chrysler lines to appear. 
There reportedly will be some price 
cuts and some increases in the Im- 
perial setup, with the overall struc- 


ture remaining much the same as|° 


in 1959. 
e *. 


MERICAN MOTORS also in- 
tends to hold the line for 1960. 
Although the figures have not been 


announced, company officials have| | 
told AMC dealer meetings through-| | 


out the country that no changes are 
planned for 1960. 

AMC, like other makers, is jit- 

tery about the steel price situa- 
tion. The ’60 Ramblers do not go 
on display until Oct, 14, and the 
company is likely to wait until 
the last minute to publish its new 
figures. 
Studebaker has announced the 
prices of its 60 Larks, and the fig- 
ures show that the company has 
thrown away much of the advan- 
tage it could have enjoyed over 
Chevrolet’s new Corvair. 

The lowest-priced Lark two-door 
sedan is tagged at $1,976 (includ- 
ing Federal tax and dealer prep), 
compared with an indicated price 
of $1,985 for the Corvair 500 coupe 
which will appear early next year. 
In 1959, the lowest-priced Lark was 
$1,925. 

The lowest-priced Lark four- 
door is $2,046, compared with 
$1,995 last year. Corvair’s least- 
expensive four-door sedan is ex- 
pected to be about $2,040. 
Following is a summary of the 

1960 prices for Studebaker and the 
five GM makes. All figures include 
Federal excise tax and suggested 
dealer preparation charges. 

+ * * 


Buick 


NVICTA, Electra and Electra 225 

models are priced the same as 

for 1959, and LeSabres have gone 
(Continued on Page 60, Col, 1) 











‘60 Thunderbird Has New Grille— 


A new grille is a feature of the ‘60 Thunderbird which goes on display Oct. , 
Inside the massive, one-piece bumper are one horizontal and three vertical ribs whic 


accent the aluminum screen grille. 


By Pete Wemhoff 
Editor, Automotive News 

DEARBORN.—Claiming “the 
broadest market of any dealer in 
the country,” the 1960 Ford dealer 
“will offer 1960 cars covering price 
ee classes represent- 
f saaaias % ing nine out of 
10 cars sold,” 
.| General Manager 
J. O. Wright told 
a national press 
preview here last 
week. 

“The Ford deal- 
ership is no long- 
er the ‘specialty 
store’ it was a 
few years back,” 

J. O. Wright Wright said. “The 
broader line of products, from the 
Falcon to the Thunderbird, means 
the 1960 Ford dealer will be sell- 
ing more units at a lower fixed 
overhead per unit.” 

The 1960 standard Ford is all 
new and is the longest, widest 





Automatic Soft Top, 
Sliding Roof for T-Bird 

DEARBORN.—A completely 
automatic soft top on convertible 
models and a sliding sunroof for 
hardtops are features of the ’60 
Thunderbird which will go on dis- 
play Oct. 8. 

The car has a new grille and 
new rear-end treatment, but the 
lines are unchanged. 

The convertible top folds into the 
trunk compartment, and the entire 
operation is controlled from the 
driver’s seat. On the ’59 model, the 
top itself was automatic, but the 
“hideaway” compartment had to 
be operated manually. 

The sunroof, an optional feature, 
consists of a steel panel which 
slides on aluminum guide rails and 

can be locked in any desired posi- 
tion. The maximum opening is 19 
by 34 inches. Channels and drain 
tubes prevent leakage, Ford said. 

The new front end has a massive, 

(Continued om Page 62, Col, 4) 








(Continued on Page 61, Col, 2) 





Business Barometer 
Automotive News Economic Index — 
116.3 Percent of Last Week 
103.8 Percent of Like Week Last Year 
Percent of 
Percent of Like Week 
Last Week Last Year 
Auto Production ............... 62,716 257.5 168.8 
Truck Production .......cccccce 19,940 163.5 142.4 
Auto Registrations—Year to date.. 3,670,859 eee 131.3 
Truck Registrations—Year to date. 566,018 re: 135.1 
Steel Production—tTons ......... 356,000 108.9 20.1 
Lumber Production—Board feet... 225,790,000 93.1 89.9 
Paperboard Production—Tons.... 327,749 130.8 104.2 
Soft Coal Output—tons ........ 6,385,000 87.2 75.5 
Oil Refinery Output—Borrels .... 49,706,000 98.6 100.7 
Electric Output—kilowatt hours.... _12,779,000,000 97.5 104.4 
Barometer Freight Car Loadings 294,274 87.7 77.5 
Department Store Sales Index .. 132 89.2 91.0 
Stock Market Price Index....... 409.1 97.7 112.3 
U.S. Government Spending 
—Fiscal year to date ............ $20,500,170,000 Wateia 103.1 
Commercial and Industrial Loans $29,005,000,000 100.1 ie 
Savings Deposits ................ $30,728,000,000 100.1 101.2 
Used-Car Prices-—Average........ $996 100.0 105.2 
Business Failures ................ 264 118.9 100.8 
Common Common 
Stocks Sept. 23 Sept. 16 1959 Range Stocks Sept. 23 Sept. 16 1959 Range 
NG vececs 58% 52 59 -25% ARAN 49% 49 57% -39% 
Chrysler... 62% 65% 72%-50% Mack...... 42. 41% =49%-32% 
Ford....... 80 80 85%-50% ee 14% 14 15%- 9% 
GM........ 53% 54, 58%-45 White...... 51% 52% 60 -40% 
(Sept. 28, 1959) 











Convertibles have a fully automatic top, an 
there is an optional gemoot for hardtops. 


Ford Dealer Covers 90 Pet. 
Of Market, Wright Says 


and lowest in Ford history. Its 
5.7 inches longer (213 inches) 
than the 1959 car, one inch lower 

(55 inches) and 4.9 inches wider 

(81.3 inches). Wheelbase has been 
increased one inch to 119. 

A Starliner fastback hardtop, in 
the Galaxie price range, has ben 
added, while the hardtop convert 
ible has been dropped. 

As a possible tipoff on 1960 four- 
door prices, Wright said that the 
1960 Fairlane (Ford’s lowest priced 
model this coming year) will sel 
for about the same price as the 
1957 Fairlane 500, which sold for 
$2,332, advertised delivered. The 
lowest priced four-door in the 199 
line, the Custom 300, was priced at 
$2,273. 

With the greater exterior di- 
mensions, the ’60 Ford also has 
considerably increased shoulder, 
head and hip room, while the 
“dog leg” near the windshield has 
been eliminated. 

Other features are improved 
braking, suspension, springing, 
cooling and insulation; a lower 
hood; wider treads front and reat, 
and a “more efficient engine.” 

Wright also revealed that Fon 
had moved its styling change ahead 
a year or two. 

“One of these advance styling 
models was called ‘Quicksilver,” 
he said. “We explored the possibil- 
ity of advancing it to the 190 
model, even though it entailed an 
all-new body shell at a cost of 

(Continued on Page 62, Col, 4) 


Big 3 Compacts 
Pose Mystery 
For Wall Street 


JPYTRODUCTION of the Big Thre 
compact cars may have raise 
some questions in the auto industy 
but the stock market and investos 
appear to be completely mystified 

The total market in the last 
few weeks has been quite weak 
as a late summer slide clipped 
about 10 percent off total stock 

values, In the face of this, Amer 

ican Motors stock has risen to 4 

new high and Studebaker-Pack- 
ard common has been selling $1 
or more above its price of 4 
month ago. 

Conclusion: The combined judg 
ment of investors is that all is wel 
with AMC and S-P and that tha 
will be able to overcome the colt 
petition from the Big Three. 

* es * 





ON THE other hand, the Septem 
ber report on short interest 
showed 366,226 shares of S-P hav 
been sold short. This compares with 
339,885 shares sold short in Atl 
gust. The S-P short total is by fa 
the highest for all issues traded 
the New York Stock Exchange. 

The short total for AMC wa 
99,629 for September, well above tht 
86,915 for August. The AMC Augus 
total is the second highest on tht 
Big Board. 

A share of stock is sold short 
when the seller borrows the share 
from a third party to make the 
sale. He expects that the price 
of the stock will decline. He then 
will buy the share at the lower 
price to return it to the third 


party. 
Conclusion: The judgment 
those who engage in short selling 
(Continued on Page 61, Col, 2) 
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» ' Dealer Forum 


by Robert M. Finlay 














“IT’S easier to get a million dol- 
lars for a sales contest in the 

auto industry than it is to get 

$5,000 for basic sales training.” 

That’s the word from one 
closely associated with the prob- 
lem, And, yet, factory sales peo- 
ple know that the No. 1 problem 
on the retail side is the getting, 
training and holding of auto 
salesmen, 

The sales contest is the answer, 
of course, because it meets, or 
seems to meet, an immediate sales 
problem, and because that’s the way 
it has been done in the past. 

* * + 
E long-term answer—one that 
seems to be way off in the dis- 
tant hills—is to upgrade the whole 
field of auto salesmanship in terms 
of professionalism to a new level 
of public esteem, 

Obviously, this is something one 
maker cannot do alone. Students of 
auto selling often refer to the 
strides made in the insurance in- 
dustry, where salesmen have taken 
the role of counselors, or certified 
life underwriters. 

At the base of the move up- 
ward from salesman toward pro- 
fessionalism are standards in 
which the public as well as the 
salesmen would have faith. We 
respect doctors because we re- 
spect the standards they must 
meet to become doctors. 

Many in the auto industry are 
well aware of this, and there have 
been efforts in this direction. Mak- 
ers have set up their master sales- 
men clubs, with variations on the 
theme. Outsiders have made passes 
at the goal, with salesmen’s halls 
of fame, and so on. Yet there are no 
industry-recognized standards nor 
industry - recognized organizations 
of elite auto salesmen toward which 
to strive. pete td 


Confidence Needed 


en attempts that have been 
made have failed because they 
did not gain the confidence of the 
public, the industry or the sales- 
men themselves. One man, who has 
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given this problem considerable 
thought, is John Williamson, Pon- 
tiac dealer and sales trainer, of 
Birmingham, Ala. 

In a booklet on the subject, he 
points out: 

“Over a period of years, the in- 
surance salesmen have changed 
public attitude toward their busi- 
ness. Now their men are accepted, 
in many cases, as professionals, In 
many cities around the country, an 
insurance salesman (or certified 
life underwriter) is president of his 
country club, He serves on the 
board of his club. 

“He is a respected member of 
his community, He takes part in 
civic activities and drives. Time 
and time again, his name is be- 
fore the public as a man of no 
mean standing in his community. 

“On the other hand, just the con- 
trary is true of an automobile sales- 
man. Today, he is not respected. 
Very, very few, if any, ever reach 
any prominence in their country 
club or in civic affairs. Very few 
have the standards of professional- 
ism that they deserve and need.. .” 

* 7 * 


His Proposal 
| THE booklet, Williamson pro- 
poses that an organization of top 
auto salesmen be formed, to be call- 
ed, tentatively, “The Circle of Pro- 
fessional] Automobile Retailers,” 
and to be abbreviated “Circle 
PAR.” 

Williamson proposes a creed, pur- 
poses, a code of ethics, implemen- 
tation, selection of salesmen, organ- 
ization and financing. 

The first organization would be 
rather limited, with American 
Motors providing 4, Chrysler 16, 
Ford 29, General Motors 50 and 
Studebaker-Packard 1. 

First rule under selection is in- 
teresting—the salesman must not 
be a relative of the dealer for whom 
he works. In the top salesman or- 
ganizations of the makers, a fre- 
quent complaint among the sales- 
men is that the honors usually go 
to a relative of the dealer, Ruling 
out the relatives presents some 
problems, but such action would be 
essential to gain the respect of 
the great body of salesmen. 

Williamson said that practically 
all money collected would be used 
in the advancement of “Circle 
PAR,” and those who know Wil- 
liamson would have confidence in 
this. 

a ae * 

JH OWSVER, in view of the many 

problems involved and the 
great good that could be accom- 
plished by broad acceptance of such 
an organization, you wonder 
whether NADA should not take it 
upon itself to launch such an or- 
ganization, or perhaps it could be 
done in cooperation with the Auto- 
mobile Manufacturers Assn. 

While makers rightly view sell- 
ing as in the competitive area, 
broad support for an effort to 
raise the standards of auto re- 
tailing with the public surely is 
worth a strong cooperative ef- 
fort. 

If you would like to pursue this 
matter with Williamson, his address 
is 1206 South 20th Street, Birming- 
ham 5, Ala, 
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Corvairs by Chevrolet! America’s first rear-engine compact cars! 


TI 





The Saddest Leak— 


This picture of the Corvair was used in a frozen orange juice newspaper ad on appear in Automotive News: 


PRIZES 





Sept. 23, although the release date on the Corvair is Sept. 29. 





Leak Leader— 


The year of the big new-model leaks 
started in Newsweek's Aug. 10 issue with 
this shot of Chevrolet's new Corvair along- 
side a conventional model and an inset 
of a 1925 experimental compact, Chev- 
rolet spokesman admitted they were ‘our 
cars but not our pictures."’ Makers weren't 
so indignant when the leaks were with 
sneak pictures, but they wailed when the 
so-called “‘good-faith" pictures—sent in 
advance by the makers themselves—were 
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They Need It, Moore Tells 


Wis. Parley ... 





Oklahoma Opposition 
To Security Is Blasted 


By Benn Ollman 
Staff Correspondent 

MILWAUKEE. — The opposition 
of 200 Oklahoma dealers to NADA 
territory-security proposals was as- 
sailed last week by James C. Moore, 
NADA executive vice-president. 

“If dealers in any state need 
the protection they would gain by 

NADA’s proposals, it is those in 
the great state of Oklahoma,” he 
told the 3ist annual convention 
of the Wisconsin Automotive 
Trades Assn. 

Moore said there was great con- 
fusion among dealers al] over the 
country on the question of territory 
security. 

“Do you want territory security 
or don't you want it?” he asked. 
“The issue is entirely in the hands 
of the dealers. NADA would like 
to know whether we should work 
for territory security or abandon 
the idea.” 

He said the action of the Okla- 
homa dealers was an example of 
dealer indecision. The Oklahomans, 
he added, sent a petition to NADA 
saying they were “unalterably op- 





used by some publications. 
_ = - 





The Last Leak— 


When Newsweek published a picture of the Valiant taken at the press preview in 
Miami, the Associated Press figured all holds were off, and put its picture on the wire 
to newspapers throughout the country. With most of the nation's papers using the 
photo, Chrysler still held valiantly to its release date, Oct. 25. 


+ * 


Compact Cars Open Up 
Year of the Big Leaks 


HE 1960-model year in the auto 

industry might well be labelled 
the year of the big leaks. 

The time-honored tradition of 
new-model security has the appear- 
ance of a sieve through which a 
couple of freight trains have wan- 
dered. 

Most years, publications go 
along with the auto makers’ new- 
model secrecy, which builds up 
interest in cars and generally 
helps the economy. 

But this year, with the new and 
smaller Corvair, Falcon and Vali- 
ant models creating unusual news 
interest, consumer publications 
have gone to great lengths to pub- 
lish early pictures of the new cars. 

* * * 


25, and Olds and Thunderbird, for 
Sept. 27, appear today (Sept. 28). 

Oct. 5 issue—Corvair and Im- 
perial, for release Sept. 29; Chev- 
rolet, Sept. 30; Cadillac, Dodge, 
and Ford, Oct. 1; Buick, Oct. 2, 
and Dart, Oct. 5. 

Oct. 12 issue— Rambler, Oct. 6; 
American, Oct. 8; Edsel and Stude- 
baker-Packard’s Hawk and Lark, 
Oct. 9; Lincoln, Oct. 11, and Plym- 
outh, Oct. 12. 

Oct. 19 issue—Ambassador, 
Chrysler and Mercury, Oct. 13, and 
DeSoto, Oct. 14. 

The Valiant is tentatively slated 
for release Oct. 25 and should ap- 
pear in Automotive News of Oct. 26. 








posed to anything NADA was plan- 
ning to do.” 

Outlining the NADA proposal, 
Moore said the bill did not sug- 
gest any penalties for “out-of- 
territory” selling. It was a sim- 
pler bill than that proposed by 
General Motors, he continued. 

He warned dealers to expect 
more pressure from unions to or- 
ganize office and shop employes. He 
cited a recent pact between the 
Machinists and Teamsters unions. 

“The only future for these unions, 
they have now learned, lies in ex- 
pansion in other fields,” Moore said. 
“That is why they are hungrily 
eying the retail auto dealers, So 
don’t be surprised if one of these 
unions contacts you soon.” 

He said NADA will continue to 
fight to preserve the dealer’s ex-~ 
emption from minimum wage-and- 
hours legislation due to be revived 
in the next session of Congress. 

There isn’t much hope at this 
time for elimination of the excise 
tax on cars, Moore continued, but 
there is every sign that dealer 

relations with the factory will 
show an improvement. 

“Detroit is now more than ever 
convinced that a sound dealer setup 
is essential for industry prosper- 
ity,” he said. “This is a reversal in 
attitude at the top levels, 

“Detroit is at last convineed that 
an aroused dealer body can go to 
Congress and to the public to bring 
about the changes it favors,” Moore 
said. 

Edward Payton, Cleveland con- 
sultant to dealers and auto fi- 
nance firms, predicted compact 
and smaller cars eventually 
would account for 50 percent of 
the U. S. market, “perhaps in as 
little as two or three years, de- 
pending on the quality of domes- 
tic compact cars.” 

He said the compacts’ competi- 
tion would be particularly hard on 
used cars in the medium-price 
lines. 

“Many buyers,” he continued, 
“are likely to buy a new compact 
rather than a two or three-year-old 
used car in the medium-price field.” 

The compacts will have little 
effect on the popularity of the 
lower-price imports such as Volks- 
wagen and Renault, he predicted. 

He also doubted that the Big 
Three’s new entries would hurt 
Rambler sales. 

“Rambler has too much of a head 
start and too much experience,” 
Payton said. 

Arthur Gilsdorf, Fond du Lac, 
was elected president of the group 
for the coming year. Louis Milan, 
Madison, was reelected executive 
vice-president. 

Other new officers are Leonard F. 
Rohrback, Wauwatosa, first vice- 
president; Romain Schaub, Wau- 
kesha, second vice-president, and 
Donald C. Berg, Menomonie, secre- 

tary-treasurer. 











AST week Newsweek used a 

photo of the Valiant taken at) 
the press preview in Miami. There- | 
upon, the Associated Press put its| 
picture on the wire. Newspapers 
wasted little time in using photos| 
of the Valiant and the Corvair. Pic- 
tures of the Falcon had been re- 
leased previously. 





Some said the pictures were 
officially released, but Chrysler 
and Chevrolet said their official 
position was one of understand- 
ing, yet they were stiil holding 
forlornly to their release dates, 

“This calls,” said one of the pub- 
lic-relations men involved, “for an 
‘agonizing reappraisal’ next year of 
our practices with regard to new 
models.” 

* Eo * 
EANTIME, conscious of its 
readers stake in unsold 1959 

inventories, AUTOMOTIVE NEws must 
take note of the leaks, but is loath 
to join the rush to break release 
dates. 

So here’s a rundown of the of- 
ficial release dates of new models 
and the date on which they will 





Pontiac material, for release Sept. 
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than ever. must 


sented in more 


Three compacts, 
in history... 





Wemhoff 
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the second largest in Sydney . 


bean ports . . 
Illinois association .. « 


counts for insurance companies. . 
ers were in Detroit last week for 


of Chicago association. 


As the new-model season opens, prospects for ’60 
look bright indeed. As the Milwaukee dealer associ- 


from Detroit is fantastic. Everyone will be happy, 
everyone will make money... 


able to accommodate themselves to the shifting 
stars as the public interest demands. . 
the consumer will be king.” . 
new models, there was more incorrect data pre- 


Frank Jacobs, director of Broadway Motors (Big Fords), Sydney, 
Australia, was in Detroit last week on one.of his every-five-years 
After being a leading used-car dealer in Sydney for many 
years, he became a Ford dealer two years ago and now says he’s 


thinking of holding their 1960 convention on a cruise ship to Carib- 
. Gil Blades has been named field service director for 


Washington State dealers are waging a battle against glass dis- 


John Love (Rambler) succeeds Earl Zweifel, resigned, as a director 


“The numbers game emanating 


(but) dealers more 
be cautious, mobile and flexible, 


. In 1960, 
. . Speaking of the 


publications, regarding the Big 
this past year than at any time 


. Even the Florida dealers are 


. About 170 teen-age press report- 
Ford’s annual press preview . 


—Pete Wemuorr, Editor, 
Automotive News 
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Top Profits, Prestige Seen... 





Peak N. Y. Parley Hits 
At Maker Parts Trend 


(Continued from Page 1) 


J. E. Sayles (Pontiac-Cadillac- 
Vauxhall), Suffern; secretary, Sam- 
uel S. Giles (Chevrolet), Port Jeff- 
erson (re-elected); treasurer, R. 
Harold Craig (Dod ge-Plymouth- 
Simca), Albany (re-elected); 
assistant treasurer, Wendell H. 
Miller (Dodge-Plymouth), Bing- 
hamton (re-elected). 

New directors elected to the 
board for the first time are Frank 
J. Shaw (Dodge-Plymouth), Os- 
wego, and H. Theodore Van 
Brunt (Cadillac), Horseheads. : 

Keynote addresses by NADA 
President H. L. Galles jr. and by 
William F. Hufstader, vice-presi- 
dent of General Motors in charge 
of the distribution staff, depicted a 
highly promising economic picture. 

os * * 


EADING up to his prediction of 
a “better position of prestige 
and uniform profit levels,” the out- 
going president, Dorschel, noted 
that “the automobile business has 
been going through a period of 
significant transition” in the past 
three or four years. 

“Most automobile manufactur- 
ers,” Dorschel said, “have done an 
about-face in connection with poli- 
cies and practices that have been 
traditional for almost half a cen- 
tury. 

“Instead of reaching for great- 
er volume through an increasing 
number of dealers, they now try 
to achieve volume through better 
representation of existing dealers. 
We have new selling agreements 
representing far more protection 
to the dealer. Payments for fac- 
tory claim work have been lib- 
eralized. 

“Dealers are independent busi- 
nessmen in fact as well as in con- 
versation. Pressure upon and at- 
tempted coercion of dealers has all 
but disappeared. It’s a new era and, 
as far as factory-dealer relations 
are concerned, a very pleasant one.” 

Dorschel noted that in the past 
the public’s opinion of dealers was 
left much to be desired but he said: 
“More recently a series of changes 
is swinging the public back toward 
respect for the dealers. An im- 
provement in our local advertising 
is partially responsible. Termina- 
tions of unethical dealers by manu- 
facturers has helped, too. So has 
increased dealer attention to serv- 
ice and service complaints. 

* * ca 


“J AST but not least,” noted Dor- 

schel, “is the attitude of the 
dealers toward customers, It has 
improved materially and, being con- 
tagious, is reflected in the public’s 
attitude toward us. 

“We have streamlined our opera- 
tions, eliminating needless expense, 
adjusting ourselves to smaller mar- 
gins of profit. We know that the 
methods of 1955 and earlier are 
obsolete and that scarehead adver- 
tising results only in contempt— 
and increased operating expense, 
which doesn’t increase volume pro- 
portionately. 

“We have learned, too, that price 
competition carried our new-car 
sales profit below the breakeven 
point. By degrees we are relearning 
direct effective merchandising 
methods, we are educating our- 
selves about operating costs, we are 
paying proper attention to service 
and parts sales and we are becom- 
ing aware of our responsibilities as 
independent businessmen. 

“Those of us who have the 
courage to be realistic know that 
unit sales profits will continue to 
be in the narrow margin cate- 
gory. 

“While the manufacturers try to 
improve dealer profits from new 
car sales, their real assist will be 
at the retail end, Dealers will real- 
ize greater profits from service, 
parts, and retailing used cars, and 
in this activity they will subconsci- 
ously aid new-car volume. 

‘It won’t be spectacular as to 
high earnings and this in turn will 
automatically eliminate many of 
the smart money boys. And it won’t 
be spectacular as to deep losses, 
which will further enhance our 
stability. The hills and valleys in 
our commercial journey will level 
out. 

“By the end of this year I believe 





that a beneficial movement will 
have been completed. And I wel- 
come it, because I believe that deal- 
ers will at long last have reached 
a better position of prestige and 
uniform profit levels than ever be- 
fore.” 
* * x 

ERE is the text of the resolu- 

tion on parts distribution: 

“Whereas the directors of the 
New York State Automobile Deal- 
ers Assn. view with alarm the trend 
certain leading automobile manu- 
facturers have and are taking in 
the after-market distribution of 
their parts to ultimate consumer, 
by-passing the dealer in such dis- 
tribution, which can only have ad- 
verse effect on our members, and 

“Whereas historically the fran- 
chised dealer has been the manu- 
facturer’s sole or primary outlet for 
such parts, with emphasis placed 
by the manufacturer on such deal- 
ers handling only genuine parts, 
and 

“Whereas the manufacturers in 
their advertising and promotion en- 
courage the public to get their serv- 
ice requirements only at the auth- 
orized dealers place of business, and 

“Whereas recent acts by the 
manufacturers to reverse this his- 
torical manner of distribution, spe- 
cifically the General Motors con- 
tract with Richfield Oil Co. and 
more recently with Firestone and 
Goodrich Rubber companies cov- 
ering the distribution to them of 
Delco batteries at below the auth- 
orized dealers cost, and still more 
recently a declaration of intent by 
Ford Motor Co. in their letter under 
date of Sept. 2, 1959, addressed to 
members of the Automotive Equip- 
ment Assn. to make available to 
them certain component parts of 
Ford products. 

“Now, therefore, be it resolved 
that the members of the New York 
State Automobile Dealers Assn. in 
annual meeting assembled do here- 
by urgently request NADA to im- 
mediately take any and all possible 
action to cause such automobile 
manufacturers to reverse such 
methods of parts distribution.” 

as or * 


NE of the most dramatic mo- 
ments of the three-day meeting 
was the presentation of a citation 
honoring Fred W. Forness jr. (Ca- 
dillac), Olean, who at the age of 
86 is still active in his business 
Forness has donated several hun- 
dred thousand dollars to his church 
and his community and is still ac- 
tive county chairman in the politi- 
cal party of his choice. 








New Rolls-Royce Engine— 


Here are four views of the new engine in all models of Rolls-Royce and Bentley, 
@ compact eight-cylinder unit (bore 4.1 inches, stroke 3.6 inches) made of aluminum 
alloy and with a capacity of 6230 c.c. It weighs no more than the six-cylinder engine 


which it replaces, delivering greater torque over the entire speed range. 


Yet its 


smoothness and silence are such that there is little indication of the increased engine 


performance, the company said. 





*59 Sales Remain Brisk 
As First ’60s Arrive 


(Continued from Page 1) 


introductions,” he continued, “but 
we aren’t worried—they should 
come in handy next month if we 
can’t get enough ’60s.” 

Other retailers who reported 
stiffening sales resistance said 
they thought GM was unfair in 
announcing a hold-the-line policy 
at a time when “we’re struggling 
to close out our current models.” 

On the other hand, there were 
some dealers who said the GM an- 
nouncement had had no effect on 
their sales. But these were the 
dealers who said they had only a 
handful of cars left. 

And not all of these dealers were 
delighted to have cleared their lots 
of almost all of their ’59 stock. 

“We've got only nine cars left, 
but I wish it were 900,” said a 


M-E-L Preview Set 
For Dealers Today 


DEARBORN. — Mercury-Edsel- 
Lincoln division will play host 
today (Sept. 28) and tomorrow to 
3,000 dealers and their wives at a 
preview of 1960 models. A dinner 
tonight at Detroit’s Latin Quarter 
will present a show by Xavier 
Cugat. 

The new models will be presented 
to the dealers tomorrow by Gen- 
eral Manager Ben D. Mills at a 
special show in the Masonic Tem- 
ple. 








Chevrolet dealer who anticipated 
rough going if there is a shortage 
of ’60s next month, 
ca a cd 
(Taare was less apprehension 
among Ford Motor Co. dealers. 
They reported the cleanup moving 
at a fast clip and few were ex- 
pecting big shortages of cars next 
month since Ford produces about 
half the steel its requires. 

None of the dealers for the other 
makes could say exactly how many 
’60 models they will receive next 
month, “We’ll have enough for pub- 
lic introduction,” was the general 
reply. 

An Oldsmobile dealer said he 
was due to receive 45 but had 
gotten only 21. Another said he 
expected to get enough to last 
about a month. 

Most of the dealers, however, are 
looking forward to a big year once 
the steel strike is settled. 

“Enthusiasm in the new models— 
big and small—should be greatly 
increased by the introduction of the 
Big Three’s compact cars,” said one 
dealer. 

“A lot of people have been delay- 
ing purchases until they find out 
what these new cars are like,” he 
added. “The introduction of these 
compacts should ‘free’ a lot of buy- 
ers and it'll be up to us to sell 
them.” 

“This will be a year in which skill 
will tell,” said another dealer. 





"ses ot e030 


Ford Greets Its Dealers— 





This aerial view of Ford's Dearborn Proving Grounds shows “tent city’’ and part of the 7,000 Ford dealers from across the 
nation who visited Detroit for Ford's Dearborn Holiday. Under the 700,000 square feet of tenting, they viewed exhibits showing 
Ford cars, trucks and tractors and met face to face with Ford engineers who designed the 1960 product lines. Some 200 Ford 
staff members worked full time taking care of the dealers who came to Detroit and Dearborn in four groups. 








AAA Chalks Up 
75-Millionth Call 
For Road Service 


WASHINGTON. — The AAA an- 
nounced it will respond to its 75 
millionth emergency road service 
call this week. 

Auto battery and electrical fail- 
ures continue to be the No. 1 cause 
of breakdowns, followed closely by 
flat tires and ignition troubles. 
Other sources of distress include: 

“Stuck,” starter, carburetor, out 
of gas, gas line, brakes, lock and 
key and lights, in that order. This 
contrasts with statistics of 40 years 
ago which show “stuck in the mud” 
as the leading cause of emergency 
calls from members. 

Affiliated AAA clubs have under 
contract about 20,300 garages, auto- 
dealers and service stations equip- 
ped to come to the aid of motorists 
day or night. These clubs share a 
reciprocal agreement so that when 
a member of one breaks down in 
the territory of another, he receives 
emergency service without charge. 
At the present time, nearly 100,000 
persons at AAA clubs and garages 
are involved in this work. 

On an average, AAA contract 
garages with 35,000 service vehicles 
respond to calls 12 times a minute 
around-the-clock. 

To an increasing extent, clubs 
are using two-way radio for dis- 
patching rescue vehicles. The Fed- 
eral Communications Commission 
has assigned five frequencies for 
use by AAA clubs. Using this 
method are 43 affiliates operating 
71 stations which broadcast more 
than two million calls a year. 

The first emergency road service 
in this country was inaugurated in 
1915 by the Automobile Club of 
Missouri. 


O’Mara Is Elected 
To NADA Board 


WASHINGTON. — James M. 
O’Mara, Hutchinson, Kans., has 
been elected to represent his state 
on the NADA board. A franchised 
new-car dealer 
since 1946, he suc- 
ceeds R. D. Me- 
Kay sr., Wichita, 
who did not seek 
reelection. 

After graduat- 
ing from North- 
western Univer- 
sity, O’Mara be- 
came a Midwest 
factory represen- 
tative for Pontiac. 
He organized his 
own dealership in 1946. He was 
elected a director of the Kansas 
Motor Car Dealers Assn. in 1949 
and served as its president from 
1955 to 1957. For seven years he 
has been chairman of the KMCDA 
Group Insurance Committee, 

O’Mara was elected to the Pon- 
tiac National Dealer Council in 
1957 and 1958 and is currently the 
Kansas representative on the 
NADA Make Advisory Committee 
for Pontiac. 


Suspect Admits Theft 
Of 600 Cars, Police Say 


BOSTON.—An auto-theft spree 
that netted over $200,000 in four 
years has been ended with the ar- 
rest of a 29-year-old Dorchester 
man, according to Roxbury police. 
John A. Morgan has admitted 
stealing over 600 high-priced cars 
in the Greater Boston area in the 
four-year period, they said. 

He was booked on auto-theft 
charges after his arrest following 
a stolen-car chase through Roxbury 
streets. Morgan confessed he per- 
sonally sold 120 cars in New York, 
police said. Police said he told them 
he put the stolen cars in a private 
garage, repainted them and then 
took them to New Hampshire and 
registered them. He would then 8° 
to New York and sell the autos, 
they said. 





J. M. O'Mara 








Fruehauf’s Grace Named 


Chief Executive Officer 


DETROIT.—William E. Grace, 
has been elected president and chief 
executive officer of Fruehauf Trail- 
er Co. He had been president and 
chief operating officer. 

Grace joined Fruehauf in 1955 4s 
executive vice-president and was 
elected president in 1958. 
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“* ..~ mutual confidence 


has kept us sold... 


99 


says FRIEND B. WALKER of Smith County 


Motors, Ford dealer, Taylorsville, Miss. 




















“I selected ComMERCIAL CrepiT when I started busi- 
ness because I had complete confidence in their local 
people. And the way we have worked together in 
mutual confidence has kept us sold. ComMMERCIAL 
CrepiT PLAN handles all our deals because I will not 
submit questionable ones. Our salesmen push the insur- 
ance features because they know adjustments are fast 
and fair. I feel it is very important for us to keep full 
control of our financing.” 


Commercial Credit dealers 
are successful dealers. 








Write or call the nearest ComMeRcIAL CREDIT CORPORATION 
office for complete information on the benefits of CoMMERCIAL 
Crepir Pian. Why not do it, today? 
















COM ERCIALS \ 
CREDIT PLAN } 


aN A 
_ * 


A service offered through subsidiaries of the 
Commercial Credit Company, Baltimore . . . Capital 
and Surplus over $225,000,000. . . offices in principal 
cities of the United States and Canada. 
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A Favored Management Tool. . . 





Dealers Find Absorption Helpful 


By Kenneth C, Kelley Jr. 
Staff Writer 
a years of attack, service 
absorption remains one of the 
dealer’s favorite tools in measuring 
the success of his company. 

While service absorption may 
not have the wide acceptance it 
once had, just about two-thirds of 
dealers find it useful. New-car 
absorption, a newer method for 
measuring dealership operations, 
is less widely used by dealers, 
being regarded as useful by 
slightly more than half of dealers. 
These are some of the findings 
of an Automotive News survey of 
a cross section of dealers, Dealers 
questioned handle 


Business all lines of cars, 
M + are scattered in 
agnagemenr 41) sections of the 
Feature _ nation and sell in 


markets ranging 
from the largest to some of the 
smallest. 

The dealers were first asked, “Is 
there any value in measuring your 
operations by service absorption?” 
The answers broke down in this 





$19 Million Press Prop 


DEARBORN.—The richest prop 
ever used in an auto press pre- 
view, $19 million in U, S, currency 
was dumped on a viewing stand 
here last week to symbolize the 
savings which Ford believes 
American businessmen will re- 
aliz through use of its 1960 
trucks. 

The cash, in bills of various de- 
nominations, formed a man-high 
stack, Most of the currency was 
packed in canvas money bags, 
but more than $1,500,000 was 
was spilled onto the table for the 
press to verify. Brinks guards 
and trucks handled the currency. 








way: yes, 63 percent, and no, 29 
percent, while 8 percent gave an 
indecisive reply. 

The companion question was: “Is 
there any value in measuring by 
new-car absorption?” Fifty-five 
percent said yes and 29 percent 
said no, while 16 percent gave an 
indecisive reply. 

* * * 
— was an unusually large 
number of indecisive replies on 
the new-car absorption question, A 
number of dealers hadn't heard of 
this measuring stick and were un- 
able to judge its value. 

In computing service absorp- 
tion, a dealer would determine 
what percentage of his overhead 
expenses are covered by his gross 
profit from the parts and service 
department. A dealer has 100 per- 
cent absorption when his parts 
and service gross covers all the 
overhead charges and there is no 
overhead to be charged to the 
new and used car departments. 

Use of service absorption has 
always had factory support, per- 
haps more in years past than at 
present. It is probably for this 
reason that service absorption has 
been attacked as a factory trick. 

Some dealers have charged that 
factories want to get service ab- 
sorption high enough to meet all 
dealership expenses, so that the 
dealers can then move more new 
cars by pricing them at cost. 

* * * 


ERVICE absorption gets its sup- 
port from the fact that parts 
and service business is more stable 
than car sales. The dealer with 
high absorption has a firm founda- 
tion on which to plan dealership 
operations and a basis for calculat- 
ing his prices. 
Service absorption figures can 
also serve as a check on the over- 
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It’s on Wheels... 





Showroom 


BURLINGAME, Calif—“The 
showroom of the future will take 
the auto to the people,” R. H. 
Peterson, president of Goliath Sales 
Corp., predicted in introducing a 
mobile sales display for the Goliath. 

“Within 10 years the present 
automobile showroom will be as 
out of date as high-button shoes,” 
Peterson said at a meeting of dis- 
tributors of the German-built 
auto. 

Peterson’s showroom on wheels 
is a trailer bed 40 feet long with 
space for three Goliath units, in- 
cluding a bus, station wagon and 
a two-door sedan. 

The unit has a detachable red- 
and-white striped canopy which is 
stored aboard the unit while it’s on 
the road. Upon arrival at its desti- 
nation, the canopy is quickly put 
into place, stairs are folded out and 
a red rug unrolled. 

The unit is pulled by a stand- 
ard front-wheel drive Goliath 
pick-up with the body removed. 
Its office has a radio telephone 
with which the unit manager can 
contact prospects who can see 
the cars at their door, Peterson 
said. 

There is a generator in the rear 
of the showmobile which supplies 
power for a recording machine and 
TV set which provide entertain- 
ment for prospects. 

Peterson said the units will be 
used primarily for retail selling in 
different neighborhoods, at super- 
market parking lots, shopping cen- 
ters, factory exits and club or so- 
cial meetings. 

“The theory is to take the auto- 
mobile to the people and not wait 
for the people to come to an out- 
of-the-way showroom,” Peterson 
added. 


He also said the unit could be 
used effectively in the dealer-devel- 
opment field. He told the distribu- 
tors: 

“Let’s assume that on a certain 
highway there is a good prospect 
for a dealer. The showmobile man- 
ager, while cruising along at 40 





miles an hour, phones ahead to the 


of Future? 


prospect and says he would like to 
come to his front door within five 
minutes with something of inter- 
est.” 

For the present, Peterson said, 
the two-man crew for each unit 
will be provided by the importer 
and the entire unit will be leased 
to the distributor or dealer on a 
weekly basis. 

The showmobile made its first 
appearance at the California State 
Fair, where it was awarded top 
honors in the transportation field, 
Peterson said. 


Four other units are under con- 
struction in San Francisco, Peter- 
son added, and all will be operated 
only in California. 

* * ~ 





head of a dealership. The dealer 
whose absorption is slipping might 
be tipped off that his expenses are 
increasing faster than his volume 
of sales. 

New-car absorption is a sort of 
opposite to service absorption, It 
measures how well gross profit 
from vehicle sales absorbs the 
dealership’s overhead. 

This system of measuring dealer- 
ship operations finds its chief sup- 
port among dealers. As the survey 
shows though, dealers are not solid- 
ly sold on the idea. 

* ik * 

A TENNESSEE dealer’s reply of- 

fered one of the strongest argu- 
ments in favor of the use of service 
absorption. He said, “Service and 
parts sales are usually more stable. 
If absorption is maintained at a 
high level, business is usually more 
stable.” 

An Ohio dealer lined up solidly 
in favor of the use of service 
absorption when he said, “If we 
survive in this market, this item 
is of vital importance.” 
Examples of how dealers use 

service absorption as a manage- 
ment tool can be seen in these 
comments: 

A Montana dealer said, “It gives 
the dealer a guide in judging the 
parts and service department's ef- 
ficiency.” 

Ke ok oe 

ROM Arkansas came the obser- 

vation that “This figure indi- 


| cates whether your expenses are in 


line with your service volume.” 

Much of the opposition to use of 
service absorption is centered on 
the belief that it is a “factory idea.” 

A Mississippi dealer said it was 
“used by the factory, not by us.” 
A Colorado dealer summed it up 
this way: “A factory idea for 
their benefit.” 

Quite a number of dealers agreed 
with the Studebaker dealer in the 
Midwest who said, “It may often be 
misleading.” 

A New York dealer found an- 
other reason for paying little at- 
tention to service absorption, He 
said his dealership had a small 
service department, making com- 
parisons meaningless. 

ok * + 

as major point in favor of the 

use of new-car absorption was 
outlined by an Indiana dealer who 
said it was “more valid” than the 
use of service absorption “since the 
average dealership is first a sales 
organization and second a shop.” 

A South Dakota dealer ob- 
served that he had found new-car 
absorption more useful than 
checking the percentage of profit 
on sales. 

A Ford dealer in the Midwest 
said he used both service and new- 
car absorption, and found new-car 
absorption the more useful. 





Showroom on Wheels Bows— 





A showroom on wheels was introduced to Goliath distributors at a meeting in Bur- 
lingame, Calif. Shown, left to right, are: E. T. Ruff, Continental Imports Corp., Minne- 
apolis; David and George Latsha, Foreign Motor Distributing Co., Harrisburg, Pa.; M. B. 
Thomas, Goliath Midwest Distributors, St. Louis; Paul MacNamara, public relations direc- 
tor for Goliath Sales Corp.; George Simeon sr. and jr., Columbus Buick Co., Columbus, 
O.; H. V. Davis, Davis Import Co., Salt Lake City; Aaron Mosko, Aaron Mosko Motor Co., 
Englewood, Colo., and R. H. Peterson, president of Goliath Sales Corp. 





Ce eo ee 





Styling Experiment— 





First in a long line of full-size models developed in connection with the styling 
development of the Falcon, L'Avion | was done by Ford Motor Co. advanced stylists. 
With the model here is George W. Walker, Ford director of styling. Along with its 
deeply-recessed grille, L'Avion | had a reverse angle backlight, a hood that ran down 
over the fenders so that the upper portion of the front end could be lifted, and sculp- 
tured sheet metal whose gftect was heightened by two-toning. | 


Ford Tells How Falcon 
Was Designed, Styled 


DEARBORN.— Designing of 
small and economy cars is an old 
story to Ford stylists, the company 
observed last week as it prepared 
to introduce its small Falcon. 

“Actually,” said George W. 
Walker, Ford director of styling, 
“the company has been designing 
economy-type cars for its foreign 
affiliates—Ford of England, Ford 
of France and Ford of Germany 
—for more than 40 years. 


“As far as smaller cars for the 
American market are concerned, 
Ford was actively engaged in styl- 
ing them long before most advo- 
cates began urging us to introduce 
one.” 

Ford’s market research into the 
domestic small-car market, dating 
back to the end of World War II, 
did not dictate a company decision 
to enter the economy-car field until 
March of 1957. 

However, as early as October, 
1955, Lewis D. Crusoe, then execu- 
tive vice-president in charge of the 
company’s car and truck divisions, 
expressed interest in the “investiga- 
tion of a small-car program.” 

Ford’s Styling Office moved 
swiftly. By January, 1956, the Ad- 
vanced Styling Studio had for- 
mulated such a program involv- 
ing a 90-inch wheelbase car, a 
still smaller car, and “other new 
types of cars not presently mar- 
keted, but for which a potential 
demand might exist.” Three 
months later the studio was ex- 
panded and launched its study of 
a “full-size” economy car. 

In June, 1956, the program was 
accelerated and designated as “Spe- 
cial Car Project A.” 

“Incidentally,” Walker noted, 
“the timing of this activity deserves 
some attention. The year before, 
only slightly more than 58,000 im- 
ports had been sold in the U. S., a 
figure accounting for less than one 
percent of the total market. Aside 
from a handful of foreign-car de- 
votees, few people outside the in- 
dustry were expressing themselves 
publicly as favoring smaller cars 
of American manufacture.” 

Nonetheless, by the end of Au- 
gust, 1956, Ford stylists were well 
along in clay modeling a small car 
with a “compromise” wheelbase of 
102 inches. Called L’Avion, its pri- 
mary objective was to “prove that 
an attractive car can be designed 
on a small wheelbase.” 

By the end of 1956, L’Avion had 
taken definite shape and been 
modeled full-size in clay. In addi- 
tion to a “flying wing” rear quar- 
ter with blades canted in the 
Ford-car style, it had a deeply 
recessed grille, a reverse-angle 
backlight, a hood that ran down 
over the fenders so that the en- 
tire upper portion of the front 
end could be lifted, rear bumper 
pods with simulated exhaust 
ports pointing forward, and 
sculptured sheet metal on the 
sides. 

But it still was too early to put 
all the company’s eggs in one bas- 
ket. By mid-October, 1957, there 
were four full-size models—L’Avion 
I, L’Avion II, the Debonaire and 





the Astrion. A month later a fifth 
—the Allegro—was added 

Shortly after the latter was com- 
pleted—on Nov. 20, 1957—functional 
responsibility for the small-car pro- 
gram was transferred from Ad- 
vanced Styling to the Ford Styling 
Studio, mainly as a result of grow- 
ing participation in the program on 
the part of Ford division personnel. 

With the transfer, the smal] car 
was specifically designated as the 
“19XK Thunderbird.” This gave 
rise to reports that the company 
was planning a low-price Thunder- 
bird, with one writer even purport- 
ing to disclose performance figures 
for such a car. 

Ford Studio stylists, while re- 
taining earlier small car efforts 
as reference models, quickly 
launched a program of their own. 
Their first clay model reflected 
the styling theme of the Concept, 
a full-size car that had been de- 
veloped in their own preproduc- 
tion studios some months earlier 
as a potential forerunner of the 
1960 Ford car. 

However, some Ford division of- 
ficials felt the model looked too 
much like the English Ford Consul, 
and Styling was asked to suggest 
modifications to eliminate the re- 
semblance. 

From this point, it was clear that 
company management definitely 
favored an American appearance, 

(Continued on Page 60, Col, 4) 





Allen’s Partners 
Form Organization 


For 14 Dealerships 


NEW YORK.—The 11 men who 
were associated with the late Don 
Allen as partners in 14 Chevrolet 
and Pontiac dealerships have form- 
ed an organization to carry on his 
policies, according to C. D. Sey- 
mour, of New York, who was elect- 
ed chairman of the board. 


Seymour said the new Don Allen » 


Organization is an internal realign- 
ment, and emphasized the fact that 
there has been no transfer of own- 
ership. Mr. Allen’s widow, Esther 
B. Allen, is a participating member 
of the association and was elected 
vice-president. 

“The members believe the Don 
Allen Organization is the largest 
automobile retail sales group in the 
world, and anticipate further ex- 
pansion,” Seymour said. “They eX- 
pect the alliance to afford greater 
opportunities for advancement t0 
their dealership personnel, and the 
numerous benefits of a national oP- 
eration to their fleet and _ retail 
customers.” 

Other officers and members are 
E. H. Hallett, Buffalo, president; 
W. J. Fray, New Castle, Pa., sec- 
retary-treasurer; R. F. Fogarty, 
Miami; C. J, Voelker, Pittsburgh; 
S. F. Hedley, Albany, N. Y.; E. A 
Nacke, Holyoke, Mass.; Gordon 
Tresch, Niagara Falls, N. Y.; Gary 
Seltenheim, Englewood, N. J.; G. A 
Fogarty, Charlotte, N. C., and W. F. 
Hancock, Bartow, Fla. 
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A Statement by American Motors... 


Usefulness to the User 








...the One True Measure 


of Basic Excellence 


N UNREMITTING SEARCH for basic excellence 
A is the essence of the American Dream. 


The conscientious maker strives for it. 
The careful buyer seeks it out. 


This freedom of choice—the right to select or 
reject—is the law of the market place. 


It is the stern arbiter that brings new brands to 
the fore over former favorites. 


Each deserves the fate decreed to it. 


For, after the public has sufficient time to com- 
pare, it is unerring in its judgments. 


Such is American enterprise at work, spurring 
to ever-higher standards the endless reaching for 
excellence in all we make or buy. 


So it is that in any given period, there is always 
one product in every field that stands apart from 
its fellows in public esteem. 


It has basic excellence. 

It may not be the highest priced. 

Nor the most ostentatious. 

Nor the biggest, heaviest, most powerful. 
Nor—at first—the largest selling. 


But let the public have opportunity to form its 
judgments, and nothing can stand in the path of 
the product that has basic excellence. 


Not competition, no matter how strong. 


Not innuendo, nor deprecation, nor outright 
attack. . 


Not imitation, no matter how skillful. 


Whether it be a television set, a packet of gum or 
an automobile, the customer has but one standard. 


That is the standard of that product’s usefulness 
to the user. 


Only so can basic excellence be measured. 


Let a product have the quality of greatest useful- 
ness to the user, and eventually it takes first place 
in public consideration. 


Therein lies the success of the Rambler car. 


Many have expressed astonishment that this car, 
product of an independent maker, could reverse 
the whole trend of America’s largest industry. 

It should not be surprising. 

For, it has happened countless times before, in 
other fields. 


We only would have felt surprise if, after all our 
efforts, we had found the law of the market place 
had been suddenly repealed. 


But no— it still holds with historic force. 


Usefulness to the user stands, as ever, as the one 
true standard of basic excellence. 


And, in the automotive field, Rambler is that 
standard. 

It is not the longest, or heaviest, or most power- 
ful car on the market—nor the smallest, lightest, 
least powered, either. 


True usefulness in a motor car is seldom served 
by excessive bulk or extreme smallness. 


Rambler is far more economical than most cars 
—not as sparing on gasoline as a few, notably 
those from overseas. 


There comes a point when the extremes of econ- 
omy can be attained only at the sacrifice of useful 
performance. 

Quite simply, Rambler is the best balanced com- 
bination of qualities we know how to build into 
a motor car. 


e American-sized room and comfort, with com- 
pactness for easy handling and parking. 


e American-style performance, with sensible 
economy. 

e Style and stamina and quality without compro- 
mise to cost. 


e@ The most usefulness to the user in every charac- 
teristic of a motor car. 

The fact that Rambler’s price falls in the lowest 
price ranges fortunately puts its usefulness at the 
disposal of more people. 


That is due to manufacturing efficiency in a 
plant that today turns out more cars than any 
other single factory in the industry. 


It is not the result of building down to a price. 


Rambler’s low price was merely a natural evolu- 
tion after every consideration of basic excellence, 
plus a normal profit, had been met. 


It might easily have been higher. It could not be 
lower without sacrifice of either quality or a profit. 


Rambler is unmatched by any car in the owner 
loyalty it possesses. Ask any owner. 


It holds its value longer; has higher resale value, 
model for model, than any competitor. 


No other car, regardless of price, matches all 
of Rambler’s features. 


These features range through Deep-Dip Rust- 
proofing,* all-welded Single Unit Construction, * 
individually adjustable Airliner Reclining Seats, 
Deep Coil springs, the famous Weather Eye heat- 
ing and ventilating system. 

Soon, Rambler is to have competitors in the 
field where it has become the world’s largest 
builder of Compact* cars. 

We sincerely feel that such extensive imitation 
of Rambler is good. 


It is good for our industry, which for too long 





George Romney, President, American Motors Corporation 


has restricted freedom of customer choice to its 
big cars. 


It is good for the American motorist, who now 
will have a measurement of comparison. 


It is good for the country, whose resources in 
petroleum, highways and parking space are not 
without limits, somewhere. 


And it is good for us of American Motors, be- 
cause the basic excellence of usefulness to the user 
shines through most clearly when there is a meas- 
ure for comparison. 

Yes, Rambler will be copied. 

An original always can be copied, whether it be 
the Mona Lisa or a new design in paper clips. 

But the originality that produces an original 
cannot be copied. 

Emerson said, “It is as difficult’ to appropriate 
the thoughts of others as it is to invent.” 

Come see what we have invented! 


You will find it in the cars you see at Rambler 
dealer showrooms. 


We invite you to see it there and find America’s 
new standard of basic excellence in a motor car 


that is most useful to you. 
President j 


AMERICAN MOTORS CORPORATION 
DETROIT, MICHIGAN 


World’s Largest Builder of Compact Cars 


*Trademark American Motors 


RAMBLER eee Lhe New Standard of ike: Excellence 
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Opel 1200 Drawing Card .. 





Europe’s 1960 Lines 
Glitter at Frankfurt 


By George L. Glaser 
European Correspondent 

RANKFURT, Germany. — The 

latest word in autos, trucks, 

buses and automotive equipment 
from almost all of the world’s ve- 
hicle-producing lands marked 
Frankfurt’s 39th International Auto 
Show, the largest automotive ex- 
position ever held in Germany, 

The exhibits filled 23 large halls 
and there were many open-air 
displays. Japan was the only ma- 
jor producer not represented in 
the show, which also was Frank- 
furt’s most lavish. 

One of the major attractions was 
the Opel 1200, which its makers 
claim will win over many motorists 
who have been “captives” of the 
German Volkswagen and the 
French Renault. 

The two-door sedan bears a 
strong resemblance to the GM 
firm’s popular Rekord but has 
much less chrome. However, the 
engine of the 1200 will provide as 
much power as the Rekord engine. 

There were practically no 
changes in the Volkswagens on dis- 
play, and Dr. Heinz Nordhoff, VW 
managing director, said at a press 
conference that current body styl- 
ing would be retained for a “long, 
long time.” 


* * * 
te aggueepnenddl who spoke against 

a background resembling a 
Hollywood movie set, said an auto- 
matic clutch without pedal is ready 
but probably will not be available 
on VWs before next spring. 

He said the clutch, designed 
by VW and produced by Fichtel 
& Sachs, is different from other 
“Saxomat” types. The first speed, 
which is not synchronized, will 
not hamper use of the automatic 
clutch, he added, 

Nordhoff also announced that 
$125 million is being invested in ad- 
ditional production and that the 
daily output target for 1960 has 
been increased from 3,000 to 3,650 
units. 

Passenger-car orders have in- 
creased 32 percent in the last two 
months, he continued, while truck 
business has soared 50 percent. 
Costs are rising but VW is plan- 
ning no price increases, he added. 

He also predicted that the four- 
millionth mark in VW production 
will be reached much faster than 
any previous millionth milestone in 
the firm’s 13-year history. 

* OK ¥ 


ORDHOFYF refused to comment 
on reports that VW is planning 





Sales by Dealers 
Up 26 Percent 


WASHINGTON.—Dollar sales of 
new-car dealers amounted to $2,903 
million in July, 26 percent ahead of 
the total for the like month of 1958 
but down 9 percent from the June, 
1959, total, the Commerce Depart- 
ment reported. 

Total retail sales in the nation 
in July reached $18,332 million, off 
2 percent from June but up 10 per- 
cent from the year-earlier total. 


a second series of passenger cars 
with a new engine and larger body. 

The VW exhibit featured a cut- 
away version of an ocean freight- 
er, showing how the cars are 
stored on board for export, On 
one side of the ship was a model 
of a train bringing the VWs to 
the dock for shipment. 

One of the highlights of the Opel 
exhibit was a double-decker speed- 
service stall, which the firm said re- 
duces the time for lubrication, oil 
change, safety inspection and tune- 
up to 35 minutes “without any dan- 
ger of shoddy workmanship.” 

The stall is operated by six me- 
chanics trained especially for one 
type of job, said the Opel service 
and parts manager. Every tool and 
piece of equipment is placed in the 
spot required to cut waste time, 
and the operation has been so de- 
signed that none of the mechanics 
is ever in another’s way, he ex- 
plained. 

as * * 

H® SAID many of the tools and 

other equipment were especi- 
ally designed by Opel to make this 
type of service possible, and re- 
ported an average extra sale of 2.5 
hours for each car serviced. 

German Taunus models also 
were on display in attractive sur- 
roundings, Just before the show 
Ford of Cologne announced price 
cuts of about 5 percent on the 
12 M and 2 percent of the 17 M. 

At the Bavarian Motor Works ex- 
hibit, a spokesman for the firm said 
orders for the new 700 c.c.m, coupe 
and sedan “are coming in at a 
highly satisfactory rate.” 

In the Daimler-Benz hall, Mer- 
cedes-Benz and Auto-Union-DKW 
models were attractively displayed 
on slanted platforms, The new Mer- 
cedes cars, with moderate tail fins, 
wraparound windshields and dou- 
ble-size tail lights, received wide 
attention, 

” * ~ 

OME DB officials admitted the 

new Mercedes were styled with 
the American market in mind, and 
some of them said they were a lit- 
tle uncertain whether the new de- 
signs would be popular in Europe. 

Dealers were quite impressed 
with the new six-cylinder Borg- 
ward, and Lloyd’s new sport 
coupe on the new Arabella chas- 
sis drew a great amount of at- 
tention, 

British, French and Italian mak- 
ers also had impressive displays. 
Fiat, which has reduced some 
prices of cars sold in Germany, ex- 
hibited a new six-cylinder sports 
coupe called the “En Plain.” 

Russia displayed its modestly 
priced Moskvitch and Volga. Many 
dealers considered them almost 
copies of cars built four years ago. 
Reaction to the Soviet cars gen- 
erally was mixed. 

The display of trucks, buses, ac- 
| cessories and other equipment was 
| both large and impressive. Special 
| truck bodies for almost every pos- 
| sible use were on exhibit. 

* * * 











Watching Fords Go Round— 

Visitors at the 39th Frankfurt International Auto Show watch German Fords, the 
Taunus, revolve on an elevated platform at the Ford af Cologne exhibit. At the right 
ore American-built Ford products. 
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Opening Frankfurt Show— 





eter * 


Prof. Ludwig Erhard, center, secretary of commerce of the Bonn Government, pre- 
sides at the opening of the 39th Frankfurt International Auto Show, 


Kentucky Dealers Urged 
To Gird for Big Market 


GILBERTSVILLE, Ky. — Ken- 
tucky’s franchised dealers face un- 
precedented opportunities for more 
sales of better products in the 
“booming sixties” that lie ahead. 

Some 200 members of the Ken- 
tucky Automobile Dealers Assn., 
meeting at Kentucky Dam Vil- 
lage State Park, were told that 
the automobile future is very 

bright, and that they must plan 
to take advantage of the dynamic 
growth that will take place in 
this country. 

Charles B. Wilson, Paducah 
Cadillac-Chevrolet dealer, presided 
over the 13th annual convention of 
the association. N. S. McGaw, Madi- 
sonville, president of KADA, wel- 
comed the dealers at the first 
business session. 

E. P. Latimer, president of the 
American Discount Co., painted a 
bright picture of future business. 

Latimer said the major planning 
which must be done is that “of 
making more profit in your busi- 
ness,” 

“You realize,’ Latimer said, 


S-P Dealer Total 
Up 600 in Year; 
Profit Gain Cited 


SOUTH BEN D.—Studebaker- 
Packard Corp. will start the 1960 
model year with 2,600 upgraded 
quality dealers, an increase of 600 
over last year, S. A, Skillman, gen- 
eral sales manager, told dealers 
visiting the factory. 

Skillman said that S-P dealers 
doubled their working capital and 
net worth during the model year. 
Market penetration tripled in the 
first six months of the current 
year and sales increased more 
than 220 percent, highest increase 
in the industry, he said. 

“Studebaker-Packard dealers are 
reporting net profits substantially 
above the national average,” Skill- 
man said, even though the national 
average has moved up to 2 percent, 
highest industry level since the first 
half of 1955. 

“New-car sales per Studebaker- 
Packard dealer have reached a new 
high also as our dealers earned 13 
times more in the first six months 
of 1959 than in the same period last 
year, and more than three times 
as much as in the corresponding 
period of 1957,” he said. 

Lark sales accounted for a cor- 
responding increase in net earnings 
by S-P dealers, Skillman said, 

“The announced entry of the Big 
Three in the ‘compact-car’ field has 
not lost us dual dealers because the 
Lark has been bracketed with the 
medium-price range, which is non- 
competitive,” Skillman said. 








“that profit is not going to be 
made in a dealership unless top 
management inspires every single 
employe of the dealership to be- 
come profit conscious, You must 
eat, sleep and drink profit, You 
must talk profit.” 

David G. Reese, Oldsmobile deal- 
er in Drexel Hill, Pa., also predicted 
a good year for the automotive in- 
dustry in 1960, and a warm recep- 
tion for the new models. 

Reese pointed out there are many 
successful sales plans now in opera- 
tion, and encouraged dealers to 
pick the one best suited to their 
individual needs. 

M. R. Darlington jr., managing 
director, Inter-Industry Highway 
Safety Committee, said the real 
hope for safety on the highways 
lies in the proper training of young 
drivers. 

Darlington pointed out that 
young people (under 25) are in- 
volved in 28 percent of the nation’s 
fatal accidents. He said the records 
of youngsters who have completed 
driver training courses are twice as 
good as those who have had no 
training. 

Auto dealers play an important 
role in the driver training program, 
Darlington said, by supplying over 
12,000 cars annually for use in the 
training courses. 

Sixty-three percent of these vehi- 
cles, according to Darlington, are 
supplied absolutely free of charge. 

Darlington added that dealers 
shouldn’t have to contribute so 
much to the program—that the 
schools themselves should pur- 
chase the vehicles and that driver 
education should be made avail- 
able to all. 

Other speakers included Dean 
Chaffin, past president of NADA 
and a Buick-Chevrolet dealer at 
Bozeman, Mont. 

Lew Ullrich, KADA’s managing 
director, was in charge of the con- 
vention. Officers in addition to Mc- 
Gaw include Harry C. Holder sr., 
Owensboro, first vice-president; W. 
E. Venters, Pikeville, second vice- 
president, and Ben F. Long, Louis- 
ville, treasurer, C. E. Brents, Leba- 
non, is chairman of the board. 





AMC to Continue © 
Output Expansion 


Capacity to Be Upped 
To 600,000 a Year 


MILWAUKEE, — American Mo-’ 
tors will continue its expansion of 
Rambler production during 1960 te 
a point more than double its cas] 
pacity little over a year ago. 

President George Romney an- 
nounced at a meeting of 30,000 ems} 
ployes and their families in Milk 
waukee County Stadium that the 
company is launching the first $17% 
million leg of the new program 
which will raise capacity to nearly 
600,000 Ramblers a year in 1960. 

“Now that details of the first 
two of the Big Three cars have 
been revealed, we are even more 
certain than before that we are 
going to need a lot more Ram- 
bler production,” Romney said 
“The two new cars actually fall 
somewhere between the Rambler 
American and the Rambler Six, 
Our broader product choice aug- 

ments our big experience and 
leadership advantage. 

“In addition to our strong prod- 
uct edge, we will be helped by the 
fact that the new entries will help 
convert the compact-car advance 
into a landslide. It now seems likely 
that the industry may be hard 
pressed to build enough compacts 
in 1960 to meet the demand, which 
should reach 2% million compact 
and smaller cars.” 

It also was announced that Ram- 
bler retail sales tripled during the 
second 10 days of September, com- 
pared with the corresponding pe 
riod a year earlier. 

Roy Abernethy, automotive dis- 
tribution and marketing vice-presi- 
dent, said dealers sold 7,120 units 
in the Sept. 11-20 period, compared 
with 2,318 in 1958. 

Sales for the first 20 days of the 
month increased 168 percent over 
the like period last year, he con- 
tinued, from 5,366 units to 14,403. 

He said total sales thus far in 
the 1959 model year have reached 
344,027, an increase of 127 percent 
over the 151,511 in the corres- 
ponding period a year ago. 

A subsequent step, now under en- 
gineering study, is a further ex- 
pansion in body production capac- 
ity, which now is in the 1,900-2,000 
unit-a-day range, Romney said. 

American Motors’ steady ex- 
pansion of Rambler production 
began in the spring of 1958, when 
capacity was estimated at more 
than 250,000 units. Moving up 
with increased Rambler sales, ca- 
pacity reached around 300,000 
units at the beginning of the ’59- 
model production last August and 
was lifted to about 440,000 cars 
last month, when ’60-model pro- 
duction began. 

Romney said the expansion will 
now permit the company’s Milwau- 
kee and Kenosha plants to build 
over 500,000 Ramblers annually. He 
said he expects this figure to be 
boosted to between 575,000 and 
600,000 at some point during the 
coming year. 

Romney said the company is con- 
tinuing to emphasize expa nsion 
within existing facilities and within 
areas basic to its present manu- 
facturing. The company’s policy of 
strong reliance on suppliers will be 
pursued, further opening the way 
to increased supplier volume of 
business, he added. 

During 1959, American Motors 
spent approximately $10,150,000 on 

(Continued on Page 60, Col, 3) 





Late Report... 





$2; ’53s by $3 and ’52s by $1. 


cars. 
68.1 percent. 





Used-Car Market 


The Automotive News average index of wholesale auction used- 
car prices showed no change last week, holding even on the overall 
at $996. A year ago at this time, the overall average stood at $947. 

Average prices of 59 models increased by $47 on the eve of the 
first 60 dealer displays this coming weekend. However, the four 
model groups preceding ’59s all declined, as follows: ’58s, $27; ’57s, 
$18; ‘56s, $3, and $55s, $4. Earlier models increased slightly, ’54s by 


At a group of representative auctions last week, the average 
consignment was 241 units, up from the previous week’s 207.3 
The sales ratio rose from an average of 66.6 percent to 


Auction reports begin on Page 43. 
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...The winner...and still champion 
for WINTERIZING 


...and profit leader for all hg 42 -for-winter” specials! \, 






















business, get ready fo ¢ Jo ji 
ring with these venti: 


@ THE ONLY APPEARANCE 
PRODUCT THAT OWNERS CAN’T 
BUY AND APPLY THEMSELVES 


@ THAT OWNERS CAN’T HAVE DONE 
AT FILLING STATIONS AND GARAGES 


@ THAT PROTECTS YOUR PROFITS 
BY MAKING OWNERS COME TO YOU 


Success is certain — your champion is Porcelainize out-shines, out-lasts and 


the top quality battler for finish pro- out-sells any other appearance prod- 

| tection, and a proven performer who uct on the market. Give your cus- 
is under your exclusive management— tomers the best and you'll have the 
a champion who has always main- best customers. 


tained a loyal and immense following. 


FREEMAN AND FREEMAN, INC. + DENVER 3, COLORADO 


PORCELAINIZE » 


UNCHALLENGED IN MERIT 
UNMATCHED IN POLICY 
UNEQUALLED IN PROGRAM 


: © 
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AUTOMOTIVE AUTOMOTIVE NEWS PLATFORM 

D a 1 1. Fair and equitable contracts between manufacturers and dealers in 

gE A motor vehicles, parts and accessories; 

A K { 2. Every dollar of Eat and oil taxes, collected by states and ar 

Lt E governments, applied to the building and of h 

. R { 3. Guard the precepts of individual freedom, which made the U. ‘Ss. A. 
great and gave its citizens more of the better things of life than anywhere 

NEWS else in the world. 





Coming 
Events 


Dealer Conventions 


Sept, 27-28—New Hampshire Automobile 
Dealers, Mount Washington Hotel, 
Bretton Woods, N, H. 


Automotive Cartoon 


Of the Week 
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Oct. Il- 13—Automotive Trade Assn. of 
Virginia, John Marshall Hotel, Rich- 
mond. 

Oct. 17-19—Texas Independent Automo- 
bile Dealers Assn., Hilton Hotel, San 
Antonio, 

Oct. 18-19—Florida Independent Automo- 
bile Dealers Assn., Barcelona Hotel, 
Miami Beach, 

Oct. 18-20—Florida Automobile Dealers 
a. Hotel Robert Meyer, Jackson- 
ville. 

Oct. 20-2i—Federation of Automobile 
Dealer Assns. of Canada, Montreal. 

Oct, 25-26—Oklahoma Automobile Deal- 









ers Assn., Hotel Tulsa, Tulsa. 

Nov. |! connecticut Automotive Trades 
a Statler- Hilton, Hartford. 

Nov. 17—Mi A bile Deal- 
ers ya Buena Vista Hotel, Biloxi. 


Nov, 21-23—Arkansas Automobile Dealers 
Assn., Hotel Arlington, Hot Springs. 
Dec, 2—Utah Automobile Dealers Assn., 
Utah Hotel Motor Lodge, Salt Lake 


17-19—National Independent Auto- 
mobile Dealers Assn., 13th Annual 





Ci 
Jan. 
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een, Eden Roc Hotel, Miami 





Ping Deb. 3—National Automobile Deal- 
ers Assn., Washington, D. C. 

Feb, 14-15—Louisiana Automobile Dealers 
Assn., Roosevelt Hotel, New Orleans. 














Apr. 2426—Automobile Dealers Assn, of 
oo. Buena Vista Hotel, Biloxi, 





MAKE US _——_ 





“34.6 — Ohio Automobile Dealers 
Commodore Perry Hotel, Toledo. 
i-3 — Georgia Automobile’ Dealers 
.. British Colonial Hotel, Nassau. 
ey §-6—Joint Convention of Kansas 
otor Car Dealers Assn, and Missouri 
Automobile Dealers Assn., Hotel 
Muehlebach, Kansas City, Mo. ©° 
May 13-14— South Carolina Automobile 
Dealers Assn., Francis Marion Hotel, 
Charleston. 
June 20-22—Pennsylvania Automotive Assn., 








Bedford Springs Hotel, Bedford, Pa. oe 
. * 
Auto Shows 
Ll ’ Ld 
Oct. I-11—Paris Auto Show, Grand Palais, I think I'll wait until they have a sale. 
aris. 
ict, 9-25—Texas State Fair Automobile 
Show, Dallas. 





—— Letterbox 


Oct, 21-25—International Foreign & Sports 
— Show, Commonwealth Armory, Bos- 


ou “21-25—World's Fair Auto Show, In- 
dustrial Arts Bidg., Eastern States Ex- 
— Fairgrounds, West Springfield, 


Oct. 2i- 31—44th Motor Show, Earls Court, 
London, England. 
ct. 24-25—International ''500" Motor 


‘Compacts Coming... . . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used if you so request. Address Editor, Automotive News, Detroit 7, Mich. 
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Sports Show, uaens Memorial Audi- 
forge Des Moin 
31-Nov, Il—4ist International Motor 
Show, Turin, Italy. 
Nov. II- atc 
Baton Rou e, La. 
Nov, 12-22—San Francisco Imported Car 
Show, Brooks Hall, n Francisco. 
Nov. 13-22—Los Angeles yo a Pan 
Pacific Auditorium, Los An 
Nov. 14.21—Philadelphia poy = Phil- 


ng x 

1-29—Cleveland Auto Show, Public 
Auditorium, Cleveland. 

Nov, 30-Dec. 5—Denver Automobile Show, 
Denver Coliseum, Denver. 

Nov. 30-Dec, 5—Tampa Auto Show, Fort 
Homer Hesterly Armory, Tampa 

Jan. — Auto aes. Bir- 


Import Challenge 

I read with great interest David 
J. Wilkie’s column in the Aug. 31st 
issue of AuTomotive News on the 
subject of the new compact cars. 
Naturally, as an importer of a 
European economy car, the ad- 
vent of the compacts is of great 
interest to me. 

It seemed to me that your com- 
ments on the probable effect of the 
compacts on this country’s auto- 
mobile market will surely be borne 


Rouge Auto Show, 





Why Auto Dealer Rates High 
In Service Studies 


UTO dealers face odds in many areas of auto service, 

yet, according to the recent Look survey, dealer shops 

are rated high, especially as the work gets more complicated. 

For example, the dealer shops are rated highest on power 

steering and automatic transmission repairs. As the work 

becomes more simple, independents and gas stations get 
more of the business. 

Often competitive shops can advertise cheaper prices 
and easier accessibility. And, it appears, the older the 
ear the more likely the owner is to trust his car with 
“price” shops. 

The fact is, however, that dealer shops do have many 
advantages over the competition—especially in the areas of 
organization and reliability. 

Often a dealer becomes absorbed in his service problems, 
thus overlooking the advantages. He need only observe 
service at a filling station in any busy location to become 
aware of his own service attributes. 

The rue of the filling station is that the “front” gets first 
call on anyone’s time. Watch a mechanic drop his work in 
the shop when someone drives up to the pumps. Often he 
forgets where he left off. 


It becomes obvious that this may be service, but it is. 


disorganized service, compared with that of the dealer shop. 
In the well-run dealer shop, the mechanic has the 
equipment and know-how to really service his customers’ 
cars, instead of tinkering with them when he isn’t called 
up front to the pumps. 
It is no wonder that dealer shops rank highest in relation 
to the complication of the work and the degree to which 
the customer values his car. 


Jan. 9-16—Pittsburgh Auto Show, Hunt 
National Guard Armory, East Liberty, 
Pittsburgh. 

Jan. 9-16—Toledo Auto Show, Sports Arena 
and Exhibition Hall, Toledo. 


out in the months to come. Cer- 
tainly, the compacts will take 
something from the present Ameri- 
can low-priced cars and I think 


Jan. 3-17 Buffalo | Auto Show, Maston | they will take something from the 

Jan. 16-24—52nd' Annual Chicago Auto |imports so long as they are able to 
— International Amphitheatre, Chi- | hold their prices down. 

en 930-24—Lincoln Auto Show, Pershing Perhaps, though, the imports 
one Auditorium, Lincoln, Neb. or at least some imports will be 


24-28—International. Foreign & Sports 
‘Car Show, Dinner Key Auditorium, Mi- 


am 
Jan. ‘iI- 23—Greenville Auto Show, Green- 
ville Memorial Auditorium, Greenville, 


less affected simply because they 
are in their styling, finish, design 


concept, etc., intriguing to many 

Americans. 

In other words, many people are 
fascinated by the way other peo- 
ple make things and, in recent 
years, there has been a rising in- 
terest in this country in imported 


$. C. 
Jan. 30-Feb. 6—Rochester Auto Show, War 
Memorial Exhibit Hall, Rochester, N. Y. 
Feb. 6-13—Milwaukee Auto Show, Milwau- 
kee Auditorium and ena, Milwaukee. 
Feb. 6-14—Detroit Auto Show, Artillery 
Armory. . ‘ a 


General 
Oct. 5-7—Annual Truck Body & Equip- 
ment Assn. convention and exhibit, Hotel 
Sherman, Chicago 
(Continued on “Page 56, Col, 4) 


goods. 

Certainly, though, imported auto- 
mobile companies doing business 
here must work awfully hard in 
the period ahead to hold on to, if 














The Big Stories 


34 Years Ago 


One hundred years of prosperity looms for the U. S., declared 
Henry Ford as he dwelt on the importance of proper payment for 
service rendered by employes. “I believe in good wages,” he said. 
“I pay them. It makes prosperity. If you don’t pay good wages you 


hurt yourself.” 
20 Years Ago 


Incorporation of a fluid flywheel, in conjunction with its hydraulic 
automatic transmission, makes it possible for Oldsmobile to offer 
all three series of its 1940 lines with clutch pedal removed. The new 
device has been named Hydra-Matic Drive. 


10 Years Ago 
While NADA took GM’s action under “advisement,” there were no 
indications that Chrysler Corp., Hudson, Nash and Studebaker plan 
to follow GM’s lead in dropping territory protection for dealers. 
Other makers do not have such provisions in dealer contracts. 
—-From Automotive News Files 











not extend, their market. I have 
just seen photographs of the new 
Ford Falcon and it appears to be 
an attractive and sensible automo- 
bile. 

It will be interesting to read 
forthcoming Wilkie columns. — J. 
Bruce McWi.iaMs, vice-president, 
Saab Motors, Inc., New York. 

* ~ * 


Flooring Rates 

This letter is addressed to you 
for the benefit of our major finance 
companies and interested car deal- 
ers. 

For the past 18 months or more, 
in many cases, motor car dealers’ 
profits have fallen to the vanishing 
point. 

A curious reversal of this situa- 
tion exists in the auto financing 
field. The major finance companies 
are enjoying the heaviest profits in 
their history. In the face of these 
tremendous profits, our flooring 
rates have steadily increased from 
a historical 3.5 percent to the pres- 
ent rate of 5.5 percent. 

It is apparent that our finance 
mediums are interested solely in 
their own profits, with no regard 
for the goose that lays the golden 
egg. 

It would be quite refreshing to 
have a new finance firm enter the 
field, accepting only sound dealer- 
ship’ business and, in exchange for 
all their finance business, offer 
dealer flooring for a rate of 3.0 
percent to 3.5 percent. 

I am an Oldsmobile dealer (20 
years) in the city of Napa, Calif, 
and before that a Chrysler dealer 
(5 years) — obviously not a new- 
comer. 

I would like to hear the major 
finance companies’ slant on this 
situation.—F., J. VANDERSCHOOT JR. 
Vanderschoot Motors, Napa, Calif. 

* a * 


‘It Was Henry’s Idea’ 


I think it is high time that some- 
one pointed out to American Mo- 
tors that the idea of small, low- 
price, economical transportation — 
that they seem to feel is theif 
original idea—is exactly what 
Henry Ford sold in 1908 and for 
many years.—Scorr Mites, Molin 
Ford, Inc., Wayne, Pa. 
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REASONS WHY VACUUM POWER BRAKING 


IS FIRST CHOICE ON TRUCKS 


ADDED SAFETY 





WEIGHING 
STATION 
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WITH BENDIX HYDROVAC* LEADING ALL OTHER MAKES COMBINED 


When it comes to power braking, the overwhelming choice 
on trucks is vacuum power, with Hydrovac leading all other 
makes combined. 

You can bet your bottom dollar that such overwhelming 
preference is based on solid reasons. For example: 

By saving dead weight, vacuum power can add several 
hundred pounds to payload, and earn extra dollars, as ton- 
miles build up. 


Bendix 1773s South Bend, mo. Br-aez 


In addition, there is the vital safety stand-by of instantly 
available physical braking, instead of ‘‘no power, no brakes!” 

Then, with vacuum power there is less first cost and less 
expense for maintenance, and it is completely free of com- 
pressor drain on engine power. 

Any way you look at it, it will pay you to make Hydrovac 
Vacuum Power Brakes your choice for the best in power 


braking . . . for the most in value. *REG. U.S. PAT. OFF. 








Again in 1960...the tire news in Detroit 


ANNOUNCING... 


TIRE ADVANCES 


Once again, Goodyear’s balanced design, precision-built tires will bring out the 
best in Detroit’s advanced new models. You’ll get not only a softer, quieter ride, 





but also new steering control and up to 25% more mileage! 








There are two ways, generally speaking, of building 


tires. 


You can go all out to emphasize a particular tire 
feature—such as skid resistance, softness of ride or 


built approach has again resulted in the major tire 


advances on the new cars: 


3 ADVANCES FOR ’60 


la softer, quieter ride. You'll hear a lot about this in 1960, 
but it actually started with Goodyear some 30 months ago. At 
that time, we started “softening” the tread rubber in Goodyear 


long mileage. 
Or you can build them the way Goodyear builds 


them—with the design objective of creating the best 
tire that’s a balance of all desirable factors. 


For 1960, Goodyear’s balanced design, precision- 


tires—but only up to a balance point we had carefully pre-tested. 
If you soften tread too much, the tire design gets out of balance 
and you sacrifice mileage. 


THE DETROIT TESTING APPROACH 


in testing tires, Detroit’s automotive engineers 
use the same careful approach that Goodyear uses 
in building them. 

Before car manufacturers give their stamp of ap- 
proval to any tire designed for original equipment 
it must prove outstanding in the tests listed below. 
Goodyear’s design, construction and testing ac- 
tivities are all pointed toward the best balanced 


GOODSYE 





tire performance in all of these areas: 


Tests for handling 

Cornering traction + Wet pavement traction « Grav- 
el traction + Steering response + Initial transition 
Overall transition ¢ Steer effect (over, under) + 
Directional stability + Nibbling (rut or car track 
stability) » Corner hopping or dancing + Stopping 
ability on dry, wet and icy pavements. 


Tests for noise 

Broken pavement + Spalled pavement + Stone or 
brick pavement + Smooth pavement, wet and dry + 
Joint slap + Cornering squeal + Braking squeal. 
Tests for ride 

Harshness + Vertical shake + Lateral shake + 
Thump + High & low speed roughness + Flat- 
spotting « Hysteresis (bounciness). 
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comes from GOODYEAR 


LTHREE MAJOR 
FOR 1960 CARS 
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2. New steering control. You'll notice this most in cornering 
and along lane overlaps or car tracks—and especially on wet 
pavement. Again, this Goodyear advance comes from the best 
balance of several design factors—tread design, cord angle and 
the rubber and 3-T Cord used. 


3. The longest-wearing new car tires in automotive history. The 
Goodyear tires on the new models are the world’s first Turnpike- 
Proved Tires—now even finer for 1960. No matter where you 
drive, or how, they’ll deliver up to 25% more safe mileage. Two 
big reasons: exclusive Goodyear triple-tough 3-T Cord and “‘in- 
timate compound” rubber for tread. 


General tests 


High speed performance + Tread wear + Durability + 
Recappability + Fuel economy. 


Tires may look alike, but there’s a tremendous 
difference in the way they’re made and in what 

they’ll do. We predict you’ll discover the difference 
in 1960 driving on new Goodyear tires. Goodyear, 
| Akron 16, Ohio. 





MORE PEOPLE RIDE ON GOODYEAR TIRES 
THAN ON ANY OTHER KIND! 





| Watch the award-winning ‘‘Goodyear Theater” on TV ‘every other Monday evening. 
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AUTOMOTIVE WASHINGTON 
Congress Adjourns 











But Stays ‘on Record’ 


By William Ullman 


Washington Bureau Chief 


IKE a hangover after a big party, the Congressional 
Record lingers on after the congressmen have departed. 
Though Congress adjourned Sept. 14, the stack of Records 


in our office will continue to 
rise until Oct. 5, when the | grapes. This column has been re- 
final 1959 issue of this fine-print| printed more than once in the Ap- 
daily will go to press. | pendix, often with flattering words 

The reason that| attached by the congressman. We 
, the Records keep| just doubt that anyone saw it 
on coming is that there, or that anyone cares one 
members of Con-|Way or another. Meanwhile, the 
gress are permit- six-foot stack of 1959 Records is in 
ted to extend/| danger of toppling over in our cor- 








their remarks| Mer. 
for inclusion in| ° “4 * 
the Appendix for| Senate Is Wordier 


several weeks 
after adjourn- 
ment. These “last 


HE Senate, it turns out, met for 
nearly twice as many hours this 
year as did the House of Represen- 














tatives, although the House met for 
141 days against the Senate’s 140. 
Senators spent 1,009 hours and 

48 minutes in session, versus only 
527 hours and eight minutes for 

the representatives. 

It isn’t that the Senate is more 
energetic. It’s just that the House 
strictly limits the time on speeches 
and debates, 

As a result of its eight months’ 
work, Congress enacted into law 289 
public and 185 private bills. 

a co * 


7 Dealers Get SBA Loans 


ne grt of the 238 loans approved 
by the Small Business Admin- 
istration during August went to 
new-car dealers, including one for 


4 Transportation Institutes 


Scheduled by American U. 

WASHINGTON.—Four transpor- 
tation institutes have been sched- 
uled for the 1959-60 school year by 
the School of Business Administra- 
tion, American University, They 
are: 

Air transportation, Nov. 9-20; 
railroad management, Jan. 11-22; 
industrial transportation and traf- 
fic management, March 2-25, and 
ocean transportation and port op- 
erations, May 2-13. 





$133,000 to a California retailer em- 
ploying 63 persons. 

The summer level of SBA loans 
continued well below the level 
last summer—about $10 million 
this August versus more than $25 
million last August. 

SBA announced that it may no 
longer make business loans to trail- 
er courts or parks, since they now 
are eligible for Government financ- 
ing through the Loan Insurance 
Program of the Federal Housing 
Administration. 

* ok * 


‘Original’ Letter Helps 
D°zs it do any good to write let- 

ters to lawmakers and to Gov- 
ernment officials? Do they get re- 
sults? The question has been raised 
by Senator Clifford Case’s recent 
poll of car dealers in his state, ask- 
ing for their views on territory se- 
curity. 

As Congress adjourned, only 
about one-eighth of the dealers 
had bothered to write to the New 
Jersey Republican. This may in- 
dicate that many businessmen 
doubt the value of writing letters 
to Washington. 

Businessmen should keep in mind 
that a serious and thoughtful let- 

ter to any public servant usually 





draws a responsive reply. Since an 
intelligent and original letter forces 
@ congressman or Federal Official 
to think, it does some goed even 
when the official disagrees with 
you. 

Several intelligent letters directed 
to the same agency may force so 
many people to think that they 
change their policies in your favor. 
It happens every day, and four or 
five good letters can do it. 

This is not the case when a trade 
association or some such group 
asks its members to sign form let- 
ters or to flood a certain Official 
with telegrams, The Government, 
like any other organization, an- 
swers a form letter with a form re- 
ply. Nobody has to do any thinking 
at either end, and officials gener- 
ally discount the flood of mail. 

Worse yet, this sort of public 

relations foolishness costs tax- 
payers a lot of money for post- 
age, paper and clerical help. 

Businessmen who really have 
something to say, and who thought 
up the words themselves, should 
never hesitate to write any official 
in Washington, from the President 
on down. One intelligent letter is 
worth more than 1,000 mass-pro- 
duced telegrams. 








words” are suffi- 
cient to fill some 





William Uliman 
75 pages a day. 

Newsmen not assigned to follow 
Khrushchev about (and there were 
a few) have been scanning these 
documents for meaty leftovers. 

The hunting has been poor. The 
post-session Records, it turns out, 
are little more than compilations 
of stories that the reporters 
themselves wrote several weeks 
ago. 

For the typical congressman, be- 
ing all too human, likes nothing 
better than to insert in the Record 
the full text of a hometown news- 
paper story, particularly if the 
story praises him or supports one 
of his pet projects. As a result, 
reading the Record these days is 
like reading last month’s news- 
paper. 


* ¢ *# 
Who Reads It All? 


AM INSERTED with frequency 
are the texts of articles which 
first appeared in national maga- 
zines. This sort of reprint of ma- 
terial already available to the read- 
_ing public has helped to swell the 
size of the Appendix of the Record 
to more than 8,000 pages so far this 
year. 

One wonders who reads it all, 
and why the Government should 
bear the expense of republishing 
so much of the nation’s journal- 
istic output. 

In fairness to some lawmakers, 
it should be pointed out that not 
everyone in Congress makes reg- 
ular use of the Appendix for re- 
printing hometown chitchat and 
national magazine articles. On the 
other hand, a few in the House and 
Senate are in there almost every 
day, not with one story, but with 
three or four. 

This criticism is in no way sour 


TURNTABLES 

















PARAVANE for big cars 
PARAVANETTE for small 


No tools required 





SEND FOR FREE CATALOG 


Maclin 


MACTON MACHINERY COMPANY, INC. 
STAMFORD 9% CONNECTICUT 

















te 











~~ KF DS 


a." SO 


we © 








AUTOMOTIVE NEWS, SEPTEMBER 28, 1959 


15 





qi Sales Conditions in Various Areas... 





Auto Market Reports 


Denver 


August sale of new cars here for 
the first time this year showed a 
decrease in comparison with the 
same month of 1958, Dealers sold 
1,307 new cars as against 1,437 in 
August of last year—a decrease of 
130 cars. 

In the new-truck field, however, 
an increase was registered. Den- 
ver dealers sold 273 new trucks as 
compared to 243 in the same 
month of 1958. 

The overall picture remained 
good, however, in the Denver mar- 
ket. In the first eight months of 
this year local dealers sold 13,254 
new cars. This compares to 10,640 
in the same period of 1958, The 
eight month sale of new trucks in 
Denver was 2,193 as against 1,540. 

Sale of new cars by make during 
August: Chevrolet, 329; Ford, 290; 
Rambler, 116; Pontiac, 91; Plym- 
outh, 78; Oldsmobile, 57; Volks- 





wagen, 31; Cadillac, 30; Buick, 29; 
Mercury, 29; Dodge, 28; Renault, 
24; English Ford, 23; Studebaker, 
15; Lincoln, 13; Hillman, 11; Edsel, 
10; DKW, 10; Simca, 10; MG, 8; 
Triumph, 7; Volvo, 7; Chrysler, 6; 
Opel, 6; Fiat, 6; Imperial, 5; Metro- 


politan, 5; DeSoto, 4; Austin- 
Healey, 4; Jaguar, 4; Mercedes- 
Benz, 4; Peugeot, 4; Austin, 2; 


Citroen, 2; Borgward, 2; Berkley, 
1; Goliath, 1; Morris, 1; NSU Prinz, 
1; Porsche, 1; Saab, 1, and Skoda, 1. 
—(Ira Alexander.) 

a * 


Los Angeles 


A total of 22,392 new cars were 
registered in Los Angeles County 
in July, compared with 22,308 a 
month earlier, according to Don- 
nelley’s Motor Recorder of Califor- 
nia. 

New-truck registrations in the 
same period were 3,424 vs. 3,542. 

By makes, new-car registra- 





tions were: Ford, 5,290 (including 

616 Thunderbirds); Chevrolet, 

5,069 (including 101 Corvettes) ; 

Rambler, 1,668; Plymouth, 1,177; 

Pontiac, 1,143; Oldsmobile, 945; 

Cadillac, 719; Renault, 677; 

Volkswagen, 538; Buick, 514; 

Mercury, 423; Studebaker, 408; 

Dodge, 407; Hillman, 306; Fiat, 

270; Austin-Healey, 261; MG, 261; 
Triumph, 197; Chrysler, 183; 
Volvo, 179, and Simca, 177. 

Opel, 162; DeSoto, 110; Morris, 
98; English Ford, 96; Lincoln, 96; 
Mercedes-Benz, 91; NSU, 91; 
Metropolitan, 83; Peugeot, 81; 
Edsel, 77; Borgward, 64; Imperial, 
64; Taunus, 57; Vauxhall, 50; Jag- 
uar, 49; Lloyd, 35; Austin, 34; 
Citroen, 30; Porsche, 28; Singer, 21; 
Alfa Romeo, 17; Sunbeam, 16; Dat- 
sun, 13; Goliath, 13; Wartburg, 13; 
BMW, 11; DKW, 11; Toyopet, 11; 
Humber, 5; Goggomobil, 4; Lancia, 
3; Rolls-Royce, 3; Aston Martin, 2; 





Berkeley, 2; Elva, 2, and miscel- 
laneous, 37. 

New-truck registrations were: 
Chevrolet, 1,441; Ford, 1,204; Inter- 
national, 204; GMC, 181; Dodge, 
179; Volkswagen, 57; Willys, 45; 
White, 33; English Ford, 22; Mack, 
12; Reo, 8; Studebaker, 8; Lloyd, 5; 
Autocar, 2; Morris, 2; Divco, 1; 
Goliath, 1; Kenworth, 1, and mis- 
cellaneous, 18.—(William Carroll.) 

aa * ok 


Boise, Id. 


A total of 252 new cars were reg- 
istered in Ada County (Boise), Id., 
in August, compared with 368 a 
month earlier. 

Domestic-car sales declined from 
321 to 216 and imports were down 
from 47 to 36. 

By makes, registrations were: 
Chevrolet, 48; Ford, 38; Rambler, 
29; Oldsmobile, 22; Pontiac, 21; 
Plymouth, 13; Volkswagen, 11; 
Dodge, 9; Buick, 8; Mercury, 8; 
Cadillac, 7; Renault, 5; Chrysler, 
4; Studebaker, 4; Volvo, 4; Fiat, 
3; Peugeot, 2; Simca, 2; Willys, 
2; Edsel, 1; Imperial, 1; Lincoln, 
1, and miscellaneous, 9. 

New-truck registrations number- 
ed 54 in August, compared with 
127 a month earlier. By makes, reg- 
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TAKE ADVANTAGE 
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ANOTHER PROFIT-MAKER: 
Carter Zip-Kit Carburetor Clean-Out Kits! 
(Genuine Original Equipment Parts ) 
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istrations were: Ford, 16; Chevro- 
let, 13; International, 11; GMC, 5; 
Dodge, 4; Willys, 3, and miscellan- 


eous, 2. 
oa * * 


Greenville, S. C. 

August new-car registrations 
numbered 447 in Greenville, S. C., 
while new-truck sales numbered 
76. 

Car registrations were: Ford, 122; 
Chevrolet, 109; Renault, 31; Pontiac, 
29; Rambler, 26; Plymouth, 20; 
Oldsmobile, 17; Buick, 16; Stude- 
baker, 9; Volkswagen, 9; Cadillac, 
8; Fiat, 6; Dodge, 5; English Ford, 
; Mercury, 5; Vauxhall, 5; Opel, 
; Hillman, 3; Chrysler, 2; DeSoto, 

Goliath, 2; Simca, 2; Triumph, 
; Lincoln, 1, and miscellaneous, 7. 
Truck registrations were: Chev- 
rolet, 35; Ford, 17; International, 
13; GMC, 3; Volkswagen, 3; Eng- 
lish Ford, 1; Studebaker, 1, and 
miscellaneous, 3. 

* * oe 
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Cincinnati 


Motor vehicle sales in Hamilton 
County (Cincinnati) O., during the 
week ended Sept. 10 declined to, 
1,411 units, compared with 1,954 
vehicles in the previous week. 

During the week a total of 540 
new cars were registered, compared 
with 814 a week earlier. Forty new 
trucks were registered, compared 
with 60 in the preceding week, 

A total of 794 used cars and 37 
used trucks were sold during the 
week, compared with 1,032 used 
cars and 48 used trucks in the 
previous week. 

Repossessions dropped to 11, or 
two less than in the week ended 
Sept. 3—(Frank Kappel.) 

* 


* x 


Birmingham, Ala. 


In spite of the steel strike, clean- 
up of ’59s is going in satisfactory 
fashion in Birmingham, Ala. 

August sales totalled 1,791, a gain 
of 327 units over the July count of 
1,464, 

By makes, registrations were: 
Chevrolet, 586; Ford, 507; Oldsmo- 
bile, 84; Pontiac, 83; Rambler, 56; 
Renault, 47; Plymouth, 45; Buick, 
43; Dodge, 37; Studebaker, 33; Mer- 
cury, 32; Cadillac, 31; Volkswagen, 
29; Opel, 24; Chrysler, 20; English 
Ford, 20; Triumph, 18; Hillman, 15; 
Morris, 9; Simca, 9; Volvo, 7; De- 
Soto, 6; Fiat, 6; MG, 6; Vauxhall, 
6; Lincoln, 5; Metropolitan, 5; Aus- 
tin-Healey, 3; Edsel, 3; Imperial, 3; 
Mercedes-Benz, 3; Singer, 3, and 
miscellaneous, 7.—(Stuart Riddle.) 
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Your customers will sove tire $. 
They'll be looking for this fast sell- 
ing item. Stock TIRE SAVERS for 
volume sales in a growing market. 


$14.95 per set 
8.95 per set 
PROFIT: $ 6.00 per set 


ORDER SEVERAL SETS TODAY 
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Look presents three big| 


AMERICAS: 

















| showroom issues featuring 


1960 CARS 


No. 1—Detroits New Small Cars 


What do the Big 3’s small cars look like? How do they perform? Who are 












: the men behind their development? LOOK’s October 13 issue, out now, gives 
the answers . . . with a front cover and 7 exciting pages of text and pic- 

tures. The standard-size 1960 cars debut in the October 27 Look, which will 

carry 36 full-color photographs. Because one small car was unveiled later 

than the others, a third LOOK issue will give details on that model. 


WHY SO MANY LOOK CAR ISSUES? Year after year, Look devotes more 
, editorial space to automobiles than any other magazine in its field. The reason: 
LOOK readers are car-minded. An average LOOK issue is read in 36% of all 
U. S. car-owning households. And LOOK readers can indulge their interest in 
cars. LooK reaches 43% of all U. S. households earning $7,500 or more a year. 
In editorial emphasis, in reader interest, in market research, in pioneering of 
special space units, LOOK has established itself as one of America’s great auto- 

motive advertising media . . . the showcase magazine with showroom impact. 





LooK’s “1959 National Automobile and Tire Survey” points to 1960 
new-car sales of 6,400,000 to 6,700,000 units, cites characteristics of car 
buyers. Copies available later this year from your LOOK representative. 
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BRIGHTWORK 


Stainless steel trim, unlike less versatile metals, is func- 
tional as well as decorative. Being tough, solid, inherently 
strong, it can resist the impact of parking lot bumps and 
garage door scrapes. Body moldings of stainless steel 
help to prevent paint from being chipped off doors and 
fenders. Protect body surfaces from dents and scratches. 

The high dent-resistance of stainless steel is a big point 
in your favor when it comes to costs of reconditioning 
cars for resale. The trade-ins that require the least amount 
of renovation—the ones that have kept their good looks 
—the ones that move fast—are the cars that shine with 
stainless steel brightwork. 

Know the stainless steel trim on your product. Then 
sell your prospects by telling them about all the plus 
values that only glamorous, durable stainless steel can 
provide. 


REPUBLIC 
STEEL 


GENERAL OFFICES « CLEVELAND 1, OHIO 








Redesigned Rocket Uses Regular Gas... 





What's New: 


Regular-grade gasoline for 88 
. «.. Nine-passenger station wag- 
ons ... “staggered” headlights 
.. + new grille and side trim .. . 
flatter deck and new tail lights 
... new shock absorbers and body 
mounts , . . lower transmission 
tunnel. 

* oe + 
LDSMOBILE is singing a song 
of economy for its popular Ser- 

ies 88 models, claiming that a rede- 
signed engine will provide a “15 
percent improvement in miles per 
dollar.” The 1960 line goes on dis- 
play in dealer showrooms (Thurs- 
day (Oct. 1). 

The saving is attributed to the 
use of regular-grade gasoline. 
The 88 power plant was adapted 
for use with regular gas by de- 
sign changes in combustion- 
chamber contour, pistons and 
camshaft and by cutting the com- 
pression ratio to 8.75 to 1. 

The engine has a new two-barrel 
“Econ-O-Way” carburetor, Dis- 
placement is 371 cubic inches, the 
same as in 1959, but horsepower has 
been reduced to 240. It was 270 
last year. 

oe + + 

f bpper ee engine is termed the “Reg- 

ular Rocket.” Powering the Su- 
per 88 and the 98 is the “Premium 
Rocket,” which is rated at 315 





horsepower. Compression ratio is 


Oldsmobile 88 Accents Economy | 


9.75 to 1, and displacement is 394 
cubic inches. These figures are the 
Same as last year’s. 

Oldsmobile calls its 1960 styl- 
ing “balanced design.” The new 
curved grille consists of bright, 
chrome-plated bars in groups of 
three, and the dual headlights are 
staggered — the outboard lights 
are set slightly farther back than 
the inboard lamps. 

The parking lights are housed in 


Japanese Bar 
Foreign Autos at 
National Show 


TOKYO.—No foreign cars will be 
allowed at the annual national auto 
show, according to the Japan Auto- 
mobile Industry Promotion Assn, 

In barring non-Japanese makes, 
the. association reversed its previ- 
ous stand “because of various rea- 
sons.” The show is scheduled Oct. 
24-Nov. 4. 

Several association members, who 
manufacture automobiles, report- 
edly were disturbed by the initial 
decision to allow foreign firms to 
display their vehicles. The Japanese 
show, they said, is intended only to 
promote the domestic industry. 

Japanese makers regularly exhi- 
bit their cars at shows held in other 
countries. 





Computers Give Chrysler 


the Answers... 





DETROIT, — The newest elec- 
tronic techniques and aids were 
used to attain new levels of smooth- 
ness and quiet operation in ’60 
passenger cars, according to Chrys- 
ler Corp. engineers. 

It would have taken one man 
until the year 2124 to solve all 
of the shake problems by usual 
slide-rule methods, the company 
said, but thanks to high-speed 
digital computers, the quietest 
and most vibration-free cars in 
Chrysler history will be intro- 
duced this fall. 

The ’60 Plymouth, Dodge, DeSoto, 
Chrysler, Imperial and the new 
Valiant and Dart cars have been 
tuned like a musical instrument, 
the engineer said. For example, 
newly designed engine mountings 
oppose the inherent vibrations of 
the engine to vibrations set up by 
road travel in the body structure 
itself. This method uses one un- 
wanted vibration to cancel another, 
they said. 

The ’60 Chrysler engine can 
shake naturally on its tuned mount- 
ings and never transmit to the 
passenger compartment the shakes 
familiar to all cars and drivers, 











Imports Seen 
Pushing Sales to 


Record in Canada 


TORONTO.—Canadian auto sales 
this year are expected to reach a 
new record of 420,000 units, com- 
pared with the previous high of 
405,000 in 1956, but reports indicate 
that European small cars will ac- 
count for about one-quarter of total 
sales. Sales of Canadian-made cars 
may be less than last year. 

Sales statistics from various 
sources show that while first-half 
new-car sales were 13 percent 
ahead of last year, sales of Cana- 
dian-made cars were up only 3.5 
percent. 

About a quarter of all European 
and British imports came from 
General Motors’ British subsidiary 
and about 10 percent from Ford’s 
British and German subsidiaries. 

Sales of Canadian-made cars 
show General Motors products in 
the lead with 52.1 percent of the 
total. Ford accounted for 29.6 per- 
cent; Chrysler, 13.3 percent; Ameri- 
can Motors, 2.7 percent, and Stude- 
baker-Packard of Canada, 2.3 per- 
cent. 














Electronics Softens Ride 


Chrysler continued, Vibrations 
transmitted through the steering 
wheel and accelerator have been 
minimized to an imperceptible 
level. 

All this was accomplished by 
feeding more than 500 questions 
to the digital computers, the en- 
gineers said, Dynamic specialists 
knew an auto engine is a natural 
vibration absorber, according to 
the stiffness of its mountings in 
relationship to its weight, They 
knew, too, that soft mountings 
transmit low frequencies while 
hard mountings transmit high 
frequencies, 

The road sets up vibration fre- 
quencies between eight and 15 cy- 
cles per second—an extremely irri- 
tating rate of movement for the 
average passenger. 

Now, if the car is travelling over 
bumps spaced so many to the sec- 
ond according to the speed, these 
vibrations or forces are fed into the 
structure and clash with the vibra- 
tions of the engines—if the mount- 
ings that exist as bumpers between 
the two forces are not correct as 
to size and softness. 

There exists an infinite variety of 
possible engine mountings in rub- 
ber and other substances with 
varying thickness and hardness 
qualities, the engineers explained. 
Their problem was to find the type 
of engine mountings that would 
cancel out any vibrations in the 
car structure. 

Using answers supplied by the 
computers, engineers developed en- 
gine mountings that transmit the 
least amount of high and low fre- 
quency vibrations. 











Oldsmobile 98 Four-Door Hardtop— 


For 1960, Oldsmobile has reduced the size of the transmission tunnel. The front- 4 
seat angle has been changed for greater comfort, and rear doors open wider 10 
facilitate entry and exit. This four-door hardtop is one of four 98 models, Olds- 


mobile's most luxurious series. 


the massive wraparound bumper. 
Last year, they were between the 
headlights. 

Side trim has been redesigned. 
It’s heavier than in 1959, and there’s 
more of it. A chrome accent strip 
starts at the headlight and sweeps 
back to the rear quarter where it 
dips down to the lower edge and 
continues to the rear bumper. 

7 ~ * 
A bit of brightwork be- 
gins at the midpoint of the body 
and extends back along the fender 
edge. Tail lights are molded into 
the rear fender, and the deck ap- 
pears flatter than in 1959. 

The standard rear-axle ratio in 
each series has been lowered. Olds- 
mobile said this results in reduced 
engine speeds, quieter engine op- 
eration, improved economy, less 
wear and greater durability. - 

Ride has been improved by new 
nylon-sleeve shock absorbers and 
live rubber body mounts. The 
Hydra-Matic unit has been rede- 
signed, and the size of the trans- 
mission tunnel has been reduced 
20 percent in the front compart- 
ment. 

The front-seat angle has been 
changed and the springs have been 
revised for improved back support. 
The rear doors swing open five 
inches wider to facilitate entry and 
exit. 

Fifteen exterior colors are avail- 
able. Oldsmobile said this means 30 
regular two-tones and 60 possible 
color combinations. 

* * * 

WO models have been added—a 

four-door, three-seat station 
wagon in the 88 and Super 8 
series. This gives Oldsmobile 17 
models for 1960, 

The 88 and Super 88 wheelbase 
is 123 inches, and overall length is 
217.6 inches. Series 98 models have 
a wheelbase of 126.3 inches, and are 
220.9 inches long. All Oldsmobiles 
are 80.6 inches wide, and height 
ranges from 53.6 to 56.1 inches. 

Here is Oldsmobile’s model line- 
up for 1960: 

Series 88—four-door sedan, two- 
door sedan, four-door hardtop, 
two-door hardtop, convertible, 
four-door two-seat station wagon 
and four-door three-seat station 
wagon. 

Super 88—four-door sedan, four- 
door hardtop, two-door hardtop, 
convertible, four-door two-seat sta- 
tion wagon and four-door three-seat 
station wagon, 

Series 98—four-door sedan, four- 
door hardtop, two-door hardtop and 
convertible. 





New Grille for '60— 


Oldsmobile's new grille consists of * 
brightly chromed bars in groups of three. 
Headlights are “staggered"’—the outboard 
lamp is set slightly farther back than the 
inboard one—and the parking lamps are 
housed in the wraparound bumper. 

* *x * 











THE INCOMPARABLE 
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i This is a vitally important message to dealers 

yn 

4 interested in one of the finest, long-term automotive 

se profit opportunities ever made available. 

ve 

re 

4 The beautiful new 1960 DeLuxe Prince Skyline you’ve been hearing so 

e- much about is just now being introduced in the United States. Now is your chance, 
c as a profit-wise dealer, to get in on the “ground-floor” and take advantage 
: of the real profit-making opportunities available to you today. 

n 


4 The Incomparable Prince Skyline offers the right price—$2295.00, 
P.O.E., West Coast—with all the features, quality and construction found only 
in the much more expensive imported cars. (Available in two 


series: 1500 cc and 1900 cc). 





Built-in features for immediate family sales appeal include:= 


made? 


Low Initial Cost All Safety Factors 
Low Operating Cost—31 m.p.g. Handsome, Handcrafted Design 


Roomy, Family Spaciousness Rugged, Dependable Performance 


her Superb Riding Comfort Advanced Engineering Design 
the 


Complete service facilities and full stock of parts available to Prince Skyline owners in your area. Find out today 
how you can become a part of the growing Prince Skyline dealer organization. Selected territories available. 


, FOR COMPLETE CAMERON MOTORS CORP 


FRANCHISE 
INFORMATION 
write or telephone: 2360 ALVARADO STREET * SAN LEANDRO ¢ CALIFORNIA 


TELEPHONE: ELGIN 11-9172 


DISTRIBUTORS U.S.A. 
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| actual malice on part of the dealer | 





Lawsuits Affecting Dealers .. . 


against Davis in prosecuting Davis. | 
This court said: 








By Leo T, Parker 

Attorney at Law 
AST month a higher court re- 
fused to award damages to a 
person falsely accused of forging a 
bank check, because the accuser 
had no malice 
toward the ac- 

cused, 

For illustration, 
in Davis v, Tuni- 
son, 155 N. E. 
(2d) 904, the tes- 
timony showed 
facts as follows: 
A man, named 
Davis, presented 
a bank check for 
$34.05 to a dealer 

L. T. Parker who cashed it. 
Soon afterward the check was re- 
turned to the dealer with an affi- 
davit of forgery. The dealer tele- 
Phoned and asked him to come to 
his service department to discuss 
the matter. 

Davis agreed to come but did not 





Court Decisions 





| “In order to justify a jury in| 
| awarding punitive damages, there} 
must be the ingredient of fraud, | 
|malice or insult. We are of the) 
opinion that, before the question of 
punitive damages may be submit-| 
affidavit with a justice of the peace, | ted to a jury, the fraud, malice, or 
charging Davis with obtaining| insult connected with the tort must 
money by means of false pretenses| be actual and not imaginative.” 
and with intent to defraud. Ae 
Davis was arrested and taken to} 
jail, where he was confined for} 
about one hour and then released | 
on bond. Later Davis pleaded not| ¢,; 
guilty and the grand jury returned | 
a “no bill” indicating that Davis| 
had not forged the check. 
* * * 


AVIS sued the dealer for severa 
thousand dollars punitive dam- 





do so, Then the dealer filed an 





Garage Owner Gets Break 
UITE obviously, automobile) 
dealers who operate garages) 
storage of automobiles desire} 
special protection against theft of 
valuable merchandise and articles} 
left in these cars. Recently a higher | 
1 | court held that if the owner, who 
|stores his vehicle in the garage, 
: : holds liability limitation contracts, 
ge Sang 4 the higher court re-| tte _— owner automatically is 
, : ted. 
versed the verdict on the grounds | "©"¢ 
> . For illustration, in J. B, Com- 
that the testimony did not show pany v. 34th St. 148 N. E, (2d) | 
° ° ° 883, the testimony showed that an | 
Dillon, Kinner Join Holland express company had contracts to 
MIAMI.— Ralph H. Dillon has! pick up merchandise from various 
been named general manager Of| shippers for delivery in the city. 
Cecil Holland Ford, which has ex-| These contracts limited the ex- 
panded its facilities and sales force.| press company’s liability to $50 
Luke Kinner has been appointed 


for each shipment. 
general sales manager. 











In a late afternoon the express| 








“Just as soon as you marry for 
money, out they come with some- 
thing anybody can afford!” 





company picked up 55 packages, 
but it was too late that day to 
make deliveries to the consignee. 
Therefore, the express company 
stored the truck and contents for 
the night in a garage operated by 
an automobile dealer. 

While thus stored, the packages 
disappeared. The express company 





VALIANT... RAMBLER AND LARK DEALERS 
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AMT Universal 
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YOU CAN INSTALL POWER WINDOWS & 
IN LESS THAN AN HOUR, AT LOW 
COST RIGHT IN YOUR SHOP 


all 12-volt cars and trucks 


INDO-LIFTS 
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They have been thoroughly proved and carry a factory warranty 








AMT CORP. 200 BRIGGS BLDG., BIRMINGHAM, MICH. Phone JORDAN 4-6855 


TERRITORIES AVAILABLE— WRITE OR CALL FRANK NOBLE, ACCESSORIES DIV. 





then sued the automobile dealer for 
the full value of the stolen mer- 
chandise amounting to $4,115.16. 

In subsequent litigation, the 
higher court held that the $50 limi- 
tation clause in the contracts he- 
tween the express company and its 
shippers was automatically applic- 
able to the automobile dealer, 
thereby, he need not pay to the 
shippers more than $50 per pack- 
age. 





* * * 


| Premises Must Be Safe 


| Att AUTOMOBILE dealers 
should realize that to prepare 
to win injury law suits, they must 
use “reasonable” care to protect 
and safeguard against injuries all 
persons who come onto the dealer’s 
| premises. 

| See the late and leading higher 
| court case of Wills v. Doug, 117 
| N.E. (2d) 417, The testimony in 
this case showed that a window- 
well had been constructed near 
@ passageway between a service 
station and a dwelling house. 

One night a person, named Doug, 
fell into the window-well. He sued 
for heavy damages. 

During the trial the testimony 
showed that there was no abut- 
ment, barrier, or fence in front of 
the window-well, and no illumina- 
tion immediately adjoining the pas- 
sageway. 

In view of this testimony, the 
higher court allowed Doug heavy 
damages and said: 

“Defendant (proprietor) had a 
duty to furnish plaintiff (Doug) 
with a reasonable safe means of 
ingress to and egress at night.” 

This court explained that if the 
proprietor had built a barrier or 
fence around the window-well, or 
closed off the passageway to pre- 
vent persons from using it, or had 
it been well illuminated, he would 
have avoided the heavy damages 
awarded Doug. 

+. * 


VW Owner Sues Dealer 


In Transmission Repair 


LEWISTON, Me.— George Blais 
has filed a $1,000 suit in Androscog- 
gin superior court against Jewett- 
Ford, Inc., also of Lewiston, claim- 
ing a poor job was done by the 
establishment in repairing a Volks- 
wagen. 

The plaintiff claims Jewett-Ford 
permitted “incompetent personnel” 
to “improperly and insufficiently 
lubricate the transmission system” 
of his Volkswagen in September, 
1958, with the result that the trans- 
mission system and other parts of 
the car were damaged. 





3 Dealer Groups 
In Florida Pick 


New Leaders 


ORLANDO, Fla.—Election of offi- 
cers has been announced by three 
dealer associations in Florida. 

Dozier B. Hilliard, Hilliard Broth- 
ers (Pontiac-Cadillac), is the new 
president of the Bradenton Auto- 
mobile Dealers Assn, Other officers 
are: 

William B, Davidson, Best-David- 
son Motors (Fiat), vice-president; 
Fay B. Firkins, Bradenton Rambler 
Motors, secretary-treasurer, and 
James Cox, Cox Chevrolet Co., di- 
rector. 

The Eustis Automobile Dealers 
Assn, is headed by Lawrence L. 
Hughes, Larry Hughes Pontiac, 
Ine. Joe Creamons, Joe Creamons 
Chevrolet, Inc., is vice-president 
and R,. G. Igou, Lake Motors 
(Dodge-P ly mouth), is secretary- 
treasurer. 

The Miami Automobile Dealers 
Assn. named Burton S. Kahn, Co- 
lonial Pontiac, Inc., as president. 
J. O, Thompson, Spitzer Motors, 
Inc, (Dodge-Plymouth), is vice 
president, and T. J, McGahey jr. 
McGahey Motors, Inc, (Chrysler- 
Plymouth), is treasurer. 

New directors are R. F. Fogarty, 
Don Allen Chevrolet, Inc.; L, H. 
Bolton, J. D. Ball Motors, Ine. 
(Ford); Charles Grentner, Grentner 
Brothers (English Ford), and Frank 
S. Edelen, Edelen Buick Co, 





Magnesium Group to Meet 

NEW YORK.—The 15th annual 
convention of the Magnesium Assn. 
will be held at the Hotel Roosevelt 
here Oct. 19-20, according to Otis 
Grant, association president. 
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Lincoln dealer 
pitches Stainless Steel trim... 
ups sales 8% 


KOEPPEL MOTORS, INC., Jamaica, New York, have been Lincoln 
dealers since 1957. Theirs is a four salesman, six day a week operation 
selling more than 150 Lincolns a year. Mr. Morton Manes is president of 
the company. Here he reports on a segment of Koeppel’s successful 
sales philosophy. “At one time our customers were interested in nothing 
but price... later it was performance... now it's all looks. When 

you're selling a car in this bracket (approx. $6,000) the most important 
single element sold is appearance. So, our sales approach is tuned 

to sell appearance ... feature by feature. We've found that a really big 
sales feature on the new Lincoln is its Stainless Steel trim. 


“We point out that because Stainless trim is solid Stainless Steel 
and because it is exceptionally hard and strong, the trim didn’t 
have to be overdesigned to compensate for wear or deterioration. 
People connect Stainless Steel with quality, so we make sure the customer 
knows how much Stainless is used on the Lincoln—even to the ashtrays. 
This emphasis on Stainless Steel gets results. Quite a few buyers even 
told us that the good impression they got about the trim was one of the 
main factors that led them to buy. I'd estimate that it has 

increased our sales at least 8%.” USS is a registered trademark 


United States Stee! Corporation — Pittsburgh 
American Stee! & Wire — Cleveland 

National Tube — Pittsburgh 

Columbia-Geneva Steel — San Francisco 

Tennessee Coal & iron — Fairfield, Alabama 

United States Stee! Supply — Stee! Service Centers 
United States Stee! Export Company 


United States Steel 
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*TYREX is a collective trademark of TYREX INC. for viscose tire yarn and cord. 
The following producers are licensed to identify their viscose tire cord as meeting 
the standards of Tyrex Inc.: American Enka Corporation, American Viscose Corpo- 
ration, Beaunit Mills, Inc., Courtaulds (Canada) Ltd. and Industrial Rayon Corp. 
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ES SS Ge ee ee. 
“footprints” 


These prints were made by inking the tires of an 
ordinary passenger car and then lowering the car’s full 
weight onto sheets of paper. It was done to dramatize 
the fact that your safety, your comfort and your total car 
investment ride the road on little more area than is cov- 
ered by your own two feet. Obviously, then, you have real 
reason to be concerned about the strength of your tires. 

Tires get their strength from the backbone of cord 
around which they’re built. Most American tires are built 
around either nylon or the new TYREX* viscose tire cord. 





RIGHT REAR 









Actual prints of four 
Firestone 7.50 x 14 
tires inflated to rec- 
ommended 30 Ibs. for 
highway cruising. 





The most popular tire cord by far is Tyrex — and it is 
in the tires on every make of the new 1960 automobiles. 
Tyrex is the strongest, safest and smoothest-riding tire 
cord known to modern tire science. 

We know Tyrex’s superiority because, as a major 
world supplier of chemical cellulose (nature’s basic ma- 
terial from which Tyrex tire cord is made) we played a 
substantial role in its development. May we suggest you 
do as the professional auto makers do — specify Tyrex 
when you buy tires. 
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Executive and General Sales Offices 
161 East 42nd Street, New York 17, N. Y. 
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Heat-Electric Generator 


May Power Future Car 

SALT LAKE CITY.—George M. 
Gadsby, chairman of Utah Power 
& Light Co, has announced that 
devices to convert heat into elec- 
tricity—without moving parts—have 
attained 15 percent efficiency in the 
laboratory and heat-electric ma- 
chines could power the car of the 
future. 

Gadsby said a heat-electric, or 









thermoelectric generator, would 
employ direct drive to all four 
wheels and would burn kerosene 
or almost any other fuel in place 
of high-octane gasoline, 





Borg-Warner Ups Becker 

S. J. Becker has been named 
vice-president and chief engineer 
of the spring division of Borg- 
Warner Corp. He has been with 
the division for 19 years. 
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ADVERTISEMENT 





“IN BAD WEATHER OUR CHILDERS CARPORTS ARE INV ALU- 


writes Graves-Anderson Pontiac, 
"Attractive Childers Carports add tremendously to our property. We don't 
see how anyone can find anything close to Childers low cost!” See Page 


Walla Walla, Washington. 


‘The Man Behind the Wheel 





Epiror’s Note: This is another 
in a series of articles which will 
report on selling features of im- 
ported cars. 

By Ed Brown 
Staff Correspondent 
peta YORK.—A ruggedly built, 
compact little machine, design- 
ed for safety, speed, comfort and 
convenience; sure to delight the 
buyer who demands value in excess 
of the price he pays, quickly de- 
scribes the Saab 93B, the Swedish 
two-door, four-passenger sedan. 

This is an automobile for the 
owner or family looking for a 
workhorse, combined with a 
speedster, interlaced with the 
comfort you would expect to find 
only in larger, more expensive 
automobiles, The Saab is indeed, 
one of the most surprising auto- 
mobiles on the road today; a 
functional dream, once the indi- 
vidual understands it. 


The double sun visors are fully 
padded, the rubber mats on the 
floor can be easily removed for 
cleaning. The passenger seats can 
be completely removed and the au- 
tomobile can be quickly and easily 
converted into a comfortable bed 
for two. 

Front-seat back rake can be ad- 
justed to seven different positions 
for either driver or passenger, 
while the back seat is adjustable to 
three different positions. 

- * a 

Quick and Easy 
NTRY is quick and easy, 

through extra large doors 
hinged to open to the front. The 
front seat on the passenger side 
folds down fully for easy rear-seat 
entry. 

Both doors are fitted with special 
safety locks, located low on the 
edge of the door where it joins the 
body of the car, There is almost no 
possibility of accidentally releasing 
the lock. 

Door windows are extremely 
large, and open completely, There 
is a small piece of glass placed 
at the upper rear portion of each 
window, fixed in position. Most 
casual observers ask: “What’s the 
matter, is your window broken?” 

Actually these are draft prevent- 
ers or deflectors. When the window 
is open slightly, the deflectors pro- 
tect people in the back seat from 
drafts. They work very effectively. 
Probably one of the objections 
salesmen will have to overcome in 
selling this automobile is the fact 
that the back windows don’t open. 

cs ok of 


Foam-Rubber Seats 


UCKET seats in the front and 
the rear bench-type seat, are 
completely foam rubber covered, 
making for a surprising degree of 
comfort. The front seats are very 
comfortable to ride in over long 
periods of time. We have driven 
four hours at a stretch, without a 
stop, with no noticeable back strain 
or fatigue, 

The headlining is a fine quality 
cloth, while the upholstery is plas- 
tic-coated cloth and silk fabric, 
which resists all kinds of dirt and 
stains. It cleans quickly and easily 
with a damp sponge. 

Because this automobile is 
built in Sweden by the jet air- 
plane manufacturer, Svenska 
Aeroplan Aktiebolaget (from 
which the name Saab is derived), 
it incorporates many qualities to 
be expected of our Scandinavian 
friends, plus many qualities 
which come as a complete sur- 
prise. 

As in their architecture and fur- 
niture, the Swedish design is beau- 
tifully functional; starting from 
the concepts of basic road travel, 


driving. 

To this add an individuality of 
design, which forsakes the tradi- 
tional for its sake alone, but whose 
sheer unconventional approach is 
rooted deeply in the functional pur- 
pose of the machine. 

K * * 

Two-Cycle Engine 

OME of the unconventional, tra- 
dition-shattering refinements 
designed into this automobile are a 
three-cylinder, two-cycle engine; 














the addition of oil to the gasoline 


economy, safety and all-weather | j 


as the lubricant; 


and quickly on the motor which is 
one of the most accessible in the 
industry; actually clocking 40 miles 
to the gallon on open roads, travel- 
ling at speeds in excess of 60 m.p.h. 
most of the time; being able to 
transform a family sedan into a 
station wagon of surprising capac- 
ity in less than three minutes; 
front-wheel drive; amazing pick up 
and go; tremendous cornering abil- 
ities; and steering as accurate as 
any racing machine can offer. 

Add to this exceptionally well 
thought out and designed safety 
features, and you begin to under- 
stand why this vehicle catches on 
like wild fire with the dealer who 
really promotes its built-in po- 
tential. 

Safety was apparently one of the 
first design features considered by 
its manufacturers. Windshield pops 
out on impact. A roll bar is encased 
in the windshield pillars. 

Corrugated steel panels in the en- 
gine and trunk compartments help 

* 


* * 





Car Tested: 
SAAB 93B 


Engine: 3 cylinder, two-cycle, 
water-cooled. Intake and exhaust 
located on opposite sides of the 
cylinder block, employing the 
Schnurle principle of charging. 

Carburetion: Solex, downdraft 
type 40 AI, 

Displacement: 46 cubic inches. 

Bore and stroke: 2.59 inches 
by 2.87 inches. 

Compression ratio: 7.3 to 1. 

Horsepower: 38 b.h.p. at 5,000 
r.p.m, 

Maximum torque: 52 pounds- 
foot at 2,000 r.p.m. 

Transmission: Three forward 
speeds and reverse. Gear wheels 
of the helical type. Synchronized 
between second and third gears. 
Gear ratios: first, 17.19:1; sec- 
ond, 8.53:1; third, 5.23:1; reverse, 
21.01:1, Equipped with a free 
wheel. 

Differential gear ratio, pinion/ 
ring gear: 5.43:1. 

Steering: 2.5 turns, lock to 
lock. 

Dimensions: Overall length, 
158 inches; overall width, 62 
inches; overall height, 58 inches; 
wheelbase, 98 inches. 

Suspension: Coil springs and 
hydraulic tel ab- 
sorbers on all wheels, 

Tires: 5:00x15 tubeless. 

Weight without driver: 1,806 
pounds. 

Gasoline tank: 9% gallons. 

Accessories: Automatic roof 
light, windshield washers, clock, 
warning light for fuel level be- 
low 2 gallons, high-beam light, 
heater and defroster, ash trays, 
lockable glove compartment, 
door pockets, exterior rear-view 
mirror, padded sun visors, draft 
shield on door windows, side 
straps, longitudinal protective 
beading on front and rear fen- 
ders, spare wheel with tubeless 
tire, jack and full kit of tools, 
travelling kit. 





Sales Testing the Saab 93B 


lifting the front| cushion shock in the event of im- 
hood off completely to work easily | pact. 


* * 
No Shiny Finish 
HE dash has a flat rather than 
shiny finish, to prevent distract- 
ing reflections, and is constructed 
of exceptionally thin metal, calcu- 
lated to collapse with a specific 
amount of impact, if struck with 
the head or nose. 

Wind tunnel testing led to the 
car’s styling, which is calculated to 
offer the greatest efficiency with 
the very least wind resistance, At 
high speeds, drag on the rear of 
this automobile has no tendency to 
cause rear “skittering” on the road, 

Probably one of the most sur- 
prising and delightful things 
about this little automobile is its 
ability to cruise at high speeds, 
70 and 75 m.p.h., while creating 
the feeling of big-car sureness 
and feel, This is apparently due 
to the low center of gravity, com- 
bined with the feeling of security 
which front-wheel drive seems to 
offer. 

On entering the driver’s seat, the 
occupant slides effortlessly behind 
a well-placed, two-spoke wheel, 
which offers an unhampered view 
of the dash instruments, as well 
as the road ahead. 

Starting on the driver’s far left 
are two buttons which contro] the 
flow of warm or coo] air, the tem- 
perature gauge, the fuel gauge, the 
speedometer, the ammeter, an ac- 
curate eight-day clock, an ash tray 
and, directly in front of the pas- 
senger, the lockable glove com- 
partment, . 


* 


Location of Switches 


DERNEATH the dash gauges, 

from left to right, are the head- 
light switch, fan-motor switch, 
panel-light switch, a switch for op- 
tional equipment such as fog or 
running lights, windshield-wiper 
switch and the cold-start control, 
followed by the theft-proofed igni- 
tion switch. 

The cold-start control is similar 
to the choke mechanism, as we 
know it. In cold weather, it is rec- 
ommended that the cold-start con- 
trol be pulled out fully. In tests we 
have conducted in the past in very 
cold weather, this device work 
with great ease and without fail. 

The Saab is encased in a func- 

tionally designed shell, finished 
expertly, and with great care. 
The styling looks unconventional 
at first glance, but it wears ex- 
ceedingly well over a long period 
of time. 

It is a distinctive design, with its 
upright grill and two horizontal 
openings under the headlights. The 
windshield slopes back rapidly from 
cowl into roof line, while the rear 
of the automobile cuts down at an 
exaggerated angle. 

Because of the cut of the rear 
design, it is not possible to see the 
rear fenders from the drivers seat, 
even though the rear window is of 
more-than-adequate size. 

aa 7 


Pleasure to Drive 
OWEVEER, this automobile is @ 
pleasure to drive under city, 


suburban and country conditions. 
Its 98-inch wheelbase and 156-inch 


* * 




















Sleeping Facilities— 








The Saab made up for sleeping. The front seats fold to provide the sleeping spaces 


(Continued on Page 54, Col, 1) 
* * * 
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REYNOLDS G22 ALUMINUM 
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The Finest Products 


Made with Aluminum 


NOTE: Before you buy any part—have it designed 
and priced in aluminum. Basic material costs do not 
determine part costs. New techniques and processes 
—applicable only to aluminum—can give you a 
better product at a lower final cost. 


Reynolds Aluminum 


the metal for automation 
TRADE MARK 


Aluminum trim packages run $8.00 to $14.00 less per car than the 
same packages in other metals. Conservatively, the average alumi- 
num package saves $10.00 per car. This standard package is based 
on body moldings, window moldings, grille, grille opening moldings 
and wheel covers or hub caps. 

Why this substantial saving? The major reason is because alumi- 
num is adaptable to a variety of manufacturing techniques. Because 
of this versatility, many savings in tooling, fabricating, finishing and 
assembly costs are possible only with aluminum. 

As an example of aluminum’s versatility, exterior trim parts can 
be stamped, extruded or roll formed. As a “for instance’’ of the 
former, consider a side trim overlay framed with moldings of another 
metal. This same part can be made as a single aluminum stamping 
with embossing in the overlay section and surround moldings—all in a 
single die approach. This saves substantially in tool and assembly costs. 

Or, consider the aluminum extrusion approach to a molding. Sec- 
tions can be designed and made with aluminum that can not be 
produced in any other manner. In addition, aluminum extrusions can 
be made with integral grooves for colored rubber or plastic inserts. 
This approach slashes tooling costs, also permits styling variations. 


Oe. 
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Typical Aluminum 
Exterior Trim 
Applications 


Finishing versatility with aluminum is another important area in 
reducing part costs. Aluminum can be clear or color anodized. Con- 
trasting colors can also be added through the use of organic finishes, 
And, paint films adhere to anodized aluminum remarkably better 
than to other materials used for decorative applications. This helps 
reduce warranty costs, means a better appearance over a longer 
service life. 

Also, parts made of other metals must be buffed for maximum cor- 
rosion resistance. Some molding parts, if not buffed on the back, will 
rust with subsequent bleeding over the painted surfaces of the car. 
Aluminum will not rust—ever! In addition, in certain types of other 
metals, chrome flashing is required—another example of cost in 
finishing not necessary with aluminum. 

The examples above are just a small part of the fabricating and 
finishing cost story of strong, lightweight, rustfree aluminum. For 
full details, talk to Reynolds Aluminum Specialists. They will help 
you plan an aluminum package that will save you money and will 
improve your product. They will bring you details of Reynolds 
services on aluminum mill products or fabricated aluminum parts. 
Contact Reynolds Metals Company new sales office at Northland Drive 
and Northwestern Highway, P.O. Box 5050, Seven Oaks Station, Detroit 
35—phone KEnwood 7-5000. Or contact your nearest Reynolds Office or 
write P.O. Box 2346-MY, Richmond 18, Virginia. 


Watch Reynolds TV shows 
“ALL-STAR GOLF” and “ADVENTURES IN PARADISE" — ABC-TV 
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16 Models Offered for 1960... 





What's New: 
Two-model Ventura series .. . 
new grille . . . twin tail lights 
.., redesigned rear end... trans- 
mission tunnel lowered .. . re- 
mote control side mirror .. . 
Magi-Cruise throttle control... 
spot-beam reading lamp... 
screens for wagon windows. . 
new steering wheel and instru- 
ment panel. 
ca * * 
orn engineering and “wide- 
track” wheels helped Pontiac 
leap to the head of the class in the 
medium-priced field this year, and 
General Manager S. E, Knudsen is 
prepared to hang onto that satisfy- 
ing position in 1960. 
He has set a sales goal of 425,- 
000 units for next year, and he 
has termed the ’60 Pontiac “the 
most desirable car we ever have 
manufactured.” The new models 
go on display Thursday (Oct. 1). 
Pontiac has 16 models this year, 
including a new Ventura series 
which will be priced just above the 


Santa Fe Plans 
Big Fiesta for 
Rally Invasion 


SANTA FE, N. M.—Spanish 
descendants of the old Santa Fe 
Trail drovers will line the same 
streets used by their progenitors a 

_ hundred or more years ago to wel- 
come an estimated 800 modern 
' trail enthusiasts to this ancient 





" capital city Oct. 15. 


Santa Fe, a rallying point which 

' ends the reliability section of a 

» 3,000-mile international motoring 

' contest sponsored by the American 

' Rally Club, is planning a cordial 
and colorful reception for its vis- 
itors. 

Ronald J. Kalk, local representa- 
tive for AIR, has invited the news- 

paper and radio stations of Santa 
“Fe and nearby Albuquerque to 

* publicize the event so that a large 

' enthusiastic crowd will be on hand 
to cheer the motoring cavalcade 
the evening of its arrival here. 

Santa Fe Motor Co. (Chevrolet) 
and Motorsport Inc. (imports) will 
remain open all night to service 
and tune the cars while several 
‘Santa Fe service clubs and the 
local car club plan to host the tour- 
‘ing contestants at parties and re- 
. eptions. 

Rallying club members will con- 
Verge on Santa Fe from the four 
Corners of the U. S. as well as Van- 
couver and Mexico City. They will 
‘have one day and evening in Santa 
‘Fe in which to register at La 
fonda Hotel (the inn at the end of 
the trail), service their cars and 
8ee the sights before embarking on 
the final 896-mile leg of their jour- 
ney. 

Open to all makes and models, 
"both domestic and import, the con- 
test will start Oct. 13 in Los An- 
)geles, San Francisco, Vancouver, 
Mexico City, Dallas, Detroit, New 
York and Miami. The reliability 
‘Section will end at a Mobil station 

» (to be designated) in Santa Fe Oct. 
45 and the final regularity section 

ll be concluded Oct. 17 in Las 
Vegas, Nev. 
| The rally is sponsored by Mobil 
/Oil and the U. S. Automobile Club. 





ire Estimates 


pped 5 Million 


AKRON.—The tire industry will 
sell nearly five million more passen- 
®er-car tires this year than it had 
m@xpected to only four months ago, 
Says E. F. Tomlinson, president of 
%. F. Goodrich Tire Co. 

Revisions in sales forecasts show 
Passenger-car tire estimates for the 

Par at 98,325,000 units, compared 

“ April forecasts of 94,675,000, he 


The company expects increased 
pike driving to result in a gen- 
tire upgrading leading to in- 

ed purchases of premium and 
iPecial tires to replace standard 
hd second-line tires most motorists 


Catalina line. The Ventura offers a 
two-door hardtop and a four-door 
hardtop. 

The Catalina, Star Chief and 
Bonneville lineups are the same as 
in 1959. 

* am * 
| ye 1960, Pontiac has a straight- 
across grille which consists of 
seven narrow chromed bars. The 
dual headlamps and parking lights 
are set in the grille. 

Side trim is highlighted by two 
strips of brightwork, one stretch- 
ing the length of the car and the 
other bordering the rear fender 
wing. Last year’s V-shaped fins 
have been replaced by twin nacel- 
les which house the dual tail 
lights. 

Pontiac’s engine, called the 
Tempest 425, has a displacement of 
389 cubic inches. Compression ratio 
is 8.6 to 1 with manual transmis- 
sion (standard on all models) and 
10.25 to 1 with Hydra-Matic. 

Catalina, Ventura and Star Chief 
models are rated at 215 horsepower 
with manual transmission and 283 
and 303 with Hydra-Matic. Bonne- 
ville horsepower is 281 with manual 
and 303 with automatic. 


* * + 


Pontiac Adds Ventura Series 


equipped with Hydra-Matic, It has 
a new two-barrel carburetor, a 
high-efficiency camshaft and lower 
axle ratios. The 425-E uses regular 
grade gasoline, but premium is 
recommended with other Hydra- 
Matic combinations. 

The Hydra-Matic unit is nar- 
rower and. lighter, and this has 
reduced the size of the transmis- 
sion tunnel. The tunnel is an inch 
lower and two inches narrower, 
and Pontiac claims that this in- 
creased passenger space by 444 
cubic inches. 

Another new feature is an engine 
cooling system which employs a 
divided chamber water pump to 
distribute water equally to each 
cylinder block bank, Pontiac says 
this eliminates engine “hot spots.” 

a + + 
| gly wnletggret A instrument panel has 
been redesigned, and it features 


ment. The diameter of the steering 
wheel has been reduced, increasing 
the clearance from seat to wheel. 
Fifty-one interior trim combina- 
tions are available. 

Several accessories have been 
added for the pleasure, safety and 
comfort of Pontiac owners, A 





At MODELS may be ordered 
with three two-barrel carbure-| 
tors. This hikes compression ratio} 
to 10.75 to 1 and boosts horsepower | 
to 318. 

At the other end of the line is 
the Tempest 425-E engine, an econ- 
omy unit available on models 


manual-control heater is offered 
this year in addition to the push- 
button type, and Magi-Cruise 
throttle control is available for 
the first time. This device can be 
set to ntain constant accelera- 
tor pressure. 

Other accessories include an air- 





Ford’s Program Explained .. . 





‘Politics for 


SAN FRANCISCO.—A new and 
expanded civic and government af- 
fairs program is being put into ef- 
fect by Ford Motor Co. during 1959, 
according to Thomas R. Reid, 
Ford’s civic and governmental af- 
fairs manager. 

Reid made the announcement in 
an address before the Common- 
wealth Club of California. 

“The American people are 
showing interest in taking poli- 
tics and government back from 
the special-interest pressure 
groups,” Reid said while explain- 
ing that Ford’s program is based 
on the premise—“return politics 
to the people.” 

Highlights of the new Ford pro- 
gram are: 

1. Establishment of a civic and 
governmental affairs committee, 
composed of top management. This 
committee reviews legislative and 
governmental matters that affect 
the company and formulates relat- 
ed policies and programs. 

2. An expanded staff of specialists 
in the civic and governmental af- 
fairs office, including a research de- 
partment. 

3. A regional field organization to 
consist of eight offices. One of the 
functions of regional managers will 
be to give direct assistance to local 
management in civic and govern- 
mental matters. 

4, An expanded program of pub- 
lic affairs information to members 





— 


Headrest for Simca— 


Simca is offering this headrest as an 
accessory for either of its two: reclining 
front seats. The headrest pad, 10 by 6 
inches, is attached through a brace and 





e now using, Tomlinson said. 


the People’ 


of management, employes and deal- 
ers, and an exchange of informa- 
tion with other business firms. 

Reid noted that Ford has had a 
civic and governmental affairs of- 
fice since 1950, but that the office 
is being expanded and the whole 
program broadened. 

He emphasized that the objec- 
tive of Ford’s type of program is 
not to create a “big business 
party” or “out-politic organized 
labor.” 

“I am firmly convinced,” he said, 
“that it would be a grave mistake 
for business to align itself with 
either political party; in fact, it 
would be the surest way of creating 

a labor party. Both parties exert 
great political influence in this 
country, and both need more good 
men and women actively working.” 

And, he continued, Ford is not 
adopting its program in order to 
tell employes what to think. 

“They will be aware,” Reid said, 
“of what we say publicly about 
current issues, certainly, But there 
is no question whatsoever as to 
their right to disagree with com- 
pany opinions or the individual 
opinions of any member of man- 
agement. We are making it plain 


company that respect for individual 
liberty to decide is a cornerstone 
of our program.” 

Ford also will institute a train- 
ing program in practical] politics 
this fall, he told the group. 

“It is not the purpose of our 
political training programs,” the 
Ford executive pointed out, “to 
develop candidates for public of- 
fice. However, as political activity 
increases under encouragement, it 
is very likely that many of our 
employes will seek office and will 
become elected officials, Hundreds 
of them have done so already.” 

In addition to giving such em- 
ployes wide publicity and congrat- 
ulations of top management, Reid 
said that Ford has established a 
policy regarding employes elected 
to full-time public office. 

Under the policy, he explained, 
such employes on leaves of absence 
are assured certain employment 
rights, benefits, retirement and pen- 
sion program provisions and the 
like—much as such assurances were 
given to employes in military serv- 





two metal screws to the metal seatback. 


ice during wartime. 


a two-tone, non-glare paint treat-| - 


liner-type spot-beam dome reading 
lamp, a trunk-lid contro] that can 
be operated from the passenger 
compartment, a remote-control side 
mirror and rear-window and side 
screens for station wagons. 

Catalina and Ventura models and 
the Bonneville wagon have a 122- 
inch wheelbase and are 213.7 inches 
long. The Star Chief and Bonneville 
wheelbase is 124 inches and overall 
length is 220.7 inches. Height 
ranges from 54.2 to 56.8 inches. 

* +. * 


) i page is Pontiac’s model lineup 
for 1960: 

Catalina — four-door sedan, two- 
door sedan, four-door hardtop, two- 
door hardtop, convertible, four-door 
two-seat station wagon and four- 
door three-seat station wagon. 

Ventura — four-door hardtop 
and two-door hardtop. 

Star Chief—four-door sedan, two- 
door sedan and four-door hardtop. 

Bonneville—f ou r-door hardtop, 
two-door hardtop, convertible and 
four-door two-seat station wagon. 

+ * +. 


Inside Story— 


Pontiac's new instrument panel features 
two-tone, non-glare paint. The hooded 


]| cluster houses a horizontal speed indi- 


cator installed over four circular gauges. 
The Bonneville convertible has leather- 
trimmed bucket seats. 


= 
oe 


Restyled Deck— 
Twin tail lights have replaced Pontiac's 
V-shaped fins for 1960. The lamps are 
housed in nacelles which extend from the 
rear window, A gold-and-white Pontiac 
medallion serves as the handle for the 
oval-shaped fuel-filler door. 





Sell More Autos 
At Home, Wilson 
Tells Europeans 


COPENHAGEN, Denmark, — A 
Los Angeles auto executive head of 
the U. S. delegation to the 13th 
Congress of the International Or- 
ganization of Motor Trades and 
Repairs, told European auto indus- 
try leaders that closer understand- 
ing of commerce and business are 
essential to world peace and pros- 
perity. 

Ray D. Wilson, official of the 
Southern California and Los An- 
geles Motor Car Dealers associ- 
ations and regional NADA director, 
declared that American industry is 
dedicated to peace and prosperity 
for the entire world. 

“Your economy is built, we think, 
too strongly on your ability to ex- 
port,” Wilson told the European 
industrialists. He urged them to 
gear their production to realistic 
goals and to concentrate their sell- 
ing efforts on their own countries. 

“Our advice to your suppliers and 
to the retailers of Europe is to ex- 
port judiciously and to sell in, 
greater amounts.to your own peo- 
ple,” he said. “In doing so you pro- 
duce not only prosperity for your- 
selves, but you raise the standard 
of living for your entire populace.” 

Outlining the technological 
growth of the last 50 years, Wilson 
emphasized that retailers of both 
the U. S. and Europe have not kept 
pace. He urged European manufac- 
turers and their dealers to profit by 
our past mistakes. 

“We know—and the public must 
be made to understand — that a 
competitive force centered around 
which dealer will give away more 
of his legitimate profits than an- 
other, by borrowing from quality 
service, is a poor substitute for the 
traditional concept of competition,” 
Wilson said. 


Auto-Lite Moves 
Into New Field 


TOLEDO.—Electric Auto-Lite Co. 
has entered the industrial battery 
market through the purchase of 
C & D Batteries, Inc., Conshohock- 
en, Pa, 

The cash sale of business and 
Plants is subject to approval by 
C & D stockholders. Annual sales 
for C & D are about $8 million. 

Purchase of the firm is “a logical 
adjunct to the company’s automo- 
tive and aircraft battery operations 
and is in line with diversification 
plans previously announced,” ac- 
cording to R. H, Davies, Auto-Lite 





president. 
&> 





to everyone associated with our| | 


Bonneville—Top of the Line— 


Luxury is the keynote of Pontiac's Bonneville series. “Among the standard features 
Gre an instrument-panel insert of polished walnut with a jewel-like emblem, instru- 
ment-panel cushion, electric clock, four-barrel carburetor, wheel disks and spare-tire 
cover. 


Pontiac Offers 3 Wagons— 





This Catalina nine-passenger station wagon is one of three such models in Pontiac's 
1960 lineup. Ali are four-door ynits with a wheelbase of 122 inches and an overall 
length of 213.7 inches. Floor length is 98 inches, and the wagons have a total cargo 
area of 40 square feet. A rear stabilizer bar compensates for. unusually heavy loads. 
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Air-Oil Looming Larger 


In Search for ‘Soft Ride’ 


New Suspension 
Offers Solution 
To Cost Problem 


By Joseph M. Callahan 
Engineering Editor 


, oy air suspension’s fade 
as a volume accessory, 


one would assume that the 
auto makers would be content to 
ride along with their leaf, coil and 
torsion bar springs for some time. 

However, industry engineers still 
strongly feel that they can improve 
on these springs and, significantly, 
the merchandising people in the in- 
dustry feel that the luxury-loving 
Americans will buy a softer ride if 
it’s priced right. 

In addition to the softer ride 
for both the boulevard and the 
country road, the engineers 
would like to produce an inex- 
pensive load levelizing device, 
considered by many to be the 
only worthwhile part of air sus- 
pension. Load levelizing is also 
highly desirable to the auto 
maker as ground clearances 
creep downward. 

Hence, the factories’ product 
study and advanced engineering 
groups are looking into a wide 
variety of suspensions, ranging 
from the single leaf springs, to the 
flat torsion bar spring, to the liquid 
spring and to the all-rubber or 
Torsielastic spring. 

But the suspension that is re- 
ceiving most of the engineers’ at- 
tention is the hydro-pneumatic or 
air-oil spring. This is especially 
true at the GM Tech Center, which 
was the birthplace of modern air 
suspension. 

* * * 
fp engineer from a competing 
firm said that General Motors 
now has a four-year crash program 
aimed at the development of a 
hydro-pneumatic spring. Chevrolet 
od shown particular interest in 


Another indication that the 
hydro-pneumatic spring is the 
spring of the future is the fact that 
two of the latest Citroen models, in- 
cluding the much advanced DS-19, 
have this type of spring. Citroen 
has some of the world’s greatest 
automotive engineers. It also has 
a reputation for selecting what it 
considers the outstanding engineer- 

CGaatwees on a 2 Col, 1) 





Test in a Renault— 


Henry Beaymont, an engineering rep- 
resentative of Allinquant Co., Paris, points 
fo the ride and leveling device of the 
Allinquant suspension in a Renavit 
Fregate. 








by Joseph M. Callahan 





7 AUTO industry is slowly be- 
ginning to take the gas turbine 
seriously. 

Best proof of this is the substan- 
tial gas turbine progress reported 
in recent weeks by General Motors, 
Ford and Chrysler, plus the fact 
that GM will shortly sell two gas 
turbine engines to outside com- 
panies to get actual performance 
experience. 

Although the experimental en- 
gines have been developed at the 
GM Research Laboratories in War- 
ren, Mich., GM’s Allison division 
will build the two production mod- 
els and sell them to International 
Harvester and International Nickel. 

These companies are expected 
to use the engines to power off- 
the-road equipment. International 
Nickel’s interest is understand- 
able since nickel is the most suit- 
able metal for the engine’s highly 
important turbine wheel, 

Although he emphasized that the 
gas turbine work is still just an 
exploratory program, William A. 
Turunen, head of GM Tech’s engine 
development program, said the tur- 
bine is becoming more feasible all 
the time because of some substan- 
tial efficiency gains and because 

(Continued on Page 33, Col, 1) 





Engineers Dealt 
Blow With Sag 
In Air Suspension 


© Aye esragcanmcbdee engineers 
have received their most 


severe rebuff in many years 
from the U. S. consumer, as air 
suspension becomes almost extinct 
this fall. Of the 13 auto makers 
which introduced it in the past two 
years, only two will offer it on their 
60 lines. 

Air suspension will be available 
in the coming year on Cadillacs 
and Ramblers. Oldsmobile may 
re-introduce it early next year, 
although this is not too likely. 


It’s being definitely dropped this |, 


fall by Imperial, Chrysler, DeSoto, 
Dodge, Plymouth, Chevrolet, Buick 
and Pontiac. Ford discontinued air 
ride last year. 

* oe * 


4 pew story behind the air spring 
gives a fine insight into the 
forces and people who run the JU, S. 
auto industry. 

Like most automotive develop- 
ments, air suspension is not new. 
Patents were issued for a buggy air 
spring as early as 1847. However, 
the auto industry has had a mild 
infatuation with this spring for 
decades, 

GM research engineers began 
“playing” with it in the mid 
1930s, largely conceiving it for 
trucks and buses. A cobbled-up 
version of air suspension was in- 
stalled on a LaSalle in 1937 by 
Cadillac engineers. 

About that same year, C, A. 
Hawkins, a California fig rancher, 
rolled into Detroit with his own 
home-made set of air springs that 
fairly startled the automotive sus- 
pension experts with its soft ride. 
It seems that Hawkins had de- 
veloped an ingenious system of 
springing to protect his figs which 
were being damaged en route to 
town, 

Hawkins visited some of the rub- 
ber companies, also, and so im- 
pressed them that they later took 
out some rubber spring patents. 

(Continued on Page 29, Col, 1) 








Engineers 


production in January, 
each of its two models. 


able to styling changes 





@ The Curtiss-Wright air-car will probably go into 


up to 100 and 150 units of each model in succeed- 
ing months. The body will be made of fiber glass 
plastic, like the Corvette. Curtiss-Wright will pro- 
duce the fiber glass panels itself. 


@ The Ford retractable hardtop will be dropped this 
fall. The demand reportedly was as great as ex- 
pected—more than 10,000 units annually—but the 
big problem was the expensive re-tooling that had 
to be done each year on the retractable top and 
the retracting mechanism so as to make it adapt- 


@ One of the innovations to be introduced by Checker 
Cab Co. around the first of the year is a three-seat 
station wagon in which the third seat will be 
electro-mechanically raised or lowered by moving 
a switch from the front seat. Three-seat wagons 
are becoming increasingly popular and this device 
may be offered by other makes next year. 


Showcase 


starting with 50 units of 
Production will be speeded 











Allinquant’'s Hydro-Pneumatic Springs— 


A diagram of Allinquant's air-oil spring, showing the right front strut (lower ar- 
row), the juncture of the steel tubing and the strut (left arrow) and the ride and 


leveling device (top arrow) which contains 
place of springs and shock absorbers. 


nitrogen gas. This simple system takes the 





Heat Treating Advance ... 





New Way to Lighten Cars? 


N AMAZING new heat treating 

process that will allow the pro- 
duction of lighter cars through the 
use of steel components as much 
as 40 percent lighter (or 40 percent 
stronger if the same sized part is 
used) has been reported by Re- 
search Development Corp. of Amer- 
ica (RDCA), Gardena, Calif. 

Because the auto makers have 
come to realize in recent years that 
lightness pays off in economical 
operation, there has been a mild 
industry trend to keep car weights 
from rising, at least. This has 
mainly been accomplished by using 
more aluminum, even though 95 to 
99 percent of the metal in the 
average car is still steel. 

This new process, developed by 
RDCA’s president and chief met- 
allurgist, William J. Bassett II, 
reportedly has the paradoxical 
ability to increase a piece of 
steel’s ductility (non-brittleness) 
while simultaneously increasing 
its strength. 

An axiom of steel processing, 
hitherto, has been that the more 
tensile and sheer strength you put 
in metal by heat treating it, the 
more brittle you make it. 


ILE Automotive News is un- 

able to verify all the claims 
of RDCA, these claims are so con- 
siderable that the process warrants 
publicity and examination by in- 
terested parties. 

Much work has been done in re- 
cent years aimed at making strong- 
er steels (which will permit lighter 
components), but this generally has 
been in the direction of improved 
alloys. 

Although heat treating has 
been improved and refined over 
the years, the almost universal 
attitude has been that heat treat- 
ing had just about reached the 
limit of its potential for improv- 
ing steels. 

When asked what this new proc- 
ess could do for the auto industry, 
an RDCA spokesman said: 

“From all appearances RDCA’s 
heat treating process could have 
untold applications in the automo- 
tive field. For instance, a car’s 
greatest concentration of weight is 
in the engine and transmission. 

“If a geared coupler or torque 





Engineering New Products 
Page 38 




















converted transmission with the 
same strength and at about half 
the weight could be provided, a 
giant stride toward lighter vehicle 
components would be accomplished. 
And the all-too-heavy engine is @ 
most obvious possibility. 
o* ok a 

““F.RANSMISSION gears, clutches, 

vanes, torque converters, shafts, 
thrust and radial bearings, engine 
bolts and valves can now be strong- 
er, More wear resistant and even 
hollow in order to dissipate the 
heat more rapidly, The engine con- 
necting rods, connecting rod pins 
and bolts can have smaller diam- 
eters, be lighter and yet be as 
strong or stronger than before. The 
car body should not be overlooked, 
either.” 

It’s believed that this process 
would have special value for a car’s 
king pins and bushings which must 
be both very ductile (to resist road 
shock), yet must be very wear 
resistant. With this heat treatment, 
they can be made stronger, with 
greater ability to resist shock than 
ever before. Eventually, they can 
be made smaller, lighter and 
cheaper. 

Bassett said the auto industry 
has more immediate opportunity 

to make profitable use of this 
heat treating method than even 
the aircraft industry. 

He asserted, “While airframe 
people (such as North American 
Aviation) are presently experiment- 
ing with it on stainless steels, most 

(Continued on Page 40, Col, 3) 


* * * 


Heat Treat Developer— 

William J. Bassett II, president of Re- 
search Development Corp. of Americ® 4 
who has developed a new method of heat 
treating steel. 
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8 Makes Dropping It... 





Engineers Rebuffed 


On Air Suspension 


(Continued from Page 28) 


Rights to these patents were later 
offered to GM by the tire makers, 
feeling that this could be a future 
source of business. 

* od * 


Packard First in ’52 


OWEVER, there were few ma-| 


jor changes in auto suspensions 
during the next 15 years, all the 
makers relying on the dependable 
leaf and coil springs. In 1952, Pack- 
ard reminded the industry that new 
suspensions were one way to ob- 
solete last year’s model by bringing 
out its four-wheel interdependent 
torsion bar suspension. 

In the next couple of years air- 
spring development began picking 
up momentum at GM under Von D. 
Polhemus, engineer in charge of 
the structure and suspension de- 
velopment group of the GM en- 
gineering staff. More than any 
other man, he is the father of air 
suspension, 

In 1955, a momentous decision 
was made for the industry at 
Greenbrier, W. Va., where the 
top GM engineers, assembled for 
their biennial engineering meet- 
ing, agreed that all GM _ lines 
would introduce air ride on their 
658 models. 

Once again, the industry was 
hamstrung by its long lead time. 
The 1958 car market was quite dif- 
ferent from the 1955 market. The 
public was turning down obsoles- 
cence-producing options and lean- 
ing once more, to functionalism. 

One top GM engineer said later 
that the big mistake was in not 
confining air suspension to one or 
two makes. 
* ok * 
sPACRARD engineers were still at- 
tempting to improve springing 
and queried GM as to whether its 
engineers were still interested in 
air suspension. GM replied in the 
affirmative. After the Studebaker 
and Packard merger, the S-P engi- 
neering staff continued the develop- 
ment work that had begun at 
Packard. 

In time, S-P had pretty well de- 
veloped an air spring. It was large- 
ly a constant levelizing device that 
was to be offered with the ’56 cars. 

Top S-P management decided 
at the last minute to turn the air 
spring down, much to the disap- 
pointment of the S-P engineers. 
It was considered too costly, The 
big cost item was the compressor, 
costing the factory $50 each, 

A terrific furor developed in the 
industry about this time concern- 
ing GM’s expected introduction of 
air suspension. 

Said one suspension insider, 
“Some of the suppliers began run- 
ning back and forth between the 
Big Three engineers, carrying 
alarming reports, about the other 
firm’s air suspensions. These re- 
ports resulted in renewed alarm 
and activity.” 

oe * * 


Phraseology Coup 


A® suspension was first intro- 
duced on the small volume ’57 
Cadillac Eldorado Brougham. 
Chrysler Corp. countered in the 
Same year with its Torsion-Aire 
ride for its five lines. Many mer- 
chandising people considered this 
the phraseology coup of the dec- 
ade since the system consisted of 
two torsion bar springs and four 
air-inflated tires. 

For 1958, every GM division in- 
troduced its own type of air ride, 
beginning with the system develop- 
ed by Polhemus’ group and adapt- 
ing it to each line. Chevrolet called 
it Level Air Ride; Buick, Air Poise 
Suspension; Pontiac, Ever-Level 
Air Ride, and Oldsmobile, New- 


After much feverish engineer- 
ing, Ford division came out in 
1958 with its Ford-Aire suspen- 
sion which was behind the GM 
Systems on several counts, Mer- 
cury also announced and priced 
($188) its Air Cushion Ride but 
few, if any, were produced. 

In addition, Rambler introduced 
its Air Coil Ride which was a com- 


| of air bags in the center of its real 
coil springs. 

Last fall, after the air spring 
bubble had already begun to burst, 
the five Chrysler Corp, cars intro- 
duced their rear-only air spring, It 
was called True-Level Torsion-Aire 





| 


‘Dana Forms Con-vel 


To Make Rzeppa Joints 
TOLEDO.—Dana Corp. has cre- 
ated a new division to manufacture 
| Rzeppa constant velocity universal 
| joints, according to John E. Martin, 
| president. 
| Known as the Con-vel division, 
|it brings to 12 the number of such 
lu nits and wholly-owned subsidi- 
|aries operated by Dana. Dana ac- 
|quired the Rzeppa assets of Gear 
Grinding Machine Co. in May. - 





by Imperial and Chrysler, Level 
Cruise by DeSoto, Level Flite by 
Dodge and Constant Level Torsion- 
Aire by Plymouth. 
* * + 

A= suspension never did sell as 

well as expected. Sales on the 
high-priced low-volume Brougham 
in 1957 revealed nothing, The best 
year was 1958 when the industry 
total sales were about 100,000 units. 

Cadillac had it on 14 percent of 
its cars that year, followed by 
Buick, 10 percent; Oldsmobile, 6 
percent; Pontiac, 3 percent; Chev- 
rolet, 2 percent, and Ford and Ram- 
bler, both less than 1 percent, 

Despite some improvements, 
the air spring really fell on its 
face in 1959, declining to less 
than 50,000 units. Cadillac’s air 
ride sales dipped to 7% percent; 

Buick, to 1% percent; Oldsmobile, 

about 5 percent; Pontiac, 600 

units; Rambler, 1,000 units, and 

Chevrolet and all Chrysler Corp. 
cars, less than 1 percent. 

Thus, after the auto and rubber 
industries spent millions of dollars 
on air suspension for research and 
development, for a _ tremendous 
amount of ballyhoo and for the 
establishment of several special 
plants, the air spring is down and 








(Continued on Page 32, Col, 1) 





Wears Longer— 


A tiny instrument, the durometer, is 
used to measure the relative softness of 
the tread used in the new HT Silvertown 
announced by B. F. Goodrich Co, A new 
rubber compound in the tire measures 
four to five points softer on the instru- 
ment than older tires. The new tire 
“ought to give 22 percent more wear than 
conventional tires of the type that come 
as standard equipment on new cars," ac- 


Champion Offers 
Review Course on 


Ignition Systems 


TOLEDO.—Champion Spark 
Plug Co. has established a review 
course in ignition system analysis 
for its field service representatives 
and manufacturers’ service per- 
sonnel, These men carry the infor- 
mation to auto repairmen through- 
out the country. 

The course is directed by George 
M. Galster, Champion’s technical 
services manager, It utilizes labor- 
atory testing techniques and equip- 
ment modified for group instruc- 
tion. 

Many driving conditions are dup- 
licated in the classroom through 
use of an electric chassis dynamo- 
meter, The inertia characteristics 
of this equipment can be varied 
electrically to correspond with the 
power-weight ratios of test ve- 
hicles. 

Champion noted that spark plugs 
often are blamed for engine mal- 
functions caused by incorrect 
breaker point spacing, reversed 
polarity, crossfiring and other such 
conditions which effect engine per-* 





cording to the company. 


formance. 





ONLY NICKEL-RICH TIMKEN® STEEL GIVES YOUR 
CUSTOMERS THE BEARING QUALITY THEY DEMAND 


Keeping today’s more powerful, more 
luxurious cars rolling takes a better bear- 
ing than ever before. A bearing that’s 
hard on the outside, tough on the inside 
—of high uniform quality throughout. 

Nickel-rich steel has the uniform re- 
sponse to heat treating you need if you 
want your bearings to stand up. That’s 
why we make Timken bearings of nickel- 
rich steel—to make them tough. And we 
make this steel ourselves to control quality 
all the way. 

Ask your engineers about their com- 
parative tests and experience with Timken 


bearings. They know Timken bearings 
win on all counts. Long, trouble-free life 
to keep your customers sold; dimensional 
uniformity to make assembly and adjust- 
ment quick and easy. 

So if you’re looking for ways to cut 
warranty and assembly costs, ask your 
engineers about Timken bearings. 

You get all these extras at no extra 
cost when you specify the name“*Timken” 
—instead of just a part number. The 
Timken “Green Light” bearings produced 
in a revolutionary new plant at Bucyrus, 


Ohio, have helped us lead in keeping 





bearing quality up, costs down, as shown 
in the chart. And our engineers will 
give you service you can’t get anywhere 
else. 

The Timken Roller Bearing Company, 
Canton 6, Ohio. Cable address: 
**Trmrosco”. Makers of Tapered Roller 
Bearings, Fine Alloy Steels and Remov- 
able Rock Bits. 


While many costs have 
gone up, the cost of 
Timken bearings has 
stayed low 
TIMKEN COMPANY 
LABOR COSTS 
PASSENGER CAR 
PRICES* 
TIMKEN BEARING 
PRICES 
Index base, 1951=100 
*BLS wholesale prices 
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FIRST IN BEARING VALUE FOR 60 YEARS 
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TRUCKS WITH 


TOTAL 
NEVVNESS! 


Watch and see—these totally new Chevy trucks are going to make hauling 
history. With revolutionary torsion-spring front suspensions . . . with new 
rear suspensions that include wide-based coil springs in many light-duty 
models, variable-rate leaf springs in medium- and heavy-duty models. . . 
Chevrolet’s got a ride you have to feel to believe. A ride that eliminates 
I-beam shimmy and wheel fight. A ride that makes handling far easier. A 
ride that allows faster safe speeds on or off the road to get more work done 
in a day’s time. 

That’s one history-making advantage. The other big one is Chevrolet’s all- 
new bulldozer durability. With new torsion springs soaking up road shock 
and vibration . . . with new strength and rigidity in frames, in sheet metal, 
‘in roomier-yet-lower cabs . . . these 60 models are tougher than any Chevy 


trucks ever made. Tougher than trucks long famous for long life! 


With these advantages—based on a whole new approach to truck engi- 
neering and design—Chevrolet dealers are telling the greatest truck story 
the industry has seen in a good many years . . . selling the biggest, brawn- 
iest lineup of haulers ever to wear the Chevrolet emblem! . . . Chevrolet 


Division of General Motors, Detroit 2, Michigan. 





Anything less is an old-fashioned truck! 





Chevrolet dealers have em... 


Heys gore the 
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8 Makes Dropping It... 





Engineers Rebuffed 


On Air Suspension 


(Continued from Page 29) 


out, with an industry sales total of 
fewer than 150,000 units. 

This rebuff by the U. S. consumer, 
which in many ways was the worst 
ever experienced by automotive en- 
gineers, was brought about by sev- 
eral factors. 

* * * 


Too Soon, Too Much 


HIEF among these, according to 

many informed people, is that 
the merchandising people over- 
ruled the engineers, forcing the 
debut of the air spring before it 
was mechanically satisfactory and 
before enough cost was removed. 

Typically, one engineer said, “If 
only someone had had the courage 

to tell management that the air 
spring wasn’t ready yet.” 

Most of the auto makers had 
serious problems with their air 
springs, generally resulting in 
crash engineering changes. Air 
leakage was a continuing head- 
ache. Some systems had as many 
as 28 possible leakage points, Of 
course, this was less true of rear- 
wheel-only units. 

Dangerous situations arose when 
the air-bag cars were jacked up 
or placed on hoists, Changes in air 
temperature caused the air to es- 
cape, even when the units were op- 
erating perfectly. 

Air-spring cars were difficult to 
transport because of the constant- 
leveling feature. One engineer said 
that the dealers actually killed air 
suspension by refusing to take cars 
equipped with it. Some units didn’t 
react fast enough on winding roads. 

* a oe 
NOTHER reason for the failure 
of air suspension was simply 
that it didn’t offer enough for what 
it cost—from $98 on the Rambler 
to $214 on the Cadillac. 

Advantages offered by air springs 
are (1) An improved ride. (2) Vari- 
able rate springing (giving a soft 
ride regardless of load or terrain). 
(3) In some cases the “boot-strap” 
lift (which permits lifting the body 
above the chassis for traversing 
rough roads), (4) Constant leveling 
(which keeps the car level at all 
times), 

However, the air ride was nev- 
er sufficiently superior to the 
steel spring ride, especially after 
several makers switched over to 
the softer coil springs. Few mo- 
torists needed the boot-strap lift. 

Constant leveling, it is generally 














KEEP SICKENING 
EXHAUST FUMES OUT 
OF YOUR GARAGE! 





With A Standard 
NATIONAL 
EXHAUST REMOVAL KIT 


Choose from 6 overhead or underfloor 
systems. Removes exhaust fumes without 
heat loss to your shop. Complete ‘‘pack- 
aged” kit includes motor, blower, tailpipe 
adapters, ducting and flexible extension 
tubes. Installs in present or new buildings. 
Write for illustrated brochure and free 
planning service. 


THE NATIONAL SYSTEM 


OF GARAGE VENTILATION, INC. 
147 W. William Street 
Decatur, Illinois 








agreed, is the most worthwhile of 
all the air-spring advantages, but 
the cost for this feature wag far 
too great. 

Another advantage of the air 
spring, although it would benefit 
the stylists only if all cars in a 
line were air suspended, was that 
it permitted lower silhouettes, be- 





Technical Items Digested 

NEW YORK.—£uropean Techni- 
cal Digests, a monthly publication, 
contains information from over 
1,000 technical journals appearing 
in 13 countries and in 11 languages, 
according to European Productiv- 
ity Agency, intergovernment 
agency set up within the Organiza- 
tion for European Economic Co- 
operation. 





cause there would be less jounce in 
the axles and wheels. 
od + * 


Recession A Factor 


A THIRD reason for the collapse 
of the air bag was that it hit 
the market largely during a reces- 
sion year and during a period when 
many buyers were more concerned 
with functional transportation, 
rather than obsolescence-producing 
features, 

Besides costing the industry a 
lot of money, the principal effect of 
air suspension has been to switch 
all GM cars (except Oldsmobile and 
Buick) to four coil springs, be- 
cause the coils are interchangeable 
in the current frames with air bags. 
Buick has had four coils for many 
years. Olds has continued with rear 
leaf springs but will switch to rear 
coils in 1961. 

This has resulted in causing a 
recession among leaf spring sup- 
pliers, About 85 percent of the 
coil springs are made by the 
auto makers, while most leaf 
springs are made by outside 
firms. 

An automotive man summed air 
suspension this way: “The industry 
got caught following the leader and 
the leader went down a blind alley.” 





a ~ 


Goodyear Cites Dinsmore— 


Forty-five years in the research field was observed by Dr. R. P. Dinsmore, center, 
research and development vice-president for Goodyear Tire & Rubber Co. Here he 
receives his 45-year service pin and congratulations from E, J. Thomas, left, board 
chairman, and R. DeYoung, right, Goodyear president, during a meeting of the 


company's directors. 
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(Continued from Page 28) 


nickel is more plentiful than it was 
a few years ago. 


Seventh CM Turbine 


4 pes NEWEST gas turbine, 
which is called Turbo-Titan II, 
is installed in a Chevrolet truck— 
the seventh experimental turbine- 
powered vehicle to come out of a 
joint Chevrolet-Research program. 

Turbo-Titan II is of somewhat 
different design than Turbo-Titan I 
and embodies significant advances 
in fuel economy, weight reduction 
and length. The new package is 350 
pounds lighter, 25 inches shorter, 
provides 12 percent more power and 
uses 25 percent less fuel. 

Turunen, who heads a 65-man 
staff which also works on other 
advanced engines, said the new 
turbine will give about the same 
mileage as a regular gas engine. 
This is only a third of the fuel 
consumption of the first Firebird 
turbine engine. 


Asked about the changes in 





Turbo-Titan II, he said that essen- 
tially the same components were 
used, but that new casting tech- 
niques were used to hold them to 
closer tolerances. 

Turbo-Titan II, now going on per- 
formance testing, was installed in a 
Chevrolet truck tractor. The only 





AC Breaks Ground in Mass. 


For Missile-Guidance Lab 


BOSTON.— AC Spark Plug has 
broken ground in nearby Wakefield 
for a missile-guidance laboratory. 

J. A. Anderson, AC general man- 
ager, said the laboratory “will ex- 
tend AC’s missile-guidance research 
capability, particularly develop- 
ment of electro-mechanical compo- 
nents and subsystems for missiles.” 
AC builds all-inertial guidance for 
the Air Force Thor and Mace mis- 
siles and is developing a light- 
weight system for the interconti- 
nental Titan at its plants in 
Milwaukee. 





modifications in the regular chassis 
were a new front cross member and 


two new mountings. 
* of * 


Offers Many Gains 

le EXPLAINING why GM is in- 
terested in the turbine engine, 

Turunen said: 

“We're interested in all power 
plants. But we especially want to 
explore the turbine because of its 
high power for its weight and size; 
because its built-in torque conver- 
tor permits a smaller transmission; 
because it can use a wide variety 
of fuels, and because of its good 
cold-starting ability, clean exhaust 
and low maintenance.” 

Like the first Turbo-Titan, this 
engine is regenerative, meaning 
that it has a heat exchanger that 
simultaneously reduces the tem- 
perature of the exhaust and re- 
turns much of the exhaust heat 
to the engine. 

The temperature of this engine’s 
exhaust is 400 to 500 degrees, com- 
pared to 1,200 for a non-regenera- 
tive turbine or an ordinary truck 
gas engine. 

However, a 1,200-degree exhaust 
from a turbine is much more of a 
problem because of the vastly in- 








Turbine’s Turunen— 


William A. Turunen, who heads GM 
Tech's engine development, is shown with 
a partly assembled Turbo Titan II, GM's 
new gas turbine. 

* * 
creased volume of air that’s mixed 


in the exhaust. 
* ” 


Starts at 65 Below 

A NORMAL high-combustion gas- 
engine might have 15 parts of 

air to one part of fuel, but a gas 

turbine will use up to 250 parts of 

air to one part of fuel for cooling 

and the dilution of combustion 





Now, from Firestone’s newly expanded production facilities, comes 
a broader line of better foams specifically compounded for America’s 
automotive manufacturers. You can specify a foam for every appli- 
cation and take advantage of competitive pricing in 


both rubber and urethane! 


The Firestone salesman who calls on you will tell you about: 

A newly expanded line. Whatever your product requirements, there’s 
a special Firestone foam to meet them—for seat cushions, dash pads, 
armrests, and all the other uses you’ve found for foam. 
Improved quality at no extra cost. Whatever your price structure 
calls for, there’s a first-quality Firestone foam for you. Get all the 
advantages of volume production facilities. 
On-the-spot development counsel. Whatever your problem, a trained 
Firestone representative will help you solve it. 


Firestone roam RUBBE 





Copyright 1959, The Firestone 
Tire & Rubber Company 


Firestone Rubber & Latex Products Company, Fall River, Mass. 


YOUR FIRESTONE 


PLANNING. CALL ON HIM FOR FAST, EFFICIENT St., 
ASSISTANCE. CONTACT HIM— 
ONE OF THESE LOCATIONS. 


FOAM REPRESENTATIVE 
WANTS TO GIVE YOU THE BEST IN SERVICE AND 


THIS WEEK—AT Tennessee, P.O. Box 4728, 


ME 5-1629 » Los Angeles 54, 


California, P.O. Box 


Akron 17, Ohio, 1200 Firestone Blvd., HE 4-1671 « Atlanta 24, Georgia, P.O. Box 13335 Station K, CE 7-1531 « Fall 
River, Massachusetts, 1 Firestone Ave., OS 6-8511 « Chicago 54, Illinois, 10163 Merchandise Mart, 
35, Texas, P.O. Box 13191 Walnut Hill Station, FL 1-9901 « Hazelwood, Missouri (St. Louis), ‘5928 N. Lindbergh 
Bivd., PE 1-6886 ¢ High Point, North Carolina, ‘126 N. Main St., 2- 1516 « Indianapolis 25, Indiana, 200 S. Missouri 
2064, Terminal Annex, RA 3-6751 « Memphis 7, 
‘A 5-3621 © Milwaukee 7, Wisconsin, 3400 S. Clement Ave., SH 4-9790 New 
York 23, New York, 28 W. End Ave. at 61st, PL 7-6200 « Philadelphia 43, Pennsylvania, 1620 S. 49th St., SA 7-2600 


SU 7-4825 Dallas 


e San Francisco, California, 101 Harrison St., YU 2-8662 ¢ Seattle, Washington, 958 Harrison St., MA 3-5474, 








products. This explains the tur- 
bine’s cleaner exhaust. 

Much less friction in the turbine 
results in greatly improved cold 
starting ability. GM engineers have 
easily started it at 65 degrees below 
zero. 

There is no regular ignition sys- 
tem. A battery would not be 
needed except for starting and 
electrical accessories, Actually, a 
slightly larger battery is required. 
One spark plug is needed for 
starting. 

The wide range of fuels can be 
used in this power plant without 
making modifications, as is usually 
the case with multi-fuel diesels. 

An important feature of the gas 
turbine is its ability to pull at full 
power for long periods, making it 
especially suitable for trucks. 

A characteristic of the turbine is 
that it operates most efficiently at 

about 33,000 r.p.m.s—about 10 times 
the speed of regular engines. As a 
result of this, the turbine produces 
a high-pitched whine that sounds 
similar to a jet engine that is a 
short distance away. However, this 
whine dies out very quickly as the 
vehicle passes. 


Balance Bescntiel 


a if these high r.p.m.s pro- 
duced other problems, Turunen 
said “no, although you have to keep 
all the parts in good balance.” 

Periodically a suggestion is made 
that the turbine wheel be made of 
ceramics rather than nickel to save 
costs. Turunen said this still isn’t 
feasible because the ceramics are 
too brittle, although this problem 
may be eventually licked. 

Chrysler Corp.’s continued pur- 
suit of the ideal gas turbine vehi- 

cle was indicated recently by the 
announcement of a new Army re- 
search contract in which Chrysler 
will install its turbine engine in a 
heavy Dodge truck. The project 
is being conducted by the re- 
search section of Chrysler’s Engi- 
neering division, under the direc- 
tion of George J. Huebner. 

Ford Motor Co.’s new 650-pound 
gas turbine, known as the 704, is 
reportedly capable of doing the 
work of a 2,700-pound engine, It’s 
also of the regenerative type and 
has been demonstrated to the De- 
partment of Defense. 

In addition to cars and trucks, 
the turbine also is deemed a pos- 
sibility for tractors, bulldozers, 
earth movers and small locomo- 
tives. 

“Great progress in compact and 
rigid design and reduction of fuel 
consumption of turbine engines 
during this program have made 
the gas turbine a serious contender 
for many commerciai applications,” 
said Turunen. “Even greater im- 
provements are likely ag the re- 
search continues.” 
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A ’59 Ford performs with Roger Smith, Efrem 
Zimbalist, Jr. and Ed “‘Kookie’’ Byrnes in Warner 
Brothers’ “77 Sunset Strip.” 





an The Ford Fa 
STARRING IN 














Alan Hale, star of new Disney TV series, ‘“‘Moochie 
of the Little League,” has sparkling team mate 
in ’59 Thunderbird. 
















Last week, on TV’s popular ‘77 Sunset Strip,” three 
daring young men rode off to adventure in a sleek new 
convertible. The car was a 59 Ford... 


In a recent Hollywood production, a smart new 2-door 
hardtop shared performance honors with one of film- 
land’s brightest stars. The car was a ’59 Mercury... 


Almost every day of the week people in your town see 
the cars you sell—on television and in the feature motion 
pictures playing at their neighborhood theaters. 


Ford Motor Company cars are now seen in more than a 
score of the best filmed television programs and in many 
of the outstanding motion pictures released each year. 


This special promotion program pays rich dividends 
for you: 


e It takes advantage of the vast motion picture and 


TV audience and constantly reminds them of every 
member of the Ford Family of Fine Cars. 


e When driven by stars, there’s an implied preference 
for our products by style-conscious Hollywood. 


e Millions see our cars in action, dramatically proving 
their outstanding performance. 


e They see them in situations that constantly stress 
the beauty, dependability and utility of each of the 
Ford Family of Fine Cars. 


The next time you turn on your television or go to the 
movies, notice the many times you see Fords, Thunder- 
birds, Edsels, Mercurys, Lincolns and Lincoln Conti- 
nentals. And remember: your best customers . . . your 
best prospects . . . are seeing them, too. 


Another reason why it’s great to be a dealer in the Ford 
Family of Fine Cars. 








Columbia Picture 
stars Paul Muni 
Country Squire. 










































Warners Brothers’ “Tall Story’’ starring Jane 
Fonda and Tony Perkins, spotlights luxury of the 
Lincoln Continental. 





he Last Angry Man’”’ 
Palmer and a Ford 


A’59 Mercury Montclair co-stars with Vincent Price 
in “The Tingler,”’ a Columbia Pictures release. 
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Ford Motor Company cars can be seen in the following And in the following television series: 


ti ictures: 
er eae a — “77-Sunset Strip” starring Efrem Zimbalist, Jr., 


“The Young Philadelphians” starring Paul Newman Roger Smith and Ed “Kookie” Byrnes 

and Barbara Rush “Markham” starring Ray Milland 

“Cash McCall” starring James Garner and Natalie Wood “Manhunt” starring Victor Jory and 

“The Last Angry Man’”’ starring Paul Muni and Patrick McVey 

Betsy Palmer “Dragnet” starring Jack Webb and Ben Alexander 
“North by Northwest” starring Cary Grant, James Mason “Father Knows Best” starring Robert Young 

and Eva Marie Saint “The Real McCoys” starring Walter Brennan 


“Who Was That Lady?” starring Tony Curtis, Janet Leigh 
and Dean Martin 


“The Bat” starring Vincent Price and Alice Moorehead 


“Leave It To Beaver’”’ starring Jerry Mathers 
““M-Squad”’ starring Lee Marvin 


Our cars, trucks and tractors can also be seen in various episodes of ‘Bachelor Father,” ‘“‘The Millionaire,”’ 
“The General Electric Theater,’’ ‘Alfred Hitchcock Presents,” ‘‘Richard Diamond,” and many, many others. 
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FOR THE AMERICAN ROAD; THE FARM; AND INDUSTRY 
FORD * FALCON * THUNDERBIRD * EDSEL » MERCURY * 
LINCOLN * LINCOLN CONTINENTAL * ENGLISH FORD LINE * 
TAUNUS * FORD TRUCKS * INDUSTRIAL ENGINES * 

, FARM AND INDUSTRIAL TRACTORS AND IMPLEMENTS « 
AERONUTRONIC—PRODUCTS FOR THE SPACE AGE 
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New Unit Solves Cost Problem .. . 





Air-Oil: Suspension of Future? 


(Continued from Page 28) 
ing features of the next 10 years 
and then settling down to the pro- 
duction of a car with these features 
for the next decade. 

The air-oil springs of Citroen 
and General Motors are report- 
edly alike in that both function 
with a central hydraulic system 
which can supply any number of 
accessories — brakes, steering 
gear, window actuators, etc. A 
central hydraulic system cheap 
enough for U. S. production cars 
is some time off. 

However, a new type of hydro- 
pneumatic spring that requires no 
central hydraulic system now is 





New Laminate Introduced 


SCHENECTADY, N. Y.—A new 
copper-clad laminate for flexible 
printed circuits, cables or har- 
nesses, makes possible substantial 
Savings in space and weight in 
electronic equipment, according to 
Mica Insulator, division of Minne- 
sota Mining & Manufacturing Co. 
It is called CuFlex Lamicoid. 





being demonstrated to Detroit’s en- 
gineers. 

Peculiarly, several proponents of 
competitive types of suspension 
have expressed restrained admira- 
tion for this system. Previously, 
these same men publicly scoffed at 
air suspension and frequently were 
accused of expressing “sour grapes” 
for so doing. 

* * + 


Simple and Inexpensive 
yaNer BEAUMONT, an engi- 

neering representative of Allin- 
quant Co., Paris, has demonstrated 
the suspension in a 59 Renault 
Fregate to engineers at most of 
the auto plants and to AUTOMOTIVE 
News. 

On the basis of information sup- 
plied and the demonstration, this 
spring is amazing in its perform- 
ance, simplicity and inexpensive- 
ness. It was developed by Fernand 
Allinquant, whose 650-man firm has 
produced all of Renault’s shock 
absorbers for many years. He will 
shortly open another plant near 





Cologne for supplying shocks to 
German auto makers. 

The Allinquant suspension con- 
sists entirely of (1) four struts 
located at the four wheels, (2) 
four lengths of steel tubing and 
(3) one or two ride and leveling 
units containing nitrogen gas. 
Two inches in diameter and 12 

inches long, the struts resemble a 
modern shock absorber more than 
anything else. Inside the strut is a 
quantity of shock-type oil atop a 
piston that is connected to the axle 
by a piston rod. 

The piston rides up and down 
with the action of the wheel. A 
dust shield around the piston rod 
keeps out foreign matter. Orifices 
in the top of the piston can be ad- 
justed for controlling the ride. 

so ok * 


Bagong ergy the lower part of 
the piston to the piston rod is 
a rubber block which absorbs the 
oscillation of the suspension and 
any misalignment. 

The tube is attached to the top 
of the strut by a molded compres- 
sion type rubber fitting which also 





Leveling Device— 


A cutaway of the ride and leveling de- 
vice of the hydro-pneumatic spring. At 
each end is a supply of oil and a dia- 
phragm that separates the oil from the 
nitrogen. A small electric pump in the 
center quickly pumps the nitrogen when 


needed. 


absorbs any movement. This, in- 
cidentally, provides for ease of pro- 


duction. 


The up-and-down movement of 








McLourtn Stee. Corporation 
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We are continuing to 
grow and produce better 
steels for the product you 
make today and the 
product you plan for 
tomorrow. 





HOT AND COLD ROLLED SHEET AND STRIP STEELS 


Detroit 17, Michigan 








the wheels is carried through the 
axle to the piston in the strut to 
the hydraulic fluid in the strut 
through the tubing to two ride and 
leveling units—one for the front 
wheels and one for the rear wheels. 

These units or cans are approx- 
imately 10 inches long and five 
inches in diameter. It’s the com- 
pressible nitrogen in these cans 
that actually absorbs the shocks 
of the road. 

The cans contain a quantity of 
oil, a reservoir of nitrogen and a 
diaphragm between the oil and ni- 
trogen. There is a quantity of oil 
and a diaphragm on each end of 
the can so that the bounce from 
both wheels can be absorbed. 

The volume and pressure of the 
nitrogen can be predetermined to 
produce any desired spring rate. 
Both diaphragms work in conjunc- 
tion with each other to give the car 
stability. 

* + 
Quick Levelizing 

LOAD levelizer can be installed 

in the nitrogen reservoir in the 

can. When a heavy load is put on 
the vehicle, oil pressure on the 
diaphragm actuates a sensing de- 
vice which causes a valve in the 
reservoir to Open and the nitrogen, 
which is under slightly higher pres- 
sure, to flow out. 

When the load is removed from 
the car, the sensing device starts 
up a tiny electric motor which ac- 
tuates a one-stage pump which 
quickly pumps the nitrogen back 
into the reservoir. Beaumont said 
that this levelizer levels up in a 
second or two and it levels down 
in five to six seconds—much faster 
than air suspension does. 

He added that this system can 
do every job that air suspension 
does, including improving the 
ride, variable rate spring, load 
levelizing and the “boot strap 
lift.” 

Most surprising about the Allin- 
quant suspension is that it provides 
springing and damping. Thus, it 

will take the place of springs and 
shock absorbers, saving weight and 
costs. 

Equally amazing is the low cost 
of the system. Beaumont said that 
an entire suspension unit with load 
levelizing for many U. S. cars 
would only cost $18 to $20—about 
the same as two coil springs, two 

(Continued on Page 39, Col, 1) 





Firestone to Spin 
Own Nylon Yarn 
For Tire Cord 


WASHINGTON. — Firestone has 
announced it will become the first 
American rubber company to pro- 
duce its own nylon filament yarn 
for the production of tire cord. 

The firm has purchased a manu- 
facturing site at Hopewell, Va., to 
be devoted to the production of 
synthetic fibres, the first of which 
will be nylon. 

Construction crews will take over 
the site this fall to ready buildings 
for production in the late summer 
of 1960. 

Firestone Plastics Co., Pottstown, 
Pa., will become the plastics and 
synthetic fibres division of Fire- 
stone Tire & Rubber Co. and will 
assume the management responsi- 
bility of the Hopewell plant. 

Roger S. Firestone will be presi- 
dent of the expanded operation and 
Ernest T. Handley, executive vice- 
president. 


Aleoa to Construct 


Die-Casting Plant 


EDISON TOWNSHIP, N. J.— 
Aluminum Co. of America an- 
nounced it would begin immediately 
on the deferred construction of a 
die-casting plant here. 

The project, which Alcoa had 
planned to start in 1957, was post- 
poned because of the recent na- 
tional dip in business conditions. 
The decline reduced demand from 
major users of aluminum die cast- 
ings, whose markets now are evi- 
dencing strong improvement, Alcoa 
said. 

The new plant is expected to 
begin operations in the latter part 
of next year. When completed, it 
will represent a greatly expanded 
replacement for the 37-year-old 
Garwood (N. J.) works, 12 miles 
northeast of the new plant site. The 
move was made necessary by space 
limitations on that site, Alcoa said. 
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Young 
Chicago 
oves to buy. 














Your biggest automobile buyers are the young 
householders with growing and active families to 
transport. 


In Chicago and suburbs the Sun-Times reaches more 
young men and women up to 35* than any other 
Chicago newspaper. 


You’re sure to reach this prime audience when you 
run your advertising in the Sun-Times— 
full color or black and white. 


*Source: Publication Research Service Study No. 5 
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Continuous Flow Enlarger 


Introduced by Peerless 


A piece of reproduction equipment— 
@ camera which will enlarge opaque or 
translucent originals on a continuous-flow 
basis—is the Collins-Peerless Neoflow En- 


larging Camera, which has been intro- 
duced by Peerless Photo Products, Inc., 
Shoreham, L. |., New York. The Enlarging 
Camera is a companion unit to the Neo- 
flow Reducing Camera. The Neoflow En- 
larger operates on a continuous-flow prin- 
ciple and utilizes the method of reflex 
photocopying. The originals—which may 
be either opaque or transiucent—can be 
fed into the enlarger either continuously 
or intermittently. They can be of any 
width up to 15 inches, and any reason- 
able length. The camera can enlarge these 
originals to twice, three times, three-and- 
a-half times, four times, six times, or 
seven times the size of the original; it 
can also reproduce them the same size 
as the original, Maximum width of the 
enlargements is 30 inches; they can be 
of any length, it is said. 


Micrometer Head 


The No. 1465 micrometer head, de- 
signed for use in electronic equipment 
requiring ultra-fine adjustment, has been 
announced by lL. S. Starrett Co., 101 
Crescent St., Athol, Mass. 

* 


* * 
Dow Corning Develops 
Fast-Vulcanizing Rubber 


Dow Corning Corp., 592 Saginaw Rd., 
Midland, Mich., has developed a silicone 
rubber, identified as Silastic RTV 502, is 
termed an _ easy-to-apply liquid which 
vulvanized to a rubber in only 30 minutes. 

Silastic RTV 502 is said to be suitable 
for sealing and caulking metal-to-metal 











Engineering and Production 
New Products 








and metal-to-rubber joints; potting and en- 
capsulating electrical and electronic parts; 
as a mold or impression material 
making prototype parts, or a shock and | 
vibration absorber for delicate compo-| 
nents. 
* «8 «6 
Low-Temperature Coating 


A coating used in conjunction with 
vacuum metallizing is designed to cure at 
low temperatures and has unusual ad- 
vantages on soft metals, according to Bee 
Chemical Co., 12933 S. Stony Island Ave., 
Chicago 33, Ill. The coating is reported 
to have exceptional hardness, adhesion 
and abrasion resletance. 





Morse Drill Point Grinder 


Designed for Any Type Point 


Developed by Morse Twist Drill & Ma- 
chine Co., New Bedford, Mass., the Morse 
Drill Point Grinder, with its attachments, 
is said to grind conventional, formed or 
split points on a high-precision, high-pro- 
duction basis. The wet-grinding type unit 
is said to incorporate these features: 

Calibrated swivel fixture grinds a con- 
ventional point on drills with included 
angle of 118 to 150 degrees; points all 
drill sizes from 1/16 to Y-inch diameter, 
up to six inches in length; fixtures are 
available for angles of less than 118 
degrees; and the machine with a manu- 
ally operated, swing type dresser. 











Engineering Briefs | 











CHICAGO, — The possibility of 
achieving greater strength and im- 
provement of electrical properties 
in commercial plastic materials 
through electrical-field processing 
has been advanced by scientists of 


Armour Research Foundation of | 


| By 100 Plants, Parker Says 


Preliminary experimentation has| 


Illinois Institute of Technology. 


shown that processing a commer- 
cial plastic such as polystyrene in 
an electric field at the same time 
it is subjected to external heating 
increases the tensile strength ap- 
proximately 25 percent, the founda- 
tion said. 
* * oF 

Researchers Demonstrate 


New Metallic Materials 


COLUMBUS, O.—The feasibility 
of making a promising new class of 
metallic materials has been dem- 


onstrated in research at Battelle} 


Memorial Institute. The new ma- 
terials, prepared in research spon- 
sored by the Lead Industries Assn., 
are “lead-cemented” alloys made 
by mixing molten lead with finely 
divided solid particles of other met- 
als or materials. 

The result is a material combin- 
ing the properties of both lead and 





Weed Makes Tire Chains 
To Fit New Compacts 


YORK, Pa.—Tire chains to fit the 
13-inch wheels used by Corvair, 
Falcon and Valiant and many im- 
ports are being produced by Amer- 
ican Chain & Cable Co, under the 
Weed trademark, 

The reinforced chains are de- 
signed for maximum skid preven- 
tion, said J. J. Thiebauth, products 
manager of the auto accessories 
department. 





| the second substance, usually a 
metal. Such combined-property ma- 
terials may be useful in a variety 
of applications, according to re- 
search metallurgists. 

* * * 


Cold Bonderite System Used 


DETROIT, — Almost 100 plants 
have adopted the cold bonderite 
system of preparing steel for paint- 
ing, according to R. W. Englehart, 
president of Parker Rust Proof Co. 

The low-temperature process, in- | 
troduced about a year ago, cleans 
and coats metals to produce a top- 
quality phosphate coating, Engle- 


hart said. 
a * +” 








Polyether Foam Process 


| Patented by General Tire 

| AKRON.—A “one-shot” method | 
of producing polyether foam has| 
been patented by General Tire &| 
Rubber Co. The company said it| 
reduces manufacturing time and| 
boosts product quality. 

“This new process will be a 
major factor in a tremendous| 
anticipated upsurge in ether-type| 
urethane usage in the next five! 
years,” said William O’Neil, Gen-| 
eral Tire president, He predicted) 
that at least 200 million pounds or 
four times the present volume of 
flexible polyether foam will be sold 
annually by 1964 along with an ad- 
ditional 100 million pounds of rigid 
polyether. 


| 


* + * 

Snyder Buys Hope Machine 

DETROIT.—Snyder Corp, has 
purchased Hope Machine Co. and 
will build Hope machines in the 
| Michigan plants of Snyder’s Arthur 
| Colton Co., according to Howard N. 
Maynard, Snyder president. 
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Miniature Counter Features 
Low Torque, Compactness 


A high-speed miniature counter suitable 
for many applications requiring small size 
and weight and low torque has been an- 


nounced by Veeder-Root, Inc., Hartford 
2, Conn. 

The counter is an external pinion type, 
with Y-inch wheels displaying Yg-inch 
white characters on black. The non-reset 
wheels are of lightweight nylon. Maxi- 
mum torque is .010 ounce-inch at 25 de- 
grees centigrade, and maximum operating 
speed is 1,000 r.p.m. The complete 
counter weighs 4 ounce, and it will meet 
military aircraft instrument shock and 
vibration requirements, it is said. 

. + @ 


Flexible Steel Strapping 
Developed by Sharon Unit 


A flexible steel strapping called HiFlex, 
which conforms to the shape of the pack- 





age it secures, has been developed for 
the auto industry by Brainard Strapping 
division, Sharon Steel Corp., Sharon, Pa. 

The company said HiFlex is particularly 
useful for odd-shaped and palletized 
packages. 





Aluminum Tags Designed 
For Parts Identification 


Aluminum tags, easily marked with pen- 
cil or ball point pen, are said to provide 
an efficient method of identification for a 
wide variety of small parts and compon- 
ents used by manufacturing and assembly 
plants. 

Made by Permatag, 91 North Daisy 
Ave., Pasadena, Calif., from light-gauge 
aluminum sheet, the one-piece tags are 
1 by 3% inches complete with a tie-on 
strip. They also are available without tie- 
on strips for tack-on labeling of crates, 
boxes and shelves. Tags are weatherproof 
and will not rust, it is claimed, 





- Technical 
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NEW YORK.—tThe cellular plas- 
tics division of the Society of the 
Plastics Industry, Inc., has formed 
a public relations committee to pro- 
mote greater public acceptance and 
understanding of cellular or foam- 
ed plastics, announced Dr. Samuel 
Steingiser, chairman of this divi- 
sion and research director of 
Mobay Chemical Co. 





1931. In recent months he had aided 
in development of machine tools 


for the U. S. small cars. 


Associated Spring Names 
Barr, Lake to New Posts 


John B. Barr has been named 
sales manager of the Ohio division, 


Associated Spring Corp., and Don- 


Steingiser said that James P.| ald E. Lake has been appointed 


Foley, assistant to the director of | 
public relations of Allied Chemical 
Corp., had been named chairman 
of the public relations committee 
and that Joseph V. Keneally, as- 
sistant advertising manager of 
Union Carbide Chemicals Co., had 
been named vice-chairman. 
* * ad 


AMC Appoints Molnar 
Production Body Engineer 


James L. Molnar has been ap- 
pointed production body engineer of 
American Motors 
Corp. He replaces 
Wallace H, Jer- 
stad who has re- 
tired after 37 
years with the 
company. 

Molnar, 41, who 
has served as 
Jerstad’s assistant 
for the past year, 
has been in the 
automotive and 








James L. Molnar 
ing field since 1937. He joined AMC| wanda (N. Y.) plant. He had been 
|in 1952 on the design layout staff| supervisor of machine-tool and die 


production manager of the Milwau- 
kee division. 
Barr had been sales supervisor at 


the B-G-R division, and Lake had 


been Ohio division sales manager. 
~ * + 


Auto-Lite Appoints 5 
At Bay City Division 


Robert M. Meyers has been nam- 


ed operations manager of Electric 
Auto-Lite Co.’s Bay City (Mich.) 
division. 


Harold J. Padesky now is assist- 


ant operations manager, and Or- 
ville Mickelberg is manager of the 
Bay City Engineering Laboratory. 
Other Bay City appointments are: 
Marvin Bendzick and Ted Kern, 
assistant engineering managers, 
and August B. Meyer jr., adminis- 
trative engineer. 


% * «* 


Chevrolet Ups Huber 
George J. Huber has been pro- 


moted to master-mechanic super- 
aircraft engineer-|intendent of Chevrolet’s Tona- 


and in 1954 he was named body | design in the Tonawanda plant. 


project engineer. 
+ * + 


Cross Sends Vetter Abroad 


A. A. Vetter has been named 
manager of overseas operations for 
Cross Co. He began his career 
with Daimler-Benz in Germany and 
has been in the machine-tool in- 
dustry since coming to the U. S. in 





Oklahoma State Fair 
Has First Import Show 


OKLAHOMA CITY.—An Inter- 
national Import Auto Mart, fea- 
turing many makes of European 
cars in London, Rome and Paris 
setting, will be a new feature at 
the 58rd Oklahoma State Fair. 

Demonstration rides in the cars 
will be available to visitors at the 
show, which opens Sept. 26. 








* * + 


Hercules Appoints Three 
To Manufacturing Posts 


J. G. Rongitsch, formerly of In- 
ternational Harvester Co., has been 
named assistant to the manufac- 


| turing director for Hercules Motors 
Corp., Canton, O. 


Hercules also named Keith D. 
Evans manager of quality control. 
Alfred A. Novelli, formerly of Ford 
Motor Co., has been placed on spe- 
cial assignment to Hercules’ manu- 
facturing director. 

+ + * 


Clarke Appoints Apple 

James M. Apple, engineering con- 
sultant and former professor of in- 
dustrial engineering at Michigan 
State University, has been appoint- 
ed manufacturing vice-president 
for Clarke Floor Machine Co., Mus- 
kegon, Mich. 
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Government Issues Patent 
For Wheel, Brake Drum 


A patent, covering an “improved con- 
struction of motor vehicle wheel and brake 
drum" has been issued to Kenneth W. 
Miller, Pennsburg, Pa. 

The invention is a wheel with the cen- 
tral portion eliminated. The brake drum 
extends through the wheel and the re- 
maining rim and tire are bolted to the 
outer portion of the drum. This exposes 
the drum to cool air over the outer face, 
it is said. Any heat generated is drawn 
off by convection and radiation. The drum 
can be made any width necessary for 
sufficient brake lining area, without inter- 
fering with present suspension system, 
it is said, 


oe 





Portable Communication Unit 
Announced by Fyr-Fyter 


Shown are the main components—am- 
plifier, speaker, control box and micro- 
phone— of the model 12PT50 Penetrator 
announced by Fyr-Fyter Co., 221 Crane 
St., Dayton 1, O. 

The transistorized Penetrator, weighing 
less than 15 pounds, is said to be a 
combination “electric siren, public ad- 
dress and radio amplifier system" design- 
ed for either mobile use or as stationary 
warning and communication system. The 
unit features an electronic 50-watt output 
siren, 





Welding Device of the Future 
Exhibited by A. O. Smith 


A welding machine that theoretically 
draws its electrical operating power from 
a thermonuclear source was one of a num- 
ber of devices portraying welding tech- 
niques and equipment of the future ex- 
hibited by A. O. Smith Corp., Milwaukee, 
Wis. 

A model of the machine, now being 
built for the Convention by the company's 
Welding Products Division, was identified 
as a Stellarweld. The company points out 
that this device conceivably could become 
an entirely self-contained welding ma- 
chine operating on a virtually perpetual 
power supply similar to those now being 
developed to utilize the energy produced 
by nuclear fusion, Extremely high welding 
amperage could be provided to offer 
power to a large number of welding oper- 
ations and/or operators at the same time, 
it is said. 

* * * 


Pistonair Motors 


Joy Pistonair five-cylinder, radial air 
motors for heavy-duty service combine ex- 
tremely high starting torque and sustained 
load-lugging ability with a simple throttle 
valve control that allows instant starts and 
stops, unlimited reversibility and variable 
speeds, according to Joy Mfg. Co., Oliver 
Building, Pittsburgh 22, Pa. 
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New Unit Solves Cost Problem... 





Air-Oil: Suspension of Future? 


(Continued from Page 36) 


leaf springs and four shock ab- 
sorbers now cost. 

Without levelizing, the Allinquant 
unit ‘would cost about $10. The $18- 
$20 figure would apply to cars now 
using four coil springs—Chevrolet, 
Buick, Pontiac, Cadillac and Ram- 
bler. 


* * * 
HE cost for all other U. S. cars 
would be a few dollars more be- 
cause a rear trailing torque arm 
would have to be added to the 
frame to support the hydro-pneu- 
matic strut and link the body to 
the chassis. This is now accom- 
plished in these Hotchkiss-drive 
cars by the rear leaf spring. The 
front hydro-pneumatic strut would 
be attached to the frame and the 
axle. 


Beaumont said the cost of in- 





Air Conditioning 
For Corvair Is a 


Harrison Project 


BUFFALO.Several “entirely 
new” developments in air-condi- 
tioning systems for autos are in the 
works at General Motors’ Harrison 
Radiator division in Lockport. 

One experimental system is a 
combination heater and air condi- 
tioner with a single control. 

All the driver will have to do is 
set one knob for the temperature 
he wants and it will be supplied, 
whatever the outside variation in 
temperature. 

At, say, a 50-degree outside tem- 
perature, there would be a flow of 
warm air around his feet, with 
cooler air higher up. 

Harrison also is working on a 
new air-conditioning system for the | 
Corvair. Both Chevrolet and Har-| 
rison have drawn the cloak of 
security tight around this develop- 
ment. 








stalling this complete unit on one 
of the compact or European cars 
would be slightly higher, about $25, 
because a load levelizer would be 
needed at both front and rear, since 
the ratio of loaded weight to curb 
weight is so large. Large U. S. cars 
would only require a levelizer in 
the rear and an accumulator in the 
front. The accumulator, a small 
reservoir atop each strut, would 
contain the oil and nitrogen. 

This suspension could provide 
an unusual amount of inter- 
changeability, according to Beau- 
mont, since the same strut could 
be used front and rear for every 
car in the U. S. industry. Needed 
variations can be introduced by 
changing the valving. 

Beaumont makes these claims 

for the Allinquant suspension: 

1. It will substantially reduce 
final assembly costs because it can 
be so easily and conveniently in- 
stalled. The ride and levelizing unit 
in Beaumont’s Renault is atop the 
engine, forward of the firewall, but 
he said it would be better located 
farther from the engine, possibly 
ahead of the radiator. The rear can 
could fit in the trunk. 

+. * * 


Variable Springing 
IT PROVIDES variable rate 

* springing. The ride is equally 
soft whether the car is carrying 
one or six persons and whether it 
is travelling over boulevards or 
country roads. 

3. It provides almost instantane- 
ous levelizing. 

4. It is a very stable suspen- 
sion. There is no leaning on the 
turns, no pitching, no squat nor 
dive. These characteristics are 
avoided because the springs are 
always working in conjunction 
with each other. 

In addition, this spring provides 
constant control because it has no 
“free center.” This means that, un- 
like other springs, this spring is 





always controlling the oscillations 
of the wheel. 

5. It is considerably lighter than 
the current steel coil and leaf 
springs, plus their required shock 
absorbers. The four Allinquant 
struts weigh about 10 pounds and 
the ride and leveling unit weighs 
another 10 pounds. An important 
feature is that all this weight is 
sprung weight. The springs control 
the sprung weight of a car, while 
the unsprung weight controls the 
car body. Of course, the weight of 
this system would be increased if 
torque arms had to be added. 

* * * 


6 IT IS strictly a low-pressure 
® system—around 300 PSI. This 
greatly minimizes many problems 
and eliminates the need for a high 
pressure pump and other costly 
components. In contrast, the Cit- 
roen DS 19 maintains about six 
times as much pressure and an ex- 
perimental U. S. unit has 10 times 
the pressure. 

7. It is a completely sealed unit. 
Consequently, no moisture can 
enter and there’s no need for anti- 
freeze. Actually, straight compress- 
ed air with moisture removed could 
be used in the system, but Allin- 
quant preferred nitrogen because it 
is chemically purer and because of 
its low oxygen and moisture con- 
tent. 

The system uses a good, shock 
absorber type of oil and not much 
more oil than a shock absorber re- 
quires. 

Beaumont said practically no 
maintenance would be required. 
A current test has put 80,000 
miles on a car with no break- 
downs. The nitrogen should last 
for years and the strut is expect- 
ed to last the life of a car. If | 
replacement should become nec- 
essary, it would be no more dif- 
ficult than replacing a shock. 
An air-over-oil spring was first 

patented in this country in 1898. | 
Allinquant, who does most of the! 





inventing. for his firm and is sole 
owner, began working seriously on 
his suspension about eight years 
ago. 

His first unit had a heat-type 
levelizing device in which nitrogen 
was quickly heated to levelize the 
car. This unit, which was demon- 
strated in this country in 1957 on 
a Ford, proved unsatisfactory for 
the three to four months of the 
year in which the outside temper- 
ature reached 70 or 80 degrees. The 
new unit, in which the levelizing 
is accomplished electrically, has 
been tested in North Africa and 
all over Europe. 

Allinquant hopes to license Amer- 
ican manufacturers to produce his 
suspension here and is now fur- 
nishing prototypes of his unit for 
particular design evaluations. 

U. S. motorists will have an op- 
portunity to see the Allinquant sus- 
pension in the next year or so when 
it will be introduced on the Re- 
nault. 


Louisville BBB 





Hits ‘Promiscuous’ 


Tradein Offers 


LOUISVILLE. —An increase in 
the “promiscuous use” of tradein 
allowances in advertising was re- 
ported by Leo A. Meagher, man- 
aging director of the Louisville 
Better Business Bureau, at the 
group’s annual meeting. 

He suggested that these ques- 
tions be asked about advertised 
tradein allowances: 

“Is the article fairly priced, or is 
it marked up to permit an allow- 
ance greater than the commercial 
value of the old article? 

“Is the amount of the tradein in- 
flated above the old article’s in- 
trinsic worth?” 

Meagher added that “our shop- 
pers have been told on more than 
one occasion that tradeins are not 
exactly essential to being able to 
buy at the advertised prices.” 

He also criticized ads which list 
the cost of an article only as so 
many dollars a week or month 
after a small downpayment, 





Insurance Rates 
Are Sliced Again 


In Massachusetts 


BOSTON.—Auto fees have been 
slashed over $2,000,000 in Massachu- 
setts as the cost of the State’s com- 
pulsory auto insurance for 1960 will 
be reduced a total of 2.9 percent, 
the State Insurance Department 
disclosed. 

The 2.9 percent cut in premiums 
is the first cut since 1955, when a 
6 percent reduction was granted. In 
announcing the new rate schedule, 
State Insurance Commissioner Otis 
M. Whitney said that under state- 
wide territorial readjustments, 328 
cities and towns will pay less 
money in 1960 than in 1959, two 
will pay the same and 21 will pay 
more. The adjustments are based 
on accident experience. 

Insurance companies, which ear- 
lier recommended continuance of 
the old rates, said they “join hearti- 
ly with all residents of Massachu- 
setts in the hope that Commis- 
sioner Whitney’s high confidence in 
these safety efforts will be vindi- 
cated.” ‘ 

Along with the reduction in pas- 
senger-car rates, commercial-vehi- 
cle rates will be reduced an average 
of 2.4 percent. Rates for garages 
and dealers, however, will go up 
about 4 percent. The decrease in 
private car rates range from 50 
cents to $15. 

In announcing the new rates, 
Whitney said no changes in the age 
classification system are planned 
for 1960. He stated, however, that 
in accordance with the recommen- 
dations of the special commission 
on motor vehicles his department 
has made provisions in 1960 to 
gather statistics for a possible ex- 
tension and broadening of the class 
plan. 

The commissioner said that in- 
creased cost of settling claims have 
been offset by lower claim fre- 
quency, reflecting the crackdown of 
law enforcement on the highways. 





For views on retail auto distribution, 
read the Dealer Forum column on Page 3. 
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1. What’s good about aluminum engines? 
Answer: They are much lighter. This means you get 
faster pickup and far better gas mileage . . 
you’re not lugging extra dead weight around. 

Furthermore, the lighter engine permits a lighter 
frame, lighter brakes, lighter steering gear—lighter 
everything. The weight savings multiply. So you get 
less tire wear and faster, safer stops. 


2. What else? 


Answer: Aluminum runs cool, because it sheds excess 
heat twice as fast as regular engine materials. You can 
get knock-free performance with nonpremium fuels. 


Saves money. 


3. But is aluminum strong enough for engines? 
Answer: Airplanes have had aluminum engines since 





Oyen 


. because 
and light. 


a aa 


the Wright brothers. In fact, the whole plane is made 
of aluminum. Outboard motors are made of aluminum. 
Lawnmower engines, too. Because aluminum is strong 


4. But can aluminum really stand the heat built 
up in an engine? 
Answer: It sure can. All cars have had aluminum pis- 
tons for years . . . the hottest part of an engine. 


5. Will all the 1960 cars have aluminum engines? 
Answer: No, because it takes time to redesign engines. 
Some of the ‘“‘compact”’ cars will be the first to have 
aluminum engines . . . because they had to be com- 
pletely new designs anyway. The engineers decided to 
do the job right . . . with aluminum engines. 


6. Who is responsible for aluminum engines? 


gines? 





Answer: Alcoa has built and tested aluminum engines 
since 1918. The engineers in Detroit and the engineers 
at Alcoa have been working together ever since. Thou- 
sands of people get the credit. 


7. Where can I learn more about aluminum en- 
Answer: One very good place is Aluminum Company 


of America, 1810-wWW Alcoa Building, Pittsburgh 19, 
Pa., or your own automobile manufacturer. 


X ALCOA ALUMINUM 


GIVES EVERY CAR MORE GLEAM and GO! 
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Visiting Australians Go "Down Under’— 


Leaders of a 49-member Australian truck operators delegation, touring this coun- 
try to study the American trucking industry, check the undercarriage of a Dodge 
Power Wagon at the Dodge truck plant in Detroit. From left are W. V. Rowe of 
Sydney, vice-president, the Australian Haulers Federation; H. E. Patterson of Mel- 
bourne, former Detroit newsman who is the federation's public affairs officer, and 
N. G. Williams, Dodge heavy-duty truck assembly superintendent. 








Heat Treating Advance . 





New Way to Lighten Cars? 


(Continued from Page 28) 


of the emphasis has been with 
fasteners.” 

Other firms that are either using | 
or experimenting with the process 
are Allegheny Ludlum, Universal 
Cyclops, Republic, Armco, Crucible 
Steel, Rustless, Vanadium Pacific 
Metals and Timken Roller Bear-| 
ings. 


| 
+ * + 
™ ADDITION to accomplishing | 
the monumental job of increas- | 
ing strength and ductility at the| 
same time, this heat treat report-| 
edly will: 

1. Improve fatigue life. For in- 
stance, tests of a 431 stainless steel 
revealed that the Bassett process 
increased the life of a part by 50.8 
percent, compared to 14.6 percent 
with normal heat treating. 

2. Improve corrosion resistance. 
A general improvement in resist- 
ance to all types of corrosion is 
sighted because this process pro- 





duces an excellent dispersion of 
carbides. 

3. Improve size effect, meaning 
that the piece is hardened through- 
out, regardless of its size. 

4. Permit better predicted repro- 
ducibility. Each batch of material 





New Machine Improves 


Tires, Goodrich Claims 

AKRON.—Engineers at B. F. 
Goodrich Co. have designed a ma- 
chine that performs 18 operations 
formerly done by the tire builder. 
It is directed by a complex elec- 
tronic control. 

Walter E. Head, manufacturing 
vice-president, said the machine 
virtually eliminates the use of 
muscle power, improves tire qual- 
ity by eliminating human error, 
and makes tires more uniform in 
construction. 








Womoans eye view of an extra sales point... 


the luxury and practicality 
in upholstery of Du Pont NYLON 





A man looks at the motor first. To the woman, the look of beauty is important... along with 


practicality. There you have the two main selling poi 


nts of Du Pont Upholstery Nylon. 


Because she knows nylon in her home, it’s easy to sell her on the same long-wearing luxury for her 
car. (Easy for you, too, with 3 out of 4 new models featuring upholstery of nylon.) Promote 
the wide, new, custom-planned selection of colors and textures. Please her, and it will help to sell him. 


Enjoy “The Du Pont Show With June Allyson”’, every Monday evening on 





CBS-TV. It keeps Du Pont fibers miles ahead in consumer preference. 


BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 


RE6.u. 5. pat. orf 


]| will have the same hardness and 


ductility. 

5. Have better notch sensitivity. 
A notch or deep scratch is fre- 
quently the area where a fracture 
eventually occurs, but with this 
process the metal’s ability to with- 
stand stress at this point is in- 
creased. 

al fal + 
PERMIT the selection of the 

* exact properties desired. An 
engineer might want greater ductil- 
ity in one component and greater 
strength in another. 

7. Produce the same isotropic 
physical properties, meaning a 
piece will have uniform properties 
in all directions. 

8. Eliminate the grain growth 
that occurs in certain alloys during 
heat treating. Growth leads to fail- 
ure of the part. 

Thus far, good commercial re- 
sults with the process have been 
achieved with many types of steel 
and titanium, but laboratory suc- 
cess also has been achieved_with 
tungsten and other metals. Titan- 
ium’s machinability reportedly 
has been increased almost 200 
percent with the process. 

About 2% years ago Bassett 
began experimenting with heat 
treat processes and soon stumbled 
upon some important improvements 
in metal properties after making 
some changes in normal heat treat- 
ing methods. He found he had 
achieved a smaller, more homogen- 
eous grain structure in the metals. 
Nearly 10,000 tests were performed. 

x * oe 

UBSEQUENT studies revealed 

that the process resulted in the 
formation of ultra fine and uniform 
grains in the steel, permitting the 
stress loads to be evenly absorbed. 
Patents for the process have been 
applied for. 

Asked for further details on the 
process, Bassett said, “The exact 
details must necessarily remain se- 
cret. However, the variations, or 
extra factors we introduce, either 
eliminate or greatly shorten the 
normal procedures of stress reliev- 
ing, tempering or aging.” 

In clarifying their attitude to- 
ward their development, RDCA 
officials said they do not give more 
strength to metals and alloys by 
their process, but they do discover 
the metals’ truer potential strength. 


Auto Death Toll 
Increases for 7th 


Consecutive Month 


CHICAGO.—T he nation’s traffic 
death toll rose again in July for the 
seventh straight month, the Na- 
tional Safety Council reported, The 
July increase was 4 percent—3,340 
deaths this year compared with 
3,210 in July last year. 

The steady climb in highway fa- 
talities began in January after a 
continuous t wo-year improvement. 
Monthly increases in 1959 have 
ranged from 2 percent in February 
to 9 percent in March. 

The death toll at the end of the 
first seven months of this year 
stood at 20,430. This was 5 percent 
—or 940 deaths—more than the toll 
of 19,490 for the like period last 
year. 

The council estimated that dis- 
abling injuries from traffic acci- 
dents in the seven-month period 
totalled 700,000. 

The increase in deaths is occur- 
ring principally in rural areas, the 
council said. For seven months 
rural déaths were up 6 percent, 
while urban deaths 2 





increased 2 
percent. Of the 940 increase in 
deaths in seven months, about 850 
of them occurred in rural areas, 
the council said. 





Tex. Independents 


Meet Oct. 17-19 


DALLAS.—The 15th annual] con- 
vention of the Texas Independent 
Automobile Dealers Assn. will be 
held Oct. 17-19 at the Hilton Hotel 
in San Antonio. 

A business session and the grand 
banquet are scheduled for Oct. 19, 
with the “President’s Party” being 
held on the opening night of the 
three-day meeting. 

There will be a special program 
for women guests, according to Joe 





Fralin, association president. 
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In the New York market 


‘The News 
eross-sections all 


other newspapers 


In New York, The Daily News is read by: 
1,340,000 or 
520,000 or 
270,000 or 
900,000 or 
350,000 or 
340,000 or 
—and by 2,240,000 adults who read no other 


New York City newspaper! 


Source: Profile of the Millions—2nd Edition, 
a massive and authoritative study of 

New York market characteristics. For a 
presentation, call any New York News office. 


In New York City, there is no subway rider type. 
Everybody uses the subway because it is quicker, 
more efficient, more convenient. And for similar 
reasons, New Yorkers read The News—which is 
designed and produced to satisfy their interests, 
time, travel and reading conditions. 


Nor is there a News reader type. The News 
audience includes from more than one-third to 
more than two-thirds the readers of other 
individual newspapers. 

With nearly two million circulation, The News is 
read by 4,730,000 adults—2,360,000 men and 2,370,000 
women. And holds its readership every day! 

The News simply has more of everything you want 
as prospects—more income, more families with 
children, more home owners and car owners, more 
urban dwellers and more suburbanites. And delivers 
more readership, response and results for advertising. 


Any New York News office can tell you more. 


72.0% of all Mirror readers 

38.0% of all Times readers 

39.7% of all Herald Tribune readers 
61.6% of all Journal-American readers 
37.6% of all Post readers 


35.4% of all World-Telegram & Sun readers 





THE NEWS, New York’s Picture Newspaper 


More than twice the circulation, daily and Sunday, of any other newspaper in America. 





News Building, 220 East 42nd St., New York 17—Tribune Tower, Tribune Square, Chicago 11—155 Montgomery St., San Francisco 4 
3460 Wilshire Boulevard, Los Angeles 5—Penobscot Building, Detroit 26—27 Cockspur St., London S. W. 1, England 
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Olds Double-Feature ... 





Auto Advertising 


By Martin L. Whitmyer 
Staff Writer 

A double-feature new-model pres- 
entation over two major television 
networks spearheads Oldsmobile’s 
1960 announcement program which, 
according to L. A. Grobe, Oldsmo- 
bile advertising manager, shapes 
up as the most penetrating ever 
planned by the car maker. 

The public will. witness the un- 
veiling of the new models to- 
morrow (Sept. 29) on the “Den- 
nis O’Keefe Show” at 8 p.m. 
(EST) over CBS, and on a 60- 
minute spectacular with Frank 
Sinatra, Bing Crosby and other 
entertainers at 9:30 p.m. over 
ABC. 


“This unique programming un- 
derscores another advertising-mer- 
chandising highlight for Oldsmo- 
bile,” Grobe said, “since it marks 
the first time that a new model car 
will be introduced over two major 
networks in a single evening.” 

In addition to the television ef- 
fort, Oldsmobile is sponsoring Lo- 





well Thomas in a series of nightly 
newscasts over CBS-Radio on Mon- 
day through Friday. 

Oldsmobile’s national magazine 
announcement advertising program 
includes a full-color gatefold 
spread in Life, Saturday Evening 
Post and Better Homes & Gardens. 

A two-page spread version of the 
announcement ad also will appear 
in Time, Sports Illustrated, New 
Yorker, U. 8S. News and News- 
week. For the “class” market, a 
Ninety-Eight series announcement 
will run in The New Yorker, Holi- 
day, Harpers Bazaar, Town & 
Country and Vogue. Reader’s Di- 
gest also is included on the com- 
prehensive announcement schedule. 

“While our ads will keynote a 
few of the many improvements 
which appear on the 1960 Olds- 
mobile, our overall advertising 
effort for 1960 will center around 
the general! theme of “Mighty 
Satisfying,” Grobe said. 

Full-color national magazine fol- 
lowup ads for October and Novem- 





]| ber will stress the “Mighty. Satis- 
fying” theme. Ninety-Eight ads| said 


also will appear in major class and 
special interest publications in Dec- 
ember and January, Grobe said. 

Oldsmobile’s trade journal an- 
nouncement program calls for a 
two-page black and white spread 
in Automotive News and single 
black and white insertions in Mo- 
tor Age, NADA, Southern Automo- 
tive Journal and Motor West. Se- 
lected farm publications also are 
included on the ad schedule. 

Scientific and technical journals 
also will carry ads, with special 
series for the “technical minded 
reader.” Included in the latter list 
are Scientific American, American 
Scientist, SAH Journal, Jet Pro- 
pulsion and several others, Grobe 
said. 

Oldsmobile’s newspaper an- 
nouncement campaign also will 
cover more than 4,600 papers. 
Saturation followup ads will ap- 
pear in more than 4,000 news- 
papers. 

The entire program will be back- 
stopped by a heavy outdoor ad- 
vertising schedule with a 24-sheet 
poster earmarked for 6,000 bill- 
boards throughout the nation. 

A sales promotion campaign also 
has been prepared by Oldsmobile 





for its dealer organization, Grobe 


Waterbury Switch 
The Waterbury (Conn.) Republi- 
can-American, a morning, evening 
and Sunday publication, now is 
represented by Ward-Griffith Co., 
Inc, C. C. Pendray is vice-president 
and manager of the Detroit office, 
6-223 General Motors Bldg. 
* a a 


Marshall & Coch Moves 


Marshall & Coch Advertising 
has moved from 873 Fifth Ave. to 
211 E. Fifty-Third S8t., New York. 
This is the third expansion in as 
many years for the agency. 

+ + * 


Lark Ad Budget Up 50% 


An advertising campaign for 
Lark, said to be half again as large 
as last year’s, will break in the 
Oct. 19 issue of Life magazine. 

The media setup during the in- 
troductory period will be similar 
to last year, according to D’Arcy 
Advertising Co., ad representative 
for Studebaker-Packard Corp. Sev- 
eral magazines, including Look, 
and U. 8. News & World Report, 
have been added to this year’s 
schedule. 

Newspaper concentration will be 





hottest cold weather profit-builder in years! 





WINTER BATTERY WARMER 


doubles battery starting power at zero... 
same principle used in army arctic vehicles/ 


starts in coldest weather, because their car batteries are 


At last — the same principle used by far-northern mili- 
tary vehicles — adapted for the millions of Americans 
who drive in below-freezing weather! When they use 
Thermo-Start, your customers are sure of quick, easy 


Why Thermo-Start makes winter starting easier: 
BATTERY POWER AVAILABLE WITH THERMO-START 


BATTERY POWER NEEDED 





When the temperature goes down, 
your engine needs 24 times MORE 


power to start. 


HERE’S HOW 
THERMO-START 


WORKS: 


BATTERY POWER AVAILABLE 


a cold battery gives 60% LESS! 


7 
ai 
4 


‘ 
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Just when you need MORE power, 


“SUMMER-IZED"— protected against winter ‘power- 
loss! They'll be asking for Thermo-Start at the first cold 
snap — be ready for the demand and order NOW! 
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= -* -1 
- 


‘*SUMMER-IZE”’ 
YOUR BATTERY 
WITH 
THERMO-START 
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Place under car battery, with lead-in plug 
up. When weather goes to 32°, plug in 
Thermo-Start to house current. 100-Watt 
Nichrome heating coil, sealed in heat- 
resisting Neoprene, warms battery by 
conduction for full power — fast engine 
turnover — quicker starts. Smallest oper- 
ating cost of any device advertised for 
cold-weather starting — pays for itself in 
longer battery life! 


ee ee te 





LIST PRICE 


$9.95 


Slightly Higher 
west of Rockies 





get the details 
on this new high-profit item 
—write today! 






Vistonator ime. 


120 N. Peoria Street, Chicago 80, Illinois 


manufactured by 












heavier in some markets, and the 
company is reactivating regional 
dealer groups to inspire local ad- 
vertising. 

Only national television sched- 
uled to date is a continuation of 
spots on the “Jack Paar Show” 
over NBC. 


* * + 


Prestone Goes for TV 

Sports, news and top rate ad- 
venture shows will highlight this 
fall’s coast-to-coast television ad- 
vertising for Prestone antifreeze. 

Eight evening shows, embrac- 
ing all three major networks, 
will begin selling Prestone soon 
after Labor Day, according to 
National Carbon Co., a division 
of Union Carbide Corp. 

Sports features will include Na- 
tional Carbon’s second annual 
“World Series Special,” starring 
Mel Allen and the major league’s 
players and managers over the 
NBC-TV network at 9:30 p.m. 
Sept. 29, and sponsorship of the 
professional football games over 
the ABC-TV network. 

Other programs will include the 
CBS news program with Douglas 
Edwards, Red Foley’s “Jubilee, 
USA,” and four adventure and 
western shows, “Cheyenne” on 
Mondays, “Sugarfoot” and “Bron- 
co” on Tuesdays, and “The Alas- 
kans” on Sundays. 

* + + 


New Digest Office 

Reader’s Digest has opened a 
Philadelphia-Camden office at 519 
Federal St., Camden, N. J. Mac- 
pherson Raymond is manager of 
the office. 

* * + 
Volvo Picks Agency 

Volvo Import, Inc., has appointed 
Anderson & Cairns, Inc., New York 
advertising agency, and its public 
relations and publicity subsidiary, 
Creative PR, Inc., to handle an ex- 
panded advertising, public rela- 
tions, publicity and sales promotion 
program. 

Creative PR announced that John 
Kingdon, a consultant to the firm 
for some time, has joined the staff 
on a full-time basis as a member 
of the Volvo account group. 

> > * 


Van Norman Names Tyson 


Van Norman Machine Co. has an- 
nounced the appointment of O. S. 
Tyson & Co., Inc., New York, as its 
advertising agency, 

Selby F. Greer, executive vice- 
president of Van Norman, said the 
agency appointment “constitutes 
the first step in an aggressive new 
marketing program” planned by the 


New England firm. 
« + + 


Personnel Changes 

James E. Kenney from assistant 
advertising manager to advertising 
manager of Willys Motors, Inc., 
Toledo .. . Eric G. Larson from 
promotion director to advertising 
manager of TV Guide .. . George 
C. Peters from assistant business 
manager to busi- 
ness manager of 
the General Mo- 
tors public rela- 
tions staff, suc- 
ceeding LeRoy H. 
Kurtz, who re- 
tired after 40 
years with the 
corporation er 
Kenneth F. Noble 
from assistant ad- 
vertising manager ne 
of Edsel to ac- J. E. Kenney 
count executive in the Detroit sales 
office of Outdoor Advertising, Inc. 
. . . R. B. Mackay from assistant 
to the advertising manager for all 
General Motors products marketed 
in Canada to vice-president of Ross 
Roy of Canada, Ltd. .. . Dwight E. 
Sargent from editorial director of 
Portland (Me.) newspapers to edi- 
torial page editor of the New York 
Herald Tribune. 

William Hoeft from business 
manager and executive assistant to 
the director of Time-Life Interna- 
tional Foreign News Service to 
business manager of the advertis- 
ing department of Look magazine 
. . . George F. Krauss from adver- 
tising production manager to ad- 
vertising manager of the automo- 
tive division of Electric Storage 
Battery Co., Cleveland, 

Frank L. Boyle jr., from local 
sales manager of Station WJR, De- 
troit, to Detroit office manager for 
Robert E. Eastman Co., Inc., na- 
tional radio representatives. 
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A Pri f Used Cars Sold at Auction 
(Compiled by Automotive News from Auction Reports.) 
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Prices marked with an asterisk | ‘68 Thun lerbird (8) 2-dr, hardtop, $2 
a . : . . oO € Q «ar, c e * 
indicate a unit equipped with an 650°: Custom 300 (8) 4-dr., $1,200; 
automatic transmission or over- | 2-dr., $995*. 

i i i "57 Custom 300 (8) 2-dr., $1,020*; Cus- 
drive, and (ps) indicates power | "1m 300 (8) 2-dr., $930, $875. 
steering. | °'56 Fairlane (8) 4-dr., $950, $800*, 

Th | 740*; Custom (8) 2-dr., $800; Ranch 
MASON CITY IA | Wagon (8) 2-dr., $790*. 
- ’ . | ‘55 Fairlane (8) 4-dr., $710*, $690°, 
Central States Auto Auction, Sale every | $685*, $650*; conv., $700*. 
Wednesday. Prices are for sale of Sept. 16. ’54 Custom (8) 4-dr., $410, $390; Coun- 
Steady demand for clean, sharp cars, Older try Sedan (8) 4-dr., 9335". 
models go begging. "52 Custom (6) 2-dr., $130. 
BUICK — ’'57 RM 4-dr. Riviera, $1,270* | MERCURY—'5S Parklane 4-dr. hardtop, 

(ps); Super 2-dr, Riviera, $1,200*. $1,875*. 

56 Super 4-dr. Riviera, $1,130*, $1,070*. ’57 Monterey 4-dr., $1,200*. 

’55 Special 4-dr., $440°*. ’55 Monterey 4-dr., $675°*. 

’54 RM 2-dr., Riviera, $540*. OLDSMOBILE—’57 (88) 4-dr., $1,300*. 
CHEVROLET—'59 Corvette (8) conv., $3,- "56 (88) Super 4-dr., $1,120° 

315. 55 (88) Super 4-dr., $860*; (88) 2-dr., 
58 Impala (8) 2-dr, hardtop, $1,850*; $820*. | 

Biscayne (8) 2-dr., $1,505*; 4-dr., "54 (98) 4-dr., $645*. 

$1,390; Bel Air (8) 4-dr., $1,500. 52 (88) Super 2-dr., $235* 

’57 Two-ten (8) 2-dr., $1,110*; Two-ten | "51 2-dr., $215*. 

(6) 4-dr., $1,055, $1,000. PLYMOUTH—'58 Suburban (8) 4-dr., $1,- 
56 Bel Air (8) 4-dr. hardtop, $1,250*; 600*; Savoy (8) 4-dr., $1,100". 

4-dr., $1,070*%; Two-ten (8) station ’57 Savoy (8) 4-dr., $1,070*, $950*. 

wagon, $1,065. ’55 Savoy (6) 4-dr., “ieaa’ 

'55°Two-ten (8) 4-dr., $675. "53 Cambridge 4-dr., $215 
’54 One-fifty (6) 4-dr., $305. PONTIAC—’'57 Star Chief “4-dr. Catalina, 
’63 Two-ten 4-dr., $335. $1,475". 
DeSOTO— 57 Firedome 4-dr. hardtop, $1,- ’56 Chieftain 4-dr., $1,060*; 2-dr., $895*, 
270°. 850°. 
’55 Firedome 4-dr., $630°*. ’54 Chieftain 4-dr., $250*. 
DODGE—’59 Coronet (8) 2-dr., $2,125". '52 Chieftain 2-dr,. Catalina, $220*, $200. 
FORD—’59 Country Squire (8) 4-dr., $2,- | RAMBLER—’57 Custom (8) Cross Country, 








$1,410*, $1,340. 
MISCELLANEOUS—’59 Willys %-ton, $2,- 

240; Ford %-ton pickup, $1,360. 

"56 Ford %-ton pickup, $780. 

’52 Chevrolet %-ton pickup, $400. 

"51 Chevrolet \%-ton pickup, $395, $250; 

Willys %-ton, $385. 


ALBANY 


Tim Anspach Dealer's Auto Auction. 
Sale every Monday. Prices are for sale of 
Sept. 14. The car market here today re- 
acted favorably as prices adjusted moder- 


ately over last week's low and placed the| 
market back to an almost normal condi-| 


tion. Sold 134 cars from 173 ae ae 


BUICK—’59 Invicta 4-dr. hardtop, 
550° (ps). 

"57 Super 4-dr. Riviera, $1,390* (ps), 
$1,375* (ps), $1,290* (ps); Century 
4-dr., $1,150* (ps). 

"56 Super 4-dr., $1,100* (ps); Special 
4-dr, Riviera, $850*. 

"55 Century 4-dr. Riviera, $S800* (ps); 
Special 2-dr, Riviera, $660*. 

54 Super 2-dr. Riviera, $610* (ps); 
Century 4-dr., $400*. 

’53 Super 4-dr., $135*. 

CADILLAC—’57 (62) conv., $2,500* (ps). 

"54 (62) 4-dr., $1,080* (ps); 2-dr., §1,- 
005* (ps). 

"53 (62) conv., $190*. 

CHEVROLET—’59 Biscayne (6) 2-dr., $1,- 
850. 
"58 Bel Air (8) 4-dr., $1,745* (ps); Del- 


ray (6) 4-dr., $1, 390, $1,130. 


’57 Bel Air (6) 2-dr, hardtop, $1,375* 
(ps); 4-dr., $1,100*; Two-ten (6) sta- 
tion wagon, $1,120*; One-fifty (6) 2- 

| dr., $900; 4-dr., $710. 

"56 Two-ten (6) sport coupe, $1,090, 
| $900; Two-ten (8) 4-dr., $965*; Bel 
| Air (6) 4-dr., $925; Bel Air (8) 4-dr. 

hardtop, $900*; One-fifty (6) 2-dr., 
| $710. 

‘55 Bel Air (8) 4-dr., $860*, $470; Bel 
Air (6) 2-dr. hardtop, $850*; 4-dr., 
$700*; Two-ten (6) 2-dr., $750, $700; 
4-dr., $640*; Two-ten (8) 2-dr., $580. 

| ’54 Bel Air 4-dr., $500*; 2-dr., $450*, 
$340; Two-ten Delray, $500*; 4-dr., 
$430*; One-fifty 2-dr., $340*. 

’53 Two-ten station wagon, $330*; One- 
fifty 4-dr., $270; 2-dr., $220, $100. 

| DeSOTO — '55 Firedome 2-dr, hardtop, 
$680* (ps). 

DODGE — '57 Coronet (8) 2-dr. hardtop, 
$1,075*; 4-dr., $1,040". 

"55 Coronet (6) station wagon, $460; 
2-dr., $390°. 

53 Sierra (8), $290*; Coronet (6) 4-dr., 
$240. 

EDSEL—’58 Pacer 4-dr., $1,250*. 
FORD—’'59 Thunderbird (8) 2-dr., $3,150* 
(ps). 

"58 Ranch Wagon (8) 4-dr., $1,480*; 
Fairlane 500 (8) 2-dr., $1,445* (ps); 
Fairlane (8) 2-dr., $1,380*. 

"57 Thunderbird (8) 2-dr., $2,360* (ps); 





Country Sedan (8) 4-dr., $1,350*; Del 
Rio (8) 2-dr., $1,150*; Fairlane (8) 
2-dr, Victoria, $1,085*; Custom (6) 
2-dr., $950; Custom (8) 2-dr., $900; 





Custom 300 (8) 2-dr., $775*. 
’56 Fairlane (8) 4-dr., $800* (ps), $750*; 


2-dr., $700* (ps); Custom (6) 4-dr., 
$700*; Custom (8) 4-dr., $700*. 

’55 Fairlane (8) Crown Victoria, $760", 
$610*; 2-dr., $710*, $560* (ps); Coun- 
try Sedan (8) 4-dr., $680*. 

’54 Custom (8) 2-dr., $475*; 4-dr., $400, 
$400*; Ranch Wagon (8) 2-dr., $450; 
Country Squire (8) 4-dr., $380*. 

’53 Custom (8) 2-dr., $320"; Custom (6) 
4-dr., $240*; 2-dr., $225*, $130. 

IMPERIAL—’57 Imperial 4-dr., $1,665* 
(ps). 

LINCOLN — ’'57 Premiere conv., $1,870* 
(ps). 

’53 Capri 4-dr., $300*. 

’46 Continental, $600. 

MERCURY—’59 Monterey 4-dr., $2,110*. 

’57 Monterey conv., $1,185*; 2-dr., $1,- 


070. 

"56 Monterey station wagon, $710*. 

’55 Monterey station wagon, $785; Mont- 
clair conv., $660* (ps); 2-dr. hardtop, 
$510*. 

’54 Monterey station wagon, $725* (ps); 
2-dr., $380*; 4-dr., $285*; Custom 2- 
dr., $270*. 

OLDSMOBILE—’56 (88) 
day, $1,150* (ps). 

’55 (88) Super 4-dr. Holiday, $910* (ps); 


Super 4-dr. Holi- 


(98) 2-dr., $745* (ps). 
54 (98) 2-dr. Holiday, $525* (ps); (88) 
Super 2-dr. Holiday, $185*. 
PACKARD—’56 Custom 4-dr., $600* (ps). 
PLYMOUTH—’58 Belvedere (8) 4-dr., $1,- 
330* (ps). 
57 Belvedere (8) 4-dr. hardtop, $990*. 
56 Savoy (8) 2-dr., 35*. 


55 Savoy (8) 4-dr., $620. 
"54 Belvedere Suburban, $730*. 


PONTIAC—’58 Bonneville sport coupe, $2,- 

150*. 

’57 Chieftain 4-dr, Catalina, $1,290%, 
$1,150*; Star Chief 4-dr., $1,275* (ps). 

’56 Chieftain 4-dr., $850*; 4-dr, Cata- 
lina, $745*. 

’54 Star Chief 4-dr., $290*, $260*. 

’53 Chieftain 4-dr., $120*. 


RAMBLER—’ 57 Super 
$sso0*. 
’55 Super 4-dr., $450*. 
STUDEBAKER—’56 Commander (8) 2-dr., 
$570*. 


(6) Cross Country, 


MISCELLANEOUS — '55 Ford (8) %-ton 
pickup, $500. 
"53 Chevrolet (6) %-ton vault, $235. 


DETROIT 


Motor City Auto Auction, Sale every 
Monday, Prices are for sale of Sept, 14. 
BUICK — '57 Special 2-dr. conv., $1,445* 

(ps); 2-dr. Riviera, $1,400*; Century 
4-dr., $1,350; 4-dr. Riviera, $1,285*. 

56 Special Estate Wagon, $1,035; 4-dr. 
Riviera, $875*; 2-dr, Riviera, $825*; 
RM 4-dr., $1,025* (ps). 

"55 Special 4-dr. Riviera, $845*, $785*; 
4-dr., $665*; 2-dr. Riviera, $618* (ps); 
2-dr., $435; Century 2-dr. Riviera, 
$595*, $565*. 

’52 RM 4-dr., $150*. 

CADILLAC—’58 (62) 
350* (ps). 

’57 (62) 4-dr., $2,400* (ps). 

56 (62) conv., $1,760* (ps). 
CHEVROLET—’59 Impala (8) 4-dr. hard- 

top, $2,350*, $2,330* (ps); conv., $2,- 


(Continued on Page 46, Col, 1) 


Sedan de Ville, $3,- 











LEADING USED-CAR AUCTIO} 


Frequency Rates: Listing (maximum: three lines of type)——$ 5.00, 1-time; $4.00, 13-times; $3.50, 52-times. 
1 columa—maximum 5-inches on 2 columns.) pn ae ete contest Want: Ae 

















ALABAMA | MARYLAND | 


NEW JERSEY 


NEW YORK 








| BEL AIR—Bel Air Auto Auction. Ti- | 
tles, checks guaranteed. Cars group- 
ed. Thur., 12 noon. Established 1947. 


JOHNSON AUTO 
AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 





MICHIGAN 


Aptco 
DETROIT'S 
Oldest, Largest and Very Best 
Wednesday at Noon 


Aptco 


19241 Dix—Toledo Highway—Route 25 
Just '/2 mile from Detroit City Limits 


MELVINDALE, MICHIGAN 

















COLORADO 








Denver Auto Auction 
4595 South Santa Fe Littleton, Colo. 
Phone: SU 1-6673, Ed. G. Smith 
Auction Every Friday 
at 11:00 A.M. 
Auctioneers: Geo, Workman—Bill Hauschildt 
Titles and Checks Guaranteed 


OVER 500 CARS EVERY WEEK 


the Ea € | 


a e 


tem tell i 3 PPUTy: : 


At the Crossroads of the 


N-A-D-E 


Dual Lane Sale 


East 


A 


4 Auctioneers 


Every WEDNESDAY, " A. M. 


We jaran 


NATIONAL AUTO 
DEALERS EXCHANGE 








PHONE: DUnkirk 3-0150 


Aptco 


Send for free copy of next 
week's Aptco Auction Report 





CONNECTICUT 











NEW ENGLAND'S OLDEST 
AND BEST 


Dealers Auto Exchange in our !2th year 
of continuous operation. 
Sale every Wednesday - 11:00 A.M. 
SOUTHERN AUTO SALES, INC. 
Warehouse Point, Conn. 





_MISSOURI 


ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 
BIG SALE EACH FRIDAY 
300 TO 400 CARS 


We Issue Our Checks and Insure Titles 
Owned and Operated by 
J. F. REED — HUGO HASHEIDER 


NORB RUGH 
Twin Ring Selling 


| 





“FLORIDA 


DAYTONA BEACH — Florida Auto 
Auction. City Airport. Tues., 11 
A.M. Dealer-owned. Dealers only. 








INDIANA 


INDIANAPOLIS—Indianapolis Auto 
Auction, P.O. Box 24007. Wed. 11:00 
A.M. Dual Ring. CHapel 4-9546. 








For Fast, Accurate Directions to 
Leading U. S. Auto Auctions, Dealers 
Look in LUCAD. 

















EXCLUSIVELY FOR AUTO DEALERS 


INSURED PICKUP AND 
DELIVERY SERVICE 


MINIMUM RATES 


We issue auction checks— 
Guarantee titles. 
Dual Lane Sale—4 Auctioneers 
Insured By 
AUCTION INSURANCE AGENCY, 
Birmingham, ma 


EVERY THURSDAY AT NOON! 
ON ROUTE 46 
CALDWELL TOWNSHIP, N. J. 
CApitol 8-0100 for Reservations 





LAFAYETTE—Syracuse Auto Auction, 
Center of Empire State. Check and 
Title Protection. (Wed 





NEW YORK STATE’S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH INC. 
Dealer Auto Auction 
Albany 5, N. Y. 

Every Monday — II O'Clock 
180 car sale average 


All Titles and Checks Guaranteed 














GREATER NEW YORK 
AUTO AUCTION, INC. 

(Exit 31—Merrit Parkway) 
Bedford-Banksville Road, Banksville, N. Y. 
Sale Every Tuesday——12 Noon 
Auctioneer—CARL MARKER 


Guaranteed Checks and Titles. 
Phone—BEdford Village 4-3100 





AT THE WORLD'S BIGGEST 
AUTO AUCTION 


Manheim 


Auto Auction, Inc. 


Manheim, Pa. on Route 72 
Phone Manheim MOhawk 5-2401 
5 miles So. of Pa. Turnpike 


700-900 Clean Cars Auctioned Every Friday 
Auction Checks Issued; Guaranteed Titles 





TEXAS 











NORTH CAROLINA 


RALEIGH — Mann’s Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 








PENNSYLVANIA 


CORRY AUTO AUCTION 
Route 6, Corry, Pa. 

EVERY FRIDAY—1:00 P.M. 
Guaranteed Checks— 
Guaranteed Titles 
“The friendliest auction with the most ac- 
tion.” For reserved numbers call Corry 
36-391. Auctioneers: Ray Austin, Chuck 
c ings, Odi Adcock. Owner: George 

Hartley. 

















North-East-South-West 
Automotive News' 


“Leading Used-Car Auction Direc- 
tory" gives directions to top U. S. 
Auto Auctions EVERY WEEK. 








AMARILLO AUTO 
AUCTION, INC. 


3202 E. 10TH Phone: DR 2-9503 


WE PICK UP AND SELL 
FOR LEASING COMPANIES ANYWHERE 
12 Years Fair Dealing 





Auction Checks Issued. 


SALE EVERY FRIDAY 


Reference: American National Bank 
Bobby Clark—OWNERS—Pat Patterson 











___ WASHINGTON __ 











SOUTH SEATTLE AUTO AUCTION 
10844 E. Marginal Way Seattle 88, Wash. 
Phone PArkway 5-6490 


SALE EVERY WED. 11 A.M. 
HIGH MARKET AREA 


Write for free accurate market reports 


Bill Johnson Bob McConkey 











| 
| 
| 
: 
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RADIO PARTS—A line of replacement 
auto radio condensers and suppressors has 
been announced by Nemco-Speedex Mfg. 
Co., Rockford, Ill. Each item is said to be 
factory replacement. Each condenser and 
suppressor is packed in a see-through 
polyethylene bag with full replacement 
identification and instructions. Nemco- 
Speedex Mfg. Co. (division of GC-Textron 
Inc.), 418 S. Wyman St., Rockford, Ill. 

e- 2. ei 


PEDAL HOLDER—An auto pedal holder 
to facilitate wintertime warm-up of auto- 
mobiles has been developed by Cizek Mfg. 
& Distributing Co., Inc., Clutier, la. The 
device attaches to the dashboard of the 
automobile. It may be adjusted to hold 
the foot pedal at any desired position 
while the motor and the car warm up, then 
releases automatically to return the motor 
to idling speed when the accelerator is 
depressed, it is said. _ 








TIRE CHANGER—An improved air cyl- 
inder, used to actuate the upper and lower 
bead loosener shoes on Coats Tireman 
changers, has been announced by Coats 
Co., Fort Dodge, la. The cylinder, an im- 
proved version of the five-inch, double- 
acting air cylinder mounted to both the 
Twin-Air and All-Star Coats tire changers, 
underwent testing at the Coats factory. 
The million cycles to which the cylinder 
was subjected is said to be equivalent to 
the use it would receive in changing more 
than 350,000 tires on a Twin-Air tire 
changer. 

e &~@ 
Dashboard Refrigerant 
Uses Fuel-Line Vapor 


A refrigerator that fits under car 
dashboards and provides cold stor- 
age for foods and beverages is 
being marketed by Pol-Air, Inc., 
P. O. Box 841, Morgan City, La. 








Called Strata-Freeze, the unit 








NEW PRODUCTS 








has no moving parts, is installed 
in any car in less than two hours 
and is insulated to maintain near- 
freezing temperatures in all driv- 
ing conditions, according to Pol- 
Air. The unit uses vapor in the 
car’s fuel line as a refrigerant. 
Inner and outer walls, plus uni- 
versal mounting brackets, are made 
of aluminum furnished by Reynolds 
Metals. 


TRUNK LID BELT—Trunk Tite is a device 
that is said to make it possible to obtain 
the maximum use of the trunk so that 
it can accommodate, in addition to lug- 
gage, bulky items. The unit consists of 
a plate and hook, heavy-duty webbing 
and adjustable buckle. The plate is de- 
signed so that it fits under and over any 





MICROMETER-—-No. 483 V-Anvil micro- 
meter, made by L. S. Starrett Co., Athol, 
Mass., has three-point contact for detect- 
ing out-of-round centerless grinders. It is 
also designed for measuring three-fluted 
cutting tools—taps, milling, cutters, ream- 
ers, etc. A companion micrometer, No. 485, 
measures five-fluted cutters. 





PIN-FITTING GAGE—An improved Pin- 
Fitting and Rod-Reconditioning Gage is 


Sahl 


av for fitting the new press-fit rods, 





bumper, it is said. The hook is gag 

in one of several holes usually found on 
the inside of the trunk lid and then 
tightened by pulling the free end strap 
which automatically engages the self 
tightening buckle, Tennglad Corp., 200 


Fifth Ave., New York 10, N. Y. 
> + ss 








/ 





SAND BLASTER —The Sandy Jet sand 
blaster, model B, is equipped with a pistol- 
grip type blast gun. The unit is said to use 
all types of abrasives with three sizes of 


measuring clearance fit on all pistons and 
rods and sizing the journal end of rods. 
Manufactured by Sunnen Products Co., 
7910 Manchester Ave., St. Louis 17, Mo., 
this gage uses interchangeable points to 
cover a three-inch range (.375 through 
3.375-inch 1.D.) and features a three-color 
dial indicator with a “tenth” scale, it is 
said. One setting to pin size shows inter- 
ference fits in red and clearance fits in 


green. 
_ => @ 





POWER TOOL DISC—A power tool disc 
which combines the usual dinging, filling 
and sanding stages of body repair into 
one operation, has been developed by 
Modern Atlas Corp., 911 Commerce Bidg., 
Worchester 8, Mass. The disc has seven 
raised and ventilated “bumps” on_ its 
surface. The device, capped with a grit 
disc, quickly flows, grinds and shrinks 
the metal into any desired contour, while 





nozzles. The abrasive can be contained 
in a small area with a cardboard box or 
cloth, it is said. Included with each unit 
is an operators hood, a face shield and 
two extra nozzles. ALC Co., R. D. No. 5, 
Box 40, Medina, O. 
* 


* * 





TUNE-UP KIT — Auto-Test, Inc., 600 S. 
Michigan Ave., Chicago 5, Ill., has intro- 
duced a tune-up kit. for service station op- 
erators. The kit is designed and priced 
so that any service station can get into 
the tune-up business. With the kit, the me- 
chanic can time an engine; check the com- 
pression, and check fuel pump pressure 
and vacuum. The kit, designated Mark VII, 
consists of a vacuum gauge, compression 
gauge, timing light and instruction manual 
for each unit. 





simult ly sanding the area to a pre- 
primer surface, it is said. Metal smoothed 
by the disc does not show the stretch- 
bulges characteristic of many other body 
repair methods, it is. claimed. 





WINDSHIELD CLEANER—Prestone wind- 
shield washer cleaner-solvent is being 
packaged in two-ounce plastic tubes con- 
taining the right amount of concentrate 
for one windshield washer fill. Called 
“Pillo-Pak,” the tube is packaged in a 
colorful 24-tube container for display. The 
solution is said to be harmless to acrylic 
and super enamel car finishes and wiper 
blades, and prevents freezing and crack- 
ing of washer well. National Carbon Co., 
Division Union Carbide Corp., New York 
7, MY. 


» * * 
Tire Gauge Display 

A two-color catalog page, detail- 
ing its counter display for tire 
gauges, has been published by Dill 
Mfg. Co., 700 E. Eighty-second St., 
Cleveland 3, O. The display holds 
six gauges, each of which is visible 
through a clear plastic “blister.” 








WINDSHIELD W1PER—Bosch electric 
windshield wipers are designed to be in- 
dependent of engine operation. The wipers 
cannot hesitate or falter when the driver 
steps on the accelerator, when going up- 
hill or even if the engine dies, it is said. 
The unit uses any standard make of arm 
or blade, Available in two types: “A,” de- 
signed to handle up to 14-inch blades on 
14-inch arms; and “B," capable of swing- 
ing an 18-inch blade on a 16-inch arm. 
Robert Bosch Corp., 40-25 Crescent St., 
Long Island City 1, N. Y., or 225 Seventh 


St., San Francisco 3, Calif. 
* * «&* 





BATTERY CHARGER—The Snap-On se- 
lenium-type battery charger delivers 50 
ampere charging for both 6 volt and 12 
volt batteries. Completely enclosed in its 
own metal case, the charger is said to 
perform in all types of weather. Operat- 
ing voltage is 115-volt, 60-cycle AC cur- 


rent. Silicon 4dubricated fan system op- 
erates automatically to dissipate internal 
heat through louvered ventilation ducts. 
All controls, an ammeter and brief oper- 


ating instructions are on top of case, 
under a hinged cover. The metal case 
measures 135% inches long, 8% inches 


wide and 12 inches high. Snap-On Tools 
Corp., 8082 Twenty-Eighth Ave., Keno- 


sha, Wis. 
* es. » 


dV} 





CHOKE STOVE KiTS—tThe Aldo-Superior 
contour-fitted choke stove is said to offer 
a solution to many carburetor failures 
caused by escaping exhaust fumes and 
carbon deposits that circulate through the 
automatic choke unit (due to failure of 
heat tube). The Aldo stove mounts on the 
manifold, by-passing heat tube installa- 
tion. The stove is mounted without drilling 
or tapping. Superior Screw & Mfg. Co., 
Inc., P. O. Box 436, Commercial Rd., Crystal 
Lake, Ill. 


* * 





QUARTER PANEL — Groboski Industries, 
Inc., 4344 S. Western Ave., Chicago 9, Ill., 
has announced two rear quarter panel and 
rocker panel kits for reconditioning 1954, 
"55 and ‘56 Buicks, Both rocker panels 
and rear quarter panels are made of pol- 
ished stainless steel to match trim and 
mouldings. No screws are visible. Instalia- 
tion is made by fastening panels inside 
the door frame and underneath the rocker 
panel. 











eS 


BATTERY CHARGER—A high output, 
portable battery charger-tester, model 
BC329 ‘‘Porto-Fast,"" has been added to 
the battery service equipment line of- 
fered by Marquette Mfg. Co., Inc., 307 
Hennepin Ave., Minneapolis. The charger- 
tester is said to provide a complete bat- 
tery service to test-analyze, fast charge, 
slow charge or ‘“‘car-start’ boost any six 
to 12-volt battery. Its rated output is 100 
amps at six volts and 50 amps at 12 
volts. A meter shows minutes of charge. 
An auxilliary battery cell tester provides 
a more thorough battery condition analy- 
sis with an individual cell test, it is said. 

- =e 
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TORQUE CONTROL SYSTEM—The Liver- 
mont Torque Control System is said to 
consist of (1) a torque wrench with inter- 
changeable heads that permits one wrench 
handle to do the work of many conven- 
tional wrenches; (2) a portable analyzer 
with universal adapter for accurate testing 
and setting of nearly every wrench type 
and size from % to 3-inch, and in torque 
values up to 1,600 inch pounds. Either the 
interchangeable head wrenches or the an- 
alyzer with adapter can be purchased 
separately as needed or packaged to- 
gether. Richmont, Inc., 922 S. Myrtle Ave., 
Monrovia, Calif. a 





TRUNK LID HOLDER—The Ramco “‘Jiffy” 
trunk lid holder is said to keep trunk lid 
firmly at all positions, from absolute mini- 
mum to maximum legal trunk lid level so 
that unobstructed rear vision can be main- 
tained. It eliminates use of rope, fits all 
cars and will not scratch or mar bumper 
or paint, it is said. Ramco Mfg. Co., 540 
Westfield Ave., W., Roselle Park, N. J. 

- - oe 


REAR VIEW MIRROR—These rear view 
mirrors are the latest in the Dietz Playboy 
series announced by R. E. Dietz Co., 225 
Wilkinson St., Syracuse 1, N. Y. No. 1535 
is the rectangular shape, and measures 
2%, by 6-5/16 inches; No. 1530 is the 
4-10/16 inches round head style. Both 
units, which can be mounted either singly 
or.in pairs on both sides of a car, feature 
extra heavy, beveled, non-glare glass, 
vibration-proof replaceable heads that are 
adjustable to any position, and a triple- 





plated chrome finish, it is said. 
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'37 2-dr., $235. CHEV RSLED— 00 Bel Air (8) 4-dr., 
NCO a a 940°; iscayne (8) 2-dr., $1,855. 
° ° maNGE800° (ps). | 6 Model Breakdown ‘58 Impala (8) 2dr. “hardtop, $2,250, 
’54 Capri 2-dr. hardtop, $510* (ps). nag A mes sto 
Use -C ar Auction Prices MERCURY —58 Montclair 2-ar, haratop,| Of Auction Averages et, eee ers ee? See 
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pa), $1,300"; ‘Sediner Oe a Model To Date 1959 1959 ’57 Nomad (8) 2-dr., at ae (ps); Two- 
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eee es Se ee $990; Fairlane (8) 2-dr. Victoria, $1,-| PACKARD — '55 Patrician 4-dr., $600*; serge geage eT Chief 2-dr. Catalina, | CHRYSLER—'53 NY 2-dr. hardtop, $500; 
dr., $835*, $720; One-fifty (8) 2-dr., 100* (ps), $1,050* (ps); 4-dr., 2 at Clipper 2-dr, hardtop, $395*. natinenin es ” aanert a 1 Windsor 2-dr. hardtop, $225. 
ag Aad Air (8) 2-ér, hardtop, §1,070° $1,100*; Country Sedan (8) 4-dr., $1,- | PLYMOUTH—’58 Belvedere (6) 4-dr. hard- 58 merican (6) sedan, $1,-| nongE—'58 Custom Royal (8) 4-dr. hard- 
(ps), $850*, $785, $740; 4-dr., §$777* 350° ,(P#);, Ranch Wagon (8) 2-dr., top, $1,525*; Savoy (8) 4-dr., $1,385". | +56 Custom Cross Country 4-dr., $725* top, $1,930° (ps). 
ps), ? ’ , *! 4 $1,250*, $1,120*; Custom (8) 2-dr., ’57 Suburban (8) 4-dr., $1,220*; Belve- . ; ’ y “ “pe - ’57 Coronet (8) 4-dr. hardtop, $1,415*. 
$750°, $625°; conv., $690°; Bel Air $1,000° dere 2-dr, hardtop, $1,125*, '$1,123*, | MISCELLANEOUS — '58 Ford (6) %-ton| .55 Royal (8) 2-dr, hardtop, $875* (ps); 
(6) 2-dr., $600*; Two-ten (8) 4-dr., ma ¥ : a" gs tate ’ , , , pickup, $875. 56 Ro; 8) . P, $875* (ps); 
$630*: 2-dr., $570*, $490; Two-ten (6) 56 Fairlane (8) club coupe, $965*; 2-dr. $1,120*, $1,050*; Savoy (8) 4-dr., ’54 Ford (6) truck, $350 2-dr., $860*. se 
4-dr.,' $500; Delray (8) 2-dr., $620°; Victoria, $900*, $800*; 4-dr. 2 at $700* $875*, $835, $800*; 2-dr., $610*. ’ : ’54 Meadowbrook 2-dr., $545*. 
One-fifty (8) 2-dr.. $375 ” , (ps); Country Sedan (8) 4-dr., $950*; "56 Savoy (8) 4-dr., $725*; 2-dr., $425; ’53 Coronet 4-dr., $250*. 
a at Aer Dear. b6lt; Pwo-ten 2-ér., Ranch Wagon (8) 2-dr.. 2 at $800%,| | Suburban (8) 2-dr., $575. : PORTLAND FORD — '59 Galaxie (8) 2-dr. Victoria, 
$380, $325*, $275, $200; 4-dr., $335°. $520;' Custom (8) “ydr.. $615, 3595." ot -dr., "9aes° ‘oe. tn ioe as Portland Auto Auction, Inc. Sale every! 153 inunderbird (8 $2,915* ; 
’53 Two-ten 2-dr., $350, $225; 4-dr., , ’ v : Re. 3 ’ *9 , ¥.,(5) | Monday. Prices are for sale of Sept, 15. SR ersep conga ag has ggg 8 pe RE 
, ’ 55 Fairlane (8) 2-dr, Victoria, $785*; 4-dr., $475* (ps); 2-dr., $310*, $260; . Fairlane (8) 2-dr, Victoria, $1,565"; 
$325; station wagon, $190. conv., $680*; 2-dr., $470, $400; Ranch Plaza (8) 4-dr., $415. BUICK—’57 Special 2-dr. Riviera, $1,295. 4-dr., $1,525*, $1,495*; Custom 300 
OHRYSLER — '57 Windsor 4-dr. hardtop, Wagon (8) 2-dr., $660*, $600; Custom | PONTIAC — ’58 Chieftain 2-dr. Catalina, "56 Century 4-dr. Riviera, $1,050* (ps). (8) 4-dr., $1,455; Country Sedan (8) 
21400" (ps); 2-dr., $1,400° (ps). (8) 2-dr., $600, $450, $325; Custom $1,700°*. "55 Special 2-dr, Riviera, $1,000*, $930*. 2-dr., $1,415. 
49 Town & Country station wagon, $375. (6) 2-dr., $460, $360. ’57 Safari 4-dr., $1,665*; Chieftain 2-dr, ’54 Super 4-dr., $535*; Special 4-dr., '57 Fairlane 500 (8) Skyliner, $1,950* 
DeSOTO—’'57 Firedome 2-dr. hardtop, $1,- ’54 Country Sedan (8) 4-dr., $615", $490; Catalina, $1,515* (ps); Star Chief 2- $475*. (ps); 4-dr. Victoria, $1,390*; 2-dr., 
210* (ps); 4-dr., $1,075*; 2-dr., $135. Custom (8) 2-dr., $525, $410*, $375°*; dr, Catalina, $1,165. "53 RM 2-dr. Riviera, $350* (ps); conv., $1,205*; Fairlane (8) 4-dr., $1,250*; 
DODGE—'57 Coronet (8) 4-dr., $950*; 2- 4-dr., $400*; Crest (8) 4-dr., $320*; ’56 Safari 2-dr., $1,000*; 4-dr., $960*, $200* (ps); Super 2-dr. Riviera, $350*. Country Sedan (8) 4-dr., $1,625*, §$1,- 
dr., $890. Main (8) 2-dr., $150. $920*, $875*, $700*; Star Chief 4-dr. | CADILLAC—’54 (62) 4-dr., $1,220* (ps). 450* (ps); Custom 300 (8) 4-dr., $1,- 
°56 Coronet (8) 2-dr. hardtop, $725", ’53 Custom (8) 2-dr., $270*. Catalina, $825*; Chieftain 2-dr, Cata- ’48 2-dr., $125*. 245*, $1,090*; Custom (8) 2-dr., $990; 
Custom (6) 4-dr., $1,010. 

’56 Ranch Wagon (8) 2-dr., $1,285* (ps); 
4-dr., $1,170*; Fairlane (8) 2-dr. Vic- 
toria, $1,215, $1,140* (ps); Fairlane 
(8) 4-dr., $1,060* (ps), $950* (ps). 

’55 Fairlane (8) 2-dr., $885*, $800* (ps); 
Ranch Wagon (6) 2-dr., $800. 

54 Fairlane (8) 2-dr, Victoria, $650* 
(ps); Crest (8) 2-dr., $610*, $605, 
$495; 4-dr., $595. 

’53 Crest (8) conv., $490*; 2-dr., $325*; 
Crest (6) 4-dr., $410; Custom (8) 4- 
dr., $400*. 

’52 Main (8) 2-dr., $230. 


helps us sell 
the complete package!” 


-—sSays DON INGLIS 
Ford Truck Salesman, Boyer-Gilfillan 





Shown left to right: Harold Garber, Sales Engineer, Smith, Inc., Gar Wood - St.Paul Distributor in 
Minneapolis, Minnesota; Don Inglis, Boyer-Gilfillan; and Ken Bjorke, Vice President, Smith, Inc. 


Don Inglis, top-flight Ford truck salesman for Boyer- 

‘ Gilfillan, Minneapolis, has been in truck and equip- 
ment sales for thirty years, and is one of the top 
ten Ford truck salesmen in the country. 

Says Don, “We always go after the fully-equipped 
sale at every opportunity. And, believe me, sell- 
ing the complete package is 100% easier when 
we ‘double-team’ with our Gar Wood-St. Paul 
distributor. 

“Our Gar Wood - St. Paul distributor is an invalu- 
able sales partner in our complete package program. 


We can always count on him for sound technical 
advice, honest equipment recommendations, ’round- 
the-clock service cooperation and a thorough sales 
presentation to the customer. He helps us build 
customer confidence...and that builds repeat sales.” 


Why miss out on complete package profits? Take 
advantage of this same kind of sales and service help 
from your Gar Wood - St. Paul Distributor... head- 
quarters in your area for the most advanced 
line of truck equipment on the market. Call 


him soon. 


GAR WOOD INDUSTRIES, INC. 


Wayne, Michigan « 


Richmond, California 


Plants in Wayne and Ypsilanti, Mich. « Findlay, Ohio * Mattoon, Ill. * Richmond, Calif. » Exeter, Penna. 








LINCOLN —'56 Premiere 4-dr., $1,440* 


(ps). 
MERCURY—’56 Monterey 4-dr., $980*; 2- 


dr, hardtop, $860*. 
’55 Montclair 2-dr, hardtop, $765*. 
’52 Monterey 4-dr., $255. 
"51 4-dr., $250. 
OLDSMOBILE —’58 (88) 2-dr. Holiday, 
$2,250* (ps). 
56 (88) Super 4-dr, Holiday, $1,275* 
(ps); (88) 4-dr., $990*. 
55 (88) Super 4-dr., $830*. 
53 (88) Super 4-dr., $680* (ps). 
PLYMOUTH—'58 Suburban (8) 4-dr., §1,- 
820. 
’57 Suburban (8) 4-dr., $1,265". 
’56 Plaza (6) 4-dr., $600. 
’53 Savoy 4-dr., $230. 
PONTIAC — '59 Bonneville 2-dr. hardtop, 
$2,710*; Catalina 2-dr., $1,950*. 
’56 Safari 2-dr., $1,335*; Star Chief 2-dr. 
Catalina, $1,080* (ps). 


’55 Chieftain 2-dr., $595*. 

54 Safari 4-dr., $530* (ps); 

4-dr., $375*, $200* (ps). 

'53 Chieftain 4-dr., $300*. 
RAMBLER—’'59 Custom (6) 

try, $2,355. 

55 Super 4-dr., $730. 

’53 Custom 2-dr. hardtop, $265. 
STUDEBAKER—'57 Scotsman (6) 

wagon, $950. 

55 Commander (8) 4-dr., $565. 
WILLYS—’'53 Lark 4-dr., $155. 
MISCELLANEOUS—'57 Ford 

pickup, $1,460. 


Chieftain 


Cross Coun- 


station 


(6) %-ton 


’56 Ford (8) %-ton, $835; Studebaker 
%-ton pickup, $720. 
’55 Chevrolet %-ton, $900. 


’54 GMC %-ton pickup, $600. 
’53 Chevrolet Sedan Del., $335. 
*51 Dodge (6) pickup, $410. 


LOS ANGELES 
Harold Henry’s Los Angeles Dealer Auto 
Auction. Sale every Tuesday. Prices are for 
sale of Sept. 15. 


BUICK—’57 Century Estate Wagon, $§1,- 
800* (ps), $1,710* (ps); 2-dr. Riviera, 
$1,740* (ps), $1,575", $1,525* (ps); 


Super 4-dr. Riviera, $1,590* (ps); Spe- 
cial 4-dr. Riviera, $1,335*; 2-dr. Rivi- 
era, $1,270*. 
’56 Century 4-dr. Riviera, $925* (ps). 
’55 Century Estate Wagon, $1,110* (ps), 
$1,105* (ps); Special conv., $685"; 2- 


dr., $685 (ps); 4-dr., $565*. 

’54 Century 2-dr. Riviera, $700* (Pps), 
$570* (ps); Special 2-dr. Riviera, 
$550*; Super 2-dr. Riviera, $525* (ps). 

’53 Special 2-dr. Riviera, $310*; Super 
2-dr. Riviera, $255*; RM 4-dr., $245° 
(ps). 

’52 Super 4-dr., $255*. 

’51 Special 2-dr., $125*. 

*50 Super 4-dr., $110*. 

CADILLAC—’58 (60) Special 4-dr., $4,- 
100* (ps); (62) Coupe de Ville, $3,850° 
(ps); 2-dr., $3,570* (ps); 4-dr., $3,- 
505* (ps), $3,330* (ps). 

’57 (62) Coupe de Ville, $3,125" (ps), 
$2,995* (ps), $2,950* (ps), $2,835* 
(ps); Sedan de Ville, $3,025* (ps); 


(60) Special 4-dr., $2,885* (ps); 4-dr., 
$2,530* (ps), $2,450* (ps). 


’56 (62) Sedan de Ville, $1,955* (ps). 

’55 (62) 2-dr., $1,600* (ps), $1,405° 
(ps). 

54 (62) 2-dr., $1,370* (ps); conv., $1- 
335* (ps), $1,085* (ps). 

53 (62) Coupe de Ville, $690* (ps) 

'52 (62) Coupe de Ville, $530* (ps); (60) 
Special 4-dr., $475* (ps). ; 
51 (62) Coupe de Ville, $385* (ps); (60) 

Special 4-dr., $195*. 
CHEVROLET—’'59 Brookwood (8) 4-4dI., 
$2,535*; Impala (8) conv., $2,480* 
(ps); Bel Air (8) 4-dr., $2,150* (PS); 
Bel Air (6) 4-dr., $2,100*; 2-dr., $1- 
895*; Biscayne (6) 2-dr., $1,805 


’58 Impala (8) sport coupe, $2,105* (ps); 
conv., $1,920* (ps); Bel Air (8) soee 
(s) « 


sedan, $1,780* (ps); Biscayne 
dr., $1,500* (ps); Yeoman (6) 2-dr., 
$1,450. 

’57 Bel Air (8) sport coupe, $1,695*° 


(ps), $1,680* (ps), $1,665* (ps); conv., 
$1,600* (ps), $1,440* (ps); sport se 
dan, $1,600*, $1,550*; 4-dr., $1,580* 
(ps); Two-ten (6) station wagon, $1,- 
435; Two-ten (8) 4-dr., $1,315*, $1,- 
210*; One-fifty (8) station wason, 
$1,430. 
’56 Nomad (8) 2-dr., $1,400*; Bel Air 
(Continued on Page 48, Col, 3) 
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Alcoa announces the aluminum engine to 25,000,000 


Saturday Evening Post readers with this advertisement in the October 3 issue. 


S a Tell your customers about Alcoa Aluminum... your big new sales feature! 





Now ... this week... Detroit takes the trail blazed by Alcoa... 


CARS ARE COMING IN WITH ALUMINUM ENGINES! 


This is what you’ve waited for . . . American cars with aluminum 
engines! Light engines—for faster pickup, better gas mileage. Cool 
engines— that shed heat faster, run without laboring, help the cooling 
system perform more efficiently. Flatter, less bulky engines—with the 
strength of rugged aluminum alloys. 

Alcoa has built and tested aluminum engines for cars since 1918, 
cast an aluminum engine for the Wright Brothers’ historic experiment 
at Kitty Hawk 15 years before that. Since then, all aircraft engines 
have been made from rugged, dependable aluminum. Now, in only a 
few more days, you will see Detroit unveil a 1960 car powered by an 
engine of aluminum! 

Alcoa® Aluminum has been a part of American cars for some time. 
You’ve enjoyed the great advantages of aluminum trim—sapphire-hard 
finish, corrosion resistant, designed to stay gleaming, showroom bright 
with less maintenance. You’ve been safer with aluminum brakes— 
which throw off heat faster, run cooler, reduce brake “fading.” In the 


near future, you’ll see aluminum radiators, even strong, beautiful 
aluminum bumpers. 

And now, thanks to the constant endeavors of many, many auto- 
motive men through the years, the aluminum engine is here! Watch 
for the announcement! 

FREE BOOKLET! Questions You May Ask About Aluminum in the New Cars. 
Write: Aluminum Company of America, 1810JW Alcoa Building, Pitts- 
burgh 19, Pennsylvania. 

For exciting drama watch “‘Alcoa Presents’’ every Tuesday, ABC-TV, and 
the Emmy Award winning “‘Alcoa Theatre’’ alternate Mondays, NBC-TV 


ALCOA ALUMINUM 


Gives every car more Gleam and Go! 
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PRINZ CAR GENIUS 


| PRINZ DEALER PROFITS! 


ov Only $1,398 P.O. E., N. Y., Full Retail Price! 

¥ Up to 50 Miles Per Gallon—72 M.P.H. Speed! 
v Ist Place Winner in Little LeMans Race! 

v Made by West German Precision Craftsmen! 

¢¥ Aluminum, Air Cooled 26 & 36 H.P. Rear Engine! 
v¥ Excellent Parts Availability & Service Training! 





The greatest value for your dollar in America 


NSUGPRINZ 


Latest West German Import 
For franchise information, write or call midwest distributors 


MID-WEST IMPORTS CO. 
222 N. LAFAYETTE BLVD. PH. CE 3-3154 
SOUTH BEND, IND. 


U. S. IMPORTERS—FADEX COMMERCIAL CORPORATION 
487 Park Ave., New York 22, N. Y.—Ph. Plaza 1-7200 





























THIS MATTRESS WILL HELP YOU 
CLOSE STATION WAGON SALES 





























It’s true. You can close more station wagon sales by selling 
a Travel-Ease mattress as an accessory. They are custom 
made to cover every inch of floor in any model wagon you 
sell. Your prospects will notice the superior, comfort-giving 
construction and functional qualities of a Travel-Ease mat- 
tress . . . a must for today's large families. In the hands 
of your salesmen it's a potent EXTRA sales weapon that'll 
induce buying . . . close more station wagon sales! 


SOLD ONLY THROUGH NEW CAR DEALERS. Write 
Trave/.£ase Corp. 2185 East 14th St,, Cleveland, Ohio 


Solesmen: A few exclusive territories are available. 




















$710*; Two-ten (8) station 


’53 Two-ten 4-dr., $285. 


Used-Car Auction Prices || 3 tiszs 8 


DeSOTO—’53 4-dr., $310* (ps). 
DODGE—’56 Coronet (6) 2-dr., 
"54 Coronet (6) 4-dr., $280. 








(Continued from Page 46) 


(8) sport sedan, $1,330* (ps); sport 

coupe, $1,200*; 2-dr., $1,085*; Two-ten 

(8) station wagon, $1,085*; Delray, 

$990*; 4-dr., $885*; One-fifty (6) 2-dr., 
0 


$660. 

"55 Bel Air (8) 2-dr., $1,015* (ps); sport 
coupe, $985*; 4-dr., $865* (ps); conv., 
$785; Two-ten (8) sport coupe, $965*; 
Delray, $835; 2-dr., $700; One-fifty 
(6) 2-dr., $570. 

’54 Bel Air 4-dr., $500*, $485*; Two-ten 
2-dr., $390*. 

"53 Bel Air sport coupe, $500*; 2-dr., 
$405", $385*; 4-dr., $380; Two-ten 
4-dr., $325*; 2-dr., $285; One-fifty 
delivery sedan, $235. 

*52 Deluxe 4-dr., $235*. 

"50 Deluxe 4-dr., $185. 

'36 Master Deluxe 4-dr., $175. 

CHRYSLER—’58 NY 2-dr. hardtop, §$2,- 
530* (ps). 

52 Town & Country, $410*. 

*51 Windsor 4-dr., $125. 

DeSOTO — ‘56 Firedome 4-dr. hardtop, 
$980* (ps). 

’54 Firedome 4-dr., $435* (ps). 

’53 Firedome 4-dr., $325* (ps). 

DODGE—’'57 Custom Royal (8) 2-dr. hard- 
top, $1,480*. 

’55 Royal (8) 2-dr. hardtop, $860*, $735. 

’54 Royal (8) 2-dr. hardtop, $485* (ps). 

’53 Meadowbrook (6) 4-dr., $175*; Coro- 
net (8) 4-dr., $115. 

EDSEL—’58 Citation conv., $1,865* (ps); 
4-dr, hardtop, $1,510* (ps); Pacer 2- 
dr. hardtop, $1,615* (ps); Corsair 2- 
dr. hardtop, $1,500* (ps). 

FORD-—'59 Thunderbird (8), $4,000* (ps), 
$3,800* (ps), $3,650* (ps), $3,550* 
(ps), $3,370*; Galaxie (8) 2-dr. Vic- 
toria, $2,350* (ps). 

*58 Thunderbird (8), $3,080* (ps); Coun. 
try Sedan (8) 4-dr., $1,915* (ps), $1,- 
880° (ps); Fairlane (8) 500 2-dr. Vic- 
toria, $1,790* (ps); 4-dr. Victoria, 
$1,640* (ps); Fairlane (8) 4-dr, Vic- 
oa $1,425*; Custom (8) 300 4-dr., 
$1,18: 

"57 Thunderbird (8), $2,660*, $2,630* 
(ps), $2,550°; Country Sedan (8) 4-dr., 
$1,565", $1, 550°; Fairlane 500 (8) 2° 
dr. Victoria, $1,550*, $1,395* (ps); 
2-dr., $1,235° (ps), $1,125*; conv., 
$1,165* (ps); Custom 300 (8) 4-dr., 
$1,100*; Custom (8) 2-dr., $785; Cus- 
tom (6) utility sedan, $735. 

'S6 Thunderbird (8), $1,980; Parklane 
(8) 4-dr., $1,250*; Fairlane (8) 2-dr., 
$895*, $710*, $690°. 

’55 Thunderbird (8), $1,750*; Country 
Sedan (8) 4-dr., $750 (ps); Fairlane 
(8) conv., $740, $550*; 4-dr., $625*; 
Ranch Wagon (6) 2-dr., $685*; Ranch 
Wagon (8) 2-dr., $465. 

’54 Country Squire (8) 4-dr., $600; Crest 
(8) Skyliner, $535*; 2-dr. Victoria, 
$465*; conv., $395*; 4-dr., $355°; 
Country Sedan (8) 4-dr., $450; Custom 
(8) 4-dr., $425*; Ranch Wagon (8) 
2-dr., $395*. 

*53 Ranch Wagon (6) 2-dr., $435; Cus- 
tom (8) 2-dr., $370*, $370; Custom 
(6) 4-dr., $295, $275; Main (6) 4-dr., 

75 


$275. 
"50 Custom (8) station wagon, $270. 
LINCOLN — '57 Premiere 4-dr. hardtop, 
$2,390* (ps); Capri 4-dr. hardtop, $1,- 
835* (ps). 
"54 Capri 2-dr., $675* (ps). 
MERCURY—’'58 Commander 4-dr., $1,875*. 

"57 Montclair 2-dr., $1,400*; Monterey 
2-dr., $1,380* (ps), $1,320* (ps). 

"56 Monterey station wagon (9 pass.), 
$1,230* (ps), $1,090* (ps); 4-dr. hard- 
top, $965* (ps); Custom 2-dr., $885", 
$845*; sport coupe, $900*. 

"55 Monterey 2-dr., $950* (ps), $765*; 
station wagon, $850*; 4-dr., $770* 
(ps), $735*; Montclair 2-dr., $830*. 

*54 Monterey 2-dr., $505* (ps). 

’51 Monterey 4-dr., $100. 

OLDSMOBILE—’ 59 (88) sport coupe, $2,- 


885 (ps). 

"58 (88) Super 4-dr. Holiday, $2,425* 
(ps); 2-dr. Holiday, $2,055* (ps); (88) 
4-dr. Holiday, $2,200* (ps). 

"57 (88) Fiesta, $1,685* (ps); (88) 2-dr. 
Holiday, $1,495* (ps). 

"56 (88) 2-dr. Holiday, §$2,175*; (88) 
Super 2-dr. Holiday, $1,085* (ps). 
"55 (98) conv., $1,005* (ps); 4-dr. Holi- 
day, $1,000* (ps); 2-dr. Holiday, $800* 

(ps); (88) 2-dr. Holiday, $990*. 

*54 (88) Super conv., $600*. 

’53 (98) 4-dr., $380* (ps); 2-dr. Holiday, 
275°. 


$ 
51 (88) Super 2-dr., $195*; (98) 4-dr., 


$120°. 

PLYMOUTH—’58 Suburban (8) 2-dr., $1,- 
750* (ps); Belvedere (8) conv., §$1,- 
550*; Savoy (8) 4-dr., $1,395*; Plaza 
(8) 4-dr., $1,135; 2-dr., $1,100. 

*57 Fury (8) 2-dr. hardtop, $1,500* (ps); 
Suburban (8) 4-dr., $1,475*; Belvedere 
(8) 2-dr. hardtop, $1,370; 2-dr., $1,- 
150*; Savoy (8) 2-dr., $1,095*; 4-dr., 
$1,010* (ps), $980; Savoy (6) 4-dr., 


$895". 
’56 Savoy (8) 2- dr. hardtop, $850; Plaza 
(8) 4-dr., $710 


"55S Belvedere i= 2. dr., $725*; Plaza (6) 
Suburban, $725; 4-dr., $585. 

"54 sagt coy Suburban, $495*; Savoy 
4-dr., $40 

"53 AD. ol $365; Cambridge 4-dr., 
$185. 

’51 Concord, $150 

PONTIAC—’58 Star Chief 2-dr. Catalina, 
$2,340* (ps). 

’57 Chieftain 4-dr. Catalina, $1,285*; 2- 
dr, Catalina, $1,060*. 

55 Star Chief 2-dr. Catalina, $785*, 
$580* (ps); Chieftain 2-dr,. Catalina, 
$585*, $475°* 

‘54 Star Chief 2-dr. Catalina, $480*; 
4-dr., $285*, $135* (ps). 

"53 Chieftain 4-dr., $260*, $160*; 2-dr., 
$170 

RAMBLER—’57 Custom (6) 4-dr., $1,050 
(ps). 

’56 Super 4-dr., $710*. 

’55 Custom Cross Country, $900*; Super 
2-dr., $600. 

*50 Custom conv., $125. 

STUDEBAKER-~'58 Champion (6) 4-dr., 
$1,100". 

’54 Regal (6) station wagon, $490. 

"53 Champion (6) 2-dr., $355*. 

MISCELLANEOUS—’59 Chevrolet (8) El 
Camino, $2,150*; Ford (8) F350 cab 
& chassis, $1,550. 

*58 GMC (8) %-ton pickup, $1,415. 

"57 Ford (6) F-100 %-ton pickup, $1,- 
285*; Chevrolet (6) %-ton pickup, $1,- 
170, $985; Dodge (8) %-ton pickup, 
$780. 

"56 Chevrolet (6) Sub, $830*. 





’55 Chevrolet (6) ‘%-ton pickup, $685, 


'55 Bel Air (8) 2-dr. hardtop, $875, 


wagon 2- 


dr., $650; Two-ten (6) 2-dr., $420 


$585. 


EDSEL—’'58 Pacer 2-dr. hardtop, $1,360* 


(ps). 
’54 Ford (8) F-100 %-ton pickup, $575; | FORD — '59 Galaxie (8) 2-dr. Victoria, 
%-ton pickup, $435*; F-100 (6) %-ton $2,250* (ps); conv., $2,160*. 
pickup, $395; Chevrolet %-ton pickup, "58 Fairlane (8) 4-dr, Victoria, $1,665* 
7 (ps); conv., $1,550* (ps); Fairlane 500 
’53 Ford (8) Courier, $295. (8) 2-dr,. Victoria, $1,500*; Country 
’52 Ford (8) F-1 %-ton pickup, $325; Sedan (8) 4-dr., $1,435* (ps), $1,250*, 
F-1 (6) %-ton pickup, $300; panel, $1,200* (ps); Custom 300 (6) 4-dr., 
$225. $1,110; Custom 300 (8) 2-dr., $900. 
"51 Chevrolet Sub, $120. ’57 Country Sedan (8) 4-dr., $1,370* 
’48 Pord (6) F-1 %-ton stake, $275. (ps); Country Sedan (6) 4-dr., §$1,- 
"41 Studebaker %-ton pickup, $125. 055*; Fairlane 500 (8) 2-dr. Victoria, 
$1,250, $1,130* (ps); Ranch Wagon 
NASHVILLE TENN (8) 2-dr., $985; Custom (6) 2-dr., 
‘ i ” ° $720; Custom (8) 2-dr., $675. 
Nashville Auto Auction, Sale every Wed- '56 Fairlane (8) conv., $1,025* (ps), 


nesday. Prices are for sale of Sept. 16. $770* (ps), aA 

The market is soft, Sold 115 cars from try Sedan (8) 4-dr., $875* ( 

177 consignments. $720, $625*; Ranch Wagon 
vb * . 

BUICK—’56 Special Estate Wagon, $1,- 3770" (ps); Ranch Wagon 

160°; 4-dr. Riviera, $900*, 2 at $890*; 


$700*; 4-dr., $620; Coun- 


Ps), $800, 
(6) 2-dr., 
(8) 2-dr., 


$725; Custom (6) 2-dr., $710*; 4-dr., 
10 


Century 4-dr, Riviera, $1,045* (ps). an ee - 670°: Fairla 
CADILLAC—'58 (62) 4-dr. hardtop, $3,-| "°% SN” victoria, $690°; 2-dr., $500%5 
350° | (ps). Ranch Wagon (8) 2-dr., $575*; Coun- 
"57 (62) 4-dr., $2,400* (ps). try Sedan (6) 4-dr., $460*. 
he 4-dr., $1,600* (ps); 2-dr., $1,- ’53 Custom (8) 2-dr. Victoria, $380. 
“ty ps). NCOLN—’53 Capri 4-dr., $175* (ps). 
"55 (60) Special 4-dr., $1,425* (ps); (62) MERCURY — 58 Commuter 2-dr., $1,170*, 
4-dr., $1,400° (ps). ’56 Custom station wagon 4-dr., $930*. 
CHEVROLET—’59 Impala (8) 4-dr., $2,- ’52 Custom 2-dr. hardtop, $240. 
055; Impala (6) 4-dr., $1,795*. NASH "53 Ambassador 2-dr, hardtop, 
"58 Bel Air (6) 2-dr., $1,475, $1,380, $260*. 
$1,370, $1,330. OLDSMOBILE —'58 (88) 2-dr. Holiday, 
57 Bel Air (8) 4-dr. hardtop, $1,505* $1,835* (ps). 
(ps); Two-ten (8) Delray, $1,400; 4- ’57 (98) 4-dr., $1,255* (ps). 
dr., $1,300; Two-ten (6) 2-dr., $940. ’55 (98) 4-dr. Holiday, $845* (ps), $800* 
"56 Bel Air (8) conv., $1,155*, $895*; (ps); conv., $770* (ps); (88) 4-dr. 
Two-ten (6) 2-dr., $830, $820, 2 at Holiday, $775*; 2-dr., $700*. 
$800*, $585. "53 (88) 4-dr., $465. 


"55 Bel Air (8) 2-dr. hardtop, $880*,| pacKARD—’53 Clipper 4-dr., $230*. 
$705*; Bel Air (6) 2-dr., $610*; Two-| pLyMOUTH—’'58 Savoy (8) 2-dr. hardtop, 


ten (8) 2-dr., $755, $625, $620. $1,100"; Plaza (8) 2-dr., $1,050* 
'54 Two-ten 2-dr., $580, $400. 57 Savoy (8) 4-dr, hardtop, $1,125*. 
’53 Bel Air 4-dr., $390*, $380. '55 Savoy (6) 2-dr., $375. 
DODGE—’58 Coronet (8) 4-dr., $1,500*. PONTIAC—’'57 Star Chief 4-dr. Catalina, 
'57 Royal Custom (8) 4-dr., $1,315*; $1,090*. 

Coronet (8) 4-dr., $1,030*%; Coronet ’5S Chieftain 4-dr., $480; Safari, $480*. 
(6) 2-dr., $820*. 52 Chieftain 2-dr, Catalina, $210*. 
FORD—’59 Galaxie (8) 4-dr., $2,165*, $2,- | RAMBLER—’59 Custom (6) Cross Coun- 

065*; Custom 300 (8) 4-dr., $1,780. try, $2,100. 
'58 Country Sedan (8) 4-dr., $1,565; ’55 Custom Cross Country, $510. 


Fairlane (8) 4-dr., $1,500*; 2-dr., $1,-| STU ag + ahead Silver Hawk (8) 2- 


dr., $1,290 


4, 


340; Custom 300 (6) 2-dr., $1 


"57 Fairlane 500 (8) 2-dr. Victoria, $1, - a” ELLANEOUS— ’58 Willys Jeep, $1,- 
85. 


360*, $1,275*, $1,260*; conv., $1,240*; 


2-dr., $1,235*, $1,080; Custom 300 (6) 86 International (6) %-ton pickup, $310. 
4-dr., $1,035; Ranch Wagon (6) 2-dr., ’55 Ford (6) %-ton pickup, $500; (8) 
$915; Fairlane (8) 2-dr., $875, $760. \%-ton pickup, $425. 
'56 Fairlane (8) 2-dr., $935, $840, $800. S A E 
‘55 Fairlane (8) 2-dr. Victoria, 2 at TTI 
$855, $775, $680, $657. SE + 
"54 Crest (6) 4-dr., $405. South Seattle Auto Auction, Sale every 
’53 Custom (6) 4-dr., $305*, $305; Cus-| Wednesday. Prices are for sale of Sept. 16. 
tom (8) 4-dr., $210. BUICK—’59 LeSabre 4-dr. hardtop, §2,- 
LINCOLN — '53 Cosmopolitan 2-dr. hard- 350* (ps). 
top, $365*. 56 Super 2-dr. Riviera, $1,050* (ps); 
MERCU RY —-'57 Monterey 2-dr. hardtop, Special 2-dr., $835*. 
$1,010*. *55 Century 2-dr. Riviera, $930*. 


‘56 Montclair 2-dr. hardtop, $955, $945* | CADILLAC—'59 (62) Sedan de Ville, $4,- 


900* (ps), $4,555* (ps); 


Coupe de 


(ps). 
OLDSMOBILE — ’'57 (98) 4-dr., $1,500* Ville, $4,600* (ps). 
(ps); (88) 2-dr., $1,390*, $1,325*. ’58 (62) conv., $3,475* (ps); Coupe de 
’56 (88) 2-dr., $930*, $795*, $775*. Ville, $3,395* (ps). 
"5S (88) 4-dr., $1,180* (ps), $750*; ’57 (62) coupe, $2,675* (ps), $2,650*° 
4-dr. Holiday, $870*, $850*. (ps); 4-dr., $2,520* (ps). 
"54 (88) Super 2-dr. Holiday, $755* (ps). "56 (62) 4-dr., $1,510* (ps). 
’53 (88) 4-dr., $310* (ps). CHEVROLET—'59 Impala (8) 2-dr. hard- 
PLYMOUTH-— "57 Savoy (6) 4-dr. hardtop, top, $2,395* (ps), $2,225; 4-dr., $2,- 
$940*; Suburban (6) Custom 2-dr., 295* (ps). 
$830. ’58 Brookwood (8), $1,850%; Biscayne 
’56 Belvedere (8) 2-dr. hardtop, $870*; (8) 4-dr., $1,595", $1,505, $1,395. 
Belvedere (6) 4-dr., $650*; Plaza (6) ’57 Bel Air (8) 4-dr. hardtop, $1,605*. 
4-dr., $450*. ’56 Bel Air (8) 4-dr. hardtop, $1,330°; 
’55 Savoy (6) 4-dr., $525; Belvedere (8) Two-ten (8) 4-dr., $765. 
2-dr., $440; Plaza (6) 2-dr., $425. ’54 Bel Air conv., $805* (ps); 2-dr., 
PONTIAC—’57 Chieftain Safari 4-dr., $1,- $660"; Two-ten 4-dr., $595*; Delray 
470*, $1,255*, $1,090*. 2-dr., $525*; One-fifty 2-dr., $495. 
’56 Chieftain 2-dr. Catalina, $875", ’53 Bel Air 4-dr., $425. 
$825°*. ’52 Deluxe 4-dr., $390. 
’55 Chieftain 4-dr., $805*, $68*0, $490*. ’51 2-dr., $265. 
"54 Chieftain 4-dr., $450* (ps). DeSOTO—’'55 Firedome station wagon, $1,- 
"53 Chieftain 2-dr., $235*, $175. 150* (ps). 
STUDEBAKER — '53 Champion (6) 2-dr., | DODGE—’58 Coronet (8) 2-dr. hardtop, 
$175. $1,725* (ps). 


WEST PALM BEACH, FLA. | ,,.53 Coronet (8) 4-dr., $295°. 

J * |FORD—'59 Thunderbird hardtop 

West Palm Beach Auto Auction. Sale (ps); Galaxie (8) 2-dr. Vict 
every Thursday. Prices are for sale of 350* (ps). 


'57 Coronet (8) 2-dr. hardtop, $1,450*. 


, $3,550* 
oria, $2,- 


Sept. 17. Market took a drop today, but ’58 Fairlane 500 (8) conv., $1,715* (ps). 


most of the sellers were letting them go 57 Thunderbird (8) hardtop, 











$2,405; 





at the lower prices. Country Sedan (8), $1,550*, $1,400*; 
BUICK—’59 LeSabre 2-dr. hardtop, §$2,- Fairlane 500 (8) 4-dr. Victoria, $1,- 
200*. 450* (ps), $1,400* (ps), $1,130°; 

’57 Century 2-dr. Riviera, $1,420* (ps). Ranch Wagon (8), $1,185*; Custom 

’54 Super 2-dr. Riviera, $445* (ps), $435° 300 (8) 2-dr., $1,110*; 4-dr., $1,095; 
(ps). Main (6) 2-dr., $955, $710. 

’53 Special 2-dr. Riviera, $210. ’56 Thunderbird hardtop, $2,200; Coun- 

CADILLAC—’57 (62) 4-dr., $2,500* (ps); try Sedan (8), $1,165*, $1,155*; Fair- 
2-dr. hardtop, $2,450* (ps); 4-dr. hard- lane (8) 4-dr., $1,080%, $980* (ps); 
top, $2,400* (ps). Ranch ba (8), $1,010; Custom (8) 

"56 (62) Sedan de Ville, $1,460* (ps); 4-dr., a 
4-dr., $1,510* (ps). 55 Fairlane (8) conv., $1,030*; 2- Fr. 

'53 (60) Special 4-dr., $275. Victoria, $990*, $945*; 4-dr., $945 

*49 (62) conv., 2 at $150*. (ps); Country Sedan (8), $955*. 60: 

CHEVROLET—’'59 Nomad (8) 4-dr., $2,- 54 Custom (8) club coupe, $635*, $360; 
975* (ps); Parklane (8) 4-dr., $2,- Main (6) 4-dr., $435. x 
230* (ps); Impala (8) 4-dr., $2,125*| °53 Country Sedan (8) $605; Custom 
(ps). (8) club coupe, $425* a 

58 Impala (8) conv. $1,705* (ps); Del-| °52 Custom (8) 4-dr., $320*, $315, $205; 
ray (8) 2-dr., $1,225 club coupe, $285. 

57 Bel Air (8) ‘conv., $1,650* (ps), | MERCURY—’'59 Commuter, $2,600* (PS). 
$1,390*; Nomad (8) 2-dr., $1,560*; ’58 Monterey 4-dr. hardtop, $1,760* (oe, 
Two-ten (6) station wagon 2-dr., bee Monterey station wagon, $1,3 
$1,000*; 2-dr., $995. ps). 

56 Two- ten (8) 4-dr, hardtop, $1,040* 55 Montclair 4-dr., $675*. 

(ps); Bel Air (6) 2-dr., $1,010*. (Continued | on Page 49, _ Col. 1) ae 
ADVERTISEMENT 


ry er 





roe, La., rates his Childers Continental Carports. Mr. McCain says 
the attractive picture created by (Continental Carports) has .. 


creates it is amazing how cool it is in the shade of the carport.” 
how Childers Carports can increase your sales on Page 61. 





$520; Ford (8) %-ton pickup, $585*. 








“OUR GREATEST ASSET,” is bow W. McCain of Richards-McCain, Mon- 


increased our retail sales. In addition to the ‘eye appeal’ your " product 
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75 Custom 300 (8) 4-dr., $1,400* 3 ° - . 
- Custom (6) 2-dr., gi i20" (ps) pg ag ge — $650°; 4-dr., $575; One-fifty (8) 2-dr., 
~ U Cc tj p > "ST Fairlane 500 (8) 4-dr., $1,265*; 2-dr., 94 Chlertain 4:4 essen’ ms toes.’ $500, $455; Two-ten (6) 2-dr., 
: ; irlane (8) 2-dr., $1,135*;| °53 Chieft -dr., , , . 
d- a A oO Cc Gaiam’ ta ane “ 5°; eftain 2-dr., $175. 54 4-dr., $375, $340; One-fifty 2-dr 
S r uC ion ri es ar. $875") |” $4-125°, $1,070°; 2-| RAMBLER—'59 Super 4-dr., $1,685. $210. 4 7 
'56 Country Sedan (8) 4-dr., $940*: - Super 4-dr., $1,405. "51 Deluxe 4-dr., $110*. 
Ranch Wagon, (8) 2-dr,, $000°, $810; | ‘54 Custom Cross Gountry.* soo; A-dr.,| BOMGS ae eieeame (fat. $000% (pe), 
airlane ( -dr., *; 4-dr. ° , + £-GF., j 
= (Continued from Page 48) (on: Se S) Ta. pe Se18 gene Super 4-dr., $625, (ps). 58 Coronet (8) conv., $1,660* 
. $510: 4-dr., $595* , ' ‘ustom 2-dr., $200*. ’54 Sierra (6) station wagon 2-d 
" . : : ‘ : n r., $200. 
Dees mtuintor tac, sor, | T-Res itath, Want Bee PNG | “SE Gent bate te fas ee: | PURERAKER “Sr Seeman 8) 2-6. | pony a tne So ee. Haase 
‘ 2 +s . oy ‘ *, . : ustom -dr., 0, $525*, $420°, . —" irlane 500 (6) 4-dr., $1, ®, 
15e oLemaealin be. Fu OE Shethte pnts wren oa (8) stati on $355; Fairlane (8) 2-dr., $525°. ’55 Commander (8) 2-dr., $170*. "58 Thunderbird 2-dr. hardtop, tee 
00 = ae oo 5 y, — ™ = £ ~t ye $1,085 ; ’54 Custom (8) 2-dr., $290, $180, $155*; "53 Commander (8) 2-dr., $225*. (ps), $2,600* (ps); Ranch Wagon (6) 
ry =o ; i »» $i, , $1,050, $1,010, $1,005; Ranch Wagon (6) 2-dr., $170. MISCELLANEOUS—’54 Ford Van 2-Ton $1,230°; Custom 300 (6) 2-dr., $1,185. 
y*, 56 (88) Super 4-dr. Holiday, $1,070 station wagon, $1,000; One-fifty (6) ’53 Custom (6) 2-dr., $185, $110°*. 80. ; *57 Custom (8) 4-dr., $1,000 Rai ein 
r.. ods) a etait eacaee aaa — wagon, $1,105*; 2-dr., $1,010*, ee Crown limousine, $215*| ‘'52 Chevrolet %-Ton pickup, $265. ee Ranch Wagon (8) 2-dr., $810*; Fair- 
; J , , ’ . , ; ps). ane (6) Sunliner conv., $745* 
o* 54 (88) Super 2-dr. Holiday, $830* (ps). 56 Two-ten (8) 4-dr., $965*, $815*; sta- | MERCURY—’57 V. , : , 
; ’ ia a : } -_ oyager 2-dr., $1,465*; 55 Fairlane (6) 2-dr. Victori bd 
Si ae metal a ae la a OR 2 kl ered a rare ee 5 Enh haagi lst 
‘ : 4-dr., . ; x ; 2-dr., ; : -dr., $1,140*, Greater New York Auto Auction, Inc. 4-dr., $400. : 
on Pees th) ede GLa, ete. $1,275; oft (6) 2-dr., $670, $545; 4-dr., $670. ’56 Montclair 2-dr., $750°*. Sale every Tuesday. Prices are for p aes ’53 Custom (6) 2-dr., $210. 
es ‘aa Gaeeaers a) Bede. bandeep, 9000°: Bel Air (8) 4-dr., $830*, $380*°; 2-dr., "54 Monterey 2-dr., $400*; 4-dr., $250*.| Sept. 15. Weather was cloudy and cool. *52 Ranch Wagon (8) 2-dr., $260. 
s Rng ng Reg =e . ; fects y's ae ph nage CL EmCnTLA—~e8 (88) 4-dr., $2,085 Petes firmed somewhat over the previous} LINCOLN—'56 Premiere 4-dr., $1,290* 
3), P r., lo -dr., : - ps). week’s sale. Trading was more active with (ps). 
3, fee Buburoen, $500.) ‘oh Bat" Kirstin, giao", ear, $260;| "Sgucanoe, gtege (pe), 2? 8 | Rentae ser Special” Rotate nemsouoes dae, $200 A Mandton 
; ; , $500. -dr., ; 2-dr., : ‘ ) &, (ps). K—'57 Special Estate Wagon, $1,- 900*; 4-dr., $855. 
r., - + wane ag $260. ; One-fifty 4-dr., $335. "56 (88) 4-dr., $1,130* (ps); (98) 4-dr., 355° (ps). sends "55 Montclair conv., $555*. 
“x PONTIAC—'56 Star Chief 2-dr. Catalina at tn aie eee cian? $1,075* (ps). 56 Super conv., $865* (ps); Special 2-dr *54 Custom 2-dr., $295*. 
r., oS r . , om Bel Air club coupe, $175. "55 (88) 4-dr., $710*, $690*; 2-dr., $520*; Riviera, $825*; conv., $790° "|. °52 Custom 4-dr., $135. 
“ae Udita thy cue. G008; Catstiata |" RYSLER—’57 Saratoga 4-dr., $1,750* (98) 4-dr., $630* (ps). 54 Super 4-dr., $215*. ; OLDSMOBILE—'55 (88) 4-dr., $675* (ps) 
ae (6) 4-ar., 4900" ” 5; e (ps); Windsor 4-dr., $1,250* (ps). PLYMOUTH—’58 Belvedere (8) 4-dr., $1,- ’52 Super 4-dr., $145°. 54 (88) 4-dr., $610* (ps), $435* (ps). 
; RAMBLER—’58 Super (6) station wagon DeSOTO—’57 Firedome 2-dr. hardtop, $1,- 375*; Savoy (8) 2-dr., $1,180*. CADILLAC—’58 (62) Sedan de Ville, $2,-| 53 (88) 4-dr., $265*, $200* 
in- a o — ) n gon, 165" (ps). ’57 Savov (8) 2-dr., $1,000*; Plaza (8) 900* (ps). "| PLYMOUTH—'59 Suburban (8) 4-dr., $2,- 
54 Super station wagon, $680; hardto *56 Fireflite 4-dr., $835* (ps). 2-dr., $780°*. 51 (62) 4-dr., $165* 050; Fury (8) 2-dr. hardtop, $1,960°. | 
4. 4 gon, ; P mm Suburban station wagon, $215* (ps). 56 Suburban (8) 2-dr., $690; Belvedere | CHEVROLET—'59 Impala (8) conv., $2,-| ‘58 Belvedere (6) 4-dr., $1,230*. | % 
. STUDEBAKER—’57 President (8) 4-dr yy 56 Custom Royal (8) 4-dr., (8) 2-dr., $685*°, $560; Plaza (8) 4- 410° (ps). ; ’57 Belvedere (8) conv., $1,170* (ps); 
: $1,080° e 158 Coronet (8) 4-dr $380 Sav aie ity 4-dr., $520°;/ °S8 Bel Air (8) 2-dr., $1,540°; 4-dr., Suburban (6) 4-dr., $910. 
’ , . ; : -dr., } avoy (6) 4-dr., : $1,465; Biscayne (8) 4-dr., -| ‘°56 Savoy (6) 4-dr., $560. 
»p =— "GL 700, $1,686, Btudebaker £5) EDGEL.’'s8 Corsais’ Sar $1,500* (ps) 6) 4a, 9008. conv., $245*; Savoy 5°. sre coach Be "55 Belvedere (6) ovdr, hardtop, $590*; 
) ckup, $1,700, $1,685; . -dr., $1, . -dr., ’ ’57 Bel Air (8) station w: -dr. . Belvedere (8) conv., $525; 
ie’ acd top vtec vickan, oTte FORD—'59 Thunderbird (8) conv., $3,380*; | PONTIAC—'58 Chieftain 4-dr., $1,700°. 375; Two-ten (8) station wagon 4-1r, ae ee 
Ly, ‘or ) %-Ton pickup, , ccna (ps); Custom (8) conv., "57 Star Chief 4-dr., $1,305* (ps); Super $1,250; 4-dr., $1,135*; 2-dr., $855. "| _ "54 Savoy 4-dr., $250 
noi 160". Chief 4-dr., $1,250°. '56 Bel ‘Air (8) conv., $1,025; Two-ten| PONTIAC—'S6 Star Chief co ; 
0" FARGO, N. D. *O-dr. winardtop “3 830", “(pe); Fairlane be - ~— Catalina, $890; Star (8) 2-dr., $860°. Precise Chieftain 2-dr. Catalina, $880" (ps). 
-dr. » $2, : rlane ef conv., *; Chi -dr., ’ 7" . 2. , " : 
4 Geadintn dnetm Ge, tee, Gels every (8) a-d., $1.625° (pe), $1008, $1.470°. $700". $800 Chieftain 4-dr yk. Ey gt" oe, a 5 (pe); 2-dr. 55 Chieftain 4-dr., $595*. 
" 3 ) conv., (Continued on Page 50, Col, 3) 





Thursday. Prices are for sale of Sept, 17. 
Most activity in recent weeks. Sold 93 cars 
from 148 consignments. 
Pp, BUICK—’58 Special 2-dr., $1,420. 
’55 Special 4-dr., $700* (ps); 2-dr., 
$650*; Super 2-dr. Riviera, $675*. 
’54 Super 4-dr. Riviera, $370*. 
a, ’53 Super 4-dr., $325*. 
52 Super 4-dr., $160*; 2-dr. Riviera, 
a $105°. 
CADILLAC—’55 (62) 4-dr., $1,350* (ps). 
n- '54 (60) 4-dr., $1,000* (ps). 
"52 4-dr., $350* (ps). 
’51 4-dr., $325* (ps). 
2- CHEVROLET—’59 Impala (8) conv., $2,- 
300°, 
L- ‘58 Bel Air (8) 4-dr., $1,625*; Biscayne 
(8) 4-dr., $1,489, $1,460*, $1,415", 
0. $1,400* (ps), $1,365*; DelRay (6) 4- 
8) dr., $1,165, 
’57 Bel Air (8) 4-dr., $1,390" (ps), $1,- 
380* (ps); Two-ten (8) 4-dr., $1,150. 
’56 Two-ten (8) 4-dr., $970. 
’55 Bel Air (6) 4-dr., $650; Two-ten (8) 
ry 2-dr., 2 at $545, $500. 
6. 54 Two-ten (8) 4-dr., $380*. 
* CHRYSLER—’55 Windsor 2-dr. hardtop, 
$705* (ps), $700* (ps). 
); '53 NY 4-dr., $210; Windsor 2-dr., $100. 
DeSOTO—’56 Firedome 4-dr., $725*. 
| ’55 Firedome 4-dr., $675*. 
y= DODGE—'56 Coronet (8) 4-dr., $555*. 





ie 55 Royal (8) 4-dr., $435. 
’54 Coronet (8) 2-dr., $315. 
de 49 2-dr., $100*. 
‘ FORD—'59 Fairlane 500 (8) 2-dr. Victoria, 
D $2,330* (ps). 
’58 Fairlane 500 (8) 4-dr., $1,500* (ps); 
Custom 300 (6) 2-dr., $1,325, $1,190. 
d- ’57 Fairlane (8) 2-dr., $1,095; 4-dr., 
” $970; Custom 300 (8) 2-dr., $1,050; 
4-dr., $915. 
ne ’56 Fairlane (8) 4-dr., $885*; Ranch 


Wagon (8) 2-dr., $750; Custom (6) 
. 4-dr., $675*; Custom (8) 4-dr., $650*. 
° 55 Fairlane (8) 4-dr., $740*, $730; 
conv., $335*; Custom (8) 4-dr., $585; 
” 2-dr., $435. 
ad 54 Custom (8) 4-dr., $475*; 2-dr, Vic- 
toria, $395*; Main (6) 4-dr., $380. 
53 Custom (8) 2-dr. Victoria, $365*; 
2-dr., $220. 
"52 Custom (6) 4-dr., $240. 
d MERCURY—’57 Montclair 4-dr. hardtop, 
$1,300* (ps); Monterey 4-dr., $1,170*. 
P, '56 Custom 4-dr., $895. 
OLDSMOBILE—’58 (88) 4-dr., $1,800*. 
’56 (88) 4-dr., $830*, $820*. 
’65 (88) Super 4-dr., $775* (ps); (98) 
F 4-dr., $550*. 
. *50 4-dr., $105*. 
PACKARD—’53 Clipper 4-dr., $115* (ps). 
4 PLYMOUTH—’57 Savoy (8) 4-dr., $935*; 
, 2-dr., $925*. 
d 55 Belvedere (6) 4-dr., $535. 
a '54 Plaza (6) 2-dr., 3320. 
5 ’53 Suburban 2-dr., $250; Cranbrook 4- 
dr., $250; Savoy 4-dr., $140*, 


5 PONTIAC—’57 Chieftain 4-dr., $1,250*. 
i, "55 Star Chief 4-dr., $455. 

2 ’54 Star Chief 4-dr., $330*. 

4 ’53 Chieftain 4-dr., $260. 

; STUDEBAKER—’56 President station 














wagon, $800*. 
, MISCELLANEOUS—’58 Ford 2-Ton, §$1,- 
4 600. (2 sp.) 3 « 
"D5 Dodge 1%-Ton, $615. (4 sp.) 
. 53 Ford 1%-Ton, $465. a t at s ft é In uffalo 
n FLINT 
- Flint Auto Auction, Sale every Wednes- 
# | day. Prices are for sale of Sept, 16. A Local car dealers know from day to day where their best advertisin 
little better grade of cars were entered to- ° g 
- Bi Gay and the sales were better than the results come from. Their strong preference for the Courier- ess 
two i ks. Pri ‘ood © r 
* [with "the exception of 1960 models which in Buffalo is your tipoff to profitable campaigns in the rich Western 
were slightly lower. Sold 199 cars from 283 N Y RO P COLOR AVAILABLE 
vet mel ew York Market. 
- oe ty ag x Suga $2,600* (ps), BOTH DAILY AND SUNDAY 
’ * (ps), ’ y, 
"38 Super 2-dr’ Riviera, $1,905* (pa). NEW CAR ADVERTISING BY LOCAL DEALERS... 
4-dr., $1,365"; doar.” Riviera, $1,335° 67.9% of total linage appeared in the Courier-Express during 1958. PR uf 
$1,150°, a i : 
"86 ‘Super 4-dr. Riviera, $775*, $760°; USED CAR ADVERTISING BY LOCAL DEALERS... 
55 RM 2-dr,. Rivi , $750*; a ° 
a aot dane aes oak tern 59.7% of the total was carried by the Courier-Express 
$660*, $540* (ps); Super 2-dr. Riviera, O h If f ° : ° 7 + 
$620°' (pe): 4dr. $505*: Special 4-dr. ver half of the total daily linage (excluding Sunday) was run in the 
; Riviera, 2 at $600* (ps). Mornin C s E : ° ‘ 
64 Special A-dr. Riviera, $275", $280°; rning Courier-Express. In the overall Automotive Display Classifi- = 
ee See". Canons Caer ¢- cation, the Courier-Express carried 51.6% of Buffalo’s total. 
| ny Tg Riviera, $365*; Special 
-dr., * 
=r 3 (62) Coupe de Ville, $3,- FOR MORE ADVERTISING FOR YOUR DOLLAR concentrated 
° is). . . . 
of (62) Cone ae matte: on those with more dollars to spend—use the Morning Courier-Express. X r t y 
"52 ( 4-dr., $100* ; sas : ry 
onnvaoLer— * al i he” ini ines It reaches nearly half the families in ABC Buffalo — over one-third of 
* ° -dr., 3 *. P, . 2 
is «SPs frat, §$2,200°; Parkwood all those in the rich 8-County Western New York Market. 
,800*. 
58 T ia (8 , $1,855* (ps), $1,- 5 Member: Metro Sunday Comics and 
800" (pe) pooer. Sar gas ae o OR SATURATION — use the Sunday Courier-Express—the state’s Sunday Magazine Networks 
ws Air (8) 4-dr., $1,600* ; i 
ai scayne (8) ar 518 Bis foe) jk peered — of Manhattan. It blankets the 482,108 Representatives: Scolaro, Meeker & Scott 
| 225%; DelRay (8) 2-dr., $1,090. amilies in Buffalo and the eight surrounding counties 
. Pacific. Coast: Doyle & Hawley 
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\ FORRIGCN CAR PARTS 


LARGEST 
STOCK IN U.S.A. 


/mmediate Delivery 


BRITISH CAR PARTS 


HEPOLITE—Pistons & Rings 
WELLWORTHY—Pistons & Rings 
JAMES—Valves & Guides 
TERRY—Valve Springs 
PAYEN—Gaskets & 
BORG & BECK—Clutches 
LOCKHEED & GIRLING—Brake Parts 
FERODO—Brake Linings, Fan Belts 
LUCAS—ignition, Lamps, etc. 
GLACIER—Engine Bearings 
VANDERVELL—Engine Bearings 
Roller Bearings 
WHITELEY—Water Pumps, Tie Rods, Universals 


il Seals 


& ES—Ball 


@ other top lines 


ITALIAN CAR PARTS 


MARELLI—Iignition, Spark Plugs 
SPESSO—Gaskets 

AKRON—Oi! Seals, Rad. Hose 
R.1.V.—Ball and Roller Bearings 


@ other top lines 








WHOLESALE ONLY 





BECK DISTRIBUTING CORP. 


70 East 131 Street, New York 37, W. Y. 











GERMAN CAR PARTS 
KOLBENSCHMIDT—Pistons 
ATE—Lockheed Brake Parts 
ATE—Valves, Ring Sets 
F & $S—Clutches 
REINZ—Gaskets 
SIMRIT—Oil Seals 
SWF—Windshield Wipers & Motors 
FRESE—Bumpers & Mirrors 
GLYCO—Engine Bearings 
HELLA—Lamps, Horns 

H—Spark Plugs & Ignition 
ENERGIT—Brake and Clutch Linings 
VARTA—Batteries 

@ other top lines 


FRENCH CAR PARTS 


MONOPOLE-POISSY—Pistons, Rings, Valves 
CURTY & Cie.—Gaskets, Oil Seals 
VANDERVELL of FRANCE—Engine Bearings 
COUSSINETS MINCES—Engine Bearings 
SOCIETE FERODO—Brake Linings, Clutches, .Ferlec 
DES FREINS LOCKHEED—Brake Parts 
SOCIETE S.E.V.—Ignition, Fuel Pumps, Wipers 
MARCHAL—Lamps, Light Units, Spark Plugs 
PARIS—RHONE—Generators, Starters, Regulators 
$.N.R.—Ball and Roller Bearings 
JAEGER—S.N.A. —Speedometers, Instruments 

@ other top lines 








Used-Car Auction Prices 











(Continued 


RAMBLER—’'54 Super 2-dr., $310. 
STUDEBAKER—'54 Conestoga (8) 2-dr., 


$425. 
MISCELLANEOUS—’55 Chevrolet pickup, 
$325. 


CALDWELL, N. J. 


Skyline Auto Auction, Sale every Thurs- 
day, Prices are for sale of Sept, 17, Late 
models bringing somewhat softer prices. 
Very active buying on four year and older 
models, Sold 154 cars from 202 consign- 
ments. 

BUICK—’58 Special 
$1,100". 

’57 Special 2-dr, Riviera, 

$1,200*; 4-dr., $1,210*. 

"56 Century 4-dr. Riviera, $1,160*; Spe- 

cial conv., $935*, 

"55 Super 2-dr, Riviera, $875*; Special 

conv., $800*; Century 4-dr, Riviera, 
$545. 

’54 Super 2-dr, 

’53 Super 4-dr. 

‘52 Super 2-dr. 
CADILLAC—' 57 


4-dr., $1,795; 2-dr., 


$1,410*; 2-dr., 


Riviera, $500*. 

, $285°. 

Riviera, $210*, $130*. 
(62) Coupe de Ville, $2,- 


550°. 
"56 (62) 4-dr., $1,590*; 2-dr. hardtop, 
$1,550*; Eldorado 2-dr, hardtop, $1,- 
390°. 


’55 (62) Coupe de Ville, $1,450*. 
’54 (62) 4-dr., $940*, $730*. 
"52 (62) Coupe de Ville, $350*. 


40 2-dr., $175. 
CHEVROLET—’58 Bel Air (8) 4-dr. hard- 
top, $1,620*; Yeoman (8) 4-dr., $1,- 


$440*; Yeoman (6) 4-dr., $1,020*; Bis- 
cayne (8) 4-dr., $1,410*; Biscayne (6) 
2-dr., $1,360*, $1,325*, $1,310*, $1,- 
270, $1,250; 4-dr., $1,355, $1,350, $1,- 
330, $1,395, $1,280. 

’57 Two-ten (6) station wagon, $1,325; 
4-dr., $1,150*, $1,075*, $1,070*, $1,- 
025, $1,000; 2-dr., $985, $810; Two-ten 
(8) 4-dr., $1,205*, $1,020; Bel Air (8) 
conv., $1,160*, 

Air (8) 4-dr., $905*; One-fifty 

(6) 2-dr., $530. 

Air (6) 
Bel Air (8) 4-dr., $525*. 

’54 Bel Air 4-dr., $400*; One-fifty 2-dr., 


2-dr. hardtop, $875*; 


$235. 
’53 Bel Air 2-dr. hardtop, $320*. 
CHRYSLER—’57 Windsor 4-dr. 
Saratoga 4-dr, hardtop, 


hardtop, 


$1,- 

220°. 

"56 NY 4-dr. hardtop, $1,200*; Windsor 
4-dr., $810*. 

"55 Windsor 2-dr. hardtop, 
2-dr, hardtop, $775*. 

’54 NY 4-dr., $255*, 

’52 Saratoga 4-dr., $140*. 

DeSOTO—’'57 Firedome 4-dr., $1,300*; 
Firesweep 4-dr., $1,200". 

'51 Custom 2-dr., $100. 

DODGE—’58 Coronet (8) 4-dr., $1,245*. 

’57 Royal (8) 4-dr., $1,200*; Coronet (8) 
2-dr, hardtop, $1,170*; 4-dr., $1,060", 
$965". 

’*56 Custom Royal (8) 4-dr., $900*; Royal 
(8) conv., $630* 


$870*; NY 











SLASH ROCKER PANEL RECONDITIONING COSTS IN HALF ! 


Now, In 30 Minutes Or Less 
Your Least Experienced Mechanic 
Can Install New, Universal Rocker Panel Repair Kits 


Cut Costly Delays .. . Display Trade-Ins Sooner . . . Sell Them Faster... At 


Are rusty, pitted rocker sills on 
trade-ins tying up your recondition- 
ing department, causing costly de- 
lays in getting salable units on the 
lot? 


Now, with the new, Universal 
Rocker Panel Repair Kit, you can 
slash rocker panel reconditioning 
costs in half! You can display 
trade-ins sooner, sell them faster. 


Your least experienced mechanic 
can install these kits in 30 minutes 
or less! A drill and screwdriver are 
the only tools he needs. 


Rust-proof back plates fit under- 
neath gleaming stainless steel 
moulding to cover rusted out holes. 
Screws fasten out-of-sight on the 
bottom of the rocker panel. No 
welding. No painting. No color 
matching. 

How man j i 

‘ mony socket panel jobs tied up 
Kits. See for 
ing costs in half, 


STOCK ONLY FOUR PAIR TO FIT 9 OUT OF 10 TRADE-INS 
Description 

width-smooth or fluted pattern . ....... 
width-smooth or fluted pattern . ...... 
width-smooth pattern only . . .....4.. 
width (for Chrysler Corp. cars) smooth pattern only . 


Stock No. 

RP-24, 21,” 
RP-31, = 31/,” 
RP-4 4" 
RP-4C 4” 








STOCK ONLY FOUR PAIR of Universal Rocker Panels, and you can handle nine out of 10 cars on the 
road today. Model RP-2!/, and RP-3!/, come in smooth finish (shown above in illustration of panel 
installed on 1957 Dodge) or “fluted” pattern (shown in silhouette). Models RP-4 and RP-4C come in 


smooth finish only. 


your shop last month? This 


an assortment of Universal Rocker Panel Repair 
meee how you can cut rocker panel recondition- 


USE THIS HANDY CHART TO SELECT 
PANELS FOR YOUR SPECIFIC NEEDS 


Better 


Prices 








ww 


ORDER TODAY! BUY FROM YOUR 
HANDY CHART AND COUPON BELOW TO ORDER FOR 
YOUR SPECIFIC NEEDS. WE PAY TRANSPORTATION 
CHARGES. FULL MONEY BACK GUARANTEE. 


OBBER, OR USE THE 


Dealer's Cost 
- $10.56 a pair 
13.65 a pair 
13.65 a pair 
13.65 a pair 


BUY FROM YOUR LOCAL JOBBER 
OR, MAIL THIS COUPON TODAY 











Model Model Year Stock No. 
1948-59 RP-4 
CHEVROLET & 1949-57 & 59 RP-21/2 
PONTIAC 1958 RP-4 
OLDSMOBILE 1950-53 RP-21/2 
1954-59 RP-4 
OPEL-VAUKHALL 1959 RP-31/2 
EDSEL 1958-59 RP-2'/2 
FORD & 1951-56 RP-3'/2 
MERCURY 1987-59 RP-21/, 
RP-3), 
CHRYSLER & a 

DE SOTO 1957-59 

DODGE & 1953-56 RP-21/2 
PLYMOUTH 1957-59 P-4C 
1959 RP-21/2 








—se er Oe OO OO Or ee ee ee ee 


Groboski Industries, inc., 4344 South Western Avenue 
Dept. AN921, Chicago 9, Illinois 


immediately send following pairs of Universal Rocker Panels: 





Steck No. No. Pairs Pattern Stock No. No. Pairs 
RP-2'/2 Poa RUS OM RP-4 ERR R A 
RP-3'/, RP-4C aa 


Terms: 2% 10th Prox—n 30 da. We pay shipping charges. 
Money returned in full if you are not fully satisfied. 
Ser DOE Ee 


Company. 
Address_ 


} 








55 Royal (8) 4-dr., $690*. 
54 Coronet 2-dr., $225°*. 


FORD—'59 Thunderbird (8) 2-dr. hardtop, 


$3,210*. 
58 Fairlane 500 (8) conv., $1,660*; 4- 
dr., $1,510*, $1,505*; Fairlane (8) 


conv., $1,510*. 

’57 Fairlane 500 (8) 2-dr. Victoria, $1,- 
400*; 4-dr., $685; Custom 300 (8) 2- 
dr., $820, 

’56 Fairlane (8) 4-dr., $890; 2-dr., $650*. 

’55 Fairlane (8) 2-dr, Victoria, $805*; 
4-dr., $355*. 

*54 Crest (8) 4-dr., $235*. 

’53 Custom (8) 2-dr., $235. 

IMPERIAL—’57 Imperial 4-dr., $1,700*. 

LINCOLN—’ 57 Premiere 4-dr. hardtop, $1,- 
800". 

’56 Capri 4-dr., $900*. 

’54 Capri 2-dr. hardtop, $425*. 

MERCURY—’57 Montclair 4-dr., $1,375*. 

’56 Monterey 4-dr., $1,000*; sport coupe, 
$900*. 

’55 Monterey 4-dr., $725*, $705*, $425*; 
Montclair 2-dr, hardtop, $595*; 4-dr., 
$420°*. 

"54 Monterey 4-dr., $250*. 

OLDSMOBILE—’57 (88) Super 4-dr. Holi- 


day, $1,600*; (98) 4-dr, Holiday, $1,- 
160°. 

56 (88) 2-dr. Holiday, $1,025; 4-dr., 
$900* 


55 (98) 2-dr. Holiday, $900*; (88) 2-dr. 
Holiday, $745*. 


54 (98) 4-dr., $385*; 2-dr, Holiday, 
$250*; (88) 2-dr. Holiday, $345*; 4- 
dr., $270*. 

’53 (98) 4-dr., $370*. 

*51 (88) Super 2-dr., $125*. 

PACKARD—’53 Mayfair 2-dr. hardtop, 


$150* 

PLYMOUTH—’58 Savoy (8) 2-dr. hardtop, 
$1,270*; 4-dr., $1,190*, $1,080*; Savoy 
(6) 4-dr., $1,175, $1,110. 

’57 Savoy (8) 4-dr., $950*; 2-dr., $830*, 
$780*; Plaza (8) 4-dr., $800. 

’56 Belvedere (8) 4-dr., $805*; Suburban 
(6) 2-dr., $580*. 

55 Belvedere (8) 4-dr., $605*; 2-dr. 
hardtop, $530*; Plaza (6) 2-dr., $325. 

’54 Plaza (6) 4-dr., $390. 

’52 Concord 2-dr., $130. 

’51 station wagon 2-dr., $105. 

PONTIAC-—’58 Star Chief 2-dr. Catalina, 

$1,300". 


’57 Super Chief 4-dr, Catalina, $1,305*. 


’56 Star Chief 2-dr, Catalina, $1,100*; 
Safari 4-dr., $890*. 

’55 Chieftain 4-dr., §740*; 2-dr., $545*. 

’54 Chieftain conv., $325*; 2-dr., $250*. 


’52 Chieftain 2-dr., $175*. 
MISCELLANEOUS—’ 52 Chevrolet (6) pick- 
up, $175. 


DETROIT 


Aptco Auto Auction. Sale every Wednes- 
day. Prices are for sale of Sept. 16. 


BUICK—’57 Special conv., $1,290*; 2-dr., 
$1,280*. 

’56 Special 4-dr., $750*. 

55 Special 2-dr. Riviera, 680*; 4-dr., 
$610* (ps); 2-dr., $575*; Super 4-dr., 
$500* (ps). 

’54 Century 2-dr. Riviera, $600*; RM 


conv., $425* (ps). 
CADILLAC—’57 (62) Coupe de Ville, $2,- 


430* (ps); 2-dr., $2,290* (ps). 
’56 (60) Special 4-dr., $1,600* (ps), $1,- 
525* (ps). 


CHEVROLET—'59 Brookwood (6) 4-dr., 
$1,800. 


"BS Bel Air Delray 


(6) 2-dr., $1,160 


(6) 4-dr., $1,520*; 





City. _Zone__ State. 


SS EE ES ce so see seme al 





from Page 49) 
























































430*; 2-dr., $1,235*; One-fifty (6) 2- 
dr., $900. 

"56 Two-ten (6) 4-dr., $400. 

’55 Bel Air (8) sport coupe, $750*: 2. 
dr., $650*; Bel Air (6) 2-dr., $665*, 

’54 Two-ten 2-dr., $300. 

CHRYSLER—’57 NY 4-dr. hardtop, $1,- 

550* (ps). 

’56 NY 2-dr, hardtop, $1,225* (ps). 


DeSOTO—’57 Firedome 2d-r. hardtop, $1,- 
350* (ps); Firesweep station wagon 
2-dr., $1,335* (ps); 4-dr., $1,150*. 

°56 Firedome 2-dr. hardtop, $955* (ps); 
4-dr., $800*, $790. 

’55 Fireflite conv., $640* (ps). 

DODGE—’57 Coronet (6) 4-dr., $1,070*, 

"55 Coronet (8) 2-dr. hardtop, $680*; 
4-dr., $400*; La Femme (8) 2-dr. hard- 
top, $460*. 

EDSEL-—'59 Villager 4-dr., $2,300*; Cor- 
sair 4-dr. hardtop, $2,300* (ps); 2-dr, 
hardtop, $2,225* (ps); 4-dr., $2,135* 
(ps). 

’58 Pacer 4-dr., $1,385* (ps). 

FORD—'59 Country Sedan (8) 4-dr., $2,- 
360* (ps), $2,355* (ps), $2,350* (ps). 

’58 Thunderbird (8) 2-dr, hardtop, §2,. 
865* (ps); Fairlane 500 (8) 2-dr. Vic 
toria, $1,605*; 4-dr., $1,600* (ps), 
$1,300"; Ranch Wagon (8) 2-dr., $1,- 
480*; Fairlane (8) 4-dr., $1,380*. 

’57 Fairlane 500 (8) 2-dr, Victoria, $1,- 
370* (ps); 4-dr., $1,280*; 4-dr. Vie 
toria, $1,275*, $1,270*; 2-dr., $1,180%; 
Country Squire (8) 4-dr., $1,310* (ps); 
Country Sedan (8) 4-dr., $1,300* ‘psy; 
Fairlane (8) 2-dr. Victoria, $1,150*%; 
Custom (8) 2-dr., $895, $805. 


56 Country Sedan (8) 4-dr., $1,210; 
Country Squire (8) 4-dr., $1,130%; 
Fairlane (8) 2-dr., $700*; Main (6) 
2-dr., $630, $580. 

"55 Country Squire (8) 4-dr., $760*; 
Custom (8) 4-dr., $725*, 2 at $600; 


2-dr., $340*; Fairlane (8) 4-dr., $715; 
Ranch Wagon (8) 2-dr., $590. 


MERCURY—’58 Montclair 4-dr., $1,700*; 
2-dr., $1,675*, $1,600*. 
’57 Montclair 2-dr. hardtop, $1,350*; 


station wagon, $1,300*; 4-dr., $1,070*; 
Monterey conv., $1,225*; 2-dr., $1,225*, 
$1,200*. 

’54 Custom 2-dr., $205. 

’53 Monterey 4-dr., $310. 

OLDSMOBILE—’56 (88) Super conv., §$1,- 
210* (ps); (88) 4-dr. Holiday, $925*; 
4-dr., $885* (ps); 2-dr., $620; (98) 
4-dr., $580* (ps). 

’55 (88) Super 2-dr., $915*, $690* (ps); 
4-dr., $875* (ps); (98) 2-dr. Holiday, 
$660* (ps); (S88) 4-dr., $425. 

’54 (88) 2-dr., $325*. 

’53 (88) 4-dr., $320*. 

PLYMOUTH—’59 Belvedere (8) 2-dr. hard- 


top, $1,850. 
’58 Belvedere (8) 4-dr, hardtop, $1,365*. 
’57 Savoy (8) 4-dr., $1,010*, $785*; 2- 
dr. hardtop, $900; Savoy (6) 4-dr., 
$800; Belvedere (6) 2-dr. hardtop, 
$980* (ps); Belvedere (8) 2-dr. hard- 


top, $965* (ps). 
'56 Savoy (8) 2-dr., $460. 
’55 Plaza (6) 2-dr., $315. 
’53 Savoy 4-dr., $185. 


PONTIAC—’59 Catalina sport coupe, $2,- 
330°. 

‘57 Star Chief Safari, $1,485* (ps), 
$1,225*. 


’56 Star Chief 2-dr., $930* (ps), $910*. 

’55 Chieftain 2-dr. Catalina, $680*; Star 
Chief conv., $660*. 

’54 Star Chief conv., $660*; 4-dr., $350*, 

RAMBLER—’57 Deluxe (6) 4-dr., $920. 

STUDEBAKER—’55 Champion (6) 4-dt., 


CHICAGO 


Greater Chicago Auto Auction. Sale every 
Thursday. Prices are for sale of Sept. 17. 
Sold 442 cars from 636 consignments. 
BUICK—’58 RM conv., $2,050* (ps); Cen- 
tury 2-dr. Riviera, $1,890*. 

’57 Century 2-dr. Riviera, $1,400* (ps); 
Super 4-dr. Riviera, $1,325* (ps), $1,- 
315* (ps), $1,305* (ps), $1,245* (ps); 
2-dr. Riviera, $1,320* (ps); conv., $1,- 
130* (ps); Special 4-dr. Riviera, $1,- 
$100* (ps); 2-dr., $1,055*. 

’56 Century Estate Wagon, $1,260* (ps); 


2-dr. Riviera, $1,050* (ps), $ 
(ps). 
’55 Special 4-dr. Riviera, $725* (ps), 


$675* (ps), $650*, $505*; conv., $455° 
(ps); Century 2-dr. Riviera, $595* 
(ps). 

’54 RM conv., $350* (ps). 

’53 Special 2-dr. Riviera, $255*. 


CADILLAC—’59 (60) Special 4-dr. hard- 
top, $5,300* (ps), $5,150* (ps); (62) 
Coupe de Ville, 2 at $4,550* (ps), 
$4,350* (ps); 2-dr., $4,300*, $4,285° 
(ps), $4,250* (ps). 

’58 (62) conv., $3,355* (ps); 2-dr., $3) 
100* (ps). 
’57 (62) Coupe de Ville, $2,500* (ps), 


$2,400* (ps), $2,250* (ps); 4-dr., $2 
(Continued on Page 52, Col, 1) 








Chevrolet Welcome— 


McDonald Stephens, center, anew C 
rolet dealer in New Orleans, is congre 
lated by Haynes B. Thompson, right, assi 
ant zone manager for Chevrolet in 
Orleans, O. E. Alexander, zone manag 














57 Two-ten (8) station wagon, $1,405*; 
2-dr., $1,120; Bel Air (8) 4-dr., $1,- 


looks on. Steph heads Steph Cc 
rolet, Inc., 840 Carondelet St. 
















































| 503/3.2 conv., 
' Touring Spo 
Power b 
Sand 507.) 
BMW 


$6,020, 3.4 Litre 


§ rive), $4,685; 


Mission), $4 
(overdrive), 
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BUICK—LeSabre—+4-dr. sed., $2,804; 2- 
ar. sed., $2,740; 4-dr. hardtop, $2,925; 
| 2-dr. hardtop, $2,849; conv., $3,129; 4-dr. 
2-seat stat. wag., $3,320. Invicta—4-dr. 
sed., $3,357; 4-dr. hardtop, $3,515; 2-dr. 
| hardtop, $3,447; conv., $3,620; 4-dr. 2-seat 
stat. wag., $3,841. Electra — 4-dr. sed., 
$3,856; 4-dr. hardtop, $3,963; 2-dr. hard- 
top, $3,818. Electra 225—4-dr. Riviera sed, 
(6-window hardtop), $4,300; 4-dr. hardtop, 
$4,300; conv., $4,192. (Twin-turbine Dyna- 
flow standard on Invicta, Electra and 
Electra 225. Power steering and power 
ion standard on Electra and Electra 

) 

CADILLAC — Sixty Two—4-dr. hardtop 
ow). $5,080; 4-dr. hardtop (4-win- 

$5,080; 2-dr. hardtop, $4,892; conv., 

455; Sedan de Ville 4-dr. hardtop (6- 
window), $5,498; Sedan de Ville 4-dr. hard- 
top (4- -window), $5,498; Coupe de Ville 2- 
dr. hardtop, $5,252. Eldorado—Brougham 
' 4-dr. hardtop, $13,075; Seville 2-dr, hard- 
top, $7,401; Biarritz conv., $7,401. Sixty 








Current Prices on U. S. Cars 








Special—4-dr. hardtop, $6,233. Seventy-Five 
—8-pass. sed., $9,533; iimousine, $9,748. 
(Hydra-Matic, power steering, power brakes 
standard on all models). 
ROLET — (Prices are for six- 
cylinder models, For V-8s, add $118.) 
Bi -dr. sed., 
$2,247; util. sed., 
sedan, $2,440; - 
hardtop, $2,556. Impala—4-dr. sed., 
592; 4-dr. hardtop, $2,664; 2-dr. hardtor, 
$2,599; conv., $2,849. Station Wagons— 
2-dr. 2-seat Brookwood, $2,571; 4-dr. 2-seat 
Brookwood, $2,638; 4-dr, 2-seat Parkwood, 
$2,749; 4-dr, 3-seat Kingswood, $2,852; 
4-dr, 2-seat Nomad, $2,897, Corvette — 
hardtop cpe, or conv., (V-8 std.), $3,875. 
CHRYSLER—Windsor—4-dr, sed., $3,- 
204; 4-dr. hardtop, $3,353; 2-dr. hardtop, 
$3,289; conv., $3,620; 4-dr, 2-seat stat. 
wag., $3,691; 4-dr. 3-seat stat. wag., $3,- 
878. Sarato: -dr. sed., $3,966; 4-dr. 





$4,104; 2-dr. hardtop, $4,026. 
New Yorker—4-dr. sed., $4,424; 4-dr. hard- 
| top, $4,533; 2-dr. hardtop, $4,476; conv., 
| $4,889.50; 4-dr, 2-seat stat. wag., $4,997; 





4-dr. 3-seat stat. wag., $5,212. 300-E—2-dr. 
hardtop, $5,318.50; conv., $5,748.50. 
(TorqueFlte, power steering, power brakes 
standard on Saratoga, New Yorker and 
300-E.) 

CONTINENTAL — 4-dr. sed., $6,845.30; 
4-dr. hardtop, $6,845.30; 2-dr. hardtop, 
$6,598.30; conv., $7,056.20; town car, $9,- 
208; limousine, $10,230. (T ur hb o-Drive, 
power steering, power brakes standard on 
all models.) 

DeSOTO—Firesweep—4-dr. sed., $2,904; 
4-dr, hardtop, $3,038; 2-dr, hardtop, $2,- 
967; conv., $3,315; 4-dr. 2-seat stat. hy 
$3,366; 4-dr. 3-seat stat. wag., $3,508 
Firedome—4-dr, sed., $3,234; 4-dr. hard- 
top, $3,398; 2-dr. hardtop, $3,341; conv., 
$3,653, Fireflite—4-dr, sed:, $3,763; 4-dr. 
hardtop, $3,888; 2-dr. hardtop, $3,831; 
conv., $4,152; 4-dr. 2-seat stat. wag., $4,- 
216; 4-dr. 3-seat stat. wag., $4,358, Ad- 
venturer—2-dr. hardtop, $4,427; conv., $4,- 
749. (Torquefiite standard on Fireflite and 
Adventurer. Power steering and power 
brakes standard on Adventurer.) 92 


DODGE—Coronet Six—4-dr.  sed., 





Port-of-Entry Prices on Imported Cars 


j The following imported-car prices are 
East Coast Port of Entry figures, ‘They 
include ocean freight, U. S. excise tax 
and import duty. do not include 

preparation charges, U. S. trans- 
portation fees, state and local taxes or 
optional equipment. 
(Copyright, 1959, by Automotive News) 
ALFA ROMEO —Giulietta — Spider, $3,- 


ARMSTRONG- SIDDELEY — Star Sap- 
ph 4-dr. sed., $6,950. (Automatic trans- 
‘mission and power steering are standard.) 

ARNOLT-BRISTOL—(Prices are F.O.B. 
Chicago)—Competition. $3,995; Bolide, $4,- 
245; Deluxe, $4,995. 

ASTON-MARTIN — DB4 — cpe., 
Mark IlI—cpe., $7,550; conv., $8,1 

AUSTIN—A- 40 2-dr. sed., $1, 798; A-40 
deluxe 2-dr. sed., $1,856; A- 55 Mark II 4- 
dr. sed., $2,198. (Heater standard on A-40 
deluxe. ) 

AUSTIN-HEALEY—Sprite—conv. » $1,795. 

Standard roadster (4-seater), $3,051; 
Deluxe roadster (2 or 4-seater), $3,371. 
(Heater, overdrive, wire wheels standard 
‘on Deluxe.) 

AUTO UNION—‘‘1000"’—4-dr. sed., $2,- 
526.03 ; 2-dr, hardtop cpe., $2,300.99; 2-dr. 
sport cpe., $3,924.68. (Heater standard on 
ol models. ) 

NTLEY—Sertes S — Standard Steel 

(Automatic transmission, 

Power brakes standard.) 

‘Other models are custom-built and vary 
considerably in price. 

BERKELEY—328-c.c. roadster (2-cylin- 
Seis’ $1,595. 492-c.c, roadster (3-cylinder), 


BMW—Model 501/2.6 4-dr. sed., $5,000; 
"Model 502/Deluxe/2.6 4-dr. sed., $5,600; 
“Model 502/3.2 4-dr, sed., $6,000; Model 

502/Super/3.2 4-dr. sed., $6,600; Model 
$11,900; Model 507/3.2 
rt cpe., $10,500. (Heater and 
rakes are standard on Models 503 


Oa 870. 


600—5-pass sed., $1,398; sunroof 
sed., —" (Heater standard on both 


ISETTA $1,048. 
Genter standard.) 
iWARD—Isabella — 2-dr. sed., $2,- 
os: “4 wag., $2,685; Touring Sport, 
$2,845; Touring Sport Coupe, $3,750. 
CITROEN — 20V — 4-dr. ‘sunroof sed. 
(centrifugal clutch), $1,195. ID Luxe— 
4-dr. sed (heater standard), $2,545. ID-19 
—4-dr. sed. (air suspension), $2,695. DS-19 
-—4-dr. sed. (air suspension, power brakes, 
Power steering, automatic —, $3,245. 
DATSUN—4-dr. sed., z $1:8 
DKW —4-dr. sed., 383 43; 2-dr. sed., 
$1,995; deluxe 2-dr. a $2, 157.63: 2-dr. 
stat, ae. $2,321.07. (Heater standard on 


models. ) 
FACEL VEGA—H. K.-500 cpe., $8,550; 
ixcellence 4-dr. hardtop, $12,800, 
FERRARI— Geran’ pe. (Far- 
body), $12,600; California conv, (Scag- 
ti body), $12,600. (Heater standard on 
h models.) 
FIAT—500 Series—2-dr. sunroof, $1,098; 
sunroof sport, $1,228; 2-dr. Bian- 
chin $1,298; 2-dr. Bianchina sport, $1,- 
£5; ‘Jolly, $1,760. 600 Series—2-dr. sed., 
1,398; 2-dr. sunroof, $1,460; 4-dr, stat- 
Wag., $1,658; Jolly, $1,906. 1 Series 
-dr. sed., $1,743; 4-dr, deluxe sed., 
,880; — stat. wag., $1,998. 1200 
-dr. sed., $1,998; roadster (Far- 
), $2,812. 2100 Serles——4-dr. sed., $3,- 
; 4dr. stat. wag., $3,498. 750 A 
$2,206. (Heater standard on 


300 — sunroof, 


le 

FORD (England)—Anglia—Deluxe 2- = 
ged., $1,561. Prefect—Deluxe 4-dr. 

, 1 2-dr. stat. wag., 


conv., (Vignale), $4,490; cpe. (Farina), 
$4,438; cpe. (Zagato ‘‘S’’ modified), $4,- 
708. Aurelia—conv. (Farina), $5,830; cpe., 
$5,830. Flaminia—4-dr. sed., $5,998; cpe. 
(Farina), $6,355; sport (Zagato), $6,485; 
G, T. Touring, $6,485 

LLOYD—600 Series—2-dr. sed., $1,395; 
2-dr. sunroof sed. $1,445; conv., $1,510; 
2-dr. 4-passenger stat. wag., $1,445; 2-dr. 
4-passenger sunroof stat. wag., $1,500; 
2-dr, 6-passenger stat. wag., $1,675; 2-dr. 
6-passenger sunroof stat. wag., $1,740; 
2-dr. 6-passenger stat. wag. (long wheel- 
base), $1,795; 2-dr. 6-passenger sunroof 
stat. wag. (long wheelbase), $1,895 

MAICO — 500 — 2-dr. sed., $1,325. 700 
Sport—2-dr. sed., $1,845. (Heater standard 
on both models.) 

MERCEDES-BENZ—180—4-dr. sed., $3,- 
240; 4-dr. stat. wag., $4,988; Kombi wag., 
$4,891. 180-D (diesel engine)—4-dr, sed., 
$3,517; 4-dr. stat. wag., $5,216; Kombi 
wag., $5,119. 190—4-dr. sed., $3,431; 4-dr. 
stat. wag., $5,184; Kombi wag., $5,088. 
190-D (diesel engine)—-$3,708; 4-dr. stat. 
wag., $5,411; Kombi wag., $5,316. 190-SL 
—roadster, $5,020; cpe., $5,232; cpe.-road- 
ster (with interchangeable hard and soft 
tops), $5,416. 219—4-dr. sed., $3,823. 220-S 
—4-dr, sed., $4,283; cpe., $7,641; conv., 
$7,641. 300—4-dr. conv., $12,621. 300-d— 
(diesel engine) —4-dr. hardtop, $10,418. 

SL—roadster, $10,928; conv., $11,106; 
cpe.-roadster (with interchangeable hard 
and soft tops), $11,375. (Heater standard 
on all models. Power brakes standard on 
all models except 180, 180-D, 190 and 
190-D. Automatic transmission standard 
on 300-d 4-dr, hardtop.) 

METROPOLITAN — 2-dr. 
672.60; conv., $1,696.60. 

MG-MGA 1600—roadster (disk wheels), 
$2,444; roadster (wire wheels), $2,544; cpe. 
(disk wheels), $2,667; cpe. (wire wheels), 
$2,767. MGA-DOHC—conv., $3,069; coupe, 
$3,263 (disk brakes and knock-on disk 
wheels standard). Magnette Mark III—4- 
dr. sed., $2,695. (Heater standard on 
Magnette.) 

MORETTI—750 Series (35 horsepower)— 
Super Panoramica 4-dr. sed., $2,495; Coupe 
Turismo, $2,495. 750 Series (43 horsepower, 
dual carburetors)—Super Coupe Turismo, 
$2,995; Spyder conv., $2,995. 

MORGAN—“‘‘Plus Four’ cpe., $2,855. 

MORRIS — “1000” Standard 4-dr. sed., 
$1,678; 2-dr, sed., $1,495; conv., $1,574; 
2-dr. stat. wag., $1,798. “1000” Deluxe— 
4-dr. sed., $1, 718; 2-dr. sed., $1,599; conv., 
$1,636; 2- dr. stat. wag., $1, 825. Oxford 
—4-dr. sed., $2,259. 

NSU PRINZ—2- dr. sed., $1,398; sunroof 


hardtop, $1,- 


RILEY—1.5 4-dr. sed., $2,319. (Heater 
standard.) 

ROVER—90—4-dr. Deluxe sedan, $3,395. 
105—4-dr. Deluxe sedan, $3,625 (automatic 
overdrive. (Heater standard on all models). 

ROLLS-ROYCE—Slilver Cloud—Standard 
Steel Saloon, $13,995. (Automatic trans- 
mission, power steering, power brakes 
standard.) Other models are custom-built 
and vary considerably in price. 

SAAB—‘‘93B’’—2-dr. sed., $1,895; 2-dr. 
sed. (automatic clutch), $1,995; 2-dr. sun- 
roof sed., $2,019; 2-dr. sunroof sed. (auto- 
matic clutch), $2,119. Granturismo 750— 
2-dr. sed., $2,568. (Heater standard on ull 
models.) 

SIMCA—Aronde—Deluxe 4-dr. sed., $1,- 
698; Super Deluxe 4-dr. sed., $1,798; 
Elysee 4-dr. sed., $1,898; Montlhery 4- dr. 
sed., $1,971; Chatelaine "2-ar. stat, wag., 
$1,963; Grand Large 2-dr. hardtop, §$2,- 
071; Monaco 2-dr, hardtop, $2,146; Plein 
Ceil hardtop sport cpe., $2,947; Oceane 
conv., $3,167. Ariane (4-cylinder)—4-dr. 
sed., $1,998. Ariane (V-8) —4-dr. sed., 
$2,098. Vedette (V-8)—Beaulieu 4-dr. sed., 
$2,298. (Heater standard on Aronde mod- 
els.) 

SINGER — Gazelle — 4-dr. sed., 
conv., $2,349; 4-dr, stat. wag., $2.4 

SKODA—S- 440 2-dr. sed., $1, Set: “3-445 

(Continued on Page 56, Col, 5) 


= 095; 


586.50; 2-dr. sed., $2,515.50; 2-dr, hard- 
$2, 643.50. Coronet V-8—4-dr. sed., 
$2,707; 2-dr. sed., $2,635; hardtop, 
$2,841.50; hardtop, $2,764; 
$3,089. Royal-—4-dr. sed., $2,934; 
hardtop, $3,068.50; 2-dr, hardtop, $2,990. 
Custom Royal—4- -dr, sed., $3,144.75; 4-dr. 
hardtop, $3,279.25; 2-dr. hardtop, $3,200.75; 
conv., $3,421.50. Station Wagons-—4-dr, 2: 
seat Sierra, $3,103; 4-dr, 3-seat Sierra, 
$3,223.50; 4-dr, 2-seat Custom Sierra, $3,- 
318; 4-dr, 3-seat Custom Sierra. $3,438.50. 


EDSEL—(Prices are for V-8 models. 

Deduct $83.70 for six-cylincer Rangers; 
deduct $96.50 for six-cylinder stat, wags.) 
Ranger—4-dr. sed., $2,683.50; 2-dr, sed., 
$2,629; 4-dr. $2,755.50; 2-dr. 
hardtop, $2,690.50. 
812; 4-dr, hardtop, $2,884.50; 2-dr, hard- 
top, $2,819; conv., $3,072. Station Wagons 
—4-dr., 2-seat Villager, $2,971; 4-dr., 3- 
seat Villager, $3,054.70. 

FORD—(Prices are for six-cylinder mod- 
els, For V-8s, add $118.) Custom 300— 
4-dr, sed., $2,273; 2-dr. sed., b ge] busi- 

dr, sed., $2, 
411; 2-dr. sed., $2,357. Fairlane 500—4-dr. 
sed., $2,530; 2-dr, sed., $2,476; 4-dr. hard- 
top, "$2, 602; 2-dr. hardtop, $2, 537. Galaxie— 
4-dr, sed., $2,582; 2-dr. sed., $2,528; 4-dr. 
hardtop, "$2, 654; 2-dr. hardtop, $2,589; 
conv., $2,839; retractable hardtop (V-8 
standard), $3,346. Station Wagons—2-dr., 2- 
seat Ranch Wagon, $2,567; 4-dr, 2-seat 
Ranch Wagon, $2,634; 2-dr, 2-seat Country 
Sedan, $2,678; 4-dr. 2-seat Country Sedan, 
$2,745; 4-dr. 3-seat Country Sedan, $2,829; 
4-dr, 3-seat Country Squire, $2,958. Thun- 
derbird—(V-8 standard) — 2-dr, hardtop, 
$3,696; conv., $3.979. 

IMPERIAL—Custom—4-dr, sed., $5,016; 
4-dr, hardtop, $5,016; 2-dr, hardtop, $4,- 
909.50. rown—4 sed., $5,647; 4-dr. 
hardtop, $5,647; hardtop, $5,403; 
conv., $5,773.50 -dr. sed $6,- 
| 103; 4-dr. hardtop, $6,103, (Torquefiite, 
power steering, power brakes standard on 
all models.) 


LINCOLN—Lincoln—4-dr. sed., $5,089.60; 
4-dr. hardtop, $5,089.60; 2-dr. hardtop, $4,- 
902.10. Premiere—4-dr. sed., $5,594.20; 4- 
dr, hardtop, $5,594.20; 2- dr. hardtop, '$5,- 
347.10. (Turbo-Drive, power steering, power 
brakes standard on all models.) 


MERCURY— Monterey —4-dr, sed., $2,- 
831.50; 2-dr. sed., $2,767.50; 4-dr, hardtop, 
$2,917.50; 2-dr. hardtop, $2,853.50; conv., 
$3,149.50. Montclair—4-dr. sed., $3,308; 4- 
dr, hardtop, $3,437; 2-dr. hardtop, $3,- 
356.50. Park Lane—4-dr. hardtop, $4,031; 











2-dr, hardtop, $3,954.50; conv., $4,206. 
Station Wagons—2-dr. 2-seat Commuter, 


$3,144.50; 4-dr, 2-seat Commuter, $3,215; 
4-dr, 2-seat Voyager, $3,793; 4-dr, 2-seat 
Colony Park, $3,932, (Mere-O-Matic - 
ard on Montclair, Voyager, Colony Park. 
Multi-Drive, Merc-O-Matic, power steer- 
ing, power brakes standard on Park Lane.) 


OLDSMOBILE—Series 88—4-dr. sed., $: 
902; 2-dr. sed., $2,837; 4-dr. hardtop, 
036; 2-dr. hardtop, $2,958; conv., $3,286; 
4-dr. 2-seat stat. wag., $3,365. Super 83-— 
4-dr, sed., $3,178; 4-dr, hardtop, $3,405; 
2-dr. hardtop, $3,328; conv., $3,595; 4-dr. 
2-seat stat. wag., $3,669, a ® 
sed., $3,890; 4- dr, hardtop, ar, -dr. 
hardtop, $4,086; conv., $4,366 ‘iayare: 
Matic, power steering, power brakes stan stand- 
ard on Series 98.) 

PLYMOUTH — (On six-cylinder models, 
add $119.50 for a V-8 engine). gored, Six 
—4-dr, sed., $2,282.75; 2-dr. sed. 232; 
business cpe. (V-8 not offered), $2.44 142.75. 
Belvedere Six—4-dr, sed., $2,439.75; 2-dr 
sed., $2,389.25; 4-dr. hardtop, $2,524.75; 
2-dr. hardtop, $2,461.25. Wi 
Six—2-dr. 2-seat Deluxe, $2,574.25; 4-dr. 
2-seat Deluxe, $2,641; 4- dr. 2-seat Custom, 
$2,761.50. Plymouth ‘V-8—(On the follow- 
ing models, a V-8 engine is standard and 
a six-cylinder engine is not available.) 
Belvedere — conv., $2,814.25, Fury — 4-dr. 
sed., $2,690.50; 4-dr, hardtop, $2,771.25; 
2- dr. hardtop, $2, 714.25. Sport Fury—2-dr. 
hardtop, $2,927.25; conv., $3,125.25. Sta- 
fon Wagons—2-dr. 2-seat Custom, §$2,- 
$14.25; 4-dr, 3-seat Custom, $2,990.75; 4- 
dr, 2-seat _ $3,020.75; 4-dr, 3-seat 
Sport, $3,130.50 
PPONTIA -dr. sed., $2,704 
2-dr. sed., $2,633; 4-dr. hardtop, §2, 844; 
2-dr, hardtop, $2,768; conv., $3,080; 4-dr. 
2-seat stat. wag., $3,101; 4-dr. 3-seat stat. 
wag., $3,209. Star Chief—4-ar. sed., $3,- 
005; 2-dr. sed. $2,934; 4-dr. hardtop, $3,- 
138. Bonneville—4-dr. hardtop, $3,333; 2-dr. 
hardtop, $3,257; conv., $3,478; 4-dr. boat 
stat, wag., $3,532. 


RA. 
$1,835; 2-dr. Super sed., 
seat Deluxe stat. wag., $2, 060; 2- ‘dr, 2-seat 
Super stat. wag., $2, 145. Deluxe Six—4-dr. 
sed., $2,098, Super Six—4-dr. sed., $2,268; 
4- dr. — $2,343; 4-dr, 2-seat stat. 
wag., $2,5) Custom "Six—4- dr. sed., $2,- 
383; 4-dr. ‘Seat stat, wag., $2,677 Rebel 
V-8—Super—4- -dr, sed., $2, 398; 4-dr. 2-seat 
stat. wag., $2,692 ; Custom—4- ‘dr. , $2,- 
513; 4-dr. haratop, $2,588; a 2-seat 
stat. wag., $2,8 Ami 
4-dr, -sed., '$2, ad "hole. 2-seat stat. wag., 
$2,881. Custom—4-dr. sed,, $2,732; 4-dr. 
hardtop, $2,822; 4-dr. 2-seat stat, wag., 
$3,026; 4-dr, 2-seat hardtop stat, wag., 
$3,116. 

STUDEBAKER—Lark Deluxe Six—4-dr. 
sed,, $1,995; 2-dr. sed., $1,925; 2-dr, 2-seat 
stat. wag., $2,295. Lark Six—4-dr. 
sed., $2, 175; 2- dr. hardtop, 

2- seat stat. wag., $2,455. Lark 

4-dr, sed., $2,310; 2-dr, hardtop, $2,410; 
2-dr., 2-seat stat. wag. 590. 
Hawk—six-cylinder cpe., #2, S06; V-8 cpe., 
$2,495. 
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sed., $1,487. (Both are 5 mod- 
els.) NSU Sport Prinz —cpe., $2,245. 
(Heater standard on all models.) 
OPEL—Rekord — 2-dr. sed., $1,957.50. 
wan — 2-dr. stat. wag., $2,262.60. 
(Heater standard on both models.) 
PANHARD—Dyna Deluxe 4-dr. sed., $1,- 
697; Grand Standing 4-dr, sed., $1,725 
PEE 4 . 2-litre cpe., $3,995. 
PEUGEOT—403 — 4-dr. 
$2,250; 4-dr. stat. wag., $2,490 
PORSCHE—1600 Series — conv. 9 
$3,981; 


sunroof sed., 


$3,581; 

cpe., $3,700; Super 
50; Carrera’ cepe., $5,700; hardtop, 
Super hardtop, $4,315; Carrera, 
$5,865; cabriolet, $3,950; Super 

cabriolet, $4, 400; Carrera cabriolet, $5,950. 

RENAULT—40V 4-ar. sed., 

dr. Sunroof sed., $1,400. 

sed., $1,645; 4-dr. Sunroof sed., 

(Heater standard on all models.) 


Super conv., 
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2-dr. stat. wag., $1,761. 

d sed., $2,034; conv., $2,373. Zephyr— 

4-ar. sed., $2,215; conv., $2,574; Zediac— 

3; conv., 

“Godcouon BIL—T-400—-2-dr. sed., $995; 

4 da Sunroof Deluxe 2-dr. sed., ‘31, 035; 

2-ar. Step-In van, $1,350; Coupe’ deVille, 

$1,395; Coupe deVille conv., $1,445. T-700 

Cpe., $1,395; sport roadster, $1. ae; 
ust-About, $1,595; Sprint ool $1,6 

GOLIATH—11 1100 ‘Series— ro 

‘ $2,095; F oe 2-dr, 

$2,275; Tiger Sport Coupe, 

standard on all models.) 

N — 4-dr. Special sed., $1,699; 

i@-dr. Deluxe sed., $1,849; conv., $2,099; 

2-dr, stat. wag. (Husky), $1,639; 4-dr. 


t. wag. (Minx), $2,299. 
HUMBER—Super Snipe—4-dr. sed., $3,- 
5; 4-dr. stat. wag., $4,575. (Automatic 


» Power brakes and heater are 


nd d 4) 

] SeUsn— Mask IX—4-dr. sed. (auto- 
transmission and power steering), 
Sedan—(overdrive), $4,- 
(automatic transmission), $4,667. 
Roadster, $4,520; roadster (over- 
roadster (automatic trans- 
Bission, $4,770; cpe., ,500; cpe. 
0 drive), $4,665; cpe. (automatic trans- 
,750; conv., $4,620; conv. 
$4,785; conv, (automatic 
), $4,871 dster 
(overdrive), $5,120; ee (ependetve), $5,- 


ag 


Car registrations by 
states as compiled 
y R. L. Polk & Co. 
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075; conv. (overdrive), $5,195 
LANCIA— A p p 1a —4-dr. sed., $2,892; 
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“The information in this report has been compiled von official state documents. 
ongeved 6 at the ber 1 the report is published. rt L. Polk 
Metropolitan and Packard are included in miscellaneous. 
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Used-Car Auction Prices 








(Continued from Page 50) 


375* (ps); conv., $2,255* (ps). 


56 (62) Sedan de Ville, $1,900* (ps), 
$1,805* (ps); 4-dr., $1,680* (ps), $1,- 
530* (ps); Coupe de Ville, $1,700* 


(ps); 2-dr., $1,415* (ps); (60) Special 
4-dr., $1,715*. 

’55 (62) Coupe de Ville, $1,660* (ps), 
$810* (ps); 2-dr., $1,510* (ps); 4-dr., 


$1,245* (ps). 

‘64 (62) 2-dr., $1,150* (ps); 4-dr., $1,- 
055* (ps), $925* (ps); Coupe de Ville, 
$955* (ps) 


CHEVROLET—’59 Impala (8) 2-dr. hard- 
top, $2,300*, $2,080, $1,900* (ps); Bel 
Air (8) 2-dr., $1,890. 

"58 Corvette (8) conv., $2,750; Impala 
(8) 2-dr. hardtop, $1,850* (ps); Bel 
Air (8) 4-dr. hardtop, $1,610*, $1,490* 
(ps); Bel Air (6) 2-dr., $1,340*, §1,- 
000*; Yeoman (8) 2-dr., $1,545*; Bis- 
cayne (8) 4-dr., $1,500*. 

"57 Bel Air (8) 4-dr. hardtop, $1,475*, 
$1,400*, $1,395*; 2-dr. hardtop, §$1,- 
405°, $1,365* (ps); conv., $1,215* (ps); 
Two-ten (6) station wagon, $1,350, $1,- 
200; 2-dr., $1,095, $1,025, $1,000; Two- 
ten (8) 4-dr., $1,140; One-fifty (6) 
2-dr., $755*. 

56 Bel Air (6) conv., $1,130*; 
(8) 2-dr. hardtop, $965* (ps), 
(ps), $685*; Two-ten (6) 4-dr., 
$625; Two-ten (8) 4-dr., $875. 

"55 Bel Air (8) station wagon, $1,105*; 
2-dr. hardtop, $910*, $615*; 4-dr. hard- 
top, $745*, $720*, $615*; conv., $380*; 
Bel Air (6) station wagon, $695; Two- 
ten (6) 2-dr., $660; 4-dr., $655*. 

*54 Bel Air 2-dr. hardtop, $515*. 

*53 Bel Air 2-dr., $305*. 

CHRYSLER—’'59 NY 4-dr. $2,- 
875* (ps). 

’57 Saratoga 2-dr. hardtop, $1,200* (ps). 


Bel Air 
$750* 
$920, 


hardtop, 


"56 NY 4-dr., $1,305* (ps); Windsor 2- 
dr. hardtop, $1,000* (ps). 
DeSOTO—’57 Fireflite 2-dr. hardtop, §$1,- 
295* (ps). 
"56 Fireflite 2-dr. hardtop, $765* (ps); 
Firedome 4-dr., $895*. 
’55 Firedome 4-dr., $560*, $375*. 


'54 Firedome 2-dr., $275°*. 

DODGE—’57 Royal (8) 4-dr., $1,140*, $1,- 
075*; 2-dr. hardtop, $1,005*; 4-dr. 
hardtop, $950*; Coronet (8) 4-dr., $1,- 
055° 


*56 Royal (8) 4-dr., $660*. 

*55 Coronet (8) Suburban, $705. 

"54 Coronet (8) 2-dr. hardtop, $290*. 
EDSEL—’58 Ranger 4-dr., $1,260*, $1,210*. 
FORD—'59 Fairlane (6) 2-dr., $1,905*; 

Ranch Wagon (8) 4-dr., $1,900*; Cus- 
tom (6) 2-dr., $1,780*, $1,490. 

"58 Thunderbird (8), 2 at $2,755* (ps), 
$2,750* (ps), $2,700*; Fairlane 500 
2-dr. Victoria, $1,460* (ps), $1,390*, 
$1,285*; Custom 300 (6) 2-dr., §$1,- 
350*; Custom 300 (8) 4-dr., $1,350* 


(ps). 
’57 Fairlane 500 (8) skyliner, $1,620* 
; 2-dr. Victoria, $1,230*, $1,220*, 
$1,065*, $920*; 4-dr. Victoria, $1,030*, 
Country Sedan (8) 4-dr., $1,- 
(ps), $1,175*; Fairlane (6) 2- 
dr., $945; Custom 300 (8) 2-dr., $975*, 
$940*; Custom 300 (6) 4-dr., $805*; 
Ranch Wagon (6) 2-dr., $940. 
"56 Fairlane (8) 4-dr., $900*; 2-dr. Vic- 


toria, $850*, $785*, $755", $550*; 2- 
r., $500; Custom (8) 2-dr., $795*, 
$450°; 4-dr., $725*; Ranch Wagon (8) 
2-dr., $655*. 

55 Thunderbird (8), $1,525; Country 





[UNICEF Cards 
Aid Children 
Around World 


NEW YORK.—Annual greetings 
have been part of almost every 
country’s traditions ever since the 
Romans began exchanging deco- 
rated clay tablets inscribed “Hap- 
Piness in the New Year.” 

Nowadays, more cards are sold 
each year than the number of peo- 
ple in the entire world. Basically, 
they hardly change. New designs 
convey the same, warm message. 
Their appearance may vary, but 
their significance is still what it 
was in ancient Rome. 

There is now, however, a special 
kind of modern greeting card 
which does much more than convey 
wishes of happiness. UNICEF 
Greeting Cards, published by the 
United Nations Children’s Fund, 
actually bring happiness, in the 
form of improved health and a 
better chance for survival, to count- 
less needy children in underdevel- 
oped areas of the world. 

Ten years ago, 130,000 cards were 
purchased by friends of the Chil- 
dren’s Fund in the U. S, Last year, 
over 10,500,000 cards were sold in 
more than 70 countries and terri- 
tories, half of them in the U. S. A. 

These figures derive their full 
significance from the knowledge 
that the profits from a single box 
of ten cards priced at $1.25 can 
provide 45 children with a glass of 
milk every day for a week in areas 
of the world where it is estimated 
that children are fed the equivalent 
of one school lunch every two days. 

Originally formed to supply 
emergency foods, mostly milk, to 
the children of war-torn Europe 
and Palestine, UNICEF has become 
the world’s greatest organization 
entirely devoted to the welfare of 
children and mothers, The emphasis 
is now long-range health programs. | 





Sedan (8) 4-dr., $880, $730*; Fairlane 
(8) Crown Victoria, $785*; 2-dr., 
$730* (ps); 4-dr., $625* (ps), $550*; 
Custom (8) 4-dr., 2 at $475; 2-dr., 
$445°; Custom (6) 4-dr., $365°*. 

’54 Custom (8) 2-dr. Victoria, $535*; 
Country Sedan (8) 4-dr., $525*. 


’53 Custom (6) 4-dr., $480*; 2-dr., $205; 
Crest (8) 2-dr. Victoria, $415, $375. 
’51 Custom (6) 4-dr., $290. 





L-O-F to Purchase 


874 Acres in California 

TOLEDO. — Libbey-Owens-Ford 
Glass Co. announced that it will 
exercise options to purchase 874 
acres of land approximately 10 
miles south of Stockton, Calif., near 
Lathrop. 

Company officials emphasized 
that the firm does not intend to 
build a glass factory there in the 
near future, “This property has 
been acquired in accordance with 
a long-range planning program,” 
said George P. MacNichol jr., pres- 
ident. 





HUDSON—’57 Hornet 4-dr., 
’55 Hornet 2-dr., $485*. 
IMPERIAL—’58 Crown 4-dr. hardtop, $2,- 

660* (ps). 
’57 Crown 2-dr., $2,130* $1,985* 
(ps); conv., $2,075* (ps). 
LINCOLN—’ 58 Continental Mark III conv., 
$3,125* (ps), $3,075* (ps); Capri 4-dr. 
hardtop, $2,490* (ps). 
’57 Premiere 4-dr., $1,540* (ps). 
56 Premiere 4-dr., $1,270* (ps). 
MERCURY—’59 Park Lane conv., 


$650". 


(ps), 


$2,200* 


(ps). 

’58 Montclair 2-dr. hardtop, $1,910* (ps). 

’57 Montclair 4-dr., $1,490* (ps); conv., 
$1,285* (ps); 2-dr. hardtop, $1,200*, 
$1,160* (ps). 

’56 Monterey 2-dr. hardtop, $950*; Mont- 
clair 2-dr. hardtop, $890* (ps); Cus- 
tom 2-dr. hardtop, $820* (ps), $545*; 
4-dr., $625*; station wagon, $480. 

’55 Monterey 2-dr. hardtop, $1,030, 
$560*, $550*; 4-dr., $610*. 

'54 Monterey 2-dr. hardtop, $425*, $320*. 

’53 Monterey 4-dr., $290*. 

NASH—’57 Ambassador Custom 4-dr., 
$725* (ps). 

OLDSMOBILE—’59 (88) Super 2-dr., $2,- 
795* (ps), $2,790*; 4-dr., 2 at $2,050*. 

’58 (88) Super 4-dr., $2,375* (ps); (98) 
conv., $2,140* (ps); (88) 2-dr. Holi- 
day, $1,995* (ps). 

’57 Fiesta 4-dr. hardtop, $1,785* (ps); 
(98) 4-dr., $1,730* (ps), $1,250* (ps); 
(88) 4-dr., $1,305*. 

’56 (88) 4-dr. Holiday, $1,025* 
000* (ps); 4-dr., $950*, $945 

55 (98) 2-dr. Holiday, $950* (ps); (88) 
4-dr. Holiday, $935* (ps), $870*; 2-dr. 
Holiday, $775*. 

"54 (98) 2-dr. Holiday, $650* (ps); (88) 
4-dr., $640*, $365*; conv., $600*. 
53 4-dr., $905* (88) 2-dr., 

$350*, $205°. 
PACKARD—’55 (5580) 2-dr. hardtop, 


(ps), $1,- 
of” 


(98) (ps); 











Milestone Minx— 


This Hillman Minx is the 5,000th Rootes 
automobile to clear through the Port of 
Houston. Seventy-five dealers in Texas, 
Oklahoma, New Mexico, Arkansas, Mis- 
souri and Louisiana receive cars through 
Houston, according to Mid-America Corp., 
Rootes distributor. 





$750* (ps), Clipper 2-dr. hardtop, 
$565* (ps). 

PLYMOUTH—’58 Savoy (8) 2-dr., $985; 
Plaza (6) 4-dr., $800. 

’57 Suburban (8) Custom 4-dr., $1,175* 
(ps); 2-dr., $1,090*%; Belvedere (8) 
2-dr, hardtop, $1,025*; 4-dr., $965* 
(ps); Plaza (6) 4-dr., $700. 














56 Savoy (8) 4-dr., $730*; Savoy (6) 
2-dr., $595*; Suburban (8) 2-dr, 
$575; Plaza (6) 4-dr., $490. 

"55 Savoy (8) 4-dr., $675, $435; Pleza 
(6) Suburban, $575, $405. 

PONTIAC—’59 Bonneville 4-dr. Vista, $2,. 

820* (ps); Catalina conv., 
sport coupe, $2,430*; 4-dr., 

’57 Star Chief 2-dr. Catalina, 
(ps), $1,235* (ps), $1,175", $1,155* 
(ps); Safari, $1,295* (ps); 4-dr. Cata. 
lina, $1,280* (ps), $1,145; conv., §1,- 
130° (ps); Super Chief 2-dr, Catalina, 
$1,205* (ps); Chieftain 2-dr. Catalina, 
$1,150°*. 

’56 Star Chief 2-dr. Catalina, $900* (ps). 

"55 Chieftain 2-dr., $565*; Star Chief 
2-dr, Catalina, $560*. 

’54 Chieftain 4-dr., $410*. 

STUDEBAKER—’56 Commander (8) 4-dr., 
90* 


, 


$590°. 
’54 Champion (6) 4-dr., $260. 
* * * 


— Auctions in Brief — 
CHICAGO 


Arena Auto Auction. Sale every Tuesday 
(Sept. 15). Terrific sale. Sold 561 carg 
from 887 consignments. 

* * * 


DANVILLE, VA. 
Danville Auto Auction, Sale every 
Wednesday (Sept. 16). Very excellent sale, 
* * * 


VALDOSTA, GA. 


Tom Hewitt Auto Auction, Sale every 


Friday (Sept. 18). Clean cars and top 
prices. Sold 75 percent of 175 consign- 
ments. 


* * * 


WAREHOUSE POINT, CONN. 


Southern Auto Sales, Inc, Sale every 
Wednesday (Sept. 16), Average sale, 





“But, Jean...We NEED 
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lanning New Markets— 


Discussing plans for continuing growth abroad, following signing of the new con- 
between Divco-Wayne Corp., Richmond, Ind., and Wayne Exports, Inc., are from 
, F. W. Hall, executive vice-president, Divco-Wayne, and Ernesto Ravinet, president, 

layne Exports, and T. M. Gomez, vice-president. Wayne Exports has handled Wayne 

s sales abroad for the past 25 years. The new agreement is said to strengthen the 
gram expanding Wayne bus operations abroad, and provides a basis for future 
alegment of overseas markets for products of other Divco-Wayne divisions. 











Used Imported Cars 








ALBANY 
Austin—’58 roadster, $1, ‘ar 
Hiliman—’52 conv., $170 
Metropolitan—’ 59 2- dr. hardtop, $1,300. 
Triumph—’58 conv., $1,6 
Volkswagen—’59 Siena: Ghia, $1,960. 
’57 Karmann-Ghia, $1,450. 


BANKSVILLE, N. Y. 
Fiat—’57 4-dr., $750, $625. 
Jaguar—’58 4-dr., $2,575". 
Renault—’59 4-dr., $630, $600. 


CHICAGO 
Ford (English)—’ 57 é dr., $795. 
MG—’58 conv., $1,7 
Volkswagen—’ 59 San, $1,570, $1,550. 
"58, $1,255*. 
°57 Karmann-Ghia, 
*56 sunroof 2-dr., 


$725. 
$1,170. 


$1,555; 2-dr., 


Taunus—’58 4-dr., 
Volvo—’58 2-dr., $1,355. 


CALDWELL, N. J. 
Hillman—’53 conv., $130. 
Mercedes-Benz—'57 4-dr., $2,150. 
Moretti—’58 2-dr. hardtop, $1,170. 
Wartburg—’59 limousine 4-dr., $735. 
Volkswagen—’57 2-dr., $1,005. 


DETROIT 
Volkswagen—’59 2-dr., $1,585. 
"57 2-dr., $1,060, $968. 


FL 
Metropolitan—'58 2-dr., $1,035. 


$990. 
$920; 2-dr., 2 at $910, 





Opel—’59 station wagon, $1,7 
Renault—’59 Dauphine 4-dr., ot, 200. 
Triumph—’58 4-dr., $860. 


LOS ANGELES 
Borgward—’59 Isabella station wagon, $1,- 


785. 
Fiat—’59 Multipla, $1,095; 2-dr., $900. 





Fisher Invites Entries 


In Model-Car Contest 


DETROIT.—An all time high of 
$38,000 in university scholarships 
and another $79,000 in cash and 
other awards are the stakes in the 
1960 Fisher Body Craftsman’s Guild 
model car competition. 

Enrollments for the competition 
are being accepted now, said C. W. 
McClellan, administrator of the 
Guild. Boys born in the years 1939 
through 1943 may enroll in the 
senior division; boys born in 1944 
through 1948 are eligible to enroll 
in the junior division. Enrollment 
cards may be obtained by writing 
to the Fisher Body Craftsman’s 
Guild, General Motors, Detroit 2, 
Mich, 





imited Slip Differential!” 


Maybe he’s a salesman, or a doctor, or a rural letter 
carrier. Or perhaps he’s thinking of the times his wife 
got stuck in deep snow, taking the children to school. 


One thing is sure—he wants, and needs, sure-footed 


action on slippery hills and ice-glazed city streets. He 


wants a car that will move, and keep moving, through 


snow, mud and sand. A car with extra convenience and 
safety values that only a limited slip differential can 


give him! 


Limited slip differential action is smooth, positive, 
automatic. Power is immediately shifted to the wheel 
with the greater traction . . . not drained off through 


spinning wheels! 


Be sure to order your next demonstrators fac- 
tory-equipped with the differential most of your 


customers need. 


| 


: CORPORATION 
Toledo 1, Ohio 


Serving Transportation — Transmissions e Auxiliaries e Universal Joints e Clutches e Propeller Shafts e Power Take-Offs 
Torque Converters e Axles e Powr-Lok Differentials e Gear Boxes e Forgings e Stampings e Frames e Railway Drives 
Many of these products are manufactured in Canada by Hayes Steel Products Limited, Merritton, Canada 





’57 4-dr., $800; Multipla, $535. 
Hiliman—’57 Husky, $595. 
Isetta—'57 sunroof 2-dr., $200. 
Jaguar—'57 4-dr., $2,045. 
MG—’53 roadster, $750. 

’52 roadster, $585. 
Metropolitan—’58 2-dr., 
Morris—’'54 Minor 2-dr., 
Porsche—’57 2-dr., $2,655. 

Renault—’58 Dauphine 4-dr., $1,175, $1,- 


’57 Dauphine 4-dr., $860, $835, $830. 
Simea—’57 Aronde 4-dr., $610. 
Triumph—’57 TR-3 roadster, $1,525. 
Vauxhall—’58 4-dr., $1,0 

’54 2-dr., $735. 

Volkswagen—’ 54 sunroof 2-dr., 

*52 2-dr., $305. 
Volvo—’58 2-dr., 


MASON CITY, IA. 
Volkswagen—’57 Karmann-G hia, 
$1,520. 


PORTLAND, ORE. 
Borgward—’'58 2-dr. hardtop, $2,350. 
Goliath—’'57 2-dr., $450. 
MP—’59 roadster, $2,000. 
Renault—’'58 4-dr., $950. 
Volkswagen—’'58 Kombi 2-dr., 


SALT LAKE CITY 
Simea—’'55 station wagon, $250 
Volkswagen—’59 2-dr., $1,850, ‘$1, 790. 

"57 2-dr., $1,195. 


SEATTLE 
Hiliman—’55 Husky station wagon, $460. 
Jaguar—'53 roadster, $765. 
MG—'57 conv., $1,660. 
Metropolitan—’57 hardtop, $880. 
Simca—’58 4-dr., $1,025, $940. 
Volkswagen—’58 2-dr., $1,325. 


VALDOSTA, GA. 
Hillman—’58 4-dr., $900. 
Renault—’59 4-dr., $1,050. 


WAREHOUSE POINT, CONN. 
Volkswagen—'55 2-dr., $600. 


WEST PALM BEACH, FLA, 

Ford (English)—’59 Prefect 4-dr., $1,000. 

’57 Escort station wagon 2-dr., $590. 
MG--~-'59 conv., $1,685, $1,535. 
Sunbeam—’58 4-dr., $920. 
Volkswagen—’57 station wagon 4-dr., 

’54 2-dr., $585. 
Volvo—’58 2-dr., 


$1,235. 
$375. 


150. 


$685. 
$1,350. 


$1,525, 


$1,395. 


$850. 


$1,315. 





No Danger Seen 
In Stepping Up 


Lead in Gasoline 


WASHINGTON.—The lead con- 
tent of gasoline could be raised to 
a new level of 4 cubic centimeters 
per gallon and “such change would 
not significantly increase the haz- 
ard to public health,” if certain 
precautionary measures are taken, 
according to a committee of ad- 
visors whose views were made pub- 
lic by Dr. Leroy E, Burney, surgeon 
general of the Public Health Serv- 
ice. 

The committee was convened fol- 
lowing the industry’s expressed in- 
terest in increasing the concentra- 
tion of tetraethyl lead in motor 
fuel. 

“The committee’s findings should 
not be interpreted as a regulation 
of the Public Health Service or as 
an agreement with the industry,” 
Dr. Burney said. “If industry does 
increase the tetraethyl lead con- 
tent, however, I urge that they take 
the precautionary measures outlin- 
ed by the committee.” 

The committee concluded that a 
change in the concentration from 
the present maximum of 3 c.c. to a 
new maximum of 4 c.c, per gallon 
would not increase the hazard in- 
volved in the manufacture and dis- 
tribution of leaded gasoline, It also 
concluded that available data do 
not indicate that such a change 
would significantly increase the 
hazard to public health from the 
greater lead discharge from auto 
exhausts. 


Chrysler Sues 
U. S. for Refund 
Of Excise Tax 


DETROIT.—Chrysler Corp. has 
filed a complaint in Federal Court 
asking the U. S. Government to re- 
fund $2,139,810.75 which the com- 
pany alleges it overpaid in excise 
taxes in 1956. 

Chrysler seeks a judgment for 
that amount plus interest and costs. 
Company attorneys filed a refund 
claim May 11 with the district di- 
rector of internal revenue, but 
Chrysler says the claim has been 
ignored by the Internal Revenue 
Service. 

Chrysler said that in 1956, it paid 
its dealers $23,703,838.98 for ma- 
terials and labor in connection with 
replacement of defective parts on 
automobiles. 

The payment should have been 
credited against the money paid to 
the Government in the form of 
manufacturer’s excise taxes, Chrys- 
ler claimed. 
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The Man Behind the Wheel... 





Sales Testing the Saab 93B 


(Continued from Page 24) 
overall length fit gingerly and eas- 
ily into every reasonable sized 
parking space. 

Driving this automobile is some- 
thing of a new experience. Here 
you are contending with a three- 
cylinder, two-cycle engine, connect- 
ed directly to the front wheels. 
These features give the automobile 
a different feel. 

When starting, the engine feels 
a little rough, but most of the 
rough idle disappears once the 
engine has warmed up. The front- 
wheel drive, once the driver has 
become accustomed to it, gives 
you confidence, 

Wind this little car well up over 
25 in first gear, without any fear 
of damaging the engine, and it will 
rev up to over 50 in second gear, 
should you want extra power, You 
never have the feeling that you are 
pushing the automobile or any of 
its component parts. As a matter of 
fact, the more you push, the better 
it appears to operate. 

If you like to be first away from 





the red lights, this car is made for 
you. You can even give the more 
powerful heavy-horsepower jobs a 
real contest. The three forward 
shifts follow the conventional 
American pattern and are quickly 
and easily selected. 
* 


Surprising Performance 

HIS is an automobile with sur- 

prising performance character- 
istics, and the -good salesman will 
stress them. The only thing you 
must watch carefully in selling 
performance is to be absolutely 
certain the customer has had an 
adequate opportunity to adapt him- 
self to the car’s “differences.” It is 
not easy to pick up the “feel” of 
any new car in a 20-minute test 
drive, and this little package should 
receive better salesmanship than 
that. 

The Saab is equipped with a free- 
wheel device, which can be en- 
gaged or disengaged by means of 
a control located above the brake 
pedal. The novice stepping into a 
free-wheel-connected Saab for the 


first time, with no advance notice, 


may well feel he does not exercise| | 


complete control over the automo- 
bile, 

When traveling at high speeds 
for instance, if you remove your 
foot from the accelerator, the 
usual engine braking effect does 
not take over. The Saab continues 
to roll down the highway at 
whatever speed you were travel- 
ling, decelerating only through 
wind resistance. 

Yet, contrary to your feeling, you 
are in completely safe circum- 
stances at all times, because the 
Saab four-wheel, hydraulically ac- 
tivated brakes are quick and ef- 
fective without the assistance of 
engine drag. 

Women seem to have a little 
more difficulty assimilating the 
free-wheel drive than do men, but 
a little concentrated practice seems 
to clear the problem away. 

* oa a” 


Practice Is Needed 
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Saab in New York— 

The Saab 93B in front of Rockefeller 
Center, New York City. It's a real work 
horse with pleasing styling. 

* + ” 
denly decide to pick up a little 
more speed while free wheeling, the 
car has a tendency to lurch slightly 
as you accelerate to bring the en- 
gine speed back to that of the au- 
tomobile’s actual speed. It takes a 
little practice to make the smooth 











— difficulty usually arises from | transition to engine and automobile 
the fact that when you sud-! operating at similar speeds. It is 








How ROP Color 
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Rambler Dealers 





Rambler dealers in Milwaukee ran a cam- 
paign of weekly ROP color pages in The 
Milwaukee Journal exclusively during the 
1959 model year. Sales have boomed to third 
place from sixth in 1958. This big jump in 
sales gives Rambler 11.2% of the Milwaukee 
market compared to 6% in the nation. 


Here is just one of scores of RO P color cam- 
paigns in The Milwaukee Journal which have 
proved that newspaper color brings the ad- 
vertiser exceptional rewards in extra reader- 
ship, extra impact and extra sales. 


THE MILWAUKEE 


First—Always—in ROP Color Advertising 


America’s Most Colorful Newspaper 





JOURNAL 











similar to learning to drive a Ir 
clutch-operated automobile, — 
A good feature of the Saab is _~ 
the fact that SAE parts and fit- 
tings are used throughout, mak- 
ing repairs and adjustments a 
simple matter in almost all areas 
where good mechanics are avail- £ 
able. g1 
Two conditions might lead to mi 
minor complaints. Foot pedals and tri 
accelerator are slightly to the right 48 
of the driver’s seat, because the 
front-wheel housing enters into the ce 
front compartment slightly in the ti 
manner of the VW. But this is not If 
an uncomfortable situation. a 
x * * st 
per second condition is that, li 
with the front seats adjusted to . 
their most forward position, leg pt 
room in the rear seat might become di 
a problem. We have carried passen- er 
gers as much as 125 miles at one sa 
sitting with only minor complaints m 
of cramping. 7 
Because this is a front-wheel- fro 
drive automobile, the drive shaft 76,( 
is eliminated, allowing the placing J tha 
of seats inside the structural mem- ing 
bers of the automobile. for 
Servicing this car is a breeze. dul 
The engine hood raises out and is tha 
quickly and easily detached, al- rec 
lowing the mechanic to go right line 
to work on the engine. L 
One of the biggest sales points pic! 
for the Saab, if a salesman under- salt 





Saab's Power— 

A cutaway of the three-cylinder Saab 
power plant. The two-cycle engine is 
water-cooled. 





* * 

stands it, is the two-cycle principle. I 
For instance, there are no valves. t 
This means fewer moving parts. As ae 


a matter of fact, there are only 
seven bearing surfaces which can 
possibly give any trouble. 

a * + 


Ample Trunk Space 


HE trunk lid of this automobile 

looks small, and the first reac- 
tion is to discount its loading pos- 
sibilities. But that is a mistake, The 
lid opens wide and high, showing 
an amazing luggage capacity. It is 
so deep it literally swallows any 
luggage you might have. 

It the space available is not large 
enough, the back of the back seat 
can either be folded down or re- 
moved entirely, adding as much 
carrying space as the average indi- 
vidual is likely to need. 

The salesman’s most difficult 
problem with the Saab will be 
overcoming customer resistance 
created by the car’s very origin- 
ality. It will be difficult for the 
customer to appreciate the extra 
built-in value unless it is thor- 
oughly explained and minutely 
demonstrated, Any salesman fool- 
ish enough to rush through a 
sales pitch on this car does him- 
self, his customer and finally the 
automobile a disservice. practi 
The price of $1,895 p.o.e. New 

York is bound to make some po- 
tential customers hesitate, because 
the austere look of the automobile 
doesn’t announce its full worth 
This is where the knowledgeable 
salesman makes a profitable sale. 











* * * 








Inside the Saab— The 


Interior view of the Saab 93 shows the [Dual h 
two-spoke wheel, shift, self-cancelling di- [pickup 





rectional signal switch and dash. The [Flaresic 
clean, uncluttered look is apparent here. 
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Increased Fuel Economy Cited 





Ford Unveils 60 Truck Line 


LOUISVILLE.—Designed and en- 
gineered to reduce operation and} 
maintenance expenses, Ford’s 1960 
truck line will include more than 
480 models. 

“Increased fuel economy, a | 
complete line of additional op- 
tional axles permitting Ford’s | 
1960 vehicles to do bigger jobs, | 
and advancements in frame | 
strength, wiring systems, brake 
linings, oil pumps, generators, 
ignition distributors and fuel 
pumps all contribute to greater 
durability and reduced truck op- 
erating and maintenance costs,” 
said Wilbur Chase, Ford truck 
marketing manager. 

The new line ranges in GVW 

from 4,600 to 51,000 with GCW up to 
76,000 pounds. It incorporates more | 
than 2,000 operational and engineer- | 
ing advancements, designed to af-| 
ford operators greater reliability, | 
durability, versatility and economy | 
than was demonstrated by Ford’s| 
record-setting Super Duty truck) 
line, the firm said. 

In the light trucks, Ford’s F-100 
pickup with 110-inch wheelbase is 
said to offer increased frame rigid- 
ity for greater chassis durability 
and improved riding and handling 
characteristics, 

Available on the F-100 and F-250 
pickup trucks, a locking-type dif- 
ferential provides maximum wheel 
traction on ice, snow, mud, sand or 
loose gravel. Improved brake lin- 
ings offer better wear and greater 
stability for more efficient per- 
formance under all operating condi- 
tions, Ford said. 

Power source for the light trucks 
includes the improved 223-c u bic- 
inch, six-cylinder, economy engine 
and the 292-cubic-inch V-8. All 1960 
Ford trucks offer short-stroke en- 
gines and a wide range of gear ra- 
tios and transmissions to provide 
proper road speeds at lower r.p.m. 
for improved fuel economy and 
longer engine life, the firm said. 

Inside the cab, light trucks of- 
fer improved driver comfort and 
overall “cab livability.” Plastic 

* * * 
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Model for Every Trucking Need— 


This 1960 Ford T-950 is shown at the company's heavy truck testing center in Romeo, 


ich. The new Ford truck line ranges in gross vehicle weight from 4,600 to 51,000 


pounds with gross combination weights up to 75,000 pounds. 
Practically every trucking need from a small retail delivery operation to the on or 


off-the-road heavy-duty hauler. 





One of 480 Models— 


The F-100 pickup is one of more than 480 Ford truck models available in 1960. 
Dual headlights and the new Ford crest on the hood are standard features on the 
The pickups are available with either this Styleside body or the 


Pickup models, 
lareside body. 


'greater durability and improved 





foam seat padding is sag resist- 
ant and new seat trim of vinyl, 
saran and viscose elements offer 
greater resistance to wear, im- 
proved moisture absorption and 
breathability, less static electri- 
city build-up and greater resist- 
ance to sliding, Ford said, A 
larger and more powerful heater 
motor delivers 175 cubic feet of 
air per minute. 

Ford said a new enamel in all 
colors has been incorporated into 
the truck line for all models, giving 


lifetime appearance to all truck 
finishes, 

Maintaining the same basic lines 
that have come to identify them 
throughout the nation, both tilt-cab 
and conventional model medium- 
duty trucks are available with a 
broad selection of transmissions 
and rear axle combinations design- 


Ford's Tilt-Cab Model— 


Ford’s 1960 tilt-cab model trucks are 
said to provide complete engine accessi- 
bility, cutting maintenance and service op- 
erations to half the time for cab-forward 
units. The new Ford tilt-cab series is avail- 
able in a line of medium, heavy: and 
extra-heavy models with both single and 
tandem axle chassis. 


The line is said to meet 





ed and engineered to deliver maxi- 
mum usable horsepower at mini- 
mum costs in any of a wide variety 
of specialized applications, Ford 
said. 

Typical of the engineering ad- 
vancements and special features 
available in the medium truck line 
is the F-600. Ford said this vehicle 
offers a choice of 17,000, 18,000, 19,- 
500, or 21,000 pounds gross vehicle 
ratings, with all components en- 
gineered to give best economy and 
durability performance. 

Standard F-600 frames feature 
stronger construction with more 
rugged rear spring brackets, Ford 
continued. Also, for the optional 
21,000-pound GVW package, a new, 
heavy-duty frame with 40 percent 
greater section modulus is provided 
for durability. 

Newly engineered brakes on the 
F-600 are said to offer superior 
braking performance with a 10 
percent greater deceleration rate 


with 20 percent longer brake lin- | 


ing life, and 10 by 22.5 tubeless or 
9 by 20 tube-type tires are avail- 
able for both front and dual-rear 
wheels. 

New or improved brakes, trans- 
missions, engines, oil pumps, oil fil-| 
ters, radiators, generators, heater | 
blower motors, wiring systems, ig-| 
nition distributors, speedometer 
and tachometer cables, in-tank fuel 
pumps, circuit breakers and fuse 
panels, weather seals and conven- 
tional cab door locks have also 
been added to the medium-duty 
truck line, Ford said, 

Three of Ford’s line of eight sep- 
arate truck engines, with short- 
stroke design, are available for use 
in the medium trucks. 

The heavy and extra-heavy truck 
line offers all of the improvements 
of the medium-duty models:plus the 
option of heavier axles than were 
standard in the past. These new op- 
tional axles give the trucks a 
higher maximum GVW rating than 
ever before and affect every F and 
C series in the heavy-duty line, 
Ford said. 

Five different engines are avail- 
able in the heavy and extra-heavy 
truck line, including Ford’s Super 
Duty V-8 engines for extreme 
heavy-duty work. 

Front-end styling of the 1960 
truck line includes a new hood 
on the light and medium trucks, 
new “block-type” grille with a 
horizontal design, rectangular 
parking lights integrated into the 
grille, twin headlights joined by 
@ massive chrome bar forming 
the top portion of the grille, and 
the new Ford crest mounted be- 
tween two air intake slots in the 
front of the hood. 

In the heavy and extra-heavy 
classifications, the styling retains 
the basic proven lines, Ford said. 
The new models will be clearly- 
identifiable through the new Ford 


.| truck crest, 


Medium, heavy and extra-heavy 
cab interiors incorporate a light 
gray spatter pattern on the head- 
lining, and a plaid-colored seat. ma- 
terial which, together with a vinyl 
bolster that extends over the back 
of the seat, provides greater wear 
along with resistance to soil, Ford 
said. 

The instrument pane] affords the 
driver a “softer” panel and greater 
eye comfort through the use of a 
white cover plate in the instrument 
cluster area and a_ fine-brushed 
aluminum finished center, Ford 
continued, The dial background is 
a metallic blue with the white num- 
erals, offering easier readability. 

Ford’s custom conventional cab 
also provides improved appearance, 
comfort and durability with a new 
full-width, two-tone effect of the 
instrument panel and a new trim 
style incorporating a ribbed vinyl 
center panel and a new multi-col- 
ored, striped, woven nylon-saran 
fabric. This same improved fabric 
will be used in all the custom tilt 
cabs but will incorporate a unique 
trim style, Ford said. 


Canadian Chrysler Buys 
29 Acres Near Toronto 


TORONTO.—Chrysler of Canada 
has purchased a tract of more than 
29 acres in nearby Etobicoke Town- 
ship. 

Ron W. Todgham, president, said 
the company would hold the land 
for future development. 








Denver Bank Becomes a Showroom— 

Bill Dreiling Motor Co., Denver, scored a first by placing this Mercedes-Benz 220 
convertible on display in the lobby of the Central Bank and Trust Co. Dreiling was 
the first dealership to use the bank lobby as an additional showroom. The use of a 
bank for a display is said to be something new in Denver. 








| PITTSBURGH. — Validated com- 
|plaints against used-car retailers 
| (both independent and franchised) 
during the first six months of 1959 
| were 35.7 percent greater than dur- 
|ing the like period of 1958, accord- 
|ing to the Better Business Bureau 
lof Pittsburgh. 

The bureau said there were 152 
“recorded instances of dissatis- 
faction” in the first half of this 
year, compared with 112 in the 
1958 period. 

Those 152 validated complaints, 
the bureau said, put used cars in 
ninth place among the worst of- 
fenders. A year earlier, used cars 
were in eighth place. 

In seventh place both years was 
the “automotive equipment and 
service” category. There were 167 
complaints lodged against this 
group in 1959, compared with 162 

in 1958. 

The BBB said that 91.5 of this 
year’s complaints against used-car 
merchants involved: Guarantee or 


AC Spark Plug 
Reveals Plans for 
Fall Sales Drive 


FLINT.—A fall sales campaign 
aimed at the automotive aftermar- 
ket has been announced by Edgar 
H. Francois, general sales man- 
ager, AC Spark Plug division, Gen- 
eral Motors Corp. 

Featuring new “fire ring” spark 
plugs and new “triple trapper” oil 
filters, AC’s fall campaign will in- 
clude “the most exciting service 
tools and premiums ever offered, 
an entirely new advertising pro- 
gram, and a dramatic, new sales 
demonstration clinic,” Francois 
stated, 

“We are getting the whole cam- 
paign underway with a gigantic 
mailing program to more than 200,- 
000 service stations and other retail 
outlets,” Francois added, “telling 
these servicemen about the out- 
standing qualities of our new spark 
plugs: and oil filters and about the 
new merchandising program of- 
fered to help build their sales this 
fall.” 

These filters and spark plugs will 
be introduced to the public this 
fall through an advertising pro- 
gram that includes a television se- 
ries starring actor-comedian Art 
Carney, The programming schedule 
includes four 90-minute and four 
60-minute specials cosponsored by 
AC over a national network start- 
ing in October, AC’s products and 
the consumer benefits from using 
the products will also be boosted by 
advertisments in national maga- 
zines and on outdoor billboards. 





to provide proof of the qualities 
built into AC fire ring spark plugs 
will get underway this fall. Planned 
to reach the more than 2,500 ware- 
house distributors and nearly 200,- 
000 Class “A” service station and 
garage operators handling AC 
plugs, the clinic consists of a 90- 
minute program including films 
and live-action demonstrations. 
“Our new fire ring spark plugs 
and triple trapper oil filters, boost- 
ed by a major national advertising 
program to promote sales at the 
auto owner level, should make this 





| 


fall campaign our most successful 
in history,” Francois said. 





A demonstration clinic designed | 





U. C. Complaints Up 35 Pet. 
In Pittsburgh, BBB Says 


contract not fulfilled, promised ad- 
justment not fulfilled, oral misrep- 
resentation, unsatisfactory installa- 
tion or service and defective 
merchandise. 

In the auto equipment and 
service field, 88.7 of the com- 
plaints involved those five items 
plus advertising misrepresenta- 
tions, according to the bureau. 
The bureau said that the worst 
offenders of all trade groups were 
the firms in the home-improvement 
field. Second was the furniture and 
floor-coverings business. 

In conjunction with its report on 
the causes of consumer discontent, 
the bureau offered eight “com- 
mandments” for better customer 
relations. They are: 

1, Thou shalt not offer a guaran- 
tee nor enter into a contract which 
thou canst not keep. 

2. Thou shalt not promise to 
adjust a complaint except thou 
adjust it. 

3. Thou shalt charge thy instal- 
lers and servicemen with compe- 
tence and responsibility. 

4. Thou shalt charge thy sales- 
men with truthful statements and 
fair play to thy customers. 

5. Thou shalt not falsely promise 
delivery of thy merchandise by a 

certain date. 

6. Thou shalt not knowingly de- 
liver faulty or inferior merchandise 
to thy customer. 

7. Thou shalt not speak with a 
forked tongue in thy advertising. 

8. Thou shalt not advertise mer- 
chandise at very low prices for the 
purpose of switching unwary cus- 
tomers to high-priced merchandise, 
then refuse to deliver the adver- 

tised item. 


AMF Adds Division 


PRINCETON, Ind. — Potter & 
Brumfield, Inc., has become a di- 
vision of American Machine & 
Foundry Co., and is now named 
Potter & Brumfield division of 
American Machine & Foundry 
Co 











Makes Tuneup Easier— 


Setting distributor points is said to be 
an easy part of any tune-up job with the 
new cam dwell indicator offered by AC 
Spark Plug division, General Motors Corp. 


The precision instrument eliminates the 
need for feeler gauge and assures ab- 
solute accuracy in setting points at manu- 
facturer's specifications. The indicator will 
be offered to the retail dealer during 
AC's fall sales campaign. 
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Chrysler Names Donnelly 


William R. Donnelly has been 
appointed treasurer of Chrysler In- 
ternational, S. A., Geneva, Switzer- 
land. Chrysler International is a 
Chrysler Corp. subsidiary respon- 


sible for the management of the 
company’s overseas interests. Don- 
nelly formerly was executive assist- 
ant to the corporation’s automotive 
manufacturing group vice-presi- 
dent. 








ACE VAN GUARD Mats 


x 


WYO USS 


popular favorites for auto floor 
protection. The smart, clean lines 
of the heavy, “live” rubber are 
beautiful, and the striking gold 
medallions SELL them. 


Van Guard mat protectors E3) 

are made for front and rear floors, in 

eight colors, with non-scuff gold me- 

dallions. They have skid-proof backs 

and fit all cars. Stimulate sales! Sell 
VAN GUARDS. 


ACE RUBBER PRODUCTS, INC. 


10 
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ADVERTISEMENT 





“WE ARE VERY HAPPY WITH OUR CHILDERS CARPORTS,” writes 
Paul Mabannah of Tigue Motors, Keokuk, lowa. “As you know, we first 
purchased Childers Carports to cover six cars across the front of our used 
car lot. They added so much in appearance and comfort that we added 
two more spaces and now have the entire line covered.” Read on Page 61 
how Childers Carports can add appearance and comfort to your lot. 




















Auto Personnel 








K. J. Whisler has been appointed 
assistant manager, automotive job- 
ber sales department, for Goodyear 
Tire & Rubber Co.’s industrial 
products division. 

n his new capacity, Whisler will 
report to A. L. Steele, department 
manager. He will assist in the over- 
all administration of the depart- 
ment which handles replacement 
sales of automotive and home ap- 
pliance belts and hose through a 
national network of jobber and 
dealer outlets. 

+ * * 
Firestone Promotes Hitler, 


Hahn in Sales Organization 

George D. Hitler, formerly 
manager of Firestone dealer 
sales, has been given the special 
sales assignment previously held 
by James L. Cumming, who now 
is eastern division manager. 

Charles H. Hahn has been 
named to succeed Hitler as man- 
ager of dealer sales. Hahn has 
been western trade sales man- 
ager. 


* * * 


Carter Ups Goddard 


G. A. Goddard has been appoint- 
ed Detroit manager of service sales 
for the Carter Carburetor division, 
ACF Industries, Inc. 

ca * * 


Nuffer Rejoins Auto-Lite 
Richard J. Nuffer has been nam- 
ed special Detroit representative of 
Electric Auto-Lite Co. He is rejoin- 
ing Auto-Lite after serving as a 
sales engineer for Anderson Co. 
* ok * 


Schmitz Named Manager 
Of John Hine Leasing Co. 

W. E. Schmitz has joined John 
Hine Leasing Co., Dallas, as man- 
ager. The company specializes in 
long-term leasing of all types of 
vehicles. 

Schmitz is a transportation con- 
sultant and former leasing man- 
ager of another Dallas firm. 

* * * 


Ives Heads Sales 


Whit Ives has been named sales 
manager for Electric Service Sys- 
tems, Minneapolis. He formerly 
headed a manufacturing and 
wholesale company in Fort Lauder- 
dale, Fla. Previously he was a re- 
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Get in on the ground floor of the big new FM boom with 
the self-selling Gonset FM Auto Tuner. This precision 
instrument has a 5-mv sensitivity for 20-db quieting, the 
equal of better home-type tuners. Features automatic fre- 
uency control and can be installed by the customer in a 
ew minutes. Static-free, full-fidelity reception in spite of 
steel bridges, medium-length tunnels, sputtering neon 
signs, etc. Beautifully styled with chrome trim, the Gonset 


FM Auto Tuner sells itself! 


full-scale national promotion campaign 
Gonset is backing its dealers with a full-scale national 
advertising and promotion program, including magazine, 


FM 
AUTO 
TUNER 


or call now. 
GONSET 


THornwall 5-8711 


Division of Young Spring and Wire Corp. 
801 S. Main St., Burbank, California 





radio, newspaper, and outdoor advertising. Other sales- 
clinching items include colorful direct mail pieces, win- 
dow banners, envelope stuffers, jumbo postcards, self- 
display counter cards, and Tuner hang tags. 


dealerships still available 
*There are still a few select dealerships available. Write 


<i> 


gional sales manager for Napco In- 
dustries and sales manager for 
Jordan Electric Products, Minne- 
apolis, 

* * * 
Brown Trailer Names Cox 


National Service Manager 


Brown Trailer division of Clark 
Equipment Co. has established a 
national service department and 
appointed Charles Cox national 
service manager. Headquarters will 





Calendar 


(Continued from Page 10) 


Oct, 5-10—National Aeronautic Meeting, 
Aircraft Manufacturing Forum and Air- 
craft Engineering Display, The Am- 
bassador, Los Angeles. 

Oct, 18-23— Annual American Trucking 
Assn, convention, Hotels Biltmore and 
Statler, Los Angeles, 

Oct. 21-24—Automotive Wholesalers 
Texas, Adolphus Hotel, Dallas, Tex. 

Oct. 21-25—Second Annual Rod & Custom 
World's Fair Auto Show, Industrial Arts 
Bldg., Eastern States Exposition Fair- 
grounds, West Springfield, Mass. 

Oct, 26-28—National Transportation Meet- 
ing, La Salle Hotel, Chicago. 

Oct. 26-30—Society of Automotive Engi- 
neers, National Meetings, Transporta- 
tion and Maintenance, Diesel Engine 
and Fuels and Lubricants, Hotel LaSalle, 
Chicago. 

Oct. 27-28—National Diesel Engine Meet- 
ing, La Salle Hotel, Chicago. 

Oct. 28-30—Annual convention and trade 
show, Automotive Parts Rebuilders Assn., 
Roosevelt Hotel, New Orleans, 

Oct. 28-30—National Fuels and Lubricants 
Meeting, La Salle Hotel, Chicago. 

Nov, 5-6—23rd Annual Industrial Engineer- 
ing and Management Clinic, Conrad 
Hilton Hotel, Chicago. 

Nov. 12-13—The American Society of In- 
dustrial Designers, Open Meeting, Hotel 


of 


Statler, New York City, 
Jan. 25-28—33rd Annual National Auto- 
motive Accessories Manufacturers of 


America Exposition, Navy Pier, Chicago. 
Feb. 7-9—Automotive Affiliated Represen- 
tatives meeting, Manhattan Hotel, New 
York, 
. 10-13—Automotive Service Industries 
Assn. Show, Coliseum, New York. 
March 14-16—Canadian Automotive Whole- 
salers' & Manufacturers’ Assn., Queen 
Elizabeth Hotel, Montreal. 
Sept. 6-16, 1960—Production 
Show, Navy Pier, Chicago. 
Sept. 6-16, 1960—Machine Tool Exposition, 
International Amphitheatre, Chicago, 


Engineering 


be in Brown’s new Michigan City 
(Ind.) plant and general office 
building. 

Robert Ball continues as Brown’s 
Western area service manager with 
headquarters in the Spokane plant, 
and Ted Miller continues as East- 
ern area service manager with 
headquarters in the Reading (Pa) 
plant. 


* * * 


Crescent Names Haligas 

Richard L. Haligas has been 
named Midwest district manager 
for Crescent Co., Pawtucket, R. L 
His headquarters are at 543 W. 
Emerson, Glen Ellyn, Ill. Crescent 
makes and markets a complete line 
of automotive wire and cable. 

x * * 


IH Appoints Uebelhoer 


To Head Parts Section 


J. P. Uebelhoer has been appoint- 
ed assistant manager of Interna- 
tional Harvester Co.’s order and 
distribution department, in charge 
of the service parts section. 

Uebelhoer, who joined the com- 
pany in 1943, had been general 
supervisor of parts distribution in 
the order and distribution depart- 
ment. 

* * * 


Five Management Posts 
Filled by Brown Trailer 


Five management appointments 
have been made at Brown Trailer 
division, Clark Equipment Co. They 
are: 

Clare Fox, controller; Robert L. 
Bailey, operations manager; Roy 
Hansen, manager new Michigan 
City (Ind.) plant; John W. Bern- 
stel, acting manager of the Read- 
ing (Pa.) plant, and Frank Brid- 
well, manager of the Spokane 
plant. 


+ 


Ford of Canada Names 2 


Frank A. Ritchie has been named 
manufacturing manager, Windsor 
(Ont.) Ford Motor Co, of Canada, 
Ltd., and Victor H. Penner has 
been appointed director of manu- 
facturing engineering, central staff, 








Toronto. 








Highways & Safety 











The Colorado safety car commit- 
tee, a group of safety engineers 
and civic officials from throughout 
the state, has completed a model 
“safety car’ designed to reduce the 
probability of injury or death to 
occupants involved in accidents. 

The automobile incorporates at 
least 25 modifications—including 
padded interior, seat and shoulder 
belts, roll bar, safety door locks and 
redesigned air vents to reduce in- 
halation of carbon monoxide. All 
materials and accessories were do- 
nated by local businessmen. 

Sponsors of the car are the Col- 
orado Junior Chamber of Com- 
merce, various national and local 
chapters of safety engineer organ- 
izations, the Colorado State Medi- 
cal Society and the Metropolitan 
Safety Council. 

It is planned to exhibit the auto- 
mobile in all parts of the state, 
according to the Colorado safety 
committee. 


See for Safety 
Proper Lighting Urged 
In 10 Road Areas 


There are 10 critical areas of 
driver decision that need adequate 
lighting to ensure safety, according 
to the Street and Highway Safety 
Lighting Bureau, Cleveland. 

The areas as listed by the bureau 
are: 

1. Entrances and exits. 

2. Interchanges, and intersections 
where they occur. 

3. Bridges, overpasses and via- 





Survey Work Starts 


On New Alaska Road 


Survey work has begun on the 
first proposed corridor road to 
link Central Southeast Alaska 
with British Columbia. 

The route is planned by way 
of Stikine River to the 
boundary and then along the 
Iskut River of British Columbia. 











ducts. 

4. Tunnels and underpasses. 

5. Guide sign locations. 

6. Dangerous curves and hills. 

7. Heavily travelled sections in 
urban areas, or where entrances, 
exits or interchanges occur within 
one mile or less of each other. 

8 Rest areas and connecting 
roads. 

9. Railroad grade crossings. 

10. Elevated and depressed road- 
‘ways. 





Imported Car 
Prices 











(Continued from Page 51) 


sed., $1,787; 2-dr. stat. wag., $1,995; & 
450 conv., $2,395. 

SUNBEAM—Rapler—2-dr. $2,- 
499; conv., $2,649. 

TAUNUS — Standard — 4-dr. sed., $2- 
120.50; 2-dr. sed., $2,028.50; Combi-wagon, 
$2,237. Deluxe—4-dr. sed., $2,266.50; 2- 
dr. sed., $2,174.50; Combi-wagon, $2,383. 

TEMPO—Viking Rapid—6-passenger stat. 
wag., $2,170.60; 9-passenger stat, wags 
$2,203.60. Mata do r—3-passenger 
wag., $2,482.75; 6-passenger stat. wag, 
$2,514.65; 9-passenger stat. wag., A 
546.55; 12-passenger stat. wag., $2,712.50. 

TOYOPET—Crown Custom — 4-dr. sed., 
$1,999; 2-dr., stat. wag., $2,111. Toyots 
Land Cruiser (4-wheel drive)—canvas top, 
$2,930; steel top, $3,365. 

TRIUMPH—4-dr. sed., $1,699; 4-dr. stat. 
wag., $1,899; TR-3 (sports cars)—soft top 
$2,675; hardtop, $2,835. 

TURNER—Standard 950 Sports roadster, 
$2,245; Stage II roadster, $2,635; Coventry 
Climax I roadster, $3,170; Coventry Climax 
III roadster, $3,370. 

VAUXHALL — Victor — 4-dr. sed., $1,- 
957.50; 4-dr. 2-seat stat. wag., $2,262.60. 
(Heater standard on both models.) 

VESPA — V-400 — 2-dr. sunroof sed.; 
$ 


hardtop, 


1,080. 
VOLKSWAGEN—2-dr. sed., $1,565; 2-dr- 


sunroof sed., $1,655; conv., $2,055; stat. 
wag., $2,245; deluxe stat. wag., $2,620. 
Ghia—cpe., $2,430; conv., - 


n 
695. (Heater standard on all models.) 
VOLVO—4-dr. sed., $2,795; 2-dr. sed.» 
$2,330; 2-dr. stat. wag., $2,490. (Heater 
standard on all models.) 
WARTBURG—Standard 4-dr. 
688; standard 4-dr. sunroof se 
deluxe 4-dr. sed., $1,799; deluxe 4-dr. 
roof sed., $1,889; 2-dr, stat. wag., $1,898: 
4-dr, deluxe stat. wag., $2,085; conv., $2.- 
099; coupe, $2,199; sports roadster, $2, 
(Heater standard on all models.) 
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e ‘Jeep’ Franchise 


@ ‘Jeep’ dealer gross profits average more than $400 per vehicle after washout. 
@ about 50% of sales are clean deals. 


@ high resale value. 2-year old ‘Jeep’ vehicles sell for as high as 90% of original 
factory list. 


substantial extra profits from sales of special ‘Jeep’ equipment, averaging 
$249 per vehicle, and sales of parts and accessories. 


great source of new profits, as a dual line! Added to an existing line, a ‘Jeep’ 
vehicle franchise increases profits with little increase in overhead! 


Dealers who qualify for a ‘Jeep’ Franchise as an exclusive line or added to a 
present line, get both the profitable ‘Jeep’ vehicle Franchise, and “Maverick”. . . 
the only top-rated TV show promoting a commercial vehicle line every week. 
Since many dealer points are being closed and Willys Franchises are established 
only on a market potential basis, the number of points still open is limited. Each 
offers a profitable future to the right man. For complete information please 


fill in and mail coupon. 
a # 
se oye WORLD’S ONLY 
VEHICLES ® 


PNG i | a LO) 8 


What a deal! The ‘Jeep’ Franchise ...world’s only complete line of 4-wheel drive vehicles. 
And to make your hand pay off, an ace in the hole — the powerhouse Maverick TV program 
... only top-rated show promoting a commercial vehicle line every week. 


The Maverick TV show 


one of America’s top ten TV shows,' (consistently, week after week). 

more men watch Maverick than any TV show? (and the man decides the auto- 
motive buy). 

more viewers per home than any TV show plus high sponsor identification? 
(they watch the show, and get the Willys Message). 


75% of America’s TV homes see a ‘Jeep’ demonstration at least once every 6 
weeks. Over 15 million homes see one every week. (Does TV sell? Look at the 
Willys Sales curve... out in front and still climbing.) 


2. Neilsen and Trendex Television Reports. 3. Trendex Television Reports. 


DEALER FRANCHISE DEPARTMENT | 
Willys Motors, Inc., Toledo 1, Ohio 
| 


Yes, without obligation, I’m interested in learning the detailed 
facts about the ‘Jeep’ franchise. 


Name 
Address. 

City. State 
Position. 


























COMPLETE LINE OF 4-WHEEL DRIVE VEHICLES 








America’s most contemporary magazine| 


believe that the most important thing it 


To carry your sales message to a top-level, top-income audience, yes. 

To give you coverage of nearly a million families who own nearly a million-and-a- 
half cars, yes. 

To keep these families informed on what's new and what's news in the wonderful 


world of four-wheeled fun and fashion, yes. 


To build your car’s image among important people who talk a lot, get around a lot, 


and do a lot of selling of what they've already bought, yes. 


But most of all, we feel fortunate that our editorial subject and the way we like to 
do business meet at the focal point of helping our advertisers and their dealers speed 


cars off assembly lines and off showroom floors. 


On this page are some exhibits that show you how SPORTS ILLUSTRATED merchan- 
dising teams up with SPORTS ILLUSTRATED advertising to do just that: 


For DODGE. Last April, at the opening of the baseball season, 
SPORTS ILLUSTRATED brought a “Meet the Pirates in Person’’ pro- 
motion to the Dodge dealers of Pittsburgh. The young, scrappy, and 
personable team spread out to a man all over the city, three to a 
showroom — signed autographs —posed for pictures —talked to cus- 
tomers—pulled in fans and their kids (and vice versa) by the 
thousands. Wrote Secretary Nick Corsello of the Alleghany Dealers 
Association to Pete Moore, Dodge Ad Manager, “No one here can 
remember a promotion as successful as this one. Fans young and old 
swarmed in like flies. I can’t possibly explain it in words, you would 
have had to see it. This is real advertising’. For LINC! Ol N 
Last June, just before the U.S. Open at Winged Foot, SPORT. 5 
ILLUSTRATED put on an evening golf clinic at nearby Westcheste 
Country Club, for the upper Westchester and Fairfield Count 
dealers. Masters Winner Art Wall Jr., Cary Middlecoff, Jimm 
Demaret, and the incomparable Sam Snead each arrived at the 
practice tee in a spanking new Lincoln. The clinic took about 40 
minutes, before about 3,000 fans. Almost before the golfers drove 
away, one of the Lincolns was sold, and two more were sold the 
next day.. For AMBASSADOR. A miniature baseball ba 
and a ribs. letter from the Indians’ Herb Score sparked 3,200 
dealers’ enthusiasm for the forthcoming Ambassador campaign. - 
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is old-fashioned enough to, 
can do for you is to sell cars’ 








ee 





For RCURY. A sports quiz tied-in Mercury’s Ed Sullivan show 
with its SPORTS ILLUSTRATED advertising... For BUICK. A 
large-sized ‘‘portrait’”’ of the new Electra by SPORTS ILLUSTRATED’s 
great artist, Robert Riger, gave a characteristic look of quality to 





more than 3,300 Buick showrooms... For PLYMOUTH. 

Another sports quiz brought the winning dealer and his wife on a - | 
New Year’s weekend trip to the Rose Bowl game. (Overall return 
far exceeded factory’s expectations)... For GENERAL 
MOTORS. At last year’s Motorama, SPORTS ILLUSTRATED’s 
Charles Goren and his famous bridge partner, Helen Sobel, held a 
bridge party and clinic which GM executive wives happily called 

“The nicest entertainment we’ve ever had in New York”... 

For OLDSMOBILE. A SPORTS ILLUSTRATED announcement went 
o 3,000 country clubs telling of Olds’ TV sponsorship of the Bing 
Crosby tournament and inviting club members to join Bing in 


taking the wheel of the new Olds... 
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SPORTS ILLUSTRATED’s very first issue carried the very 


irst consumer advertisement for the Thunderbird, a color 


fh. 


Pa 
pha eaey MERCURY 


pread. A spot check of 80 dealers revealed that just about 
6250,000 worth of Thunderbird sales were directly attrib- 
table to that ad, for none other had yet appeared. 
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Since then we have had all the foregoing evidence, and far 
ore, that the families who read SPORTS ILLUSTRATED and 


ithe families who are Detroit's best customers are one and the 





same people: high-income, suburban-living, sports-minded, 
oung-in-heart men and women who get pleasure out of driv- 


g, drive more, buy new cars, talk them up to their friends. 


Sport lends itself to attracting such people into auto show- 
ooms as it attracts them to their favorite magazine. Put the 
wo effectively together, as SPORTS ILLUSTRATED merchan- 

lising tries to do for every automotive advertiser, and you 
Bhave an irresistible force for sales. SPORTS ILLUSTRATED 


Mooks right, feels right, is right for automotive advertising. Circulation now 900,000 families weekly 
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Speculation in Industry .. . 





Will Steel Boost Auto Prices? 


(Continued from Page 2) 
up slightly because certain optional 
items have been made standard 
equipment. 
A padded instrument panel now 
is standard on all LeSabres, and 


Sabre 
vertible went up $16, and other 
models in this series rose $66. 
Buick radios and heaters will re- 
tail at $98.90 each this year, com- 
pared with $102.13 in 1959, The 
six-way power seat dropped from 
$102.13 to $96.75. 
« 


+ + 
Cadillac 
ADILLAC'S prices are un- 
changed from 1959, Automatic 





transmission, power steering and 
power brakes again are standard 
on all models, and the prices of 
major optional items are the same 
as last year. 

a * + 


Chevrolet 


HEVROLET’S Bel Airs and Im- 
palas bear the same prices as in 
1959, and about $15 has been added 
to Biscayne sedans and Brookwood 
station wagons, The increase covers 
the cost of arm rests, right-hand 
visors and other items that now are 
standard equipment. 

V-8 models actually will be 
cheaper in 1960, The eight-cylin- 
der engine will cost about $107 
more than a six ($118 in ’59) and 





GM Prices—'60 vs. ‘59 


(Including Federal tax and suggested dealer-preparation charges.) 















































BUICK 
LeSabre 
"60 59 Difference 
I Lone, edathadeastpicbsehepeiesibooteckionsstios $2,370 $2,804 $ 66 
2-dr. Sedan ...... 2,756 2,740 16 
I occas vrwsicicisaveidicneiniosscstsboe eoortes 2,991 2,925 66 
2-dr, Hardtop 2,915 2,849 66 
Convertible ................... 3,145 3,129 16 
4-Gr., 2-seat Wagon 20.0... cccicccccsceseeseeeeees 3,386 3,320 66 
4-dr., S-seat WagoMn ............cccccecssscseeeeeeeee ea oe ag oe 
Invicta 
SS ME 86. sascscacesceessessoscoseces 3,357 8,357 0 
4-dr. Hardtop ..................0:00:0000 ... 3,515 3,515 0 
I sia ssns chi dnkecosssorsbisietercbeocsssonbenbe 3,447 8,447 0 
Convertible ......... . 8,620 3,620 0 
4-dr., 2-seat Wagon . 3,841 3,841 0 
4-dr., 3-seat Wagon .. SOs od ea 9 ace 
(Automatic transmission is standard equipment on Invicta models.) 
4-dr, Sedan ..... . 3,856 3,856 0 
4-dr. Hardtop 3,963 3,963 0 
. Hardtop 3,818 8,818 0 
225 s 
4-dr. Hardtop (flat roof or 
roof) 4,300 4,300 0 
iMakasei nl lntetcsnisvmbesbiciagspnmaoetioes 4,192 4,192 0 





on Electra and Electra 225 models.) 


Convertible 
(Automatic transmission, power steering and power brakes are standard equipment 


CADILLAC 

















(Cadillac prices are unchanged from 1959.) 
Sixty-Two Series 
60 and ’59 
4-dr. Hardtop (flat roof or sloping roof).... $5,080 
2-dr. Hardtop 4,892 
Sedan de Ville 4-dr. Hardtop 
(flat roof or sloping roof) 5,498 
Coupe de Ville 2-dr. Hardtop 5,252 
dt sisctrhansiascsieiaenssstenrengsdeeverctesees 5,455 
Eldorado Seville 2-dr. Hardtop ...................... 7,401 
Eldorado Biarritz Convertible ........................ 7,401 
Sixty Special 
. Hardtop 6,233 
Series Seventy-Five 
B-Passenger Sedaw ................ccccccccesseesseeeesseesees 9,533 


pestenek 9,7 





on all models.) 


Limousine 
(Automatic transmission, power steering and power brakes are standard equipment 



















































































OLDSMOBILE 
Series 88 
60 59 Difference 
4-dr. Sedan $2,900 $2,902 —$ 2 
2-dr. Sedan 2,835 2,837 2 
4-dr. Hardtop 3,034 3,036 — 2 
. Hardtop 2,956 2,958 — 2 
Convertible 3,284 3,286 — 2 
4-dr., 2-seat Wagon ...0.............cccccessceessnees 3,363 3,365 — 2 
4-dr., 3-seat Wagon ERIN a le Re ae 
Super 88 
4-dr, Sedan ......... 3,176 3,178 — 2 
4-dr. Hardtop 8,402 3,405 — 8 
2-dr. Hardtop . 3,325 3,328 — 8 
Convertible ..... 3,592 3,595 — 8 
4-Gr., 2-ment Wagon ..............eccccseccsescessees 3,665 3,669 — 4 
4-dr., 3-seat Wagon Sn) 5 Maciel pealieas 
Series 98 
a acs caeah ih cen abeiasaehis 3,887 3,890 — 8 
4dr. Hardtop 4,159 4,162 — 8 
2-dr. Hardtop . 4,083 4,086 — 8 
vertible ......... ... 4,362 4,366 — 4 
(Automatic transmission, power steering and power brakes are standard equipment 
on Series. 98 models.) 
"59 Difference 
$2,704 —$ 2 
2,631 2,633 2 
2,842 2,844 — 2 
2,166 2,768 — 2 
..-. 8,078 3,080 — 2 
3,099 3,101 — 2 
8,207 3,209 — 2 
Ventura 
4-dr. Hardtop .. Re aes = ie Mss Se 
2-dr. Hardtop RE yaar rs ears 
Star Chief 
4-dr. Sedan 3,003 3,005 — 2 
2-dr, Sedan .. 2,982 2,984 oo. 
4-dr, Hardtop 3,136 3,138 — 2 
Hardtop 3,381 3,833 2 
4dr. ; _ 
2-dr. Hardtop 3,255 3,257 — 2 
Convertible ... 3,476 3,478 — 8 
4-dr., 2-seat Wagon 3,530 8,582 - 9 














will include an oil filter at no 
extra cost, The filter was about 
$9 last year. 

Turboglide automatic transmis- 
sion will sell for about $210, com- 
pared with $242.10 in 1959, and the 
pushbutton radio has been reduced 
to about $70. It was $84 last year. 

+ ce 


Oldsmobile 


SMOBILE held the line on 
every model, but an increase in 
dealer discount has resulted in ad- 
vertised-delivered prices that are 
$2 to $4 below last year’s. 

Heater and radio prices have 
been reduced; a manual heater is 
available for the first time, and 
tinted glass has been cut from $43 
to $28.73. 

The Dual-Range heater will be 
$97.38, compared with $101.88 a 
year ago, and the new manual 
heater is priced at $75.32. 
Oldsmobile’s pushbutton radio is 

priced at $88.77, and the touch-tune 
unit is $124.82. The ’59 prices were 
$101.65 and $134.82, respectively. 

In addition, several items have 
been made standard on the Super 
88 series. They include courtesy 
lights, wheel trim rings, padded 
instrument panel and chrome win- 
dow frames. 

. * * 
Pontiac 
L= Oldsmobile, Pontiac held 
the line, and the change in the 
dealer discount resulted in a $2 
price cut across the board. 

The Ventura series, a two- 
model line, debuts this year. 
Prices are $2,971 for the two-door 
hardtop and $3,047 for the four- 
door hardtop. They are $205 above 
rg corresponding Catalina mod- 


An oil filter has been made stand- 
ard on all models. It was about $10 
extra in ’59. 

Radio and heater prices have 
been reduced, A pushbutton radio 
will be about $89, and a heater will 
be about $94. Both were priced at 
$101.65 last year. 

- + 7 


Studebaker 


LAR& Deluxe Six sedans are up 

$51 and the two-door wagon in 
this series is up $71. The Regal Six 
and V-8 four-door sedan and two- 
door hardtop have been boosted $21 
over ’59 levels. 

Deluxe V-8 models are available 
for the first time. They are priced 
$135 above their Deluxe Six coun- 
terparts. 

The new Lark convertible will be 
$2,621 with a six-cylinder engine 
~~ _— with a V-8. 

e suggested dealer-prepara- 
tion fee has been boosted on all 
models, The new rates are $26 on 
Deluxe Six models, $30 on the 
yay Six series and $36 on all 


Studebaker’s dealer discount will 
employ a holdback feature this 
year. The discount on six-cylinder 
models will be 22 percent, including 
@ one percent holdback, and the 
discount on V-8s will be 24 percent, 
also including a one percent hold- 
back, 

The Chevrolet Corvair carries a 
dealer discount of 21 percent, of 
which one percent is held back. 








Studebaker Prices—'60 vs. '59 


(Including Federal tax and suggested dealer preparation charges.) 














Deluxe Six 
"59 Difference 

4-dr. Sedan ......... $1,995 $ 51 
2-dr, Sedan ......... 1,925 51 
2-dr., 2-seat Wagon 2,295 71 
O-Gir., B-WORE WEGOR ooecicrscccsscrccrssesscccvesscccere BMD —cseveccs «ants 

Deluxe V-8 
neers), ~~ 66 VE Ree SS om 
thd cans cectusenaioneeimetlideietoneicnies SEE |: tenes =. iy \iehebae 
Gai, DWAR WRBOM cecssiccseivssssaccccccesesscsvevees BUM ——-ewreenne (ttre 
ee a eens | oe oe 

(Deluxe V-8 models were not offered in 1959.) 

Regal Six 
AIIM ‘ac sicccolebideioesintoibbesiecsiaerobavibosteast 2,175 ¥ 21 
A IID « bs cicncscietssvessicstesscedtravievemnniosestere 2,275 21 
EE Sd itinaSenipeisiceatinei vied EE. aunties,» O%. Cuelybes 
OMS SG eee - | re a ee 

Regal V-8 
NE MIE ors cchsvcosihacivaaecscsbendenbesveiesoieonitens 2,310 21 
6 FSSA 2,410 t 21 
IY ich ochcs cha eanodasieseniidionantnetieiel, A.) eatimaee 2", | 25 oem 
BE ., BDORES WAG ovrccrsereccsccsscecsrsccervescers BydMO == cnnesere «tn etne 

*59 Difference 
VB BpeG COURS asic. ccssiscsecesseccsrsccesvsenecerereeed $2,495 +$155 














Ford Tells How Falcon 


Was Designed, 


Styled 


(Continued from Page 6) 


rather than one borrowing from 
foreign styling. 

The front end of the first clay 
model XK-Thunderbird, in its al- 
tered form, featured a wide, low, 
open grille) Prominent canted 
blades ran from the rear along the 
sides, with tail lights located in the 
tips of the blades. 

Although there was general 
satisfaction with this approach, 
the model itself proved to be 
merely the first of a long line of 
styling prototypes. Meanwhile 
Engineering and Product Plan- 
ning had set preliminary speci- 
fications for the company’s new 
economy car. They included a 
length of 170 inches, a 54-inch 
height, a width of 64 inches and 
a 106-inch wheelbase. 

The second clay model deviated 
from these dimensions Only in that 
it was wider than specified. The 
stylists even then were concerned 
with a width that would accommo- 
date three passengers both front 
and rear, and this reasoning was 
justified when the Falcon finally 
was widened to 70 inches. 

The second model had a hood de- 
pressed between flat front fenders. 
Its “greenhouse,” conventional on 
one side, had a reverse backlight 
on the other, thus permitting a 
comparison of the two different 
types on the same body. 

In designing the greenhouse, 
Ford stylists considered three rear- 
window possibilities: A more or 
less conventional backlight such 
as that found in the 1959 Ford; 
L’Avion’s reverse-angle backlight; 
and a “fast-back,” in which the 
backlight slopes gradually down- 
ward to the rear deck. 

Stylists spent the rest of 1957 
modifying the two existing XK- 
Thunderbird clay models, and 
building a third. Main targets of 
the continuous modification pro- 





600,000 Capacity Due... 





Rambler Expands Again 


(Continued from Page 8) 


internal expansion, boosting body 
capacity at Milwaukee by installa- 
tion of additional welding equip- 
ment, lengthened trim lines and en- 
larged paint facilities. At Kenosha, 
engine capacity was increased and 
machining operations augmented. 
* * + 


Windshield-Wiper Pump 
Is New on ’°60 Ramblers 


DETROIT.—An exclusive piston- 
operated vacuum booster pump 
which increases vacuum action for 
more positive windshield wiper con- 
trol will be used on 1960 Rambler 
models, according to R. H, Isbrandt, 
director of automotive engineering 
and research for American Motors 
Corp. 

Developed by Carter Carburet::r 
Co, in conjunction with AMC engi- 





neers, the piston-operated pump re- 
places the diaphragm type used in 
previous years, he said. It will be 
used on the Rambler Six, Rebel V-8 
and the Ambassador V-8. 

Isbrandt said test figures show 
that the new piston-operated boost- 
er maintains a positive wiper speed 
under all conditions, including ac- 
celerating, passing or climbing 
steep hills. The new pump provides 
variable speed operation from 15 to 
100 cycles per minute, Noiseless in 
operation, the system is automati- 
cally unloaded when vacuum is not 
required. 

The improved wiper system also 
includes a more powerful vacuum 
motor and 15-inch blades which 
have a three-inch overlap to clean 
the center of the windshield, 
Isbrandt said. 





gram were greenhouses, grilles 

and rear quarters. 

February, 1958, was a month for 
review. In an effort to close in on 
specifics, Styling, Engineering and 
Ford division assembled the eight 
models that still appeared to be in 
the “running”: The three XK- 
Thunderbirds, L’Avion I, L’Avion 
II, the Debonaire and two models 
of the Astrion. 

Among the XK-Thunderbirds, the 
first offered blades and a flat back- 
light. The second had concave body 
sides and a greenhouse much like 
the first. The third featured a tube 
theme in the lower body, fenders 
and rear quarter. 

Number three was preferred with 
modifications. The stylists were 
asked to incorporate more of the 
Astrion front-end treatment, and to 
prepare drawings of all models to 
show possible adaptations for a 
four-door in addition to the basic 
two-door version on which they 
had been working. The Ford Studio 
was instructed to build still another 
full-size clay model to show the 
“on of these adaptation possibili- 
ties. 

With a cautiousness born of 
long years of experience, those 
taking part in the review asked 
that an additional clay model be 
started to illustrate the sheet 
metal and greenhouse of the 
Quicksilver which, like the Con- 
cept before it, had been developed 
originally in the Ford Preproduc- 
tion Studio. 

When the company’s Styling 
Committee, the final arbiter of 
product decisions, met in April, 
1958, it reviewed six small-car pro- 
posals—one important one involv- 
ing an increase in weight from 
2,200 to 2,300 pounds so as to more 
easily provide seating comfort for 
six passengers. 

The following month, at another 
meeting of the Styling Committee, 
final specifications were approved: 
Wheelbase, 109% inches; length, 
180 inches; height, 54% inches; 
width, 70 inches. 

A subsequent modification in the 
front bumper design added another 
inch to the length. Otherwise, the 
basic exterior dimensions approved 
at that time were identical to those 
of the 1960 Falcon. 

What followed in the Ford 
Styling Office was almost anti- 
climatic. By June, 1958, a routine 
Ford Studio report notes, the 
major portion of the program 
had. been completed. 

The Styling book finally was 
closed on L’Avion, the Astrion, XK- 

Thunderbird and all the others, in 
& memorandum dated Apr. 21, 1958. 
It read: “Effective this date, the 
XK-Thunderbird name igs discon- 
tinued and all future references are 
to be to the approved name—Fal- 
con.” 





Goffe Adds 2 Lines 
PUEBLO, Colo.—Goffe Motor Co. 
(Dodge), 701 Court, has added 
Chrysler and Imperial. 
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Attn: Dealers 


I Cardinal 





ring-up 
| $300.00 per deal to you. Rugged 


interior — 


Campers _ will 


construction. Beautiful 
featuring oven-stove, full size mat- 
tress, 9 windows—8 open, 2 roof 
fibre 


glass insulation, 15 gallon water 


vents, steel cased door, 
tank and pump, luxurious curtains, 
dinette and table, and sleeps 4. 
"Bona fide dealers write or call for 
further information. Fits any size 


ruck. 


Cardinal Camper 
Mfg. Corp. 


508 Stewart St., 
El Monte, California 
Gilbert 4-3594 
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READY TO SELL '60 MODELS! 

lou'll want an ample supply of colorful business 
ards on hand for this important event. Order 
our supply of Full-Color cards today. If you 
ish a free sample folder send request on your 
opmpany letterhead. 


ODGE DEALERS... . 
Dur new card designs are now ready for Dodge- 
imca dealers and Dodge-Dart dealers. Free 
pider upon request. 

UTLEY BROTHERS, Inc. 


LER DETROIT 





2, MICH 


NOW SERVING OVER 4000 DEALERS 








STOP TRAFFIC 
) with 
) PENNANTS 


ere is nothing else you can buy for 
any price that will attract as much atten- 
tion as beautiful, colorful, pennants and 
yet you can buy them for as little as 3c 
iPer foot. Write for our catalog. 


MYRLO CO. 


. Dept. N, 1231 Main Ave. 
i Cleveland 13, Ohie 














Wilkie Views... 





Porsche’s Revolution 


(Continued from Page 2) 


orders, But long before a single 
civilian car could be made for the 
workers or anybody else, Hitler 
plunged the world into war. The 
factory quickly was converted to 
production of vehicles for the Ger- 
man armed forces. 

In that operation, it became a 
primary target for Allied bombers. 
They laid it waste during the last 
year of the war. The Occupational 
Forces rebuilt the factory and, 
ironically, made possible actual pro- 
duction of Porsche’s dream car. 

But Hitler wasn’t there to see 

it. He was dead by his own hand. 

Porsche, for some reason never 

fully explained, was a war prison- 
er in France. He never got back 

into the Volkswagen project, but 
today’s Volkswagen basically is 
the car conceived years before 

Hitler came into power in Ger- 
many. 

Porsche was imprisoned for two 
years. Upon his release he re-en- 
tered the auto industry and pro- 
duced another small car that, for 
the first time in his nearly half a 
century of an outstanding automo- 
tive career, bore his own name. 

Porsche was born in what then 
was the Austro-Hungarian mon- 
archy, on Sept. 3, 1875. He died in 
Germany in 1951. He was a leading 
figure in early day European car 
racing and designed many of the 
racing cars sponsored by Europe’s 
leading automakers. 

aa * * 

HE WAS at one time chief en- 
gineer of Daimler-Benz and an as- 
sociate of such foreign automotive 
notables as Jean Pierre Peugeot | 
and Adam Opel, as well as most of 
the famed European racing car 
drivers. 

Porsche’s first venture in auto 
building came when he was scarcely 
out of his ’teens. He put together 
an electric car with power develop- 
ed by a generator, which was op-| 
erated by a small internal combus- | 
tion engine. It was not successful, 
although Porsche did get it on the 
road. 

Porsche twice visited the United | 








Big 3 Compacts 
Pose Mystery 


For Wall Street 


(Continued from Page 2) 


that Lark and Rambler will fare 
poorly in the competition with the 
Big Three compacts. Incidentally, 
the short position of the Big 
Three’s stocks showed little change 
between August and September 
with the total for Ford and Gen- 
eral Motors declining a bit. 
ok * a 


N OTHER business news last 

week, there was one sign that 
the interest-rate upsurge has slow- 
ed a bit. 

The Treasury last week paid 
3.958 percent for short-term money, 
down from the 4.166 percent paid 
the week before. 

The Government reported that 
personal income in August was 
at the annual rate of $381.4 bil- 
lion, down from the $384 billion 
for July but above the $362.4 
billion for August of last year. 
The steel strike plus auto change- 
overs were blamed to the July- 
to-August decline. 

The oil industry appears to be in 
a bad way despite state restrictions 
on production and Federal limits 
on oil imports, Supplies are report- 
ed high as the low-demand period 
for gasoline sets in. The result has 
been a rash of gasoline price cuts 
across the nation.—(Kenneth C. 
Kelley jr.) 


Non-Ferrous Industry 


To Honor Martino 

NEW YORK.—Joseph A. Mar- 
tino, president of National Lead 
Co., will be the guest of honor at 
a $100 per plate dinner sponsored 
by the non-ferrous metals industry 
to be held Oct. 15 at the Waldorf- 
Astoria Hotel. 

Cc. R, Cox, president of Kenne- 
cott Copper Corp., is serving as 
campaign chairman. The dinner 
will benefit the National Confer- 
ence of Christians and Jews. 








States. Once he came to learn some- 
thing about the mass production 
processes of American car makers. 
On the second visit he came with a 
group of German experts who 
sought to persuade engineers and 
technicians of German birth to re- 
turn to their native land. 


cars, Only a few weeks ago the 
three millionth car rolled from 
the assembly lines. 

Dr. Nordhoff is enthusiastic about 
his operation. “I am firmly con- 
vinced,” he says, “that there will 
always be a market in this world 
for simple, economical and de-| 
pendable transportation. I am con- 
vinced, too, that all over this world 
there are millions of people who will 


S-P Merges Two 


Dealer Services 


SOUTH BEN D.—Studebaker- 
Packard’s business management 
department is being combined with 


| the dealer development department, 


according to S. A. Skillman, sales 
vice-president, 





gladly exchange chromium-plated 
gadgets and excessive power for 
economy, long life and inexpensive 
maintenance,” 

Dr. Nordhoff points out that 
Volkswagenwerk, within 10 miles 
of the Iron Curtain, still has no 


James O. Lewis has been named 
|manager of the reorganized dealer 
| development department. He for- 
|merly was business management 
|manager. William F. Turner and 
|Wayne F. Armstrong have been 


| 
| 


Civilian production of the 
Volkswagen got under way at the 
Wolfsburg factory on a limited 
scale in 1945. Less than 10 years 
later, under the able administra- 
tion of Dr, Heinz Nordhoff, Volks- 
wagenwerk was able to announce 
completion of its first million 





owner and no capital, It has been| ; , 
held in trust by the German Fed-| Turner will be responsible for in- 
eral Government since its reactiva-| ternal planning and Armstrong for 
|dealer franchising procedures, 


Skillman said former zone busi- 


tion after the war. 

This might be termed just one of 
many unsolved postwar problems.| ness management managers have 
Dr. Nordhoff calls it “more of a} been redesignated as zone dealer 
curiosity than a problem.” 


appointed assistant managers. 


development managers. 








One of the car lots in the photos 
above made money last winter. The 
other did not. Can you tell which was 
the profitable lot? 


Sure! It was the lot protected by 
Childers Carports. And Childers Car- 
ports may be the difference between 
your lot losing money or making a 
profit this winter. 


Open every day. You see, Childers 
Carports turn your lot into an attrac- 
tive, 365-day outdoor showroom. With 
Childers Carports protecting your 
stock, even the heaviest snow can’t 
cover your cars and put you out of 
business. 


Pay for themselves. And because 
Childers Carports cost only pennies per 
car per day, they quickly pay for 
themselves in savings on clean-up 
costs alone. In addition, Childers Car- 
ports cut your costly winter light bills 
50% and more because they concen- 
trate your lights directly onto your 
cars ... let you use fewer lights for 
a more attractive night display. 


Year-round protection. And best of 
all, Childers Carports increase your 
sales and cut your overhead all-year- 
round—not just in the winter! Dealers 
everywhere in the United States have 
erected Childers Carports and are en- 
thusiastic about them. Here are a few 
reasons why: 








ORR, AOR AN MRT os Sapo! 


Snow, sleet, rain or hail never touch these cars protected by Childers Carports. 
With Childers Carports on your lot you’re open for business 365 days a year! 


Now! CHILDERS Carports Keep Your Cars 
Springtime Clean On Winter's Dirtiest Days 


.-- and make your lot a more inviting place to stop, look and deal! 





UP TO 36 MONTHS TO PAY 


Install Childers Carports now 
under low-cost Childers 36- 
Month Finance Plan. Let your 
carports pay for themselves in 
savings on clean-up and lighting 
costs plus extra profit through 
increased sales! 











1. More sales and faster turnover. 
Expert dealer accountants say it costs 
$3 a day to “board” a car—yet Child- 
ers Carports cost only a few cents per 
car per day. 


2. Higher prices for cars that are 
always clean and comfortable. 


3. Architect-designed to harmonize 
with existing buildings and displays. 


4. Easy to install. Your own men 
can do it with ordinary tools. 


5. Easy to move if you are on leased 
property ... or if you want to change 
= arrangement of your outdoor dis- 
play. 


Freight-free. Your carport is shipped 
direct from the factory, freight pre- 
paid and allowed to you. 


For complete details on Childers 
Carports and pictures of actual installa- 
tions, just fill out and mail the coupon 


below. We'll include a list of 300 deal- 
ers in 32 states who have installed 
them (you can telephone any two deal- 
ers on this list at Childers’ expense). 
You still have time to protect your 
cars this winter with Childers Car- 


ports. 


WE PAY FREIGHT 
TO ANY DEALER IN U. S. 


r——-MAIL THIS COUPON TODAY’ 


Childers Manufacturing Co., Dept. AN-5 
3620 West 11th Street 
Houston 8, Texas 


! 
| 
| 
Please rush me complete details on 
| Childers Carports, along with a list of 
300 dealers in 32 states who have in- 
I stalled them, and pictures of actual 
! dealer installations. 

I [] Check here for independent engi- 
! neer’s report on 35-lbs. per sq. ft. 
I snow load test of Childers Carports. 


Company 
Name 
Name & 
Title 








Address. 








City. State. 

( Check here if you would like to 
pay for your carports while they 
earn profits for you. We finance up 
to 36 months. 
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Aim of Franchise Realignments.. . 





More Valiant Sales Per Dealer? 


(Continued from Page 1) 


the Valiant, which is possible but 
highly improbable, the new 
Chrysler Corp. economy cars still 
would be sold by 2,800 to 3,200 
fewer U. S. dealers than will han- 
dle the Falcon and Corvair, re- 
spectively. 

Approximately 6,800 dealers sell 
Fords and 7,200, Chevrolets. Fewer 
than 3,000 dealers apiece handle the 
Rambler and the Studebaker Lark. 

Thus, with 4,000 sellers or less, 
Valiant definitely will avoid the 
“Plymouth plague”—too many deal- 
ers too close together. This situa- 
tion developed during the 1930s 
when the late Walter P. Chrysler 
put the Plymouth in every com- 
pany dealer’s showroom to achieve 
@ maximum sales saturation. 

* * * 


Dealer Retrenchment 


oe first of this year, approxi- 
mately 6,800 of the corporation’s 
8,000 dealers sold Plymouths. The 
Plymouth total will have shrunk to 
about 4,500 by mid-October, as the 
result of Dodge dealer sign-offs in 
favor of the new Dart. 

Colbert, speaking frankly to 
newsmen of his dealer problems, 
admitted that Plymouth dealer con- 
gestion had posed a sales problem. 
He said Chrysler intended to avoid 
a repetition of this situation with 
the Valiant. 

“There will be a Valiant dealer 
to serve every community—but 
there will not be three or four 
where there should be one,” he 


declared. 
Who will get the Valiant? 
Colbert and his marketing execu- 
tives have been cautious on answer- 
ing this question, except to say 
that not necessarily every DeSoto- 
Plymouth or Chrysler-Plymouth 








dealer will be offered the new line. 
It was disclosed, however, that an 
equal number of Chrysler-Plymouth 
and DeSoto-Plymouth dealers will 
handle Valiants. 
a 


fp 1959 dealer survey by AvuTo- 
motive News showed that about 
2,000 DeSoto dealers also handled 
Plymouths as of Jan. 1, while some 
2,300 Chrysler dealers also were 
dualled with Plymouth, There were 
additionally 175 exclusive Plymouth 
dealers, most of whom are expected 
to get the Valiant. 

Dodge-Plymouth dealerships—the 
combination which is rapidly being 
displaced as the result of the birth 
of Valiant and Dart—totalled 2,300. 
There were about 300 Dodge ex- 
clusives. 

Complicating the dealer situa- 
tion were the 200 Chrysler dealers 
who did not handle Plymouth and 





DeSoto to Stage 
$40,000 Golf Open 


BRADENTON, Fla.— The first 
annual DeSoto Open Invitational, 
with $40,000 in prize money, will be 
held at the DeSoto Lakes Country 
Club near here during the week of 
March 21-27. 

Feature of the annual Hernando 
DeSoto historical pageant, which 
recreates the landing on Florida 
shores by the Spanish explorer, the 
tournament will be sponsored by 
DeSoto. 

The tourney is due to trail only 
the Masters and the Palm Springs 
Open among the most lucrative 
competitions in the nationwide pro 
tour of the coming season. 





FREE WHEELING HUBS FOR 


4-WHEEL DRIVE TRUCKS 








Available For All Civilian, 







Army, or Import Trucks 
WILLYS JEEP © CHEVROLET 
DODGE © FORD ® IHC 
TOYOTA LAND CRUISER 
STUDEBAKER © MACK 


MARMON HARRINGTON 
BRITISH LAND ROVER 
RIO © GMC 


: SIMPLE TO INSTALL— SIMPLE TO OPERATE 4 


Warehoused in 60 principal cities. Available from any auto- 


motive jobbér or truck equipment distributor. Dealers cost, 


$37.50 to $42.50 in 3-set quantities. Manufacturers of the 


world's largest and most complete line. 





DUALMATIC propuctTs co. 


P.O. BOX 419 
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ADVERTISEMENT 





NIGHT SHOWCASE: Turn your used car lot into a brilliant, impressive 
outdoor display room with Childers Carports. Childers Carports frame 
jour cars in an exciting night picture that attracts more customers and 
increases your sales. And because they concentrate lighting on your cars, 
Childers Carports can cut your electricity costs 50% and more! Turn to 
Page 61, learn bow Childers Carports can sell more cars for you. 


hit. hald. 





the 50 DeSoto fr 

in the non-Plymouth category. 

Finally, there were 16 “grand 
slammers,” one-point dealers who 
sold every Chrysler Corp. line. This 
has been pared to one, according to 
Colbert. He is D. L, Navarro, owner 
of Car, Inc., Key West, Fla., which 
Sells Simcas as well. 

How this lineup will look Jan. 1, 
1960, still is unsettled, mainly be- 
cause Valiant’s roster will not be 
fully determined until the first of 
November. But there are certain 
to be overlaps within the one ap- 
parently inflexible rule—no Chrys- 
ler Corp. dealer (except for the lone 
“grand slammer”) is to sell Val- 
iants and Darts in the same show- 


room, 


* * 


. company is encouraging 
balky Dodge-Plymouth dealers 
to divide their facilities so as to 
handle Dart in one place and Val- 
iant in the other, A high-volume 
Dodge truck dealer is being per- 
mitted to keep the truck line, but 
will drop the cars so as to take on 
Valiant together with Plymouth. 

The French Simca, of course, is 
available to non-Valiant dealers 
who wish representation in the low 
end of the price structure. But 
Simca has franchised only 720 
Chrysler Corp. dealers and has 
opened its rolls to eligible non- 
Chrysler retailers. 

Colbert specifically sought to 
allay a fear held by Chrysler- 
Imperial dealers. The fact that 
the Valiant is being merchandised 
by Plymouth-DeSoto-Valiant di- 
vision led to the belief that De- 
Soto dealers would be favored 
over Chrysler dealers in appor- 
tioning Valiant franchises, 
“Where considerations of dealer 

location and market potential make 
it advisable,” Colbert said, “the 
Chrysler-Imperial dealers will also 
handle the Plymouth or the Valiant, 
or both.” 

As for Dart, Colbert conceded 
that its attractiveness for a Dodge 
franchise-holder eased the pain of 
having either to dump Plymouth or 
forego Dodge. 

a 


* 


* 


Dart Move Hailed 


COMPANY sales executive 

called the Dart “the smartest 
merchandising move we’ve made in 
10 years.” 

Unlike Valiant, the Dart will be 
merchandised as a Dodge. The 
name “Dart” was pulled off the 
shorter-wheelbase line barely days 
before final selling plans were 
firmed up, so that it would stand 
as a Dodge series and not as a 
separate Valiant-type item, 

There is no question about the 
targets at which Dodge is hurling 
its Dart. Dodge General Manager 
M. C. Patterson forecast at least 
three million sales next year of 
conventional-sized cars in the 
Chevrolet-Ford-P 1 y m ou t h-Dart 
class. 

Colbert had predicted a mini- 
mum of 6% million domestic-car 
sales of which he said 114 million 
would be U. S. compacts. He said 
later the compact-car sales pro- 
jection could prove “a little low.” 

Whether both the Valiant and 
Dart can be launched in a single 
model year without affecting Plym- 
outh remains to be seen. Chrysler 
sales officials were more confident 
on this point than were neutral 
observers after all the cars had 
been seen in the spacious ballroom 
of the Americana Hotel. 

ok oe * 


i Naposen Valiant drew high press 
praise for its uniqueness of 
styling as contrasted against the 
other U. S. compacts, Its sloping, 
un-boxy lines suggest more the 
European influence than any do- 
mestic competitors. The Valiant has 


* 





Fedders Upheld Again 
On Radiator Patent 


BUFFALO—A 1957 Federal 
court ruling dismissing a patent 
infringement suit against Fed- 
ders-Quigan was upheld by the 
Second U. S. Circuit Court of Ap- 
peals in New York. 

The court ruled that the late 
Federal Judge Justin C. Morgan 
was correct in dismissing the suit 
filed by Bishop & Babcock Corp. 
of Cleveland. 

Bishop & Babcock had charged 
Fedders with infringing on a pat- 
ent for the design of an auto 
radiator core, Judge Morgan 
ruled there was no infringement 
because the Bishop & Babcock 
patent was invalid. 





type vertical plane, removed 
greatly from the new zigzag of 
the large Dodge series or the 
familiar Plymouth curve. 

The tilt-engine will be available 
both on Plymouths and Darts, to- 
gether with an economical manual 
transmission. 

The 118-inch-wheelbase Dart “is 
aimed at the heart of the automo- 
bile buying market—the 60 percent 
of the American families who want 
family-sized transportation at pop- 
ular prices,” Patterson said. 

* os *” 

HE Dart will be fractionally 

higher in size than the Plym- 
outh, but will be nearly an inch 
Shorter in overall length and a 
half-inch narrower. The big Dodges, 
DeSotos and Chrysler Windsors 
will share a 122-inch wheelbase. 

Another major merchandising 
move being made by Chrysler Corp. 
concerns DeSoto body styles, The 
DeSoto lines will be confined to 
sedans and hardtops henceforth, 





with station wagons and converti- 
bles eliminated. The Firedome and 
Firesweep series also have been ™ 
dropped by DeSoto. 

The Valiant is being restricted 
to the four-door sedan and wagon 
deliberately, because of a recent 
lag in sales of two-door models, 


In fact, the company almost dis- a. 
continued its two-door Plymouth P 
wagon model for 1960 because of 

low demand, cl 
A report that the $350 million 4 

investment required for its new bs 


models would result in a _ third- 
quarter deficit for Chrysler was 
confirmed by company Officials, who 
pointed out that the changeover bill 
soared because of the need to con- 
vert all assembly plants into a 
unit-body operation. 

Finance Vice-President F. W. 
Misch declined to gauge the amount 
of the deficit for the quarter now 
ending, but he predicted that 
fourth-quarter profits would offset 
the loss. Chrysler earned $58 mil- 
lion in the first half. 


Higher Breakevens 


ISCH said the addition of com- 

pact cars to the Big Three 
lines would raise breakeven points 
for profitable operations. Chrysler’s 
breakeven had been estimated at 
600,000 cars a year prior to the 
advent of the Valiant. 

Other company officials were 
inclined to shrug off the deficit 
outlook, They disclosed that 
Chrysler had activated its execu- 
tive bonus program for 1959, 
evidently anticipating that net 
profits would surpass the margin 
required to pay bonuses. 
Separate announcement showings 

for Valiant dealers will be held in 
mid-October, it was learned. Deal- 
ers are scheduled to display the car 
the week of Oct. 25. 





* 





Ford Dealer Covers 90 Pct. 
Of Market, Wright Says 


(Continued from Page 2) 


millions of dollars. We decided to 
go ahead with it.” 

American businessmen will re- 
alize multi-million dollar savings in 
operating costs because of the con- 
centrated engineering efforts Ford 
invested in its 1960 line of trucks, 
said C. R. Beacham, Ford division 
assistant general manager, 

He said that in heavy trucks, 
fuel and maintenance account for 
70 percent of total ownership cost, 
while depreciation and financing 
costs account for less than 15 per- 
cent. 

“By providing greater product 





Automatic Soft Top, 
Sliding Roof for T-Bird 
(Continued from Page 2) 


one-piece bumper with one _ hori- 
zontal and three vertical ribs that 
accent the aluminum screen grille. 

There are three tail lights on 
each side. The outboard lamps 
are tail lights and brake lights, 
and the inboard lights are back- 
up lights, 

The standard Thunderbird engine 
is a 352-cubic-inch, 300-horsepower 
V-8 with four-barrel carburetor. A 
430-cubic-inch, 350-horsepower unit 


is available as an option. 
o* * of 





horizontal knife-edge blades in the | 


rear, showing little resemblance to 
the vaunted fins of the Chrysler 
Corp. big cars. 

From a dealer standpoint, Val- 
iant’s distinctiveness of design will 
be coupled with a promise of greater 
performance than competition. 
Valiant’s six-cylinder inclined front 
engine will be rated at 100 horse- 
power or more, against 90 or less 
for the other four six-cylinder 
compacts. 

The Dart, too, presents a singu- 











lar styling. Its blade is on a fin- 





2 





Sunroof for T-Bird— 


A sliding roof panel is an optional 
feature on the ‘60 Thunderbird hardtop. 
The panel slides on aluminum guide rails 
and can be locked in any partially opened 
position. The maximum opening is 19 by 
34 inches. Channels and drain tubes pre- 





vent leakage, Ford said. 








flexibility, and concentrating our 
engineering efforts on reducing the 
real costs of truck ownership, Ford 
is able to offer the American busi- 
nessman a _ substantial reduction 
in his annual truck cost,” Beacham 
said. 

The number of trucks in opera- 
tion has more than doubled in the 
last 15 years, Beacham said, “which 
means that the average truck deal- 
er already is handling twice the 
number of trucks he was in the 
immediate years following the 
war.” 

Dr. Donald N. Frey, Ford divi- 
sion executive engineer, said that 
pure research by the automobile 
manufacturers is contributing to a 
“scientific revolution in our time” 
which promises more far-reaching 
effects than the industrial revolu- 
tion which preceded it. 

* * co 


°60 British Fords Have 


No Radical Changes 


FRANKFURT, Germany. — The 
1960 models in Ford of England’s 
Popular, Anglia and Prefect lines 
have a number of changes, none as 
revolutionary as might be implied 
by numerous stories in many trade 
publications, 

The new Popular model is an 
improved version of the 100 E 
Anglia, which has been discon- 
tinued. It will be the company’s 
lowest-price four-seat, two-door 
sedan, 

The Popular is powered by a side- 
valve, long-stroke engine of 1,200 
c.c. displacement with 36 horse- 
power. It has a three-speed, 
straight-stick transmission with 
synchronization in second and high 
gear. 

The car also has a unitized body, 
12-volt system and independent 
front-wheel suspension, 

The Anglia has been completely 
restyled and has a new ultra-short 
stroke engine. But contrary to pub- 
lished reports, it still has a rigid 
hypoid rear axle. 

The car, which has a unitized 
body and a reverse angle rear 
window, was designed to sell in 
the small to medium-size four- 
cylinder auto market, 

The new engine employs 
used by Ford of Cologne. 
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| Closings Due: Chevy, Oct. 20; Corvair, Nov. 1 . 








(Continued from Page 1) 


all 60 model cars have been in 
production. 

Elsewhere in the compact car 
class, Chevrolet turned out 4,400 
Corvairs; Ford, 3,500 Falcons; 
AMC, 5,500 Ramblers, and Stude- 
baker, 3,100 Larks. 

* Oo * 

LTHOUGH GM’s official position 

is that it will be able to pro- 
duce enough ’60 models to give all 
its dealers a good sampling for 
public introductions, there seems to 
be little doubt that the nation’s 
largest car producer is in the worst 
steel shape of any auto builder. 

Some fabricating plants at 
Chevrolet will begin closing this 
week, Edward N,. Cole, division 
general manager said, but by the 
time all assembly plants are 
closed the division will have pro- 
duced 142,000 conventional Chev- 
rolets; 57,000 Corvairs, and 55,000 
of its ’60 model trucks, 

Further supporting the fact that 
GM is in much worse shape than 
any of the other car manufacturers 
were reports that purchasing 
agents for the corporation were 
working overtime last week in an 
effort to acquire all the sheet steel 
and bar stock available, The cor- 

* x 





Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 





Steel Lack to Hit Output 


poration also was negotiating a 
contract with Phoenix Steel Corp., 
Harrisburg, Pa., for conversion 
steel to alleviate its supply short- 
age. 

Suppliers of pistons to Cadillac 
have depleted their steel stocks, it 
was learned, and a Detroit con- 
version firm has been given the 
job of preparing steel for the 
supplier, 

Cadillac also is in trouble else- 
where, it was learned, Division of- 
ficials were in the process of try- 
ing to purchase in the neighborhood 
of 550,000 pounds of body sheet 
steel, but as of midweek, it was re- 
ported, only 25,000 pounds had been 
made available, That’s less than a 
week’s supply. 

The list of layoffs and short 
workweeks also became longer as 
the week neared a close. 

* * og 

C SPARK PLUG, which is re- 

ported to have less than a 
week’s supply of tin plate on hand 
for use in the manufacture of air 
cleaners for all GM cars, has an es- 
timated 300 workers on a four-day 
week, and was reported to have 
laid off 80 to 90 employes last week. 

The UAW reportedly was told 
by GM that around 3,000 of the 

cd * 





Week Week Jan. 1 Jan. 1 
Ended Same Ended Output, To To 
Sept. 26, Week, Sept.19, Sept., Sept. 27, Sept. 26, 
1959 1958* 1959* To Date 1958** 1959 

AMERICAN MOTORS 
En 5,500 4,575 4,668 16,789 132,829 284,823 
RYSLER CORP. ...... 10,510 8,129 9,108 25,057 418,107 538,114 
I< vschiicesvesvsvsestionns 800 366 565 1,643 36,706 51,941 
SY Ciitinccctecdtvonéecececsess 500 725 285 1,018 25,638 35,002 
ST © shnnsstis sesledeseencvciincs 4,300 2,181 3,314 9,724 77,017 =—:118,737 
PND Sissecsecsesszisrcnesete 700 718 705 2,089 8,673 14,391 
IED» scenoscccccsovencsscis 4,200 4,779 3,739 10,573 270,073 318,033 
EY Sdscsthgevensnocsmcenieoncs a Oe ere ee 10 
FORD MOTOR. .............. 22,635 7,147 12,985 36,644 773,607 1,264,864 
SIE lovtcciscuncbass sbnoneomsensta 500 38 221 721 8,541 27,552 
Ford Falcon ................ aa 2,181 Se 5,888 
Ford (Standard) ........ 13,775 7,109 7,836 21,611 624,716 1,045,941 
Ford Thunderbird .... 1,400 _.......... 992 3,077 37,740 54,866 
i doc cencassnscues a 197 854 17,661 19,603 
ok ccccncectine ae 1,558 4,493 84,949 111,014 
GENERAL MOTORS .. 47,742 22,748 33,785 101,753 1,522,145 2,068,083 
SIT 35 <csccisanenestiphondsbeiensoee 4,868 4,124 4,347 13,047 164,427 174,176 
MINING © scrcsccsscencsessceoceseee 2,620 1,109 1,438 4,336 93,180 110,617 
Chevrolet Corvair ...... | ne SBBE 8 TBATR neces 25,627 
Chevrolet (Standard) 21,000 11,512 11,836 32,836 900,956 1,143,494 
Oldsmobile .................... 7,704 4,481 6,179 20,382 217,370 296,029 
ER 7,150 1,522 6,101 17,680 146,212 318,140 

S-P CORP. 

Studebaker ...... dapanosnes BIER: « ecedpton 2,170 10,257 21,572 112,820 
Total Cars, U. S.**.... 89,487 42,599 62,716 190,500 2,870,005 4,268,704 





*Revised. 


Totals for 1958 include Packard production. 
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Week Week Jan, 1 Jan, 1 
Ended Same Ended Output, To To 
Sept. 26, Week, Sept. 19, Sept., Sept. 27, Sept. 26, 
1959 1958* 1959* ToDate 1958 1959 
mOHEVROLET ................ 6,600 5,389 5,283 19,033 194,946 272,301 
DIAMOND T ................... 80 143 82 277 4,032 4,425 
I avis snacecsesesvessesssssses’ 80 72 125 304 1,945 2,331 
ELSE 1. sc sasiehananeens 1,200 410 1,260 4,350 40,562 58,281 
NE a sch scastncsesnastcks 5,950 2,453 5,923 16,867 154,742 251,126 
EE eee 1,045 959 801 2,408 43,418 63,948 
INTERNATIONAL. ....... 2,899 1,920 2,884 10,549 68,129 108,871 
6 aS 390 306 390 1,441 11,002 13,354 
DEBAKER .............. 333 100 128 1,030 4,210 10,023 
y NS Se ccstasetees 160 390 440 1,298 12,158 14,671 
LUE D) '¢. nnn |] 2,099 2,534 8,271 62,973 86,418 
MISCELLANEOUS ** .. 90 74 90 320 3,459 3,350 
Total Trucks, U. S..... 21,057 14,315 19,940 66,148 601,576 889,099 
Total * ona Trucks, 
ASN aes eae 110,544 56,914 82,656 256,648 3,471,581 5,157,803 
Total ¢ Cars, Trucks, 
Alas iieaie tagentssen 4,340 4,340 3,576 9,481 259,431 291,858 
Grand Total, 
Cars and Trucks, 
U. S. and Canada... 114,884 61,254 86,232 266,079 3,731,012 5,449,661 





incense 


*Revised. 






Mack totals. 







‘Miscellaneous includes Corbitt, Marmon-Herrington, Federal, FWD, etc 
***Autocar, Freightliner, Reo and Sterling are included in White totals; Brockway in 


N.B. All U. 8S. totals include cars and trucks for military orders. 


The booklet is available only from 


12,000 workers at the AC Spark 
Plug plant in Flint are likely to 
be idled within the next few 
weeks. 


poration’s central foundry division 


work only four days this week, and 
750 workers in the malleable iron 
melting plant and coring room did 
not work last Monday. 

Other layoffs or reductions in 

work schedules: 

The Central Foundry division at 
Danville, Ill, has laid off 1,850 
workers; the Ternstedt division at 
Trenton, N. J., laid off 394 employes 
in the last three weeks; the Tern- 
stedt division at Columbus, O., will 
have laid off 2,800 employes by this 
Wednesday (Sept. 30); New Depar- 
ture division at Bristol, Conn., has 
laid off 17 workers; Harrison Radi- 
ator division in Lockport, N. Y., 
has had 650 workers on a four-day 
week for the last two weeks; 
Hyatt Bearings division at Harri- 
son, N, J., has laid off 17 workers; 
Hyatt Bearings division at Clark 
Township, N, J., has laid off 38 
workers, and the Delco Appliance 
division. at Rochester, N. Y., has 
laid off 37 employes. 

* * * 


G* LIKEWISE is having troubles 


the corporation. 

A major supplier of frames to 
the corporation laid off 240 pro- 
duction employes last week and 
125 a week earlier, and igs re- 
ported to be fast depleting its 
steel stock. 

Continuing at its present produc- 
tion, the company will have to 
cease delivery of frames in early 
November, a spokesman said. And 
once that happens it will take the 
firm from three to four weeks to 
get back to a normal capacity 
again after a settlement is reached 
in the steel stalemate. 
The squeeze that has pinched 
GM, observers say, lies in the fact 
that the corporation decided last 
winter that a 60- day supply of steel 
would be sufficient in the case of a 
strike. 
Others members of the Big Three, 
Chrysler Corp. and Ford Motor Co., 
decided to lay in a 90-day supply, 
and as a result both are in much 
better shape on an assembly basis 
at the present time, 
Ford, which produces about 50 
percent of its own steel, and Chrys- 
ler Corp., which just last week 
signed a contract with Lone Star 
Steel Co, in Dallas, report they have 
enough steel on hand to get well 
into November. American Motors 
and Studebaker both report suffici- 
ent supplies to carry them possibly 
into December, 

Truck output last week totalled 
an estimated 21,057 units, marking 
the highest outturn of commercial 
vehicles since the week ended July 
25. The previous week saw the 
truck makers turn out 19,940 units. 





Ford Prepares 
Guide for Buyers 


Of 1960 Models 


DETROIT.—“Hundreds of dol- 
lars worth of information for any- 
one planning to buy a ’60 car” is 
offered by the Ford division in its 
96-page “Buyer’s Digest of New Car 
Facts for 1960.” 

L. A. Iacocca, car-marketing 
manager, said the publication con- 
tains 38 articles which will help 
increase auto efficiency, driving 
comfort and pleasure. 

He said it offers suggestions for 
saving money in financing a car, 
secrets of better gas mileage, seven 
tax deductions every driver should 
know, hints for increasing the 
tradein value of a used car, auto- 
insurance facts, tips for talking to 
mechanics and a guide to washes, 
polishes and cleaners. 

All Ford models are covered, Ia- 
cocca said, including pictures, de- 
scriptions and prices. 

He said the 1959 edition of the 
publication was requested by more 
than 1.4 million persons within a 
few weeks of its announcement. 


Ford for 10 cents to cover handling 


Another 2,000 workers at the cor- 


in Saginaw, Mich., are scheduled to 


with its suppliers from outside | 1 


sidering the few years they’ve been 
at it. They will soon be selling a 


Colorado Dealers Elect— 


Among the officers elected at the convention of the Colorado Automobile Dealers 


Assn. are, from left, Ed. Eisenhaver, Gra 
retained as general manager; Roy Mason, 


COLORADO SPRINGS. — Colo- 
rado Automobile Dealers Assn. 
members, meeting here last week, 
were told they can expect an excel- 
lent year in the auto industry in 
960. 


Birkett L. Williams, who began 
as a Republic truck salesman in 
Cleveland 45 years ago and is 
now president of Birkett L. Wil- 
liams Co, (Ford) and first vice- 
president of NADA, told some 300 
dealers he had never seen a time 
when “the outlook appears so 
bright, the job to be done so 
challenging or the prospective re- 
ward so great.” 

Williams said, “Enough people in 

the U. S. will become of driving 
age in the next 10 years and buy 
a car to boost the nation’s present 
total of 59 million passenger cars 
and 12 million trucks to 83 million 
cars and 17 million trucks.” He 
added that 4 million cars a year 
will be needed if 14 years is ac- 
cepted as average life of a car, and 
2.4 million cars will be needed 
yearly for new owners. 
“This means a possible ‘fantastic’ 
passenger-car market of 6.4 million 
buyers a year,” Williams said. 
“We dealers are selling the most 
wanted, most indispensable, most 
necessary piece of transportation 
the world has ever known and sell- 
ing it at a time when people’s 
disposable income is at an alltime 
high and when there is reasonable 
assurance it will go higher. 

“Let’s be sure we are equipped 
in every way to retain and reap 
the benefits of this rich heritage 
we have helped create.” 

CADA’s 26th annual convention 
also heard Gov. Steve McNichols; 
Warren A. King, Life magazine’s 
automotive advertising manager; 
Fred Williams, Los Angeles, Pennz- 
oil Co., and S. A. Skillman, Stude- 
baker-Packard sales vice-president. 
The members elected as president 
Roy Mason, Capitol Chevrolet, Den- 
ver; vice-president, Ed Eisenhauer, 
Eisenhauer Motor Co., Grand Junc- 
tion; secretary, Silvey DeLoach, 
Lamar; treasurer, Dwight Ghent 
(Ford), Fort Collins, and general 
manager, Clive Bradford, Denver. 

Board members elected are 
George Irvin jr., Denver; Ed Gar- 
rett, Loveland; Tom Cimino, Trini- 
dad, and Gene Carrington, Mon- 
trose. 

The governor, recently return- 
ed with eight other governors 
from a tour of Russia and a ver- 
bal exchange with Premier 
Khrushchev, recapitulated the 
talk for the dealers. 

MecNichols warned the dealers 
that Russia will eventually move 
into the world’s markets and have 
“autos as well as refrigerators, 
toasters and gadgets” made under 
the cheap, fast production that is 
possible under a total dictatorship. 
“We are going to have to revise 
our ways of doing business to com- 
pete with workers who “do as 
they’re told, with a nation throw- 
ing everything into industry,” the 
governor said. 

“Their diversified resources are 
such as to make production already 
fantastic, almost unbelieveable con- 











and shipping costs, he added. 





great deal of goods, cheaper than 





nd Junction, vice-president; Clive Bradford, 
Denver, president, and Forrest Knox, Love- 


land, chairman of the nominating committee and a past president of the association. 


1960 to Be Banner Year, 
Williams Says in Colorado 


we can and will copy our goods.” 

King’s’ “brainsto session” 
with the dealers brought out that 
many local associations are par- 
ticipating as a group in requests 
for “donation advertising.” All 
such requests are acted upon by 
the local association, taking re- 
sponsibility off the individual 
dealer. 

Enthusiasm, the prime requisite 
for selling cars, was urged by Fred 
Williams as number one training 
point for salesmen in a talk de- 
signed to aid dealers in getting best 
results from salesmen and other 
employes. 

Skillman called the coming years 
a “Golden Decade” of unprecedent- 
ed prosperity. He warned dealers 
that, while rising bank deposits, 
personal income and other factors 
will probably mean a boom year in 
1960, dealers will be competing with 
makers of new products for amuse- 
ment—hi-fi, private planes, speed 
boats, 

“Cars are no longer only a source 
of entertainment, they’re essen- 
tials,” Skillman said. 

He pleaded for the “hottest sales 
drive in many years” and “far bet- 
ter customer service than even 
we've been giving,” “selling by op- 
timists” and better management. 

“We do not always have good 
management in this country,” he 
added. 

Predicting smaller cars’ cap- 
ture of 25 to 30 percent of the 
national market next year, Skill- 
man said, “The car was once the 
symbol of success, so manufac- 
turers built in plenty of chrom- 
ium, horsepower and gimmicks. 
Cars got so long our garages 
couldn’t hold them.” 

“And all the time they were be- 

coming only means of transporta- 
tion, not for ‘fun’ only. Today’s 
customer wants less expensive 
transportation, high resale value, 
high style. 
“Also bringing on an expanding 
convenience-size car market are 
such factors as a growing suburbia, 
more multiple-car families, grow- 
ing traffic congestion, greater strain 
on our natural resources.” 

Studebaker, Skillman reported, 
increased production 381 percent 
the first six months of this year 
and “in 1960 we are aiming for 
3 percent of the domestic car 
market.” 

Skillman said the trend toward 
smaller cars is reflected in the fact 
that, during the 1959 model year, 
slightly over 70 percent of cars 
traded in on Larks were competi- 
tive makes. In comparison, less 
than half of tradeins during the 
1958 model year represented con- 
quest sales, he said. 


Lark Driveaway 
Ends in Vegas 


LAS VEGAS, Nev. — The final 
stage of a 3,000-car driveaway, big- 
gest in Studebaker-Packard’s his- 
tory, was to have begun here Fri- 





day. Dealers from Los Angeles, San 


Francisco, Portland and Denver 


zones came to Las Vegas to drive 


new Larks to their showrooms for 





public showing Oct, 15. 
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Obituaries 








Ray Wood, 68; Founded 


Pioneer Chevrolet Outlet 

CLAYTON, N. M.—Ray Wood, 68, 
the first Chevrolet dealer in this 
area and former owner of ood 
Chevrolet, died Sept. 7. He founded 
the firm in 1926 and sold out to a 
son Pres in 1953. 

He often recalled that when he 
started in business he swapped cars 
for beef, either dressed or on the 
hoof, town lots or even a home, 
especially on old accounts. 

* af 


Walter A, Laev Sr. 
MILWAUKEE.—Walter A Laev sr., 63, 
chairman of Walter Laev, Inc. (Ford), 
died Sept. 17, He suffered a heart attack 


* * * 
George W. Rossetter 
PEORIA, Ill.—Funeral services were held 
last Wednesday for George W. Rossetter, 
80, chairman of the board of Rossetter 
Motor Co. (Ford) and president of two 
other Peoria firms, Mr, Rossetter died 
Sept. 19 at a West Chicago nursing home. 
He had retired last October after he was 
injured in a fall from horseback, Other 
firms he headed were Rossetter Ford Trac- 
tor Co, and Sas Seat Co. 
* 


S, Conradi Vance 
LOS ANGELES.—S. Conradi Vance, 62, 
who formerly was with Studebaker Corp. 
and General Motors, y= Aug. 30. 
7 * 


Herman H. Whitehurst 
LONGVIEW, Tex.—Herman H, White- 
hurst, retired Dodge-Plymouth dealer, died 
Sept. 6. 
* * * 
Louis V. Entner 
CINCINNATI. — Louis V. Entner, 74, 
founder and owner of Entner Oldsmobile, 
died Sept. 19. x rf 


* 
Clinton L. Norton 

NEEDHAM, Mass.—Clinton L, Norton, 

head salesman at Cadillac-Oldsmobile 

Co. of Boston, died at his home here 

Sept. 17. He had spent most of his life in 

the automobile business, much of it with 
Packard. “ ‘ 

* 


John Robert 
HIGH POINT, N. C.—John Robert Cur- 
ry, 57, retired High Point new-car dealer, 
died Sept, 19. i ‘ 


Charles Beckman 
CLEVELAND.—Charles Beckman, 77, a 
mechanic who helped Fred C. Chandler 
develop the Chandler more than 50 years 
ago, died Sept. 15. After leaving Chandler 
he was chief of the experimental depart- 
ment for Cleveland Motor Car Co., which 
built the Cleveland. 
* * 
A, bd 
MILWAUKEE.—Anthony A. Jaeger, 67, 
who came to America as a 17-year-old 
orphan, died here Sept. 15 the president 
of Jaeger Motor Car Co. Mr; Jaeger 
worked both as an auto mechanic and 
salesman before founding his dealership 
in 1926 to handle Oakland and Pontiac. 
* * * 


J. Carl Poyner 

WARREN, O.—J. Carl Poyner, raw ma- 
terials purchasing agent for Chrysler Corp., 
died here recently while on a business trip. 
Born in Mayfield, Ky., in 1902, Poyner 
joined Chrysler Corp. in 1926 and went to 
Dodge in 1929 as schedule and followup 
man. He also was stampings buyer and 
purchasing agent for Dodge and assistant 
general purchasing agent for basic mate- 
rials at Chrysler Corp. before being named 
raw materials purchasing agent in 1958. 

* * * 


William B. Varley 
ROCHESTER, N, Y.—William B. Varley, 


760 Renault Bow 
On Coast Awaits 


Cleanup of ’59s 


LOS ANGELES.—Renault’s West 
Coast dealers will begin getting 
1960 models as sOon as they have 
disposed 6f their '59 stock, prob- 
ably by early November, according 
to John Green Corp., distributor of 
the French car. 

John Green, president of the firm, 
told 40 of his dealers of plans for 
an “orderly transition” from 1959 
to 1960 models. They attended a 
closed-circuit TV session in which 
Renault, Inc., New York importer, 
revealed national advertising plans 
for the remainder of 1959. 

“Until our dealers are out of their 
1959 models and are stocked with 
the ‘60s, none of our advertising 
will mention the new model,” Green 
explained. 

“Changes are slight but we feel 
our dealers will have a happier 
closeout if we, as distributors, help 
them by holding back the '60s.” 

Green estimated that his adver- 
tising budget for the 1960 model 
year will be about $750,000. 

Asked whether Renault is plan- 
ning any changes to offset the 
challenge by Detroit's compact 
ears, Green replied that “factory 
sees no reason to make the Dau- 
phine any larger to compete with 


changing the size of people.” 





chester, 





an automobile dealer and salesman here 
for some 50 years, died Sept. 13 in Win- 
Mass., where he was visiting a 
son. 
* * * 

Carl Kronk 

CLARIDON, O.—Carl Kronk, 54, owner 
of Kronk’s Truck & Sales Co., died Sept. 


14. 
George A. Mead 

SEATTLE.—George A. Mead, 72, Ellens- 
burg dealer, died of a heart attack re- 
cently. 

* * * 
Be C. Bishop 

EPHRATA, Pa.—Benjamin C. Bishop, 
61, Chrysler-Plymoduth dealer here, was 
found dead in a small stream near here 
Sept. 10. A coroner said Mr, Bishop suf- 
fered a blood clot on the brain and fell 
from the stream’s bank into two feet of 
water, He was a member of the Pennsyl- 
vania Automotive Assn. 


Classtiied Want Ads 


HELP WANTED 











HELP WANTED 


POSITION WANTED 


DEALERSHIPS AVAILABLE 





SALES MANAGER 


30 year old dealership in fast-grow- 
ing midwest community requires man, 
35-40, 
ment ability to direct and motivate 
sales force. Multiple 

lume over $1 million. Excellent op- 


with proven overall manage- 





SALESMEN ATTENTION! We need two 
top salesmen. Must be of good character, 
aggressive, and with proven background. 
To sell for one of Southern California's 
largest Mercury, Edsel, Lincoln, Contin- 
ental and English Ford dealers, located 
in one of the fastest growing cities in 
Southern California, with a population of 
over half million in the city and over one 
million with the metropolitan area, This 
corporation has been in the same loca- 
tion for over 32 years and our physical 
layout is one of the finest in Southern 
California, covering four corners of the 
downtown metropolitan area, In addition 
to the M-E-L line we have two separate 
Studebaker dealerships. The business is 
well financed; we have a successful leas- 
ing plan in conjunction with our own 
financing company, Our commissions are 
the highest with all fringe benefits, such 
as paid vacations, group insurance, free 
demonstrators, gas and upkeep. All cor- 
respondence strictly confidential, Please 
write giving background of experience 
and all pertinent personal facts and ref- 
erences, Box 786, c/o Automotive News, 
Detroit 7. 

DISTRICT MANAGER, for leading import 
in south. Must have proven record of 
whalesale experience, Ability to close 
open points and knowledge of retail auto- 
mobile operations essential. Attractive 
salary, expenses and car furnished, Send 
complete resume to Box 780, c/o Auto- 
motive News, Detroit 7. 

IMPORT DISTRIBUTOR REQUIRES 
PARTS MANAGER — Executive caliber 
man required, thoroughly experienced in 
parts administration, Will be responsible 
for program of efficient and progressive 
parts department operation for distri- 
butor and dealer network, Background 
must include inventory control proced- 
ures, parts handling, storage techniques, 
business management and personnel su- 
pervision. Good starting salary and bene- 
fits. Experienced men only should send 
resume and recent photograph to Box 
795, c/o Automotive News, Detroit 7. 

GENERAL SALES MANAGER. Metropoli- 
tan automobile dealer handling two lines 
of one of the ‘‘Big Three’’ desires young, 
aggressive, experienced s ales manager. 
Excellent opportunity for advancement. 
Pay plan commensurate with results. 
Man will have full responsibility for new 
car sales with no strings attached. Deal- 
ership policy one of sound merchandis- 
ing. No gimmicks, Service absorption 
85%. Send all details to Box 761, c/o 
Automotive News, Detroit 7. All inquiries 
strictly confidential. 

SALESMEN—ALL LARGE CITIES. Call 
on fleets. Product for engines, Liberal 
commission, Box 702, c/o Automotive 
News, Detroit 7. 

EXPERIENCED AUTOMOBILE FIELD 
REPRESENTATIVE, preferably 24 to 40 
years old, to represent Renault distribu- 
tor in Virginia, West Virginia and the 
Carolinas, Excellent future for aggres- 
sive man. Liberal salary. Send resume to 
Box 760, c/o Automotive News, Detroit 
a 




















Are You a Top Salesman 
Now Earning $10,000? 


You can earn $15,000 or more the first year 
as exclusive agent selling Childers Carports 
to car dealers. National advertising and di- 
rect mail support, No investment. 300 car 
dealers already using. If you have sales back- 
ground with annual earnings of $10,000, air- 
mail your experience with business references 
to Bob Childers, Childers Mfg. Co., P. O. 
Box 7467, Houston 8, Texas. Our references: 
First City National, Houston; Dun & Brad- 
street Rating B+. 








FLEET MANAGER with wholesale auto- 
mobile and truck fleet experience for one 


of the top imports in the country, To 
cover the areas of New York, New Jer- 
sey, Pennsylvania, Maryland, Delaware 
and District of Columbia. Experience es- 
sential. Send complete resume to Box 
784, c/o Automotive News, Detroit 7. 
BUSINESS MANAGER for distributor of 
leading import automobile. Must have 
proven record of whol aut bil 





portunity for man able to pass rigid 
investigation and who has potential 
for dealer ownership. Salary and per- 


cent of net profit. Include complete 
plus 
photograph with letter. All replies 
held in strict confidence. Box 805, c/o 
Automotive News, Detroit 7. 


resume and references, recent 





M-E-L SALESMEN., All of you must have 
thought of moving to Florida if the op- 
portunity were to appear. Well, we can’t 
move all of you to Fort Pierce, Florida, 


but we can give two of you the chance’ 


for prosperous, healthy, happy living in 
the best part of Florida. Business is good 
here and we sell cars twelve months of 
the year. Our building is one of the 
newest and most fully equipped on 
Florida’s east coast. We have the finest 
M-E-L service to back up what we sell. 
Why don’t you sit down and write me 
today and we can arrange to talk it over. 
You'll be glad you did, Ralph tes at 
Register Motors, Inc., 1811 South Dixie 
Highway, Fort Pierce, Florida. 


DISTRICT SERVICE REPRESENTATIVE 
—Wholesale experience desired, We have 
openings for district service representa- 
tives in south for one of the top selling 
imports. Good starting salary and bene- 
fits. Must be fully experienced with good 
technical knowledge. Send complete re- 
sume and photograph to Box 777, c/o 
Automotive News, Detroit 7. 


WARRANTY AND CLAIMS MANAGER— 
Leading Florida distributor of top rank- 
ing import desires warranty and claims 
manager. Must be capable of handling 
all phases of this operation, Good start- 
ing salary and benefits. Send complete 
resume and recent photo to Box 776, 








YOUNG (34) CHEVROLET DEALER, 
married, with family, desires sales posi- 
tion with future with automotive parts 
manufacturer-distributor or parts and/or 
service sales position in Chevrolet deal- 
ership. Presently closing sale of own 


dealership, should be available Novem- 
ber 1-30. Life-long resident of upper 
midwest, would prefer to relocate in 


Rocky Mountain region, midwest or deep 
south in that order. Have been connected 
with retail auto business all my life 
and can give top references. More inter- 
ested in job security than wages. Box 
803, c/o Automotive News, Detroit 7. 





QUALITY GENERAL or used car manager 
wants to locate in Florida, Can stand 
rigid scrutiny and furnish best of refer- 
ences. Apply Box 787, c/o Automotive 
News, Detroit 7. 








DEALERS! 


Hitch Your Profit Wagon to the 


German Lloydwagen 


Now Imported in U. S. by 


W. A. Simonds Associates 
Long Beach, Calif. 


Lloyd outsells every other car in its 
class in , and current sales in 
San Fr isco, New York, Los Angeles, 





YOUNG SALES MANAGER with 11 years’ 
GM experience, Complete knowledge of 
all phases of operation. 31 years old, 
married, References furnished, Box 788, 
c/o Automotive News, Detroit 7. 





SALES MANAGER, proven experience, 
profit minded, desires connection smaller 
dealership, Prefer southwest. Perman- 
ency a must. Box 789, c/o Automotive 
News, Detroit 7, 


FORD PARTS MANAGER—12 years’ ex- 
perience Ford parts; also familiar with 
all phases small dealership. Prefer Flor- 
ida location. 36 years old, married, col- 
lege. Box 764, c/o Automotive News, 
Detroit 7, 








GENERAL MANAGER—Retail experience 
12 years, factory wholesale four years. 
Want dealership with opportunity to sell 
over 200 new units. For details write: 
P. O. Box 7001, Zone 13, Kansas City, 
Missouri. Want to locate Kansas, Okla- 
homa or Texas. 





OFFICE MANAGER: Thorough knowledge 
all phases GM acounting, wholesale and 
retail financing, receivables and pay- 
ables, controls, credit extension. Fifteen 
years’ experience Michigan GM dealer- 
ships in service, parts and office. Desire 
career opportunity Michigan, Ohio, Indi- 
ana. Box 796, c/o Automotive News, De- 
troit 7. 


DEALERSHIPS AVAILABLE 
CALIFORNIA DEALERSHIP handling 
Lincoln-Mercury and foreign cars, Beau- 
tiful location, Southern California, Will 
sell or lease property. No blue sky ask- 
ed. Owner retiring. Reply Box 791, c/o 
Automotive News, Detroit 7. 











c/o Automotive News, Detroit 7. 
pao HANDLING 
sek Sekine LINCOLN-MERCURY- 
CHROME EDSEL-STUDEBAKER 
NAME PLATES Senior partner wishes to retire and return 


Zinc Die Cast—Triple Plated 
NO DIE CHARGE 
$$ SAVE $$ 


LEONARD SMITH COMPANY 
2424 AMBER ST. PHILA. 25, PA. 








to qualified, 


north due to illness. Will sell his half interest 
experienced automobile man. 
Ideal living conditions, 


CENTRAL FLORIDA 


$20,000 fully covered. Excellent service ab- 
sorption, 200 car potential. $7,500 plus profit 


potential. Replies complete with photo if 
possible. Box 793, c/o Automotive News, 
Detroit 7. 





ACCOUNTANT-OFFICE MANAGER, thor- 
oughly experienced in GM system, to 
take charge office selling 500 cars. Pro- 
gressive organization operating in cen- 
tral Connecticut. Accept male or female. 
Send resume and photograph. Box 794, 
c/o Automotive News, Detroit 7. 


ASSISTANT DISTRICT SERVICE MAN- 
AGER — Applicants must be willing to 
travel for midwest distributor of the 
leading import, Automotive technical and 
administrative background on manager- 
ial level required. Apply Box 775, c/o 
Automotive News, Detroit 7. 











DO YOU NEHD FAMILY MAN of 35 with 


five years’ management experience and 
thorough knowledge of all phases of deal- 
ership? Desire change to larger city with 





experience. Send complete resume to 
a. 785, c/o Automotive News, Detroit 





ACCOUNTANT-Office manager: 800 car 
General Motors dealer, located in central 
Pennsylvania. Person must be thoroughly 
familiar with automotive accounting and 
daily operating control, and capable of 
taking complete charge of office. Reply 
to Box 801, c/o Automotive News, De- 
troit 7, Mich., giving full and complete 
resume and salary desired. Replies styict- 
ly confidential. 


potential. Prefer Southerly location. Have 
college degree and references. Will want 
to give present employer adequate time 
to find replacement. Box 802, c/o Auto- 
motive News, Detroit 7. 





SERVICE MANAGER—18 years’ 





experi- 
ence all phases; presently employed, de- 
sires to relocate in Pennsylvania, New 
Jersey, New York or Connecticut area. 
Exéeli in customer relations and high 
volume labor sales, Successful service op- 
eration guaranteed. Box 790, c/o Auto- 
motive News, Detroit 7. 


AGENCY HANDLING LINCOLN-Mercury- 


Edsel-English Ford. Upstate New York, 
four hours from New York City. Sell 
outright or will consider active partner. 
$15,000 cash required. No real estate; 
new showroom, garages, etc. on long 
lease—low rent; 400 foot frontage on 
main highway. All blacktopped. Box 797, 
c/o Automotive News, Detroit 7. 





Agency Handling 


FORD AND MERCURY 


Average 200 new and 500 used. Always made 
money. Will rent building. Factory approval 
necessary. Contact: C. B. 
Garten Motors, Inc., Hinton, West Virginia. 
Phone 52. 


Garten, owner 








Dallas and many other areas confirm 
ever-growing U. S. consumer acceptance. 


Dealers more per unit on Lloyds 
than on many higher-priced lines! 
Finance companies say, “Top grade 


paper!” 
$1395 NEW YORK P.O.E. 
With a good mark-up for dealer! 


Current adverti schedules include 
major national plus solid support 
at local and regional level. 


TODAY ... RIGHT NOW! 


Write, wire or phone nearest 
distributor. 


Richland Motor Co., Inc. 


Suite 1010, 790 Broad St. 
Newark, N. J. 


Central States Imports, Inc. 
Rm. 707, Waukegan Bidg. 
4 South 


Waukegan, Ill. 


Gulf States Motors, Inc. 


4409 Belmont Ave. 
Dallas, Texas 


S & J Imports 


601 Tunnel Avenue 
San Francisco 24, Calif. 


S & J Imports, So. Div. 


1641 Long Beach Bivd. 
Long Beach 13, Calif. 











ATTENTION! A growing dealership han- 
dling Chevrolet is being offered for sale. 
Excellent business opportunity. Located 
in eastern part of North Carolina—over 
30 years in business with continuous up- 
ward trend and complete line parts and 
accessories. Arrangement may be made 
to include or exclude real estate and 
furnish lease. Business in good cash posi- 
tion. State qualifications and available 
capital, Factory approval necessary, In- 
quiries may be directed to: 2708 Evans 
St., Morehead City, North Carolina. 
Phone: 6-3546, 6-4071. 





DEALERSHIP AVAILABLE HANDLING 
DODGE-CHRYSLER, Dodge truck. Beau- 
tiful, sound Florida east coast city of 
15,000. Building available, reasonable 
rent; also management (if desired.) No 
old stock to buy. Box 799, c/o Automo- 
tive News, Detroit 7. 








HANDLING BUICK-OPEL, located in in- 
dustrial area of Georgia and Alabama, 
trade area of 40,000 people, Modern 
building, 9,000 sq. ft, with paved used 
car lot next to building, On heavily trav- 
elled U. 8S, highway. Will sell equipment 


sky. Dealership 11 years old, alway 
made a profit, Reason for selling, owner 
has taken metropolitan deal, Sale sub- 
ject to factory approval, Box 781, ¢/0 
Automotive News, Detroit 7. 








IN FAST GROWING TALLAHASSEE, 
FLORIDA, dealership for sale with 5 
county franchises handling Studebaker- 
Lark and Willys-Jeep. Excellent going 
business, Owner’s health forces sale. 
Write or wire: H. G. Smith Realty, 











P. O. Box 1035, Tallahassee, Florida. 
- = 
HELP WANTED 
——— 








BUSINESS MANAGEMENT 
REPRESENTATIVES 


Excellent opportunity with major automobile company for ex- 
perienced men with accounting background. State in detail 
qualifications, location preference and salary desired. 


Box 792, c/o Automotive News, 





Detroit 7, Mich. 











with five year lease on building, No blue 4 
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DEALERSHIPS WANTED 


DEALER SERVICES 








CARS FOR SALE 


BUSES FOR SALE 





WANTED: FORD OR CHEVROLET Fran- 
chise within 100 mile radius of New 
York City. Have factory approval. Will 
pay cash. At present active, experienced 
and successful dealer. Will deal with 
principals only. Box 748, c/o Automotive 
News, Detroit 7. 

WANTED TO BUY—Dealership handling 
Chevrolet, 600 to 1,000 cars. Factory ap- 
proval assured. Individual with 20 years’ 
Chevrolet experience. Cash, ready to act. 
Confidential, Box 800, c/o Automotive 
News, Detroit 7. 

WANTED TO BUY: Previous Chevrolet 
dealer wants Chevrolet dealership or 
dual franchise. Planning potential 500 
and up. Factory approval assured. Con- 








fidential. Box 798, c/o Automotive News, 


Detroit 7. 


DEALERSHIP WANTED: Chevrolet or 
dealership wanted 
Florida. Must be 400 car deal or better. 
assured. Cash avail- 


able. 


Chevrolet 


Factory approval 
All replies will be held in strict 
confidence. Address replies to Box 804, 
c/o Automotive News, 





dual 


Detroit 7. 


in 





BUSINESS OPPORTUNITIES 











Fully Equipped 
STARTER REBUILD AND 
GENERATOR REWIND SHOP 


Only one in eastern half South Dakota. Ter- 
rific business territory. Distributor-wholesale 
and retail, No competition. Large enough to 





oTrhgserasl ti 


handle Government contracts, $10,500. 
Phone 8-555! or write 


L. H. MASUEN 


914 No. Main 
Sioux Falls, South Dakota 








DEALER SERVICES 








1960 Auto Costs! 


Discover how much your competitors’ cars 
really cost. The book, "AUTO COSTS," gives 
you the factory invoice prices of all 1960 
American cars, 25 foreign cars, 4 American 
trucks, and all their equipment. Used by 
dealers and banks nationwide. Order your 
‘60 edition today for only $10—three year 
subscription $18 (including all suppl ts). 


For Immediate Delivery 


ESsex 1-2880 


1960 VOLKSWAGENS 


CROSS-COUNTRY, INC. 
834 Springfield Ave., Irvington, N. J. 








CARS WANTED 





AUTO COSTS, Box 224, Dept. 6, New York |, 
N. Y. 








CARS FOR SALE 











VOLKSWAGENS 


Immediate Delivery 
1960 Models 


Sedans, vinyl interior and double bumper, 
fully Americanized. 


1960 Models at $1,481.00 
1959 Models at $1,265.00 
Freight paid to any East and Gulf Coast 


port. Bank and Trade references will be 
furnished. 


RUDI ARONS, INTERNATIONAL 
AGENCIES G.M.B.H. 
Neve Raberstrasse 32, Hamburg 36, 
Germany 


Cable address: 
RARONS HAMBURG 


Also supplying VW and other parts. 











“Wanted To Buy" 


CORVETTES, THUNDERBIRDS, AUSTIN HEA- 
LEY, MGA, TRIUMPH, PORSCHE, MERCEDES 
AND ALL OTHER FOREIGN ROADSTERS AND 
CONVERTIBLES. Phone Norfolk, Virginia, 
JUstice 3-0488, Mr. Willis, Atlantic Auto 
Sales. 

















SCHOOL BUSES 


We are prepared to deliver immediately 

GMC and International chassis with Ward 

Deluxe bodies, 60-p 9 
Call, Write or Wire 
FRANK T. MEE, JR. 


SAFETY PRODUCTS, INC. 


655 Bridgeport Ave., Milford, Connecticut 
TRinity 4-6755 





BLUE © CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 


& BRAKE CABLE 
DEALERS’ SPECIAL (F.0.8. Factory Net) 


$52.35 Fed. Tax included 





FOR SALE: One 1959 A-150 International 
school bus with Bluebird body, Delivered 
new 10/18/58 at fleet price of $4,683.00. 
28 adult capacity or 42 school bus capac- 
ity. Driven only on pavement, all tires 
original and good except one new tire. 





RAMBLERS 
WANTED 


1958's & 1959's 


ALL MODELS 


Call or Write Jack Schwartz 


LEVITTOWN 
RAMBLER 


3130 Hempstead Turnpike, 
Levittown, L. I. PErshing 5.9400 


SEVEN PASSENGER CADILLAC limou- 
sines, Ridgeway-Baker, Belmont 4-6611. 
2836 N. E. Sandy, Portland 12, Ore. 





















sonnel 


+ 


Let Milita 
Help You SELL 
MORE MILITARY PERSONNEL 


Military Acceptance = 
you make more auto sales to Military per- 


because: 


1. We finance up to 36 months, 

2. Cars may be taken overseas without 

refinancing. 

We make auto loans 

finance, anywhere in the 

money-saving rates, for officers and non- 
commissioned officers of pay 
and above... 
recourse basis. 

MILITARY ACCEPTANCE CORP. 

Dept. D, Box 2166, 800 Broadwa 

San Antonio, Texas—Telephone CApitol 6-268! 

“Worldwide Financing for Milita 

(USAA Insurance available 

to qualified officers) 


P. O. 


Acceptance 


Corporation will 


on a simplified, non- 


help 


finance, or re- 
world, at low, 


rades E5 


Personnel’ 











1960 MODELS 


VWs @ GHIAS @ MERCEDES 
RENAULTS @ FIATS @ OPELS 
VOLVOS © PORSCHES @ SIMCAS 

PEUGEOTS @ ETC. 


We are establishing coast-to-coast con- 
tact with reliable, ind dent dealers 
who are interested in a continuous and 
steady supply of foreign cars. 

For complete details and information, wire, 
phone, write: 

ALL COMMERCE & TRADING CORP. 
79 Wall St. New York 5, N. Y. 
BO 9-0132 Aft: Auto Dept. 








Furniture—Equipment—Machiner y— 
For Buy/Sell Agreements, Annual Fiscal 
Reports, Tax, Banking and insurance 


‘OMOT 
0040 Freeland Ave. 


TWO ESSENTIAL SERVICES 


INVENTORY SERVICE 


Parts, accessories and similar goods. 


APPRAISAL SERVICE 


Write for 
Earning 


free 
Power” booklet. 
IVE INVENTORY & APPRAISAL CO. 
Detroit 27, Michigan 
Ebster 3-6445 





Tools 





UTOS REPOSSESSED, Problem accounts 
serviced, N, C., northern 8, C, 
able rates. Auto Claims Service, Box 57, 
Lumberton, N, C, REdfield 9-3745. 


Reason- 


WHOLESALE 
200 1959 MODELS 


RAMBLERS-FORDS-CHEVROLETS 
CONVERTIBLES-SEDANS-HARDTOPS 


Driven only 6,000 to 7,000 miles. 
Fully equipped. Delivery arranged. 


MORSE AUTO RENTALS, INC. 
7726 W.E. 2nd Avenve, Miami 38, Florida 
Plaza 7-2425 














DEALERSHIPS AVAILABLE 

















IN JUST THREE MONTHS .. . 
SALES ARE UP... 200%)! 


PANHARD 


FULL 6 PASSENGER COMFORT @® 85 MPH @ 40 MPG 


Product of the World's oldest car manufacturer—Since 1891 
. ». and no wonder! With added promotional impetus, backed 
by a coast-to-coast distributor organization, the sales graph 
for PANHARD, the compact car, is headed straight up! 


























Gentlemen: 





SOR R OR EEREHEEEHEEHE EEE EEE HEE E HEE EEE EEE 


PERE EEE EEE EERE EEE HEHEHE EEE HEHE HEHEHE HEHE EEE EEE 


Like to be part of the picture as a PANHARD dealer, with 
big returns on a modest investment? Just fill out the coupon .. . 
we do the rest! 





VENDOME MOTORS CORPORATION 
120 EAST 56TH STREET 

NEW YORK 22, NEW YORK 
TELEPHONE ELDORADO 5-2480 










Sure, I'd like to get the whole PANHARD picture! Please rush details with- 
out obligation to: 


ee ee ee ee ee 









Suggested Retail Price 


$1697 P.O.E. N. Y. 






















































1960 ORDERS 
BEING PLACED 


All Makes - All Models - All States 


New-car Dealers Interested in Volume 
Fleet Sales and Service, Contact: 
National Purchasing Department 
Rollins Leasing Corp. 

14th and Union Sts. Wilmington 99, Del. 


Chevrolet-Ford-Plymouth-Rambler 
Especially Invited 





LOLI RIE TT, 
PARTS FOR SALE 











Only $2,695.00, Morris Service Station, 
T bia, Alabama, 





SHOP EQUIPMENT FOR SALE 


SHOP EQUIPMENT FOR SALE 


6—6' Mechanics Work Benches w/4" Vises. 

I—No, 20 John Bean Mechanical Aligner w/ 
Set (3) Frame Gauges, Toe-In Gauges, 
Bending Tools. 

I—Black & Decker Valve Shop. 

I—Sun 6-12 Volt Motor Analizer. 

I—Sun 6-Volt Motor Analizer. 

1—Sun Distributor Tester (Stroboscope). 

I—Model No. 36 Bear Dynamic Wheel Bal- 
ancer. 

i—Model No. 35 Bear Wheel Spinner. 

I—Washmobile Complete. 

I—Ewing Stationary Steam Cleaner. 

I—Lubricating Dept. mplete consisting of 
Lincoln Stationary Cabinet w/Chassis Pump, 
Two Gear Pumps, and Four Overhead 
Reels (1-Air, 1-Chassis, 2-Gear). 

I—Globe Roll-On Hoist (Full Hydraulic). 

I—Sunnen Pine Hole Grinder w/Rod Aligner. 

I—Model 560 Bean Headlight Tester. 

I—Westinghouse 5 H.P. Single Phase Air 
Compressor. 

I1—Walker Electric Hoist. 

I—Undercoat Machine Complete w/Gun. 

I—Rugger Model HP-!I Floor Crane. 

1—!IBM Time Clock. 

46—Stee! Parts Bins. 

Many other items needed in the operating 

of a garage. 

Sacrifice for quick sale. 


Callaham Motor Co. 
100 Milford St. Clarksburg, W. Va. 
Phone: MAin 46533 





THE FAMOUS 
MOTO-MATIC 


TOW . GUIDE 


With Universal Swivel 
Action 


Four Clamp Hook-Up 
DEALERS' SPECIAL Fe0.8, Factory Net) 


.85 Fed. Tax included 


Liberal Quantity Discounts 
To Distributors 
Write for Illustrated Catalog 
Factory Sales Division 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 


“Leaders in the Industry 

















Since 1939" 
Canadian Distributors 
Eastern: estern: 
Five Wheels Ltd. Five Wheels 
599 Yonge St. (Western) Ltd. 
Toronto, Ontario = Main St. 
Manitoba” 
AEST SLENDER 


1,000 BUSINESS CARDS—Beautifully em- 
bossed, $4.95 postpaid, Free cuts, Write 
for samples, Capitol Press, 2339 Ken- 
sington St., Harrisburg, Pennsylvania. 





ANTIQUE CARS FOR SALE 


1926 BUICK, Phaeton sedan body, interior 
and mechanically perfect. Advance Mo- 
tor Sales, 823 Broadway Ave., Lorain, 
Ohio, CHerry 5-5176. 


1931 BUICK 2-pa busi coupe. 
Only 2,732 made, wooden wheels, side 
mounts, 49,000 actual miles, Engine 
overhauled, new maroon paint, new top. 
Only $575. Drives anywhere. Mitchell, 
501 Woodworth, Alma, Michigan, Phone: 
1660. 














ONE 
SOURCE 
FOR 
FOREIGN 
AUTO 
PARTS 


Replacement parts for over 40 
makes carried in stock. Only 
Southwest parts house exclu- 
sively servicing your foreign 
parts needs. Ask for a free 
catalog. 


OVERNIGHT SERVICE 
TO ANYWHERE 
SOUTHWEST 


IMPORTED 
AUTO PARTS 


1812 Texas es Houston 3, Texas 











CHEVROLET PARTS, antique or classic. 

Louis Chevrolet, Box 51, Thompsonville, 

Connecticut. 

LLOYD PARTS—Orders shipped promptly. 

Al Lloyd Motors, Inc., Fort Lauderdale, 

Florida. Attention Dan Smith. 

LLOYD PARTS: Large stock available. 

Immediate shipment, J, C, Lewis Motor 

Co., Savannah, Georgia. 

LLOYD PARTS—complete stock, Prompt 

shipment, Importers and distributors for 

Lloyd cars and trucks, Greene Count; 

Motors, Catskill, New York. Phone: 200: 
TRUCKS FOR SALE 

FOR SALE—F our 1959 Chevrolet ge0n 

chassis, equipped with 900x20 10-ply 

tires. H.D, generator, vacuum 

power reserve tank, H.D. springs. ae 

sis have 1959 Wayne Superamic 

senger bodies with dual heaters, : 

1959 GMC 377 chassis with 

Will sell below dealer cost. 

Chevrolet, North Vernon, Indiama, 

















1912 CADILLAC COUPE, restored, Only 
three known in existence. Wonderful for 
show. $3,400 or trade for 1958, Porters, 
463 Poplar, Reno, Nevada. 


ONE 1928 BUICK 4-dr. sedan, model No. 
27. Will sell to the highest offer, Con- 
tact: Whitey’s Garage, 612 Coyuta Ave., 
Waverly, New York, Phone: 1683. 


DECAL TRANSFERS 


TRUCK DECALS: Durable, brilliant col- 
ors, Designed to your specifications, Low 
cost, easy to apply. Write for samples. 
Allied Decals, Inc., 8356-3 Hough, Cleve- 
land 3, Ohio. 


MISCELLANEOUS 


1960 PRICEMASTER 


With new model changes and new prices, will 
be ready before long. The encyclopedia of 
dealer cost prices of ali large and the new 
small American made cars, three trucks, 25 
foreign cars— plus all optional accessories. 
Shows all standard equipment for all models. 
Yearly subscription price $10.00, 5% discount 
for cash with all orders received before Oct. 
|. All supplements free, with all the addi- 
tional information about the new smal! Ameri- 
can cars, makes the 1960 PRICEMASTER a 
most valuable asset. Sold only to dealers 
and automotive affiliates. Help us to give 
you the best of service. ORDER YOURS NOW 
—TODAY—DON'T DELAY. K. B. SALES CO., 
INC., DEPT, 3A, 924-lith St., Rock Island, Ill. 




















SWISS WATCHES 


For premiums—$2.95 up. Swiss Electric Shavers 
AC 110/220 V. Sample $7.50. Swiss Hearing 
Aid, miniature all transistor with built-in tele- 
phone pick-up, $135. Free catalog. Special 
quantity prices. 


TRANSWORLD 


565 Fifth Ave., New York City 





LINCOLN-MERCURY upright post style 
neon sign. Cost $760. One year old, Sac- 
rifice $250. Clyde Eaton, Havana, Illinois. 


The “ORIGINAL YELLOW™ 


Automatic BraKinG 


Is the ONLY—TOW BAR—TODAY 
WITH THE UNIVERSAL $5] 45 


“WRIST ACTION" 
Incldg. BRAKE HOOK-UP 

TowKinG 4.fc'st $45° 
TRAIL-KING $37.50 
Ait forien ot Figs 2" Ball 


CLOSING OUT RED ARROW 
PARTS AT 50% DISCOUNT 


Protecte Covers (Tailor wove y 
hinaaticeenia $2.00 & 
CHAINS, set of 2, only...... 2.95 


Tow Bar Sales Co. 


Exclusive Factory Distributors 
DE 2.0700 AN 38888 Nites: BA 1-8717 














40 So. Clinton St., Gilcone 6, i. 








U. S., Canada and 


-—-- 5 


New Subscription Order 


Send Automotive News to Address Below 


One Year $9 [] or Two Years $16 [] 
All Other Countries — One Year $13 [] or Two Years $22 [] 


U. S. Possessions 








Fillmore 9-3401. 


WRECKER—1958 Ford F350 eqi 

Holmes 470 wrecker mounted @ 
475 body. Holmes hea 
bumper, vacuum brake 
tow-bar, two snatch blo 
Truck equipment includ 
erator, windshield wi n 
padded dash and sunvigors, fad 
spotlight, beacon-ray ’ 
road ts, 


, west ir? 
$5,900—will take 6,2 
Motor Co., 127 6th Awe 

% 








Iowa. 
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Bo Ming 





OIL CONTROL 





CONTROL 


is imperative! 






Timsslamelite 
truck engines 





is imperative! 





Sealed Power 3-piece stain- 
less steel oil rings main- 
tain desired oil control bet- 
ter and longer for two rea- 
sons: the new abutment design (see en- 
largement at the left); and new 
material (stainless steel ). 





Above is a cut-away view of the stainless steel 
oil ring in a piston groove. The new circumferential 
end abutment design assures perfect tension and 
better oil control. The ring does not depend on the 
bottom of the groove for pressure. . . is not affected 
by variations in piston groove depth. 


Because stainless steel maintains original, built- 
in tension and because of the flexibility and inde- 
pendent action of the end abutment design, it takes 
and retains cylinder shape. 


Exclusive design of Sealed Fower 


stainless steel oil ring controls oil... 
offers these key features! 


Other key features 


@ stops oil consumption 


@ stops smoking even under 
high vacuum operation 


@ side-sealing 
@ quick seating 


STAINLESS Wift t e chrome-plated for long 
STEEL Ar life 


PE OIL RING 


U. S. Pat. No. 
2,789,872 


@ holds its fit in the cylinder 


Mire 





SEALED POWER CORPORATION, MUSKEGON, MICHIGAN + ST. JOHNS, MICHIGAN +» ROCHESTER, INDIANA + STRATFORD, ONTARIO «+ Detroit Office + 7-236 General Motors Building * Phone Trinity 1-3440 





& 
ngs CYLINDER SLEEVES 


Leading Manufacturer of Automotive and Industrial Piston Ringa Since/1911 ¢ Largest Producers of Sealing Rings for Automatic Transmissions and Power Steering Units 








